BULKY DOCUMENTS

(Exceeds 300 pages)

Proceeding/Serial No: 9 1‘1 56321
Filed: 10-22-08

Title: REGISTRANT’S STIPULATED MOTION FOR
LEAVE TO USE TRIAL TESTIMONY FROM

OPPOSITION NO. 91156321 IN PROCEEDING <BOX
1>

Part 4 of 8

Processed by Curtis Puryear




EXHIBIT LAR

®

L 72095 §7¢




Opp. No. 91-156321

U.S. Chamber of Commerce v.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number 2.6




UNITED STATES HISPANIC CH'AMBERV OF COMMERCE

Second Annual Convention
& Trade Fair

August 13-15, 1981

Crown Center

Kansas City




United States Hispanic Chamber of Commerce

A cada santo se le llega su i o ' T ;
funcion y la de nosotros se ha
ltegado.

We are a people whose time
has come. Now is the time for
Hispanic business men and
women to move ahead
aggressively; maintaining a
positive attitude as we remember:

El que no ve adelante atras se
queda.

The day has passed for
Hispanic Commerce to be limited
by neighborhood boundaries and
for our goals to be limited by the
past. We have become a power
which cannot be ignored.
Together, we will use that power
wisely and to its greatest
advantage.

We are at the threshold of a
long and prosperous future for
Hispanic entrepreneurs in the
United States. We must be
prepared to capitalize on existing
opportunities and to develop
_ active partnerships in future
ventures with corporate America.

In 1981, we are one voice
speaking for one united people,
striding boldly toward a future of
our own making. As we continue -
to build trust in ourselves and in
one another—unified in our
primary goal of economic .
development for our people—our
efforts will speak for themselves.
Our work in évery area of -

the immense talent of our pebpie. rededicate ourselves to Building

America’s business life will reflect ‘The time has ended for Economic Strength Through

' splintering divisiveness. The Unity. Together, we'll use this

unparalleled opportunities within Second Annual Convention to
~ our grasp demand cooperation draft short- and long-range
and dedication to a common plans—to chart the course for the
cause. ‘ Hispanic business community’s
The Second Annual Convention successful future and restate our

and Trade Fair provides all of us commitment to our goals.
with an opportunity to learn from '
our guests and from each other, Hector Barreto.
to strengthen the important ties President
within and without the Hispanic U.S. Hispanic
business community, and to Chamber of Commerce
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ABOUT THE CONVENTION

Second Annual
Convention and

Trade Fair

Questions?

The convention registration
desk will remain open as will the

U.S.H.C.C. membership booth in

the Trade Fair, to help answer

‘'vour questions. A message center

will be set up near the registration
desk for notes.

Convention committee
members will be available
throughout the week and may be
identified by specially colored
badges.

Resource
Directory

This printed program should
serve you throughout the coming
year as a resource directory.
You’ll find a variety of useful lists,
including up-to-date contact
names and telephone numbers for
every Federal agency.

Resource lists include:

* State and local Hispanic
Chambers of Commerce, with
contact name and number.

* 50 Top Hispanic businesses;

* Latino-owned financial
institutions; i

* Major Hispanic organizations-
national offices; '

® Federal agencies doing -
business with minority or small
businesses, with contacts and
notes on their work;

* Small and Disadvantaged
Business Utilization Offices of all

Federal agencies; '

* Publications available from
SBA, MBDA; .

® All USHCC advertisers and
exhibitors;
¢ And much more.

Special Thanks:
The following staff members and
volunteers (and others who may
{have been omitted) deserve
substantial credit for the success
of this convention. -

Convention Staff

_Teresa Navarro
Carole DeSenne
Richard Barrera
Dave Allison
Connie Flores
Consuelo Castano
Myrna Saenz
Andrea Renner
Frank Tebeck
Julie Matisson
Mario Diaz
Sam Noblett
Juan Nogues
Hector Barreto
Josefina Bueneman
Tim Hassett
Sandra Seloiovie
Chris Beal
Bill Pena
John Lynch

Special Thanks:

USHCC thanks Sal Gomez and
the staff of the Kansas Advisory
Committee on Mexican-American
Affairs for their help in planning
the convention: Sal Gomez, Ruth
McKinney, Patricia A. Young,
Nan Harper.

Special Thanks:

To Sam Noblett of Armco for
serving as an untiring advisor to
the convention staff.

Special Thanks:

USHCC thanks Arte Moreno,
President and General Manager of
Eller Outdoor Advertising of K.C.,
for billboards in the K.C. area.

U.S. Hispanic
Chamber of Commerce
829 Southwest Blvd.
Kansas City, Missouri
64108

(816) 842-2255
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BIEN VENIDOS

The Hispanic
Chamber of
Commerce of
Greater Kansas
City welcomes

you to our city and to the Second
Annual United States Hispanic
Chamber of Commerce
Convention and Trade Fair. This
milestone event marks the
progress of Hispanic business in
our nation.

We hope that you recognize the
significance of uniting here for
this convention and that your
attendance will prove worthwhile
as you make new friends and
" business contacts.

We encourage you to take -
advantage of the many scenic,
cultural, and historic attractions
as well as the fine restaurants and
entertainment facilities which our
“City of the Fountains” has to
offer. ' '

Bienvenidos a Kansas City .

Richard Barrera
President

Hispanic Chamber of
Commerce of
Greater Kansas City

'OFFICERS BOARD OF DIRECTORS

RICHARD BARRERA :

President ' HECTOR BARRETO
HENRI WATSON

ROBERTO CERVERA-

ROJAS JESSE FLORES

CARLOS F. CORTES

1st Vice President CARLOS SETIEN

TERESA C. NAVARRO RUBEN MARQUEZ
2nd Vice President LU ARRENDONDO 8
BOWERSOX R
#?e‘::"‘; NOGUES JOHN J. MENDEZ T
RAFAEL JIMENEZ
ANNE PEDROZA ROBERT J. GARCIA

Secretary
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CONVENTION COMMITTEE

Second Annual
Convention &
Trade Fair
Volunteer
Committee

For the past year, committee
members have met together at
their own expense to plan this
convention. Hundreds of hours
have been devoted to planning;
soliciting speakers, advertisers
and exhibitors; and building
registration.

The United States Hnspamc
Chamber of Commerce thanks
these dedicated members and
their staffs for the countless
phone calls, endless details and
genuine commitment that -

produced the meetings this week.

'HECTOR BARRETO
Kansas City

RICHARD BARREBA
Kansas City

JOSE CARDOSO

Chicago
Program

HENRI GARCIA
Detroit

MARCUS RINCON
Dallas

SAL GOMEZ
Topeka, Ks.

REV. JAMES NOVARRO
Houston

DAVE ALLISON
Kansas City

ROBERTO CERVERA
ROJAS
Kansas City

- JOE LIRA

Kansas City

NELSON MALAVE
Camden, N.J.
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- USHCC: THE LEADERS

Hector Barreto

Officers 1980-81

President

~—

- Board of Dire'ctors

Jose Cardoso

Frank Garcia
Antonio Moreau
Orlando Naranjo

Jose Gonzalez
Richard Vallejo

John Paul Gallegos

Otto Merida
Victor Navarro
Sandra Vargas

Frarrcisco Maya

Nelson Malave

Pete Martinez
Gualberto Medine
Vacant Seat

Joe Monreal
Joseph Fernandez
Mario Orsini, Jr.
Vacant Seat

Illinois
California
New York
Florida

. Louisiana

Oklahoma
New Mexico
Nebraska
Colorado
Minnesota
Indiana

New Jersey
Texas
Pennsylvania
Arizona
Wisconsin
Massachusetts
Georgia
Iowa

Augustin Arbulu
Parliamentarian

Jose Antonio Font
Vice-President

Richard Barrera
Treasurer ’

Nelson Rodriguez
President Emeritus
HO7904




ARMCO's

The United States
Hispanic Chamber
of Commerce
Salutes and
Thanks Its
Corporate

Sponsor, ARMCO

Incorporated

Bill Verity first became
familiar with the leadership and
work of the United States
Hispanic Chamber of Commerce
in 1980, during his tenure as
Chairman of the U.S. Chamber
of Commerce. His nationwide
tour promoting the Chamber’s
theme, “Let’s Rebuild America)
brought Verity into contact with
business leaders across the
country and convinced him of
the need to more fully involve
Hispanic business men and
women in that rebuilding
process.

“The Hispanic business
community represents a
tremendous untapped
potential which, when fully

utilized, will benefit all

Americans”

As Chairman of the Board of )
Armco Inc., Verity uses his
personal stature and the full
leadership strength of the
international corporation he
leads for. the benefit of the

" Hispanic business community.

He hopes that his actions will
help assure the accelerated

_national emergence of the U.S.

Hispanic Chamber of
Commerce, as a primary
unifying organization for the

- community.

Such support fits easily with
Verity’s management philosophy
and with his genuine interest in
people.

C. William Verity, Jr. |
Chairman of the Board of Directors
ARMCO Inc. '

“Management at its best” he
said, “means helping people
develop to their greatest
potential”

dust as business leaders have
‘an obligation to their employees
organizational leaders are
obliged to help the members
take advantage of all learning
opportunities open to them, he

r

- said. Armco’s work with the

Hispanic Chamber, such as its
substantial support of the
Second Annual Convention,
attempts to provide more
avenues for members to learn
from one another and from
other experts.

“Together, we can help create

business opportunities for all-
Americans who seek it” he said.
“And, working together, we can
strengthen the free enterprise
system in its fundamental task of
providing reward commensurate
with risk” .

The man behind the title is
strengthened by his wife, Peggy,
and their three children. While
business leaders often find
themselves away from their
families, Verity considers his
family time of greatest
importance and works hard to
plan activities at home, in
Middletown, Ohio, and with his
four grandchildren.
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 Bill Verity

An Ohio native who graduated
in 1939 from Yale in economics,
Verity joined Armco in 1940.
Aside from his service in the
Navy from 1942 to ’46, he has
been with the company ever
since. He was appointed President
and Chief Executive Officer in
1965. In 1971, Verity became
Chairman of the Board of
Directors as well.

As spokesman for a major
international corporation, Verity
recognized the need to devote
more attention to representing the
board and the company in public,
political and international affairs.
In order to be most effective, he
relinquished CEO responsibilities
in 1979,

A recognized national leader,
Bill Verity serves as Chairman of
the US-USSR Trade and
Economic Council, as a Director
of the National Council for
U.S.-China Trade, and as a
member of the President’s Export
Council. Other directorships
include the International Iron and
Steel Institute; Eli Lilly and Co.;
Chase Manhattan Bank of New
York; the First National Bank of

-Middletown, Ohio; the Mead

Corporation of Dayton; Business
International of New York City;
and Taft Broadcasting Co. of
Cincinnati.

Verity lends his experience and
support to education and the arts
through Trustee responsibilities

for Colgate Darden Graduate
School of Business at University
of Virginia, Phillips Exeter
Academy, and the University of
Dayton. He serves as Chairman
of the Board of Trustees, Ford’s
Theatre, Washington, D.C.

The United States Hispanic
Chamber of Commerce is proud
of Bill Verity's commitment to its
efforts and is pleased to count
him among nos compadres.

HONORED GUESTS

Third Annual Awards Dinner
Hispanic Chamber of Commerce
of Greater Kansas City

Dear Friends:

Winited Diates Denale

COMMITTER ON
GOVERNMENTAL AFFAINE
WASHINGTON, D.C. 20618

August 15, 1981

g

I regret that I could not join you this evening at the
presentatiopr of awards by the Hispanic Chamber of Commerce of
Greater Kansas City.

On this occasion, every member of the Chamber deserves
recognitiou for their dedication and herd work. It has been
through individual effort and organizations such as the Chamber
.of Commerce that Hispanics have become a growing force in the
economy of this country. 1 know the future holds many
opportunities for even gredter progress.

I would especially like to recognize the outstanding
leadership of the United States Hispanic Chamber of Commerce
president, Hector Barreto, and Hispanic¢c Chamber of Commerce of
Greater Kansas City president, Richard Barrera,

. I extend my congratulations tonight to the award recipients
and to every member of the Hispanic Chamber of Commerce, and
my best wishes for a successful convention.

Sincerely,

John C. DantorthE
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MILLER’S William Howell

The U.S. Hispanic
Chamber of
Commerce
Salutes and
Thanks Its
Corporate
Sponsor, Miller
Brewing

William K. “Bill” Howell
entered the University of
Richmond on a football
scholarship with plans to become
a football coach. Instead he
became president of the $2.5
billion Miller Brewing
Company—the second largest
brewer in the world.

“My original ambition was to
be a football coach but then I
found out that football coaches
starve to death. That’s when |
became interested in business as
a career, said the 51-year-old
executive. ’

" The switch in career objectives
came at the end of his
sophomore year when, faced with
the necessity to declare a major,
Howell “looked at the
alternatives, and business seemed
the one that I would be better
suited for.

“I had no desire to be a doctor
or lawyer or engineer, he said.

After receiving his bachelor’s
degree in business administration,
the Radford, Va. native entered
the Marine Corps where he
attained the rank of lieutenant.

Howell had just been sent to
California in preparation for a
tour of duty in Korea when the
-war ended. He spent the next two
years stationed in California.

Before his discharge, Howell
wrote the placement officers at
his alma mater, asking them to
arrange job interviews for him.
Howell knew what he was looking
for —training.

William K. “Bill” Howell
President
Miller Brewing Company

“Most companies I interviewed
with said they would hire me as a
salesman on the road pr an
assistant foreman in the factory;
Howell said.

“Philip Morris said they would
put me through a thorough
training program in all phases of
the business, and they did”

Howell joined Philip Morris
Incorporated in 1955 and after a
two-year training program was
sent to Venezuela. After holding
various positions with C.A.
Tabacalera Nacional, the Philip
Morris affiliate in Venezuela,
Howell was named regional vice
president for Philip Morris
International in Latin America in

1967.

In 1972, two years after Philip
Morris Incorporated completed
acquisition of the Miller Brewing
Company, he became executive
vice president and a member of
the board of directors of the
brewery.

In 1975, he was elected a
corporate vice president of Philip
Morris Incorporated and in 1978
he was named president of Miller.

As head of Miller, Howell said
his primary responsibilities are to
“build management and motivate
people.

“If you have the right people,
and they’re properly motivated,
they will. accomplish your
objectives, he said.
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William Howell

Part of those objectives include
increasing the number of minority
vendors and suppliers with whom
Miller does business and helping
minorities develop economically,
Howell said.

“We have set up a department
in purchasing that has the sole

- responsibility for finding and

working with small (and) minority
business’” Howell said.

Miller’s objective is to buy a
specific percentage of our supplies
and services from small and
mihority business, he said.

Organizations such as the
Hispanic Chamber of Commerce
can assist in this effort, Howell
said, by finding minority suppliers
and advising the Miller Brewing
Company about who and where
they are. .

The net result of such economic
ties with large corporations such
as Miller would be a rise in
minority group standards of
living, which would benefit both
minorities and Miller, Howell said.

“If we improve the standard of
living in the Hispanic community

or the minority community as a

‘whole, we will increase their

purchasing power and we will get
our fair share of that more
affluent market; he explained.
Cooperation between Miller and
organizations such as the U.S.
Hispanic Chamber of Commerce
can help achieve these mutually
beneficial results, Howell said.
The United States Hispanic
Chamber of Commerce leaders
and members appreciate the
long-time, consistent support by
Miller Brewing of its activities.

HONORED GUESTS

EDWIN MEESE, 111
Counselor to
President Ronald Reagan

Lic. RAUL SALINAS LOZANO
Director, Instituto Mexicano
de Comercio Exterior

HO7908
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HONORED GUESTS

ELIZABETH HANFORD
DOLE
Special Assistant to

President Ronald Reagan
~ Office of Public Liaison

" Mrs. Dole serves now as
President Regan’s Special
Assistant for Public Liaison, a
responsibility which includes
executive branch coordination
with the Hispanic community.

Elizabeth Hanford Dole is a
Harvard lawyer, a former Federal

" Trade Commissioner, and former
Deputy Special Assistant to the
President for Consumer Affairs.
She was sworn in as an FTC
Commissioner in 1973 for a
seven-year term, and while in that
position worked to eliminate
unfair methods of competition
and deceptive market practices
which hit consumers in their
pocketbooks.

A native of Salisbury, N.C.,
Mrs. Dole graduated with
distinction in political science
from Duke University, where she
was student body president, May
Queen and a Phi Beta Kappa.
She participated in a summer
study program at Oxford
University in England, and
received her law degree and a
.master’s degree in education from
Harvard.

She first served in government
as staff assistant to the Assistant
Secretary of Health, Education
and Welfare, specializing in the
educational problems of the
handicapped. In 1967, she
planned and carried out the first
National Conference on Education
of the Deaf. She then defended
indigents in the District of
Columbia court system.

From 1969 to 1971, Elizabeth
Hanford was Executive Director of
the President’s Commitiee on
Consumer Interests at the White
House and was named Deputy
Director, Office of Consumer
Affairs, when that office was
created in 1971.

SENATOR BOB DOLE
United States Senate

Robert Joseph Dole was born
and raised in Russell, Kansas,
where his father was a grain
elevator manager and ran a milk
and egg station. “Bob” Dole
attended Kansas public schools,
the University of Kansas in
Lawrence for two years, the
University of Arizona in Tucson
and Washburn University in
Topeka, where he -earned his law
degree in 1952, '

An Army veteran of World War
11, Senator Dole was twice
wounded and twice decorated for
heroic achievement. He was
hospitalized a total of 39 months
after being hit by machine gun
fire in the Po Valley in ltaly.

In 1951, while still in college,
he was elected to the Kansas
legislature. Two years later he
became prosecuting attorney in
Russell County, an office he held
for nine years, until elected to the

U.S. House of Representatives in
1961. Dole was elected to the
United States Senate in 1968. He
served as Republican National
Committee chairman from 1971
to 1973, and was his Party’s Vice-
President nominee in 1976.

As Chairman of the powerful
Senate Finance Committee,
Senator Dole oversees a broad
range of tax, health, trade and

- financial matters. He also serves

on the Judiciary Committee, the
Rules Committee and as a senior
member of the Agriculture and
Forestry Committee. Senator
Dole has long been a spokesman
for veterans’ and handicapped
rights, and has been active in
small business, agriculture and
minority affairs.

Senator Dole has been a life-
long resident of Russell. He and
his wife, Elizabeth Hanford Dole,
also have a residence in
Washington. The Senator has a
daughter, Robin, by a previous
marriage.

H07909
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HONORED GUESTS

Malcolm Baldrige
26th Secretary of Commerce

Malcolm Baldrige was
nominated to be Secretary of
Commerce by President-Elect
Ronald Reagan December 11,
1980. He was confirmed by the
United States Senate on January
22, 1981 and sworn in to office
on January 23, 1981."

Mr. Baldrige had been
chairman and chief executive
officer of Scovill Inc., Waterbury,
Connecticut, which operates 81
manufacturing plants in the
United States and in 22 other
countries around the world.
International sales in 1979
accounted for almost one-third
of the company’s profits.

Having served in the infantry
in World War lI, Mr. Baldrige
began his career in the.
manufacturing industry in 1947
as a mill hand at the Eastern
Malleable Iron Company in
Naugatuck, Connecticut; rising -
to president of the company by
1960. Mr. Baldrige joined Scovill
- in 1962 as executive vice

president. He is credited with
- leading the transformation of
Scovill from a financially
troubled brass mill to a highly
_diversified international
manufacturer of consumer,
housing and industrial goods.

On the rodeo circuit, Mr.
Baldrige has won many awards
as a professional steer roper. He
worked during his boyhood as a

“ranch hand in western
Nebraska.

A highly successful
businessman prominent in
community affairs, Mr. Baldrige
has served on the boards of
directors of the Bendix
Corporation; ASARCO;
Uniroyal; AMF; and the
Connecticut Mutual Life
Insurance Company.

'Malcolm Baldrige

Secretary of Commerce

To the USHCC:
Your organization represents
i many dynamic contributors to the
American economy.

This Administration is
particularly. pleased with the
revitalization of this nation’s
entrepreneurial spirit, as
exemplified by the membership of
your organization. The Hispanic
Chamber of Commerce is to be
congratulated for its role in
stimulating free, competitive
enterprises, developed in the

| classic business tradition, and for

programs and meetings such as’
those now in progress. At these
meetings, ideas, relationships and
goals are being developed to

provide a continuing impetus for
the development and growth of
sound Hispanic-owned businesses.
Yours is an essential and useful
forum for consideration of
common problems and for their
definition and solution.

I am honored to be your guest
on this important occasion, and 1
bring you greetings from
President Reagan; from Victor
Rivera, the Commerce .
Department’s Director of the
Minority Business Development
Agency; and from all of my
colleagues in the Administration.
Have a successful convention!

-

Malcolm Baldrige
Secretary of Commerce

H073810
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Honored Guests
of the
Convention

MICHAEL CARDENAS
National Administrator

Small Business Administration
U. S. Department of Commerce

Michael Cardenas, a certified

public accountant with wide

- experience in taxation, auditing,
management and small business
problems and issues, was sworn
in March 30, 1981, as the 13th.
Administrator of the U.S. Small
Business Administration. '

“President Reagan has
consistently pointed out that -
small business is the backbone
of the American economic
system. I definitely agree
Cardenas said.

Cardenas told the Senate
Small Business Committee,
“During the last 19 years in my
public accounting profession, 1
have developed an in-depth -
understanding of the small
business community. As a
partner in a national CPA firm,
my clients have been primarily
small businesses” :

Prominent in CPA and other
business organizations and an
active civic leader, Cardenas has
worked in national, state,
regional and local Republican
campaigis for the past 14 years. .
He has been on the boards of
trustees of State Center
Community College District,
Fresno Community Hospital and
San Joaquin Law Schoeol. He
was chosen Man-of-the-Year by
the Fresno Latin-American
Businessmen’s Association in
1979. Cardenas also is the
founder and director of
California Valley Bank. Founded
in 1978, California Valley Bank
has offices in Fresno,
Sacramento and Visalia.

He has served continuously

SPEAKERS

since 1970 as a member or
chairman of the SBAs San
Francisco Regional Advisory

Couﬁcil. He was a delegate to
the 1980 White House
Conference on Small Business.

VICTOR RIVERA
National Director

Minority Business Development
Agency

U. S. Department of Commerce

Victor M. Rivera was appointed
Director of the Commerce
Department’s Minority Business
Development Agency (MBDA) by
Secretary of Commerce Malcolm
Baldrige on April 6, 1981.

Rivera has served as Director
of the Office of Information and
Associations with the U.S. Small
Business Administration’s (SBA)
Office of the Chief Counsel for
Advocacy. While serving at SBA,
he helped to establish a national
network of small business trade
associations, congressional
representatives, and private
industry lobbyists to address
problems confronting small and
minority-owned businesses.

Rivera, 43, came to
Washington, D.C., in 1977 as
SBA’s senior advocate for
government and industry
relations. That same year he
received the distinguished Arthur
Flemming Award as “one of the
10 outstanding young men in
Federal Service” »

From 1973 to 1975, Rivera was

SBA District Director in New
York City before becoming SBA
regional Director of the Rocky
Mountain States. Rivera
previously served as Deputy
Administrator and City Register
for the New York City Finance
Administration and also as the
U.S. Director of tourism
promotion and Development for
the Commonwealth of Puerto
Rico’s Economic Development -
Administration.
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Honored Guests
ESTEBAN EDWARD

‘TORRES

Ambassador

President
International Enterprise and
Development Corporation

Esteban Torres is a former East
Los Angeles community and civic
leader who served as President
Carter’s Special Assistant for
Hispanic Affairs at the White
House.

Torres, 49, is a native of the
copper-mining town of Miami,
Arizona. During the Depression,
his family moved west to settle in
East Los Angeles. After college
and serving in the Army, Torres
became an auto assembly line
worker with the Chrysler
Corporation and became a leader
of the United Auto Workers. He
later became Director of Inter-
American Affairs in charge of
union activities in the Caribbean,

SPEAKERS

Esteban Tornres

Central and South America for
the UAW.

He returned to East Los
Angeles and was instrumental in
the founding of the East Los
Angeles Community Development
Corporation (TELACU), serving
as director from 1968 to 1974. He
served as the UAW’s director of
International Affairs in 1975-77.

Former President Carter
appointed Torres as U.S.

Ambassador to the United
Nations Educational, Scientific
and Cultural Organization
(UNESCO), citing Torres’
extensive background in
international relations and in
working in underdeveloped areas.
Torres directed the U.S.
Delegation at UNESCO
Headquarters and represented the
country on the UNESCO.
Governing Board.

ERNEST E. GARCIA
Deputy Assistant
Secretary of Defense

" Ernest E. Garcia, a Garden
City, Kansas native, has recently
been appointed Deputy Assistant
Secretary of Defense. Garcia is

responsible for all defense related
. legislation under consideration by

the Congress. His position will
also overlap somewhat into the
foreign policy arena.

Prior to his Defense
appointment, Garcia served in the
Reagan White House in the Office

-of Public Liaison. He played an

active role in promoting the
President’s economic-recovery
program and also served as an

" advisor on Hispanic Affairs.

Garcia served on the Reagan
transition team and as Kansas
State director for Senator Bob
Dole. For four years prior to

'

becoming Senator Dole’s state
director, Garcia was Dole’s
legislative assistant for Defense
and Latin American Affairs in
Washington, D.C. Senator Dole.

Ernest E. Garcia

hired Garcia while he was
working for Governor Robert
Bennett as a policy and budget
analyst.

HO07912

: T
Tl ) L A L el




STATE OF KANSAS

Hispanic
Business Week
rRoctamaTion o | August 9-15, 1981

By the Governor

Executive Department
State of Kansas

Topeka, Kansas John Carlin
Governor of Kansas

TO THE PEOPLE OF KANSAS, GREETINGS :

WREREAS, the 63,000 Kansans of Hispanic origin comprise an incomparable
human resource for the State; and

. WHEREAS, the national Hispanic business community encompasses more than
250,000 thriving €irms in every field of endeavor: and

Y

WHEREAS, the number of Hispanic-owned businesses in the Nation has
increased markedly in the past 10 years, and now accéunts for $10.4 billion
in receipts; and :

WHEREAS, Kansas' 500 Hispanic-owned businesses strengthened the State's
annual economy by $1S million at its most recent count; and

WHEREAS, the United States Hispanic Chamber of Commerce, founded in 1979,
has set as its goal the strengthening and .expansion of the Hispanic business
community, for the ultimate benefit of Kansas' and the nation's economy; and

WHEREAS, the United States Hispanic Chamber of Commerce now represents
local organizations in 19 states, with more than 26,000 business members; and

WHEREAS, the United States Hispanic Chamber of Commerce Second Annual
Convention and Trade Fair, meeting in Kansas City, draws together business
leaders to further the association's goals: and

WHEREAS, such endeavors as have been and will be undertaken by the Unitead
States Hispanic Chamber of Commerce deserve the full support of all the people
of the State:

NOW, THEREFORE, I, JOHN CARLIN, GOVERNOR OF THE STATE OF KANSAS, do hereby
proclaim August 9 through 15, 1981, as .

HISPANIC BUSINESS WEEK

in Kansas, and urge all residents of the State to join in this observance.
DONE At the Capitol in Tupeka
Under the Great Seal of

the State this 13th day
of July, A. D., 1981.

%‘Q“"“ / /7/ '&A:, " The 40th Governor of Kansas, !
TCietary of State dohn Carlin was inaugurated |

' ' dJanuary 9, 1979. During his eighf |
vears service in the Kansas House
A Sef N e Al of Representatives (1971-79),

» Governor Carlin was Minority

Leader (1975-77). As Speaker of
the House (1977-79), he was the
first Democrat elected to that
post in 64 years.

Governor Carlin is a member of
the National Governors’
Association, and is Chairman of

the NGA Committee on
Agriculture. The Governor is Vice

Chairman of the Midwestern
Governors’ Conference. He is
Immediate Past Chairman of the
six-state High Plains Study
Council.

H07913




STATE OF MISSOURI

Hispanic
Business Week,

August 9-15, 1981 |

Kit Bond .
Governor of Missouri

Proclamation:

Office of the Governor
State of Missouri

Christopher S..“Kit” Bond, 42,
graduated in 1960 from the .
Woodrow Wilson School of Public
and International Affairs at
Princeton. He earned a law
degree from the University of -
Virginia in 1963.

As the 47th governor of
Missouri, at age 33, Bond was
the youngest governor in the
nation and in the history of
Missouri. During that time,
1973-1977, he was chairman of
the Economic and Community
Development Committee of the
National Governors Conference
and chairman of the Midwest
Governors Conference.

In 1980, Bond was elected to a
second term as governor of
Missouri.

WHEREAS, the United States Hispanic Chambers of
Commerce will hold its annual convention in Kansas City,
August 13-15, 1981; and

WHEREAS, this year's convention marks the second
annual meeting of the United States Hispanic Chambers of
Commerce; and

WHEREAS, the .Hispanic business sector is working to
build an economic and cultural bridge between the United
States and other countries of the western hemisphere to
str hips; and

gthen commercial rel

WHEREAS, Hector Barreto, a Kansas City, Missouri
businessman, serves as president of the United States
Hispanic Chambers of C. ce; and

WHEREAS, the 1981 convention is expected to attract
500 Hispanic businessmen from throughout the United
States:

NOW, THEREFORE, I, CHRISTOPHER §. BOND,
GOVERNOR OF THE STATE OF MISSOURI, do hereby
proclaim the week of August 9-15, 1983, as

UNITED STATES HISPANIC
CHAMBERS OF COMMERCE WEEK

in Missouri.

IN TESTIMONY WHEREOF, | have hersusito set my hand
2nd caused to be affixed the
Great Seal of the State of
Missouri,© in the City of
Jefferson, tl.nis 16th day of -
July, 1981,

GOVERNOR [

&p,‘w L_.dcv{/q::ajzudt—‘

L/ybnsnnv OF STATE
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KANSAS CITY, MISSOURI

Hispanic
Business Week Y
August 9-15, 1981

DL

RICHARD L. BERKLEY,
Mayor

CITY OF KANSAS CITY, MISSOUva RICHARD L. BERKLEY MAYOR

PROCLAMATION

WHEREAS, the United States Hispanic Chamber of Commerce
i.ves to encourage the Hispanic people to take a more active
.al, economical, and political rcle) as well as to exchange
1s and information for the general benefit and commercial

$:rest of Hispanic communities across the United States; and

WHEREAS, the United States Hispanic Chamber of Commerce
‘esents ‘over 250,000 Hispanic owned businesses from all

! WHEREAS, on August 12-15, 1981, the Second Annual National
Hrention and Trade Fair, sponsoréd by the United States

‘}anic Chamber of Commerce, will take place at Crown Center
;_niél in Kansas City, Missouri; and

. WHEREAS, the 1981 Convention and Trade Fair will provide
brum for Hispanic business persons to come together with the

. §ers of the public and private sectors to discuss new concepts

| the latest technological advances, and to stimulate, encourage,

§ promote cooperation and friendly exchanges among businessmen:

NOW, THEREFORE, I, RICHARD L. BERKLEY, Mayor of Kansas City,
ouri, by the powers vested in me as Mayor, do hereby proclaim
5} days of August 13-15, 1981, as a period of special

'anition for

THE UNITED STATES HISPANIC CHAMBER OF COMMERCE

) on behalf of the people of Kansas City, Missouri, 1 welcome the
guests and delegates to the Second Annual Convention and Trade Fair
and extend our best wishes on a successful and productive meeting.

A native Kansas. Citian, Dick
Berkley earned BA and MBA
degrees from Harvard College. He
serves as Treasurer of the Tension
Envelope Corporation.

Berkley has served on the
KCMO City Council since 1969
and was elected Mayor in April
1979. As City Councilman and
now as Mayor, he fostered
communications between his
constituents and government by
holding regular neighborhood
town hall meetings (over 108 to
date) where citizens can ask
questions about city government.

Done this 17th day of July, 1981.

Richard L. Berkley - Mayo
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*  KANSAS CITY, KANSAS

Hispanic
Business Week

JOHN E. “JACK” August 9-15, 1981
REARDON

PROCLAMATION

JEAS THE HISPANIC BUSINESS COMMUNITY. BOTH NATIONALLY AND LOCALLYs
HAS ACHIEVED A TREMENDOUS. RECORD OF PRODUCTION. MANPOWER
UTILIZATION AND MANAGEMENTS AND

REAS THE NUMBER OF HISPANIC-OWNED BUSINESSES IN THE NATION HAS
INCREASED MARKEDLY IN THE PAST 10 YEARS. AND NOW ACCOUNTS
FOR OVER $10.4 BILLION IN RECEIPTSS AND

REAS . LOCALLY-OUNED HISPANIC BUSINESSES AND THE LOCAL HISPANIC
WORK FORCE REPRESENTS A SUBSTANTIAL ELEMENT IN THE £€0-
NOMIC DEVELOPMENT OF OUR CITYS AND

REAS S WE SALUTE THE UNITED STATES HISPANIC CHAMBER OF COMMERCE.
FOUNDED IN 1979 TO STRENGTHEN AND EXPAND THE HISPANIC
BUSINESS CONMMUNITY FOR THE BENEFIT OF OUR CITY'S AND THE
NATION'S ECONOMY.

+ THEREFORE+ I, JOHN £. REARDON. MAYOR OF THE CITY OF KANSAS CITY.

KANSAS. DO HEREBY PROCLAINM THE WEEK OF AUGUST 9-15, 1981
T0 BE

HISPANIC BUSINESS WEEK

IN KANSAS CITY. KANSAS. AND URGE ALL CITIZENS TO PAY
TRIBUTE TO QUR HISPANIC BUSINESS COMMUNITY.

IN WITNESS WHEREOF+ I HAVE HERE-

UNTO SET MY HAND AND THE SEAL OF

THE CITY OF KANSAS CITY+: KANSAS.
© THIS I4TH DAY OF JULY~ 198).

Jack Reardon, one of the
youngest mayors of a major city-
in the United States, was born in
Kansas City, Kansas, into a
political family. His father served
as Wyandotte County
Commissioner for 17 years.

The 37-year-old Reardon served
as Wyandotte County Register of
Deeds from 1972 until his election
as mayor in 1975. In 1979,
Reardon was re-elected to the
city’s top post with an amazing 70
percent of the vote in this
community of varied ethnic
neighborhoods.

Reardon is President of the
Kansas League of Municipalities
and in 1977 he was named

JORN €. REARMOh/ﬂAYOR

Outstanding Young Kansan by - HO07916
the Kansas Jaycees.




USHCC: STATEMENT OF

PURPOSE

Strategy

The USHCC strategy for
accomplishing its goals ~
encompasses specified objectives.
While the scope of this statement
limits our ability to go into
complete details, the USHCC
considers the following objectives
its primary lines of focus.

ECONOMIC
OBJECTIVES

We recognize the strides made
in the past 10 years. The USHCC
considers it a primary function
not only to maintain the current
. level of growth but also to expand
opportunities which will allow for
accelerated growth in the future.

The USHCC will expand to:

1. -Provide access by opening
doors to corporate America and
to develop dialogue and better
communications.

2. Develop opportunities for
-more joint ventures between the
Hispanic and non-Hispanic
corporate communities.

3. Assist the public and private
sectors to enter into partnerships
‘resulting in increased availability
of venture and operating capital
for Hispanic businesses. .

4. Expand our participation in
international trade. The USHCC
will build upon the common
bonds of language and culture to
actively promote trade between
the Hispanic American business
community and our Latin
American counterparts.

Goals

1. To promote Hispanic business both domestically and internationally.
2. To promote and enhance the well-being of the U.S. Hispanic
community.

POLITICAL

"OBJECTIVES

1. USHCC intends to develop a
unified political base by
organizing the leaders of the
Hispanic business community and
by working in concert with other
Hispanic leaders and
organizations. The political base
should serve as the vehicle for

- addressing those issues common

to the entire Hispanic community.
By developing common interests,
the USHCC and other influential
Hispanic organizations will form
themselves into an effective
interest group speaking for the
entire Hispanic community in
general, and for the Hispanic
business community in particular.

2. Develop access to the
administrative and legislative
branches of government.

3. Work with the Congress to
draft and pass legislation
favorable to Hispanic business.
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USHCC: STATEMENT OF
PURPOSE

SOCIAL COMMITMENT

The social growth, development
and well-being of the Hispanic
community is of primary concern
to the USHCC. It is acutely
aware of the intimate
interdependence between
economic-political and social
growth and development. As the
USHCC develops more influence
in the corporate and public
sectors, increased opportunity will
arise for all Hispanics. The
USHCC will continue to:

1. Develop access in the public
and private sectors to insure a
higher level of sensitivity in their
programs.

2. Promote programs of
education designed to directly

- et [ - - .
—t e e L SRS

impact and develop Hispanics in Frank Tebeck and Sal Gomez, two of the many volunteers involved in planning and

business and the brofessions. executing gne con\gz_ntion and the other activities of USHCC, discuss logistics in an all-day
3. Promote Hispanic session .ansas_'ty'

employment at all levels in all Organizational Objectives

sectors. : L Given the tremendous achievements of the USHCC in just two brief

" 4. Work with labor and years, the future of the Chamber is bright.

management to assure better Our continued growth as a national organization will require the

working conditions for all following:

Hispanics. 1. Expand our organizational development to include three major
The USHCC, as a viable regional meetings and a convention annually.

national business organization will 2. Expand USHCC capability nationally to include:

continue to work for active * Work with the national and state executive and legislative
government, corporate and bodies of government; ’

fq.undat.ion par'ticigation in the * Develop a monthly printed information document and a business
Hispanic community. hotline and bulletin;

* Expand membership;
* Assist in development and growth of local chambers;
* Conduct research for the Hispanic business community;
* Undertake fund raising for the locals and national chambers.
3. Corporate Friends of the Chamber
Develop activities to cement friendships for USHCC among non-
Hispanic corporate. executives. The Corporate Friends function will
serve an important public relations role by expanding the USHCC -
presence in Corporate America and resulting in the formation of a
Board of Corporate Advisors. '
4. Government Friends of the Chamber
A concerted effort will be made to inform legislators and agency
officials at all levels of government of Hispanic business needs. The
resulting Board of Government Advisors will serve the entire Hispanic
community.
H07918
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USHCC: ACHIEVEMENTS -

TTTTA T = vy e TEETITENTTOTITR T s e

Background

In 1975, a few dedicated
Hispanic businessmen decided to
test the strength of a common
language and common purpose to
form a national Hispanic business
network. After meeting informally
for a few years, representatives of
Hispanic Chambers of Commerce
from four states incorporated the
U.S. Hispanic Chamber of
Commerce (USHCC) on July 6,
1979. :

Forming the USHCC provided
the Hispanic business community
with an organization for strength,
cohesion and information-sharing
capabilities. It also provided a
medium for Hispanic business
leaders to share their vision, to
map out a strategy to remedy
economic and business ills, and to
gain the political and economic
access necessary for a stronger
Hispanic business community.

Fully cognizant that the
depressed financial and social
condition of vast numbers of
Hispanic people can be attributed
to our historical lack of access to
the nation’s economic, political,
and policy-making centers, the
USHCGC first sought to develop
avenues for the access Hispanics
heretofore had been denied.

The tremendous growthof the
USHCC, in just two years, proves
the viability of the organization

. and the talent and dedication of
its leaders. Now the USHCC

comprises 135 local chambers in . . .
19 states with a fotal of 26,000 Expansion of International Trade

Barreto, Salinas Lozano, Cardenas and Rivera discuss trade expansion with Mexico.

members. Such dramatic ®* The USHCC is an acknowledged leader in international trade
expansion has occurred in spite of circles, and its leaders receive numerous invitations from Mexico and |
substantial obstacles, most other Latin American countries to participate in conferences,
notably those of time and money. CoOnventions, and international trade fairs. v »
The achievements of the ¢ Chamber leaders recently met with government and corporate
USHCC over the past two years heads in Mexico. Leaders in that country have recognized the USHCC
can be categorized in terms of as a national Hispanic unifying organization and have expressed keen
political access gained, corporate interest in working with us to promote international trade between
access achieved, expansion of Mexico and the U.S.
international trade capabilities, * President Reagan has acknowledged the value of the Hispanic
and the social impact of the business community working closely with our Latin American
USHCC on the Hispanic counterparts in order to develop new and expanded markets for U.S.
community as a whole. products.
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Economic Gains

* In 10 years, the U.S. Hispanic
business community has grown
substantially to 250,000 firms,
representing a 53 percent in-
crease in the past five years;

* $12 billion annual receipts
account for 75 percent more than
five years ago;

* More than 400 Hispanic-
owned firms record annual sales
in excess of $1 million;

* In 1977, Hispanics owned
5,600 manufacturing firms with
total annual receipts of $882
million. The total number of such
firms increased 48 .percent be-
tween 1972 and 1977.

* Of the top 100 Hispanic

businesses in the U.S., 40 have

been founded since 1970 and
show a 1980 sales total of nearly
$3 billion. . .

¢ The 57 Latino-owned financial
institutions recorded 1980 total
assets of $1.9 billion and total
deposits of $1.5 billion. Fully 92
percent were founded or acquired
since 1970. '

® Records show an 85 percent
increase in “service” firms owned
by Hispanics between 1972 and
1977. - .

¢ Hispanic household purchas-
ing power has increased 23 per-
cent in the past 10 years, as con-
trasted by a four percent gain for
the general U.S. population.
Hispanic purchasing power
stands today at $50 billion.

Pedro Garza, Executive Director of SER National; Hector Barreto; USHCC;

USHCC: ACHIEVEMENTS

Jose Cano, National G.1. Forum President; and Wilma Espinoza, President of
the Mexican American Women'’s National Association join President Reagan,
Elizabeth Dole and other Hispanic and government leaders at February 1981
White House luncheon. Association leaders quickly responded to the USHCC
efforts to meet together with the new President.

Political Access

* The USHCC exchanged its
political support of Reagan /Bush
for the administration’s commit-

"ment to make available more

ecomic opportunity for Hispanics.

* At President Reagan’s invita-
tion, the USHCC quickly con-

vened a White House meeting of

the presidents of 135 Iocal
Hispanic Chambers of Commerce
to endorse the administration’s
Economic Recovery Program.

* The USHCC has actively and
successfully supported a number
of Hispanic appointments to key
government positions, in keeping
with the USHCC’s philosophy of
providing more sensitivity and
access in government.

Corporate Access

® The USHCC has joined in a
cooperative effort with ‘Armco,
Inc. and the U.S. Chamber of
Commerce Foundation to develop
a plan to study and develop a
profile of the U.S. Hispanic
business community and its long-
range needs. The study will
determine how the two national
chambers can work together
most effectively.

* Armco, Inc. and its chairman,
C. William Verity, Jr., have
accepted leadership roles in
promoting the USHCC. Armco’s
contributions of critical financial
and human resources have
strengthened the USHCC.

* Miller Brewing Co., through
its President William Howell and
its staff, has demonstrated its
commitment and support
through generous contributions of

financial and human resources to

the USHCC. H07920
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Two informed

sources welcome

you to
Kansas City.

The Kansas City Times and Star can help you
get the most out of your stay here. Our award-
winning newspapers can provide you with:

I, Detailed news to keep you in touch with
national and international events:

4 Complete coverage of local and professional
sports, (the Chicago Bears will be playing
our.Chiefs here Saturday night).

& Dining information. In addition to :
restaurant reviews, you'll find advertising
. from K.C.’s leading restaurants.

@ Entertainment news. Everything from g
- television schedules to listings of movies
playing in Kansas City, plus highlights
about the local music and fine arts scene.

ENJOY KANSAS CITY WITHTHE
TIMES/STAR®,

THE KANSAS CITY

Ghmeﬁ &STAR
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USHCC
appreciates the
support of its
advertisers and
urges you to
patronize the
following firms:

A & R Janitorial
Mr. Bob Velasquez
5012 W. 25th
Cicero, lllinois
(312) 656-6500

Bendix

Ms. Mary Johnson

4149 Pennsylvania

Kansas City, Missouri 64111

Camp Fire Inc.

Ms. Carol Bitner

4601 Madison Ave.

Kansas City, Missouri 64112
(816) 756-1950

Coca-Cola USA

Ms. Marlene Heard
P.O. Drawer 1734
Atlanta, Georgia 30301
(404) 898-2121

Equitable Life Assurance
Society of the U.S.

Mr. Jamie Ramirez

1285 Avenue of the Americas

New York, New York 10019

(212) 554-0568

Hallmark Cards

Mr. Ed Bevins _

Director, Urban Affairs

25th and McGee -

Kansas City, Missouri 64108
(816} 274-5111

G. Heileman Brewing Company
Mr. John A. Abdella

100 Harborview Plaza

P.O. Box 459

Lacrosse, Wisconsin 54601

(606) 785-1000

Spotlight on

Success: Tony Macias

Antonio P. Macias
President
AMCO Tool & Die

At 19 years old, Antonio P.
Macias come to the U.S. with $5
in his pocket in search of a better
job. Today, 44-year-old Macias
owns a major machine
manufacturing company in San
Antonio with ‘32 employees.

“In spite of all the obstacles |
had to go through? he said, “I
made it”

And he made it on his own
without the SBA and without
loans. In addition to the tiny
bankroll, Macias brought to the
U.S. his solid experience as a
machinist, gained in his
hometown of Monterrey. Working
with his father and with night-
school training, he knew that he
had found his field.

“As soon as I started giving the
metal its different shape] he said,
“I knew I was on the right track”

In this country, Macias quickly
advanced in spite of his early lack
of knowledge of English. “The
drawings are the same in any.
country and I used a dictionary to
learn the symbols) he said.

After several years in Los

Angeles and Texas perfecting his

trade, Macias decided to go into
business for himself in 1968.
Waiting for small business loans
from banks and the government
(which never materialized) proved
disastrous and Macias’ business
failed in its first year.

But Tony Macias’ dream didn’t
fail—he learned from experience.
By 1974 he had saved $12,000
and decided to try again. He
opened AMCO Tool & Die with
rented space and used,
installment-plan machinery. With
no employees, he worked long
hours. ‘

Between 1977 and 1979, the
contracts grew to more than
$500,000 annually.

“Because of the bad experience
I had trving to start my own
business) Macias said, “I decided
to help others so they won’t have
the same problems?”

Macias’ help took the form of
an organization he formed in
1976, the Alamo Area
Contractors Association. Now
consisting of 26 small business
contractors, AACA was formed by
Macias to help small businesses
become aware of programs and
opportunities available to them.

“I firmly believe that the only
way to get ahead is to unite
and learn to work together”

- Tony Macias
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EMPLOYMENT BULLETIN

EXECUTIVE/MANAGERIAL CIVILIAN CAREERS
WITH THE
DEPARTMENT OF THE ARMY

The department of the Army is looking for capable, energetic men and women to con51der for executive
and managerial civilian positions.

- Employment Factors:

e The salary range for GS-13 and above positions is $32,048 to $50,000 annually.
® Positions are located throughout the United States and in ten overseas countries: Belgium, England,
Israel, Italy, Japan, Korea, Okinawa, Puerto Rico, Saudi Arabia and West Germany.

¢ Civilians employed by Army work with the military which has produced some of the greatest Jeaders
in the world.

¢ Civilians employed by Army have a high degree of job security under a system of nationwide priority
placement rights—rights which one can exercise if his/her job is abolished due to workforce
realignment.

¢ Civilians employed by Army have the opportunity to participate in the Army Managerial
Development Group Program which provides developmental assignments and training in the most
advanced management techniques.

¢ Civilians employed by Army will have the opportunity to advance to higher level positions within the
Agency. Using merit principles of selection and promotion, the agency will assist you in your
advancement efforts through Army’s Career Management System.

If you have executive/managerial experience and/or a substantive background in any of the career areas
listed. below and if you wish to work for a disciplined but progressive organization, fill out the form below.
Once the Civilian Personnel Center receives your form or Standard Form 171, Personal Qualifications
Statement, you will be contacted via mail for other pertinent information relative to your potential

-employment.

Please check your area(s) of interest:

0O Commissary Management a beranans ' [ Transportation Management
{3 Education and Training {J Intelligence {3 Quality and Reliability Assurance
{3 Engineers and Training O Procurement .3 Equal Employment Opportunity
0 Records Management [J Safety Management 3 Materiel Maintenance Management
O Information and Editorial  [J Housing Management 3 Comptroller/Financial Management
(J Automatic Data Processing [J Communications 3 Manpower and Force Management
O Personnel Administration 3 Supply Management 03 Quality Assurance (Ammunition
. oo " Surveillance) -
Please send information on civilian employment with the Army.
" Name
Address ' City . State . Zip Phone: Bus./Home "

Please fill in the folllowing information and return to: HQDA (PECC-CMS), 200 Stovall Street, Hoffman II
Buﬂdmg, Alexandria, VA 22332, Phone (202)325-9571, Sheran Jackson.

3 I have status, I have inclosed a copy of my SF 50, and SF 171.
0 I have a current Office of Personnel Management rating in ,
Date . City State, Zip

on Inclosed is my SF 171 and a copy of my Notice of Rating
Register

‘03 I have no experience with govenment personnel procedures.

{J Send me a copy of 4 World of Careers: Civilian Employment Opportumnes with the Department of
the Army.,
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ADVERTISERS

Hispanic Business

Mr. Jesus E. Chavarria

4672 Via Huerto .

Santa Barbara, Cahfomla 93110
(805) 964-9041

International Business Machines

c/o Mr. Al Berger :
Lord, Geller, Fedrico, Einstein, Inc.
655 Madison Avenue ‘
New York, New York 10021

(212) 421-6050

Kansas City Power & Light
Arthur J. Doyle

Don Landes

P.O. Box 679

Kansas City, Missouri

(816) 556-2900

Delgado Advertising and
Public Relations

Ed Delgado

P.O. Box 1906

Santa Fe, New Mexlco 87501

(505) 982-4659

Comprehensive Technologies
International Headquarters

1824 Biltmore St., NW.

Washington, D.C. 20009

(202) 387-3027

Contact: Celestino M. Beliran

The Marley Company

Ms. Sharen Hasted

1900 Johnson Drive

Mission Woods, Kansas 66205
(913) 362-5440

Miller Brewing Company
Ms. Bonita Byrd

3939 West Highland Bivd.
Milwaukee, Wisconsin 53201
(414) 931-2617.

- Missouri Pacific Railroad
Mr. John Hayes
210 N 13th Street
St. Louis, Missouri 63103
© {314) 622-2234

Mobay Chemical Company
Mr. V. Elain Osborn
Agricultural Chemicals Division
P.O. Box 4913

Kansas City, Missouri 64120

- (816) 242-2000

National Hispanic Association
of Construction Enterprises
Mr. Manuel Rodriguez, President
6845 Industrial Highway

Gary, Indiana 46406
(219) 944-0440

Nuestro Publications
Ms. Helen Howard
Daniel Lopez

461 Park Avenue South
New York, New York 10016
(212) 684-5999

Solar America

Mr. Ed Romero

2620 San Mateo NE
Albuquerque, New Mexico 87110
(505) 883-0959

Roberto Cervera-Rojas
Architects

Mr. Roberto Cervera-Rojas

902 Southwest Blvd.

Kansas City, Missouri 64108

- (816) 421-4477

Kansas City Star

1729 Grand

Kansas City, Missouri 64108
(816) 234-4141

Mexi-Frost

Mr. Gonzalo Armendaris
37 Grand Avenue
Brooklyn, New York 11205
(212) 625-3324

Ninfa's Tacos Al Carbon
Ms. Ninfa Laurenzo

" 2650 Fountainview, Suite 235

Houston, Texas 77057
(713) 783-5080

I1deal Derrick Services, Inc,
Mr. Mario Salinas
Odessa, Texas

T TR .

LLE.D.C.

International Enterprise &
Development Corp.

Mr. Esteban Torres

1701 K St. NW., Suite 806

Washington, D.C. 20006

(202) 822-0908

U.S. Army
Roselia Roman
Washington, D.C.
(202) 695-2464

United Telecommunications
Mr. Vince Ward

P.O. Box 11315

Kansas City, Missouri 64112
(913) 676-3000

“Uxmal”

P.O. Box 684

Olathe, Kansas 66061
(913) 764-0958

Riviana Foods, Inc.
P.O. Box 2636
Houston, Texas 77001
(713) 529-3251

Convention Magazine
produced by

COMMUNICATIONS
'UNLIMITED

Nan Harper, Owner
P.O. Box 1000
Lawrence, KS 66044
(913) 841-3525
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—lconstruction enterprises

Chairman
Manuel Rodriguez, Region 5
R & D Piping-Heating-Plumbing Inc.
219/944-0440 ‘

Second Vice President

- Robert L. Alvarado, Region 8
Alvarado Construction, Inc.
303/629-0783

Third Vice President
- Roberto Cervera-Rojas, Region 7
Roberto Cervera Associates
816/421-4477

Secretary
David Morales, Region 9
. Borbon Incorporated
213/860-5539

national hispanic association

. | Treasul
- Let’s Work Together Edw:r:je;erdomo, Region 3

for . Edward Perdomo & Associates
v . © 703/360-3681 ’
Economic Power
,  Director -
Unidos En Poder Ysrael Seinuk, Region 2

Consulting Engineers
o R 212/486-9450
For membership information, contact the

NHACE Regional Director in your area. Director of Public Relations

Virgilio G. Roel, Region 3
HA.CA.
703/442-0192

NHACE is a self-supported association whose purpose is to organize
_ Hispanics within the industries, to identify procurement, to- promote Director of Programing

employment opportunities, to act as a watchdog and work with all agencies Julio C. Jo Region 4

and private companies to assure that Hispanics are participating; also, to J & J Enai ! . |

implement the participation of Hispanic construction enterprises in the ngineering, Inc.

construction industry. - 305/591-3990
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ITS OUR GOVERNMENT

- Express Your
Views to

- Congress on
Legislation and
Regulatory Policy
to Help Affect
Change.

All citizens can help shape
laws, regulations and policies of
their government. Here are some
guidelines for communicating
with your Representatxve or
Senator:

1. Contact his/her district
office or state office or respective
Washington offices of your
Senator or Representative.

2. Identify yourself and your
business and location.

3. Ask for the administrative
assistant or legnslatlve assistant
who has jurisdiction over the
legislation or regulations in which
. you are interested.

4. After speaking with the
assistant, follow up with a letter
explaining your position in the
following suggested way:

a. Identify the issue clearly and

~ concisely.

b. State your supporting

facts.

c. Indicate what action you are

requesting.

d. Express your appreciation

for their assistance.

e. Write your letter on one

page, if possible.

5. lf you are a member of a
professional or trade
association, you may first wish to
contact your association’s
Washington governmental or
legislative staff counsel in
order to ind out what the
association is doing in the
areas in which you are
interested.

THE LEGISLATIVE
PROCESS

‘Specific stages at which you can
introduce your views with greatest effect
are marked with

.

an

1. *Awareness. You can propose new
legislation to your Senators or
Representative at any time. You can give
your comments on proposed legislation.

2. A bill is drafted and introduced in
Congress. It is given a number, and its
title and sponsors are published in the
Congressional Record. You can obtain a
copy of the bill by requesting it from the
Superintendent of Documents,
Government Printing Office, Washington,
D.C.

3. The bill is assigned to a committee
and may be further assigned to a
subcommittee.

4. *Public hearings are held by the
subcommittee or full committee. Your
views can be presented during the
hearings individually, through a small
business organization to which you
belong, or by written statements. This is
done by contacting the committee or
subcommiittee prior to the hearing and
requesting that the individual or group be
put on the agenda to present its views.

5. When hearings are ended, a
document on the hearings is made
available to those who request copies.

6. The committee then votes on the
bill as amended and reports it to the
House or the Senate. The bill is then
placed on the calendar.

7. When the bill reaches the floor of
the House or the Senate, the full House
or Senate membership can debate it. At
this stage the bill may be further
amended, referred back to committee, or
voted up or down.

" 8. When a bill is passed by the House
or the Senate, it is referred to the other
body for concurrence. On an important
measure, the other body will also go
through the process of committee
hearings—in which your views can be
presented again, as above—and then
have a floor debate on the measure.

9. If there are significant differences
between the House and the Senate
versions of the bill, an ad hoc conference
commiittee is appointed by the President
of the Senate and the Speaker of the
House to resolve the differences.

10. When the bill has been passed by
both Houses, the Office of Management
and Budget examines it for consistency
with the President’s program, and then
sends it to the President for his signature
or veto.

11. After the bill is signed, it becomes
a Public Law and goes to an Executive
Department, Independent or Regulatory
Agency or Commission for
implementation. The agency then works
out the details of how the legislation will
be carried out.

12. The agency develops regulations by
researching the problem and by talking
with Members of Congress, to the
agency’s constituents, and to other state
and federal officials. Then a Notice of
Proposed Rulemaking is published in the
Federal Register. You can offer your input
at this stage by communicating your
views to the General Counsel’s office of
the agency.

13. *During the time permitted for
comment on the Proposed Rulemaking
you can make your views known by filing
written comments or by taking part in
public hearings. The agency is required
by law to take all comments into
consideration.

14. The regulation is then made and
published in final form in the Federal
Register.

15. *If it is found that the regulation is
not consistent with the agency’s statutory
and policy directives from Congress, or
did not act within the authority delegated
to it by Congress, or does not follow
approved procedures, or acts arbitrarily
or capriciously, it can be challenged in
court. ' )

16. Judicial review is costly and
requires the assistance of experts. If a
regulation is challenged and prevails, it is
published in the Code of Federal
Regulations and becomes the equivalent -
of law. -

BUILDING
ECONOMIIC
STRENGTIH
THROUGH!
UNNTTY
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Bromrmine

o-Pac is

The Mi: i Pacific Railroad provides railcar, trailer on
fiatcar (TOFC) and container on flatcar (COFC) service to
and from Mexico at the three major United States/Mexico

9 ys: Laredo-N: Laredo, Bl § os
and E) Paso-Juarez. With more than 300 shipments crossing
every day, Mo-Pac is the largest handler of freighl between
the two countries. Whether il's imports or exports, no carrier
is better prepared lo serve your needs — through or
throughout Mo-Pac’s 12 state area, nationwide, to or from
Canada, or via key connectlions worldwide.

your best &
transportation link wit
Mexico. Coming or going.

Availability of equipment, frequent schedules, and
experience in handling documents are vital if ship-
ments bound to or from Mexico are to be handled
as efficiently as possible. That is why shippers have
shown more confidence in the Missouri Pacific
than in any other railroad.

Mo-Pac has been a leader in moving freight between
Mexico and the USA for more than 100 years. Our
well-established working relationships with the Na-
tional Railways of Mexico and with Mexican truck
lines allow smooth interchange of shipments. Mis-
souri Pacific has the well-maintained rolling stock
and facilities required to do the job — plus knowledge-

. able professionals to keep shipments running smooth-
ly and on time. -

Ask Mo-Pac for help when shipping raw materials
or finished products — to any destination and by
any mode of transportation. (Mo-Pac also offers
airfreight forwarding via Missouri Pacific Airfreight.)
You'll find qualified assistance for your international
distribution at 66 Mo-Pac sales offices throughout -
-the U.S. as well as in Toronto and Tokyo. At Mo-
Pac’s U.S/Mexico border crossings, and at Mexico '
City, Monterrey and St. Louis, Missouri, bi-lingual
Mo-Pac personnel help expedite your shipments.

Use this cbubon as a first step toward trouble-free border crossings.

Mr. M. N. LaCroix

Director-international Sales
Missouri Pacific Railroad
210 North 13th Street

St. Louis, Missouri 63103
Telephone (314) 622-2421

@ Please send “Mo-Pac’s Guide to International
Services” and “How To Ship Between Canada,
the U.S. & Mexico via Mo-Pac” (tri-lingual).

1 | would like to discuss Mexican shipping pro-
cedures with a Mo-Pac representative.

- NAME
y COMPANY_ TITLE/RESPONSIBILITY
- ADDRESS TELEPHONE
CiTY ZiP CODE
STATE COUNTRY
A subsidiary of Our company Oimports [Dexports (Product)
Missouri Pacific Corporation
HO07927
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HISPANIC CAUCUS

Six members 3562 House Annex 2, Despite a

unite in U.S. ooy somsn < 20%15 significant
Congressional A increase in voter
Hispanic‘ Caucus participation

Rep. Robert Garcia, (D-N.Y.)

Chairman

Rep. Edward R. Roybal, (D-Calif.)

Secretary-Treasurer

Rep. Baltasar Corrada, (D-Puerto Rico)

Vice Chairman

Rep. Henry B. Gonzalez, Member (D-Texas)

Rep. E. “Kika” de la Garza, Member '

(D-Texas)

Rep. Henry Manuel Lujan dJr., (R-N. M )

Member

A&R
JANITORIAL

salutes
The United Stat_es
Hispanic

Chamber of Commerce

on its
Second Annual
Convention
and Trade Fair
Bobh Velasquez
5012 West 25th

Cicero, llinois
[(312] 656-6500

\ P ENERGY ALTERNATIVES

salules

the U.S. Hispanic

- Chamber
of Commerce

Solar America, Inc.
2620 San Mateo, N.E.
Albuquerque, NM 87110
(505) 883-0959

Ed L. Romero,/President

4 /S ‘america, inc.

N J

among Hispanics,

there remain many
communities with large
minority populations and no
minority representation on
important decision-making
bodies such as the school
board and the city council. It is
significant to note according to
the U.S. Congressional
Hispanic. Caucus:

* There are no Hispanics in
the U.S. Senate.

* There are only six
Hispanics in the U.S.
House of Representatives

¢ In California, where
Hispanics make up almost
20 percent of the state’s
population, there are only
three state senators, and
four state assemblymen.

¢ In Los Angeles, where
Hispanics make up one-
third of the population,
there are no Hispanics on
the city council, the school
board or the board of
supervisors.

_ * In Texas, with a Mexican"

American population of
approximately 20 percent,

. Mexican Americans make
up only 12 percent of the
state legislators, only 5.6
percent of all city council
members and only 6.6
percent of all school board
members.

* Between the 1976 and 1980
elections, Hispanic
registration nationwide
increased 30 percent and
turnout increased 19
percent.
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POLITICAL

U.S. House of
Representatives
Committee on
Small Business

Jurisdiction: (1) Assistance to
and protection of small business
including financial aid; (2)
Participation of small-business
enterprises in Federal
procurement and Government -
contracts. In addition to its
legislative jurisdiction under the
preceding provisions of this
paragraph (and its general

REPRESENTATION

MAJORITY MEMBERS

Parren J. Mitchell, (Md.),
Chairman ,

Neal Smith, (lowa)

Joseph P. Addabbo, (N.Y.)

Henry B. Gonzalez. (Tex.)

John J. LaFalce, (N.Y.)

Berkley Bedell, (Iowa)

Frederick W. Richmond, (N.Y.)

Henry J. Nowak, (N.Y.)

Thomas A. Luken, (Ohio)

Andy Ireland, (Fla.)

Ike Skelton, (Mo.)

Billy Lee Evans, (Ga.)

ki

e i
PR T W e e

o it

- oversight function under clause ,l(zlharles ‘t’ fdtenh(;!m(’K (zj-)
o ~ 2(b)(1) of House Rules) the omano L. azz;) i, N;)
committee shall have the special Nicholas Mavroules, (Mass.)

T %80 i .
oversight function provided for in R ':2‘35’:°oo°o = George W. Crockett, (Mich.)

clause 3(g) of House Rules with : ;:’:fé"o” S Charles Hatcher, ( Ga.)
respect to the problems of small T X °:°:<>C°- . Ron Wyden, (Ore.)

business. ... %o o ! Dennis Edward Eckart, (Ohio)
Byron L. Dorgan, (N.D.)

Gus Savage, (I11.)

Buddy Roemer, (La.)

John G. Fary, (Ill.)

Parren J. Mitchell, Chairman
. U.S. House of Representatives
Committee on Small Business

KEY STAFF AIDES - MAJORITY MINORITY MEMBERS
Staff Director Major L. Clark, HI ............ 225-5821 :
General Counsel Thomas G. Powers . .. ... ... 225-5821 Joseph M. McDade, (Pa.)
C ications Specialist Carol Clawson . . . . 225-6020 : . .. !
Chiel Economist Jonn W Heloaatre /20" "+ 225.435] Ranking Minority Member
Publications Specialist Lois Liberty . ... ...... 225.7575 Silvio O. Conte, (Mass. )

' J. William Stanton, (Ohio)
KEY STAFF AIDES - MINORITY William'S. Broomfield, (Mich.)
Counsel Raymond S. Wittig B343 RHOB. .. .. 225-4308 Dan Marriott, (. Utah)

' ' . Lyle Williams, (Ohio)

Olympia J. Snowe, (Maine)
Douglas K. Bereuter, (Neb. )
Daniel D. Crane, (n.)

dohn Hiler, (Ind.)

David (Mick) Staton, (W. Va.)
Vin Webber, (Minn. )

Hal Daub, (Neb.)
Christopher Smith, (N.J.)
Ed Weber, (Ohio)

David Dreier, (Calif.)

(One Vacancy)

2361 Rayburn House Office Building,
Washington, D.C. 20515 3
(202) 225.5821

H07929




U.S. Senate Select |
o | Committee on
Small Business

Jurisdiction: All proposed
legislation primarily relating to
o the Small Business :
@ Administration, The legislative
| i jurisdiction, and oversight of
SBA, will be exercised by the full
{ committee. The committee has
5 the continuing duty to study and
| survey by means of research and
i PY ‘investigation all problems of
American small business
enterprises.

MAJORITY MEMBERS

P Lowell P. Weicker, Jr.,
@ (Conn.), Chairman

Bob Packwood, (Ore.)
Orrin G. Hatch, (Utah)
S. 1. (Sam) Hayakawa, (Calif.)
| : Rudolph E. Boschwitz, (Minn.)
® Slade Gorton, (Wash.)
- Don Nickles, (Okla.)
Warren B. Rudman, (N.H.)
Alfonse M. D’Amato, (N.Y)

'MINORITY MEMBERS
Sam Nunn, (Ga.), Ranking
Minority Member

Walter D. Huddleston, (Ky.)
Dale Bumpers, (Ark.)

Lowell P. Weicker, Jr.,

8 James R. Sasser, (Tenn.) )
L Max S. Baucus, (Mont.) , : Shsa 'rg:';te Seloct
A . Carl M. Levin, (Mich.) , . Com ittee on Small Business
4 Paul E. Tsongas, (Mass.) : ommittee on )
Alan J. Dixon, (Ill.) ' '
KEY STAFF AIDES -~ MAJORITY
Staff Director . .................... . Robert Dotchin
ChiefCounsel ................. .. R. Michael Haynes
KEY STAFF AIDES - MINORITY 424 Russell Senate Office
424D RSOB Building, o
(202) 224-8498 - Washington, D.C. 2051
i ". .Alan Chvotkin
Economat |1 . Tom Cator (202) 224-5175
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For Vendors:

AL RS e e g oy e T

ALBERT R. BUTLER
CORPORATE MANAGER ~ EQUAL OPPORTUNITY PROGRAMS

MILLER BREWING COMPANY
3939 WEST HIGHLAND BOULEVARD
MILWAUKEE, WISCONSIN 53201
(414) 931-3456

For Career
Candidates:

RS

TRUD! LIPENCE
. SUPERVISOR SPECIAL RECAUITMENT PROGRAMS

MILLER BREWING COMPANY
3938 WEST HIGHLAND BOULEVARD
MILWAUKEE, WISCONSIN 53201

. (414)931-2993

OF THE BEST |
BUSINESS

LEAD

YOU'LLGET

‘CON

When it comes to business opportunities,
you'll have a lot to talk about with the Miller
Brewing Company during this convention.

Miller representativés are on hand to give
you the facts about the professional

opportunities for both vendors and career
candidates.

Miller is actively interested in minority

vendors for all major areas of our .

operations. Among the categories we
anticipate ongoing needs in are raw
materials, transportation, minority sales
and marketing and more. '

AT THE
VENTION:

Miller has a great demand -- and great
opportunities -- for professionals with
experience in the areas of data processing,
engineering,financ'e/accounting.
sales/marketing, production management
and human resources.

Youcanfind outmore aboytthese twogreat
business feads by talking with our
representatives at the Miller Booth. Orsend
a letter or resume to: Dept. S06-81, Miller
Brewing Company, 3939 W. Highland
Bivd., Milwaukee, WI 53201.

VISIT OUR BOOTH

An Equal Opportunity Employer M/F/H

Success...It’sa

matter of people
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Information Rules the World...Read

A MAGAZINE ON BUSINESS AND PROFESSIONAL LIFE | | . ‘

Featuring hard news and practical, useful ‘ A |
information about and for Hispanics, one :
of the Nation's top. growth markets.

Send N6w For Free Issue  POB 6757 SANN BARBARA/QA93M  (8O5) 964-9041




HlSPANlC CHAMBERS

United States
Hispanic
Chambers of
Commerce,
Member
Chambers as of
July, 1981.
ARIZONA

Arizona Mexican

Chamber of Commerce
1500 Maryland Avenue
Phoenix, Arizona 85014
Hector Ledesma, President
(602) 252:6448

Arizona Mexican American
Chamber of Commerce
P.O. Box 4334 : :
Phoenix, Arizona 85030
Ruben Parra, President

(602) 253-5947

CALIFORNIA

Mexican American Chamber of

Commerce of California
2115 “S” Street
Sacramento, California 95816
Frank Garcia, President
Larry Lopez, Executive Director
(916) 739-6301 Chamber

452-7535 Office

Mexican Chamber of Commerce
of San Bernardino -

972 N. Mt. Vernon

San Bernardino, California 92410

Emest Vasquez, President

(714) 889-2070

Pan American Chamber of
Commerce

317 12th Avenue _

San Francisco, California 94118

Carlos Fonseca, Presndent

(415) 752-4093

Mexican American Chamber of
Commerce of Santa Barbara

601 E. Monte Cito

Santa Barbara, California 93100

Richard Garcia, Executive Director -

(805) 965-8581
George Guzman, President
(805) 962-7424

USHCC Salutes

HENRY ZUNIGA
Management Growth, Inc.

Henry Zuniga has spent over
twenty years promoting Hispanic
business development. As the
former Dallas Regional Director
of the Office of Minority Business
Enterprise (OMBE), he

>

Success: l-lem'y Zumga

development activities in an
eleven-state region. He served on
OMBE’s Board of Directors and
contributed to policy development
for the entire agency.

Prior to directing the Dallas
Regional Office of OMBE, Zuniga
served as a Special Assistant to
the Director in Washington
where, in addition to developing
and administering policies on
contract/grant procedures, he
represented the Director on the
Special Task Force created to
direct the decentralization of
OMBE in 1973.

Zuniga left OMBE in 1980 to
direct the field staff of the

“Hispanics for Reagan-Bush

National Committee. Following
the campaign, Zuniga was the
first Hispanic named to head a
transition team. He then served in
the White House personnel office,
where he worked to promote
Hispanics into key administration

‘ posmons

Zuniga is currently Vice
President of Market Growth, Inc.,
in Washington, D.C., where he
continues to promote Hispanic
entrepreneurship in the private

administered all minority business SO

Mexican American Chamber of
Commerce of Merced

1150 E. Childs Avenue -

Merced, California 95340

Ray Ramirez, President

(209) 723-0405

Mexican American Chamber of
Commerce of Stockton

1201 N. Center, Suite A

Stockton, California 95203

Tony Trevino, President

(209) 944-3333

H07934

Mexican American Chamber of
Commerce of San Jose

1836 Hamilton Avenue No. 3

San Jose, California 95125

Robert J. Gurrola, President

{408) 866-6686

Mexican American Chamber of
Commerce of Bakersfield

3521 McCourry

Bakersfield, California 93300

Victor Garcia, President

(805) 395-4313
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HISPANIC CHAMBERS

Mexican American
Chamber of Commerce
of Los Angeles County

125 Paseo de la Plaza

Los Angeles, California 90012

Jose Quirarte, President

(213) 688-7330 Chamber

262-1218 Office

Mexican American Chamber of
Commerce of Gilroy

7460 Monterey

Gilroy, California 95020

Noel Alfonso, President

{408) 847-0360

Latin American
Businessman Club
4549 N. Arthur .
Fresno, California 93705
Ron Alanis, President

(209) 441-1081

Latino Chambers of Commerce
of Watsonville

" 103 Rodriguez

Watsonville, California 95076
Al Ocala, President
(408) 722-0909

Greater Riverside Hispanic
Chamber of Commerce

2908 University

Riverside, California 92507

Andres Soto, Presndent

(714} 787-6571

Association of Latin American
Businessmen

1601 Schrader

San Francisco, California 94117

Martin Del Campo, President

(415) 777-4025

Latin Businessmen Association
P.O. Box 7095

Los Angeles, California 90022

Jose Calero, President - :
(213) 308-9696

Mexican American Chamber of
Commerce of Monterey

256 Main Street

Sabina, California 93901

Armando Pena, President

. (408) 424-8411

Hispanic Chamber of Commerce

of Contra Costa
651 Pine Street
Martinez, California 94553
Manuel Ramos, President
{415} 372-4056

Camara de Comercio de Damas -

Mexicanas de California
P.O. Box 54565
Los Angeles, California 90054
Ester Navarrete, President
(213) 665-5145

Mexican American Chamber of
Commerce of Calexico

P.O. Box 789

. Calexico, California 92231

dJack Ortega, President
(714) 357-6464

Mexican American Chamber of
Commerce of Orange County

19752 McArthur Blvd.

Irvine, California 92715

Augustine Cisneros, President

(714) 752-6165

Mexican American Chamber of

Commerce of Modesto
928 12th

“Modesto, California 95350

Ernest Garcia, President
(209) 521-8827
International Chamber of
Commerce of San Ysidro
318 E. San Ysidro Blvd.
San Ysidro, California 92073
Alberto Garcia, President
(714) 428-2565 Office
428-9530 Chamber

Mexican American Chamber of
Commerce of Brawley

P.O. Box 1273

Brawley, California 92229

Vicente G. Palacios, Presxdent

(714) 344- 3404

Small Busmess Development
Association

109 E. Alisal

" Salinas, California 95350

Armando Pina, President
(408) 678-2506 Home

Mexican American Chamber of
Commerce of Corona

10004 South Howard

Corona, California 91720

" Rita Gavaladon

Camara de Comercio de
Compton

605 S. Essey Street .

Compton, California 90221

Ruben Beltran, President

(213) 637-5623

Mexican American Chamber of
Commerce of Sacramento

1010 J Street

Sacramento, California 95814

John Taylor, President

(916) 383-1377

COLORADO

Latino Chamber of Commerce of
Colorado Springs

P.O. Box 15116

Colorado Springs, Colorado 80935

Raymond Castillo, President

(303) 634-6625

Latin Chamber of Commerce
315 S. Tamarac, Suite 300

Denver, Colorado 80237

Thomas Rodriguez, President

(303) 773-1188 Office

Dan Rodriguez, Executive Dnrector
(303) 773-2068 Chamber

Latino Chamber of Commerce
of Pueblo

1236 E. Evans, Suite 202

Pueblo, Colorado 81004

Victor Navarro, President

(303) 543-8337

Hispanic Coniractors
Association
1266 Santa Fe

. Denver, Colorado 80223

Robert Alvarado, President
(303) 629.-0783

FLORIDA

Camara de Comercio Latina
1417 W. Flager Street

Miami, Florida 33135

Luis Sabmes, President

(305) 642-3870

Camara de Comercio Latina
de Hialeah
408 W. Okeechobee Road
Hialeah Park, Florida 33010
Herman Escheveria, President
{305) 888:8686 Chamber
885-0429 Office

Orlando Area Latin Chamber
of Commerce

P.O. Box 2253

Orlando, Florida

Manuel Toro, President

(305) 851-3956

859-2259 HO7936
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HISPANIC CHAMBERS

Hispanic Business & Trade
Association of
Dona Ana County
P.O. Box 2668
Las Cruces, New Mexico 88001
Joe Lopez, President
(505) 678-4900

Granty County Mexican
American Chamber of
Commerce

107 W. Broadway

Silver City, New Mexico 88061

Greg Jaurequi, President

. (505) 538-3404

New Mexico State Association
1201 Cerrillos Road

Santa Fe, New Mexico 87502
John Paul Gallegos, President
(505) 988-1357

NEW YORK -

El Barrio Chamber of Commerce
1660 Lexington Avenue

New York, New York 10029

Louis Malave, Executive Director
Anita Soto, President

{212) 860-2455

Spanish Chamber of Commerce
of Long Island

131 E. Riviria Drive

Lindenhurst, New York 11757

Louis Van Den Essen, President

(516) 226-7618

Moitt Haven Chamber of
Commerce of South Bronx

622 E. 138th Street :

Bronx, New York 10454

Raul Ortiz, President

(212} 665-2054

Spanish American Merchants
Association
452 E. 138th Street
Bronx, New York 10454
 Antonio Moreau, President
(212) 665-4048

Latin American Chamber of
Commerce

5120 Broadway

New York, New York 10034

Peter Bonachea, President

(212) 942-7200

Spanish Chamber of Commerce
" of Queens

75-12 Roosevelt Avenue

Jackson Heights, New York 11372

Emilano Perez, President

USHCC Salutes
Success:

Antonio J. Moreau

President

Spanish American Merchants
Association

Spanish Grocers and
Merchants Association
Bronx, New York

Founder and President

Auxilio Mutuo Puerto
Riqueno, Inc.

(212) 335-3711

National Puerto Rican .
Businessmen & Marketing
Association

304 E. 45th Street _

New York, New York 10017

Jose Monserratt, Executive Dir

(212) 883-1200

Metro Spanish Merchants
Association

. Bronx Terminal Market

Almacen 72-73

Bronx, New York 10451
Johnny Torres, President
(212) 993-6500

.P.O. Box 3127
*San Juan, Puerto Rico 00936

Westchester Business
Association _

2020 Mamaronck Avenue

White Glen, New York 10601

Manue! Gonzalez, Executive
Director

(212) 823-1103

Little Spain Merchants
Association

202 W. 14th Street

New York, New York 10011

Mario H. Castro, President

(212) 243-5140

OKLAHOMA

Mexican American Business &
Professional Club

2529 N.W. 17th St.

Oklahoma City, Oklahoma 73107

Richard Vallejo, President

(405) 272-0761

PENNSYLVANIA

Spanish Merchants Association
of Philadelphia

2825 N. 5th St.

Philadelphia, Pennsylvania 19133 °

Gualberto Medina, Presndent

(215) 739-2911

PUERTO RICO

Camara de Comercio de
Bayamon

4-39 Calle 22 Santa Rosa

Bayamon, Puerto Rico 00657

(809)786-4320

Asociacion de Generales

Cond. Centrode Altomira OFI-211

Calle Perseo #501

Altamira, Puerto Rico 00920

(809) 781-2200

Asociacion de Comerciantes de
Plaza de Americas

GPO OBX 3268

San Juan, Puerto Rico

(809)- 781-2200 -

Camara de Comerciantes
Mayoristas de Puerto Rico

Adolfo Comos Bacardi, Director
(809) 764-6262

Camara de Comercio
de Puerto Rico
P.O. Box 3789
San Juan, Puerto Rico 00904
Walter Fournier, President

(809) 723-1300
H07937
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Camara Espanocla de Comercio
P.O. Box 894

San Juan, Puerto Rico 00902
Joaquin M. Fernandez, President
(809) 725-5178 .

Asociacion de Comerciantes
Mayoristas

Edefico Banco, San Juan

San dJuan, Puerto Rico 00900

(809) 722-2851

Asociacion de Productores de
Ron Puerto Rico

Box 3266

San Juan, Puerto Rico 00904

Camara de Comerciantes de la
Region de Aguadilla

Box 96

Aguadilla, Puerto Rico 00603

Camara de Comerciantes de
Dorado ,

Mendez Vigo 346

Dorado, Puerto Rico 00646

Camara de Comerciantes del
Sur de Puerto Rico

Ponce, Puerto Rico 00731
{809) 842-1265

Camara Official Espanola de
Comercio
Box 894
San Juan, Puerto Rico 00902
(809) 723-3734
725-5178

Asociacion Comercial
de San Juan
Box S 1110
San Juan, Puerto Rico 00902
{809) 725-5042 -

Asociacion de Puerto

" Oficina #638

Hato Rey, Puerto Rico 00918
{809} 781-2200

Asociacion de Comerciantes del
Mayaguez Mall

Mayaguez, Puerto Rico

Alfonso Asence, President

(809} 743-5758

TEXAS

Abilene Mexican American
502 Butternut :

Abilene, Texas 79606

Joe Perez, President,

(915) 672-8952 -

Alice Mexican Chamber of
Commerce

P.O. Box 712

Alice, Texas 78332

Gilbert Saenz, President

{512) 664-0195

Victoria Mexican American
Chamber of Commerce

Box 2001

Victoria, Texas 77902

Plinio H. Flores, President

(512) 578-5984 Home

575-2262 Office

La Feria Mexican American
Chamber of Commerce

Box 296 :

La Feria, Texas 78559

Galo Moreno, President

(512) 797-1671

W/
O=
(&

Comprehensive Technolegies International

Economic & Business Development ¢ Finance
* Architecture * Engineering * Management &
Technical Assistance * Research & Evaluation

Since its inceptibn, CTl has been committed to the advancement of Hispanic
American enterprise. We support the role of the individual business in promoting a

strong business sector for our commu

Hispanic Chamber of Commerce.
CTl can assist your business in assessing domestic and international market op-
portunities, packaging these opportunities to meet your objectives, and securing the

financing required to bring these opportunities from concept to reality. We provide
architectural and engineering services for development projects and also provide
management assistance dedicated to improving the client’s return on investment. We
would welcome the opportunity to have you as one 6f our clients. Please call one of
our offices for an appointment or consultation.

CTl Headquarters

1824 Biltmore St., N.W.
Washington, D.C. 20009

(202) 387-3027

Contact: Celestino M. Beltran

CTl West Coast

3400 krvine Ave., Suite 221
Newport Beach, CA 92660
(714) 641-1429 :
Contact: Gregory D. Villanueva

nity and strongly endorse the efforts of the

CTI Mexico

Yosemite No. 72
Meéxico 18, D.F., México
Telefono: 543-02-14
Contact: Peter M. Theobald
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MARIO SALINAS
President
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Mexican Chamber of Commerce
of Travis County

610 Brazos, Suite #506

Austin, Texas 78701

Carlos Velasquez, President -

(512) 476-7502

Beeville Mexican Chamber of
Commerce ,

1406 W. Corpus Christi

Beeville, Texas 78102

Jesse Garza, President

(512) 358-4440

Brownsville Inter-American

Chamber of Commerce
2205 Los Ebanos '
Brownsville, Texas 78521
Henry Sanchez, President
(512) 543-9191

Corpus Christi Mexican
Chamber of Commerce

1806 S. Staples

Corpus Christi, Texas 78404

Jake Sanchez, President

{512) 883-6331

Dallas Mexican Chamber of
Commerce

4343 Maple Ave. Suite #103

Dallas, Texas 75219

Trini Garza, President

{214) 522-6490.

Deltra Area Chamber of
Commerce.

Box 188

Elsa, Texas

Jake Foley, President

(512) 262-1401

Pan American Chamber of
Commerce
719 Myrtle St. -
El Paso, Texas 79901
_Moises Beltran, President
(915) 544-4433

Fort Worth Mexican American
Chamber of Commerce

2315 Main St. o

Fort Worth, Texas 76106

Manuel Lopez, President

(817) 625-5411 Chamber

Harlingen Mexican American
Chamber of Commerce

Box 1587

Harlingen, Texas 78550

Juan Garza, President

(512) 423-1309

Houston Mexican Chamber of
Commerce
2221 Fulton
Houston, Texas 77009
Abel Chapa, President
(713) 223-9400 Home
928-2422 Office
228-3310 Chamber

Houston Hispanic Chamber of
Commerce

14818 Hooper St.

Houston, Texas 77047

George Hernandez, President

(713) 434-2737

Laredo Mexican American
Chamber of Commerce
1004 Lincoln '

- Laredo, Texas 78040

Adolfo Gonzales, President
(512) 727-5181

COMA

P.O. Box 886

Lubbock, Texas 79408

Ruben Garcia, President

Lee Rivera, Executive Director
{806) 762-5059

Mercedes Mexican American
Chamber of Commerce

1406 S. Missouri

Mercedes, Texas 78570

Juan Vasquez, President

(5612) 565-3216

Odessa Mexican American
Chamber of Commerce

1520 S. Broughton

Odessa, Texas 79762 -

Abel Quintella, President

(915) 366-3676

Mexican American Chamber of

Commerce of Willacy County

P.O. Box 567
Raymondville, Texas 78580
Roy Castaneda, President
(512) 689-5973 -

Rio Grande Valley Mexican
American Chamber of
Commerce

369 N. Texas

Mercedes, Texas 78570

‘Rafael Lorenzana, President

(512) 565-4991

Wichita Falls Mexican American
Chamber of Commerce

1317 N. 6th

Wichita Falls, Texas 76304

Louis Esquibel, President

(817) 723-8186

. Weslaco, Texas 78596

San Antonio Mexican Chamber
of Commerce '
602 E. Commerce
San Antonio, Texas 78224
Julian Rodriguez, President
(512) 229-2140 Office
223-6389 Chamber

San Benito Chamber of
Commerce

P.O. Box 1623

San Benito, Texas 75886

Ronnie Garcia, President

{512) 399-5321

Temple Mexican American
Chamber of Commerce

5307 Midway '

Temple, Texas 76501

Tony Suniga, President

Cen-Tex Mexican American
Chamber of Commerce
501 Franklin, Suite 617
Waco, Texas 76703
Louis Salinas, President
(817) 754-7111
754-6586

Weslaco Area Chamber of
Commerce !
P.O. Box 81 ‘

Lionel Lopez, President

. (512) 968-7180-

Texas Association of Mexican

American Chamber of

Commerce
610 Brazos Room 506
Austin, Texas 78701 |
P.O. Box 58 |
San Antonio, Texas 78291
Pete Martinez, President
(512) 479-0902

476-7502

WASHINGTON

Camara de Comercio Ibero
Americano

1633 16th St. NW.

Washington, D.C. 20009 .

Jose A. Font, Executive Director -

(202) 387-0275

WISCONSIN

Latin American Chamber of
Commerce of Wisconsin

614 W. National Ave.

Milwaukee, Wisconsin 53204

Jeo Monreal, President

(414) 387-3070
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| EXHIBITORS

Spotlight on |

e  USHCC thanks

the exhibitors 4 | ~ .
. Success: Manny Rodriguez
who entered its
Manny Rodriguez exemplifies

. Trade Fair and the many successful Hispanic
® urges a“ m embe’rs business owners who devote thei_r

time and money to national

to .patronize these associations, helping others learn
.ﬁm.s in the and develop their businesses.

Always an entrepreneur, Manny

future. began very young as a shoeshine
boy. Though in his mid-20’s he
A & R Janitorial owned a tavern, he wanted to
Mr. Bob Velasquez own a business in the
5012 W. 25th St. construction field, in which he
 Cicero, lllinois 60650 has worked for 15 years.
_ S In early 1977, he founded R&D
Los Amigos Distribution _ Piping, Heating & Plumbing, Inc.,

Center of Chicago
Laredo Rags & Industrial Wipers
Mr. Lucas Galvan -

located in the steeltown of Gary,
Indiana. Within two years, R&D

502 San Bernardo Ave. | showed a substantial profit.
Laredo, Texas 78040 As 1979 Winner of Chicago - L
(512) 722-9458 ‘ Economic Development Manuel Rodriguez
(312) 927-0610 Corporation’s Bronze Hard Hat President, Hispanic American
Award, Manny Rodriguez . Construction Industry
Armco, Inc. accepted the praise of his peers. -Association (HACIA).
Mr. Raymond Arnold _ He advises future minority Chairman, National Hispanic
703 Curtis St. entrepreneurs to educate .ésst)ocxa_tlon (;t" gxgs,é;uchon
Middletown, Ohio 45043 themselves constantly by taking n erprises ( )
(513) 425-5476 advantage of seminars, programs  as an excuse, he said. “It’s only a
Boeing, Inc. : and workshops offered by various psychological threat”
Mr. Nicl’( Sena organizations. “If you don’t] he “Si no gritas, no te oyen”
P.O. Box 3707 ‘ said, “you’ll have no right to cry. “If you ¢ don’t holler, nobody will
MS-14-27 You have to hustle, and stand on  hear you?
Seattle, Washmgton 98124 . your own quality work” Manny Rodriguez’ work sets a
(206) 655-8974 “And don't use discrimination  fine example. It hollers for him.
Bl;:‘:l‘;‘\c’i‘slt;:::‘l:::t eing & Department of Defense Garza & Sons Mexican Foods
Mzr. Ben Olivares Mr. Richard Ramirez Mr. Vincent Garza
9100 Wilshire Blvd. Small and Disadvantaged . P.O. Box 328
Suite 870 Business Utilization . _ East Chicago, Indiana 46312
Beverly Hills, California 90212 Office of Secretary of the Navy - (219) 397-3728
(213) 859-8851 Crystal Plaza 5, Room 124
: Washington, D.C. 20360 Hallmark Cards
(202) 692-7127 - Ms. Sherry Bottoms

25th and McGee
Kansas City, Missouri 64108

Camara Nacional de la (816) 274-5111

Industria de Transformacion

Department of State

. CANACINTRA Contact Person: Ms. Mirta Alverez Heritage House Chemical
Licenciado Enrique Wah Ruiz P.O. Box 9317 Mr. Robert Velasquez
Avenida San Antonio 256 Rosslyn Station. 5012 W. 25th

Mexico 18. D.F. Arlington, Virginia 22209 Cicero, Illinois 60650
011-525-563-6112 {202} 235-9375 (312) 656-6500
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__EXHIBITORS

Patronize
Convention
Exhibitors at
Trade Fair and in
the Future

Hispanic Business Alliance
Mz Augustin Arbulu, President
23400 Michigan, Suite #520
Dearborn, Michigan 48124
{313) 562-3040

Holiday Inn

Mr. Rogelio Oruna

/o0 Rene Coronado

Avenida Lopez Mateo

“N” Mariano Otero
Guadalajara, Jalisco, Mexico

ldeal Derrick

Mr. Mario Salinas, President
Contact Person: Herb Quintela .
Rt. 5, Box 3000

Odessa, Texas

{915) 332-2315

International Development
Corporation _

Mr. Amadeo Juarez

3102 Mercer

Laredo, Texas 78041

(512) 723-7904

Jalisco Department of Tourism
Juarez #638

Guadalajara, Jalisco, Mexico

Lic. Manuel Fernandez de Castro

Kansas City Power & Light
Arthur J. Doyle ,
Contact Person: Don Landes
P.O. Box 679

Kansas City, Missouri

{816) 556-2900

Koch Supplies Inc.
Mr. Jose Benitez ~

1411 W. 29th

Kansas City, Missouri 64108

Miller Brewing

Ms. Bonita Byrd

3939 West Highland Blvd.
Milwaukee, Wisconsin 53201
(414) 931-2617

National Hispanic Association
of Construction Enterprises

Mr. Manny Rodriguez, Chairman

6845 Industrial Highway

Gary, Indiana 46406

(219) 944-0440

New York Life Insurance
Mr. Rene Colima
615 Griswald

* Detroit, Michigan 48226

(313) 961-8301

News Center

Cris Beal .

8585 N. Stemmons Freeway,
Suite 401

Dallas, Texas 75247

(214) 631-3999

Nova Imports

Mr. Alfredo S. Bartholomaus
5760 Second N.E.
Washington, D.C. 20011

{202) 529-8010

Philco Plastics

Mr. Phillip Gonzales
2245 Gravois

St. Louis, Missouri 63104
(206) 655-8974

La Preferida

. Mr. Bill Steinburg

3400 W. 35th
Chicago, Illinois 60623
(312) 254-7200

Butler International Co.
Contact: Gary Soltero
P.O. Box 917

Kansas City, Missouri 64141

HUD

Contact: Frank Martinez
1103 Grand, Room 902
Kansas City, Missouri 64108
(816) 374-2651

Productos de Trigo
Apartado Postal 1-55
Guadalajara, Jalisco, Mexico
Sr. Holem

United States Hispanic
Chamber of Commerce~
Membership Information

‘Marcus Rincon

8585 N. Stemmons Frwy., Suite 401

Dallas, Texas 75247

(214) 631-3999

Maria Estella Perez
Parliamentarian

Small Business Administration
Mr. Joe Luna - o
Contact Person: Ms. Fisher
1441 L Street N.W.
Washington, D.C. 20416
(202) 653-6744 _
653-6526 — Mr. Fisher

Texas Association
of Mexican American
Chambers of Commerce
Mr. Pete Martinez, President
P.O. Box 58 ‘
San Antonio, Texas 78291
(512) 226-2369

U.S. Department of Commerce

Mr. Victor Rivera,

- National Director

Contact Person: Fernando Galaviz

Minority Business Development
Agency

14th and Constitution, Room 5053

Washington, D.C.

(202) 377-4431

U.S. Department of Labor
Contact Person: Walter Terry
200 Constitution, N.W.

Room S1325

Washington, D.C. 20010

(202) 523-9148
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Please send subscription to:

Name

Success Means Keeping A Step Ahead
Follow The Leaders! |
Subscribe NOW to

Company

Address

One Year—$ 20.00
Check enclosed O Bill me [J

City State Zip -

Please clip and send to:

NBR-Nuestro Business Review
461 Park Avenue South

-New York, N.Y. 10016
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USHCC SALUTES TOP 50

In February, 1981, Nuestro
Magazine published its third
annual list of the nation’s largest
Latino-owned companies, ranked
by estimated 1980 sales.

The U.S. Hispanic Chamber of
Commerce recognizes and
commends the following business
leaders.

1. Goya Foods, Inc., canned
food manufacturer of Secaucus, New
Jersey. Jose Unanue.

2. Diaz Enterprises, Inc., family
merchandising centers, Rio Grande
City, Texas. Pedro Diaz, Jr.

3. Coast Citrus Distributors,
wholesale produce distributors, San
Diego, California. Robert R. Alvarez.

4. H & H Meat Products Co.,
Inc., meat packers, Mercedes,
Texas. Liborio E. Hx’noqua.

5. Sedano’s Supermarkets,
Inc., supermarkets, Miami, Florida.
Manuel A. Herran. '

6. The Gallegos Corp.,
designers and general contractors,
Santa Ana, California.. Rudy E.
Gallegos.

7. Gator Shoe Corp.,
manufacturer of athletic footwear,
Hialeah, Florida. Guillermo Miranda.

8. American International
Container, Inc., distributor of glass

and plastic bottles ‘containers, Miami, -

Florida. Frank Wheaton.

9. The Service Machine
Group, Inc., steel fabricators for
offshore oil industry, Morgan City,
Louisiana. Julian E. Fernandez.

10. Centeno Super Markets, -
Inc., supermarkets, San Antonio,
Texas. Eloy Centeno.

11. LRF Developers, Inc.,
housing development, Bronx, New
York. Francisco Lugovina.

12. American Metals Service,
Inc., distributors of aerospace
metals, Hialeah, Florida. Armando
Riesgo.

- 13. Santos Enterprises, Inc.,
retail merchandising centers, El
Paso, Texas. Joe Santos.

Spotlight on
Success: Ninfa

'Laurenzo

Widely recognized as one of the
most successful Hispanic business
women in the country, Ninfa
Laurenzo is committed totally to
helping create economic
opporturiities for other Hispanics.
Her success sets an excellent
example for others.

Having grown up in Harlingen,
Texas, Mrs. Laurenzo spent 20
vears with her late husband,
Thomas, rearing five children and
helping operate the family food-
manufacturing business, Rio
Grande Food Products.

When Thomas Laurenzo died in’
1969, the business became his
wife’s full responsibility: Ninfa
guided it and her family through
several hard years of increased
regulation and decreased profits.

In 1975, the family made a
joint decision to risk opening its
own restaurant, Ninfa’s Tacos Al
Carbon. Despite several rejections
by funders for capital, Ninfa and
her family persisted. Fifteen-hour
working days were routine, as is
so often the case in new ventures.

Ninfa’s goal, after her first
restaurant experienced o
phenomenal success, was to open
a new location each year. She

Ninfa Laurenzo
President
Ninfa’s Tacos Al Carbon

has done just-that—until last
year, when three new Dallas
restaurants were launched in one
vear. Now Ninfa’s name is seen in
Houston, San Antonio, Dallas
and Los Angeles.

Known as a generous and
warm-hearted woman by her
business associates and .
employees, Ninfa remains close to
her family, even with expanding
demands of the business and her
extensive public service
commitments.

14. Wise, Lloyd A., Inc.,
automobile dealership, Oakland,
California. Anthony A. Batarse, Jr.

15. Roubin & Janeiro, Inc.,
construction, specializing in stone
masonry, Merrifield, Virginia. Angel
Sieiro Roubin. . '

16. Julian Garcia’s Auto
Dealership, automobile
dealerships, Albugquerque, New
Mexico. Julian Garcia.

17. Amex Steel Corporation,
scrap broker, Corpus Christi, Texas.
Richard Perez.

18. Master Craft Industries,
Inc., manufacturer of wood kitchens
and bath vanities, Denver, Colorado.
Cecil J. Hernandez, Sr.

19. Metro Spanish Food
Merchants Coop, Inc., food
wholesaler, Bronx, New York. John
Torres.

20. Azteca Milling Company,

- distributor and manufacturer of

Mexican food, City of Commerce,
California. Roberto Gonzalez
Barrera.
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"TOP 50

Nuestro Business
Reviews Top 50

Latino Businesses

21. Cophresl Travel Corp.,
travel publishing, Bronx, New York.
. Nick Lugo, Jr. -

22. Sanchez-O’Brien Oil &
Gas Corporation, oil and gas
producer and explorer, Laredo,
Texas. Antonio R. Sanchez, Sr.

23. Jimenez Food Productg,
Inc., manufacturer of Mexican foods,

San Antonio, Texas. Raul dJimenez,
Sr.

24. Petroleum Energy
Equipment Corp., distributor of ol
field pipe, equipment and supplies,
Dallas, Texas. Samuel A. Moreno.

25. Condal Distributors, Inc.,
wholesale distributor of food, beer
and wine, Bronx, New York. Manuel
B. Fernandez.

26. La Reina, Inc., manufacturer
of processed prepared food, Los
Angeles, California. Mauro P. Robles

27. El Fenix Corporation,
Mexican restaurants, Dallas, Texas.
Gilbert Martinez.

28. Ninfa’s, Inc., Mexican food
restaurants, Houston, Texas. Ninf
R. Laurenzo. :

29. Abbott Group, Inc., steel
service center, Cicero, Illinois.
Nelson Carlo.

30. Amex Systems, Inc.,
manufacturer of electronic equipment
and systems, Hawthorne, California.
Manuel R. Caldera.

31. Siboney International Co.,
manufacturer of fertilizer; trucking
and export business, Belle Glade,
Florida. Enrigue J. Tomeu, Jr.

32. Garren lntemaiiona!, Inc.,
wholesale exporters, Medley, Florida.
Tony Garrido.

33. Bagwell Coatings,
Incorporated, metal coating,
corrosion resistant lining systems,
Baton Rouge, Louisiana. Luis J.
Gonzalez.

34. lberia Foods Corp., food
importers and distributors, Brooklyn,
New York. -

Jesus Garcia, Jr.

35. Nortown Olds, Inc.,
automobile dealership, Skokie,
Minois. Julius Alvarez.

36. Komfort Industries, Inc.,
manufacturer of travel and 5th-wheel
trailers, Riverside, Calif. and
Portland, Oregon. Manuel Caravia.

37. La Cena Fine Foods, Ltd.,
food importers and distributors,

Saddle Brook, New Jersey. Vicente
P. Puig, Jr. ’

~ 38. Avanti Press, Inc., creative

photography and printing, Opa-
Locka, Florida. Joe R. Arriola.

-

and specialties.

-

DELGADO...because
advertising should be
- an investment —not
“an expense.

Ed Delgado Advertising and Public Relations is a
full-service advertising agency. We handle local, state,
regional and national advertising for a wide variety of
clients and maintain a high level of competence in the
practice of public relations as well.

Ed Delgado Advertising and Public Relations is staffed
and equipped to provide services in Television, Radio,
Newspaper, Graphic Arts, Magazine, Outdoor,
Cinematography, Audio-Visual, Marketing, Brochures,
Typography, Public Relations, Recruitment Advertising

Ed Delgado Advertising and Public Relations is an 8 (a)
certified, bilingual, minority-owned-agency. :
We're large enough to give you full service and small
enough to provide personal attention.

/

Advertising & PublicvRelat.ions

DELGADO

Call or write us for more details.

P.O. Box 1906 - 1505 Llano

Santa Fe, New Mexico 87501

_/
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PYROGRAPHICS
An Ancient Hispanic Artform

Revived by

Uxmal

“Art, artist and observer: Behind
them there is onfy beauty, which is
the source of afl interest) says
Uxmal (oosh-mal), Guatemnalan
artist who combines an ancient art
form and Mayan motifs in a
contemporary approach. Her
pyrographics utilize Mayan
expressions as a basis for the
intricate designs that symbolize, she
says, ‘“universal themes of
fuumanitarian interest.”

Uxmal, who now (ives in Olathe,
is the art name of Anabella Pena,
whose ancestors were Mayan; she
became. interested in Mayan art and
civilization while studying
architecture, and twrned to
pyrographics.

Pyrographics is an ancient
medium, first used during the
classic period of Mayan artistic
civilization (fromt which Uxmal

 draws fer art name, the name of a
Mayan city, and fier motifs). It died
out and was revived by the
Spamard’s duririg their conquest,
and has been used by artisans in
Guatemala for rustic decoration.
For Uxmal it has become a fine art
medium and her work fas attracted
considerable attention both here and

. at prestigious galleries in

Guatemala.

Pyrographics is a twe-dimensional
graphic composition formed by
applying heat to stretched leather.
The leather is prepared by hand by
Guatemalan natives before Uxmal
carefully creates designs with a
heated pyrograph.

The artform allows a dialogue
between past and present, by giving
us a glimpse of Mayan intellect and
interpreted by an artist of today.

. P.O. Box 684

Uxmal

Olathe, KS 66061
(913) 764-0958
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39. Inca Metal Products
Corporation, manufacturers of steel

storage products, Lewisville, Texas.
Edward M. Quintana.

40. Naclear Pharmacy, Inc.,
prepares and distributes radio
pharmaceuticals, Albuquerque, New
Mexico. Robert L. Sanchez.

41. Cayre Industries, Inc.,
recording industry, New York, New
York. Joe Cayre.

42. Gulfstream Steel Corp.,
distributor of structural steel, pipe,
valves and fittings, Miami, Florida.
Ramon Lorido.

43. Ramona’s Mexican Food
Products, Inc., manufacturer of
Mexican food, Gardena, California.
Ramona Acosta Banuelos.

44, Space-Craft
Manufacturing, Inc., manufacturer
of precision parts for jet aircraft,’

"Milford, Connecticut. John Soto.

45. Electro-Florida
Corporation, retailer and exporter-
of electronic equipment, Miami,
Florida. James Nahon.

46. Baca Motors, Inc.,
automobile dealership, Mountain Air,
New Nexico. Ruben A. Baca.

47. Star/Adair Insulation,
Inc., insulation contractor,
manufacturer and supplier, Odessa,
Texas. Ignacio Cisneros.

48. Castor Spanish
International, Inc., advertising,
New York, New York. Castor A.
Fernandez.

49. Church & Tower of
Florida, Inc., building contractor for
telephone company, Miami, Flonda
Jorge Mas Canosa.

50. Jet Air, Inc., metal
fabrication, El Cajon, California.
George T. Straza.

- BUILDING
'ECONOMIC

STRENGTH
THROUGH
UNITY

When you plan for Thé future, you want the

'YOU CAN COUNT ON US FOR POWER

IN THE FUTURE

coal, thanks to our long-term coal contracts.

power you need to be there.

Kansas City is one of the most secure areas
of the coum‘ty for long-termn power availability
because we're basically a coal-fired gener-
ating system.

Thanks fo some for—sngh’red thmkmg more
than 30 years ago, over 90 percent of the
electricity Kansas City Power & ngh’r Company
generates comes from coal. And we'll have the

‘ growth, our first nuclear power plant is planned

To diversify -our fuel mix and supply future.

for operation in 1984.
Coal and nuclear are our nation’s most

abundant domestic fuels. That's:

why you can count on us for
Your source for energy

power in the-
future.
and energy information.




PRIVATE RESOURCES

J1

National Associations
Helping Small Businesses

There are many organizations' throughout the
nation which represent small business interests. The

National Association of Small Business
Investment Companies (NASBIC)

618 Washington Building

Washington, D.C. 20005

_ following list of general small business organizations
.-' is by no means exhaustive but does represent several
of the major organizations which deal with the

Federal government on a regular basis.

Chairman: Barry M. Davis (202) 638-3411
President: Walter Stults

National Business League (NBL)
4324 George Avenue, N.W.
Washington, D.C. 20011

Council of Small Enterprises (COSE
ouncil of Small Enterprises ( ) President: Theodore R. Hagans, Jr. (202) 829-5900

690 Union Commerce Building
, Cleveland, Ohio 44115
® Executive Vice President: Michael Benz
(216) 621-3300

National Federation of Independent Business
Suite 3206, 490 LEnfant Plaza East, S.W.
Washington, D.C. 20024

President: Wilson Johnson*® (415) 341-7441
Director of Federal Legislation:

James D. “Mike” McKevitt (202) 554-9000

*at National Headquarters, San Mateo, California

Independent Business Association of Wisconsin
7635 Bluemound Road

Milwaukee, Wisconsin 53213

President: William Grady (414) 258-7055

I'E D C — Your Export Department

Today, more than ever, profit opportunities exist in over-

seas markets. To be competitive overseas or in the Mexican
marketplace, you must be able to make appropriate financing,
customs, and marketing arrangements for your export sales.

More and more small, medium-size and even large manu-
facturers are using IEDC to penetrate the profitable business’
of world trade. They have found that U.S. exports are more
than a $200 billion-a-year business, that exporting creates

both profits and growth, and that U. S goods have never been
more competitive in international markets

ESTEBAN E. TORRES

IEDC President &
Chairman of the Board

IEDC representatives in: Caracas, Buenos Aires, London,
Los Angeles, Mexico City, New York, Paris, Rio de Janeiro,
Tokyo.

Former Special Assistant to
the President, White House
1979-81; U.S. Ambassador to
UNESCO, Paris, France 1977.79

INTERNATIONAL ENTERPRISE & DEVELOPMENT CORPORATION &t ;m.,
1701 K ST. N.W., SUITE 806 SR
WASHINGTON. D.C. 20006
H07948
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FELICIDADES
Y MEJORES DESEQOS
| [0 |
“The United States Hispanic
Chamber of Commerce
-on your
‘Second Annual Convention

W f
- Candla-

“When You Care Enough to Send the Very Best”
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Continued

National Small Business Association (NSBA)
1604 K Street, NW.

Washington, D.C. 20006

President: Herbert Liebenson (202) 296-7400

Smaller Business Association of
New England (SBANE)
69 Hickory Drive
Waltham, Massachusetts 02154
‘President: Peter Webster (617) 890-9070 °
Executive Vice President: Lewis A. Shattuck

New York Association of Small Business
Councils

¢/o Buffalo Area Chamber of Commerce

107 Delaware Avenue

Buffalo, New York 14202 :

President: H. Michael Stroh (716) 849-6677

Smaller Manufacturers Council (SMC)
339 Boulevard of the Allies

Pittsburgh, Pennsylvania 15222

President: Elmer Cox (412) 391-1622
Executive Vice President: Leo McDonough

Center for Small Business

Chamber of Commerce of the United States
1615 H Street, NW.

Washington, D.C. 20062

Director: Ivan Elmer (202) 659-6180

Advertising Sponsors

The United. States Hispanic Chamber
- of Commerce sincerely appreciates
the support of the following firms:

MOBAY Chemical Corporation
Agricultural Chemicails Division
Kansas City, Missourl

Roberto Cervera Rojas, Architects
-902 Southwest Boulevard
Kansas City, Missouri

CAMP FIRE, Inc.
4601 Madison Avenue
Kansas City, Missouri

37 Grand Avenué
Brooklyn, New York

Mexi-Frost, Mr. Gonzalo Armendariz

Latin American Manufacturers Association
(LAMA) :

311 Massachusetts Avenue, N.E.

Washington, D.C. 20002

" President: Stephen Denlinger (202) 546-3803

National Association of Black Manufacturers
1910 “K” Street, N.E.

Washington, D.C. 20006

President: Fugene Baker (202) 785-5133

National Association of Women Business
Owners

500 N. Michigan, Suite 1400

Chicago, Hlinois 60611

President: Susan Cavanaugh (312) 661-1700

National Minority Purchasing Council
1500 Broadway, 30th Floor, Suite 3001

New York, New York 10036

Executive Director: Margaret Z. Richardson
(212) 944-2430

National Director: Joan Oglio

Minority Enterprise Small Business
. Investment Companies

915 15th Street, NW.

Washington, D.C. 20005

President: P. D. Jacobs (202) 347-8600
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THE MARLEY COMPANY
1900 Johnson Drive
Mission Woods, Kansas 66205
Telephone: 362-5440
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- Buscamos
hombres y mujeres
de ambicion.
Para ofrecerles una carrera con Equitable.

Para mencionar un tipico ejemplo:.en Abril de 1968, Jaime Ramirez fué
contratado por un gerente de distrito de Equitable quien vio en Jaime un
evidente potencial.

Jaime tuvo mucho éxito como agente'y en Enero de 1970, fué ascendido a
gerente de distrito. En esta capacidad :
obtuvo merecidamente cinco premios de
honor entre 1970 y 1975. Ef mas alto
reconocimiento por reclutar y entrenar
personal de ventas. =

En Junio de 1977 Jaime Ramirez =
fué nombrado Director de Produccion
y Reclutamiento Hispano en la oficina »
principal.

Equitable necesita mas agentes de
este calibre; aquellos que busquen
seguridad econdémica, progreso,
independencia y prestigio, seran
respaldados por Equitable con un
completo portafolio de sequros, un
excelente programa de entrenamiento
y el mas interesante método para
ayudarle a conseguir sus objetivos
economicos. ' _

Para un futuro con Equitable, escriba
a la oficina mas cercana de Equitable o a
Jaime Ramirez, Director de

. Reclutamiento Hispano,
1285 Avenue of the Americas,
New York, New York 10019//
(212) 554-0568. h

N
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THE EQUITABLE LIFE ASSURANCE SOCIETY OF THE UNITED STATES

An Equat Opportunity Employer MF
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FEDERAL CONTACTS

Federal Offices of
Small and

' Disadvantaged
Business
Utilization:

Your Contact for

Small Business
Needs

* Direct Contact
Person

MAJOR DEPARTMENTS
AND AGENCIES

Agency for International
.Development

Raymond C. Malley,

(202/235-1822)

Director, OSDBU

Room 661, SA-14

Washington, D.C. 20523

* Jerome Patterson (235-2274)

U.S. Department of Agriculture .

Preston A. Davis, (202/447-7117)
Director, OSDBU
14th & Independence Avenue, S.W.
" Room 127-W, Administration

- Building
Washington, D.C. 20250
*Belinda Ward (447-7117)

U.S. Department of Commerce
William Wheeler, (202/377-1472)
‘Director, OSDBU ‘

Room 1067 »

Washington, D.C. 20230

*Emily Sopensky (377-1472)

Office of the Secretary for
Defense ‘

Norma Powell, (202/694-1151)

Director, OSDBU

The Pentagon, Room 2A340

Washington, D.C. 20301

*Tim Foreman (697-1688)

Office of the Secretary, Army
Juanita P. Watts, (202/697-7753)
Director, OSDBU

The Pentagon, Room 2D600
Washington, D.C. 20310

*Col. Albert Spaulding (697-7753)

Spotlight on

" Success: Alex Armendaris

As a former Director of the
Office of Minority Business
Enterprise (OMBE, now MBDA),
Alex Armendaris provided
business assistance to more than
40,000 minority businesses in
1976 alone.

Upon leaving OMBE,
Armendaris put his many years of
government experience to work in
the private sector by forming his
own company, Market Growth,
Inc., headquartered in
Washington, D.C.

“I started with a card table, a’
chair and a phone in an empty
office just like a lot of young
entrepreneurs do. But I believed
in an idea.

“The idea was to build a
market research and public affairs
consulting firm that would
specialize in the rapidly expanding
Hispanic marketplace nationwide.

“My advice to new business
men and women is to carefully
study-the market they wish to
enter and then plan...plan...
plan...before beginning their
businesses. More small businesses
fail today from lack of preparation
and undercapitalization than for
any other reasons.

“And remember, you aren’t
going to be able to sit back and

Alex Armendaris
President
Market Growth, Inc.

take it easy. Running your own
business is a 24-hour-a-day,
7-days-a-week job a lot of the
time. It takes all the time, effort
and creativity you can -possibly
put into it to make it go. The
market isn’t going to come to
you. When you succeed, you'll
know it’'s because you did
something better than anyone
else could”

Office of the Secretary, Navy
Richard D. Ramirez,
(202/692-7122)

Director, OSDBU

Crystal Plaza 5, Room 124
Washington, D.C. 20360

*Ray Quinn (692-7122)

Office of the Secretary,

Air Force
Don Rellins, (202/697-4126)
Director, OSDBU
The Pentagon, Room 4C255
Washington, D.C. 20330
*Don Rellins (697-4126)

Defense Logistics Agency,
DLA-U
Ray Dellas, (202/274-6471)

Director, OSDBU

Cameron Station
Alexandria, Va. 22314
*Tom Ray (274-6471)

U.S. Department of Energy
John Shepard, (202/252-8201)
Director, OSDBU

1000 Independence Avenue, S.W.
Room 1E061

Washington, D.C. 20585

*Jack Koser (252-8216)
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FEDERAL CONTACTS

Environmental Protection
Agency

Robert J. Knox, (202/755-0393)

Director, OSDBU

401 M Street, S.W.

Room A149, West Tower,
Maii Stop 8105

Washington, D.C. 20460

*Bertha Dearring (755-1303)

.General Services Administration
William F. Madison,
(202/566-1021)

Director, OSDBU
Room 6013

Washington, D.C. 20405

*Darlene Freear (566-1143)

- OTHER AGENCIES -

Export-lmport Bank

Paul Stavrou, (202/566-8951)
Director, OSDBU :

Room 1031, _

811 Vermont Avenue, N.W.
Washington, D.C. 20571

*Paul Stavrou (566-8951)

Federal Home Loan Bank Board
Albert Cook, (202/377-6030)
Director, OSDBU

1700 G Street, N.W.

Washington, D.C. 20552

*Albert Cook (377-6030)

Federal Trade Commission
Robert Walton, (202/376-7916)
Director, OSDBU

8th Floor, 6th & E Streets, N.W.
Washington, D.C. 20580
*Hughes Wahl (376-7916)

International Communication
Agency

Philip Rogers, (202/653-5570)

Director, OSDBU

Room 613 :

1717 H Street, N.W.:

Washington, D.C. 20547

*Philip Rogers (653-5570)

National Credit Union
Administration

Ron Wright, (202/357-0157)

Director, OSDBU

Room 7671

1776 G Street, N.W.

Washington, D.C. 20456

*Ron Wright (357-0157)

National Labor Relations Board
Ernest Russell, (202/254-9200)
Director, OSDBU

Room 400

1717 Pennsylvania Avenue, N.W.
Washington, D.C. 20570

*William L. Roberts (633-0623)

NASA Headquarters, Code K
Eugene D. Rosen, (202/755-2288)
Acting Director, 0SDBU
Washington, D.C. 20546

*Eugene Rosen (755-2288)

U.S. Department of State

Robert A. Cooper, Jr.
(202/235-9579)

Director, OSDBU

A/O/ST, Room 513, SA-6

Washington, D.C. 20520

* Durie White (235-9580)

Tennessee Valley Authority
James L. Williams
(615/755-2624
FTS 8-857-2624)
10,000 Commerce Union
Bank Building
Chattanooga, Tenn. 37401
‘Kim Askew (615/632-6530)

U.S. Department of Treasury
Linda Coffin, (202/376-0851)
Director, OSDBU

1331 G Street, N.W.

Room 808

Washington, D.C. 20220

*Mary Best (376-0851)

U.S. Department of
Transportation

Melvin Humphrey, (202/ 426-1930)

Director, OSDBU

Room 10222

Washington, D.C. 20590

Renee Ingram (426-1930)

Veterans Administration
Ron Tyler, (202/ 389-3924)

- Assistant Deputy Administrator

for Administration and Logistics
Room 1013 '
810 Vermont Avenue, N.W.
Washington, D.C. 20420
*Mildred Shields (389-2296/3521)

Environmental Protection
"Agency

Margie Wilson, (755-1303)

Procurement & Contracts

Management Division
Room 214
401 M Street, S.W.
Washington, D.C. 20460

U.S. Department of Health
and Human Services

Richard Clinkscales,
(202/245-7300)

Acting Director, OSDBU

200 Independence Avenue, S.W.

Room 531H

Washington, D.C. 20021

* Willie Boyd, (245-7300)

Department of Education

Don P. Neenam, (202/245-8160)
Acting Director, OSDBU

400 Maryland Avenue, S.W.

Room 5680, ROB No. 3
Washington, D.C. 20201

*Don Neenam (245-8160)

Department of Housing and
Urban Development

Bernice Williams, (202/755-1428)

Designate Director, 0SDBU

451 7th Street, S.W.

Room 10226

Washington, D.C. 20410

*Bernice Williams (755-1428)

U.S. Department of Interior

Charlotte B. Spann,
(202/343-8493)

Director, OSDBU

" Room 2527

18th & E Streets, N.W.
Washington, D.C. 20240
*Wiley W. Horsley, Jr. (343-7437)

U.S. Department of Justice
Enos E. Roberts, (202/633-5136)
Director, OSDBU

10th & Pennsylvania Avenue, N.W,
Room 6722

" Washington; D.C. 20530

*Enos Roberts (633-5136)

U.S. Department of Labor
Walter Terry, (202/523-9148)
Director, OSDBU

Room S$-1325

Washington, D.C. 20210
*Katherine Lee (523-9151)
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FEDERAL CONTACTS

Office of Personnel
Management

Ann Brassier, (202/632-6161)

Director, OSDBU -

Room 5554 -

1900 E Street, N.W.

Washington, D.C. 20415

* Gary Palmquist (632-6161)

U.S. Postal Service

Peter Evanko, (202/245-5663)
Director, OSDBU

Room 2102

475 LEnfant Plaza West, S.W.
Washington, D.C. 20260
*Peter Evanko (245-5663)

Railroad Retirement Board

Robert Russell, (202/724-0121)

Director, OSDBU

‘Room 444 :

425 13th Street, N.W.
Washington, D.C. 20004
*Robert Russell (724-0121)

National Science Foundation

Theodore Wirths, (202/357- 7464)

Director, OSDBU

Room 511A

1800 G Street, N.W.

Washington, D.C. 20550

*Theodore Wirths (357-7464)

Executive Office of the
President

Russell Payton, (202/395-3314)

Contracting Officer

. 726 Jackson Place, N.W.

Room 4203
Washmgton, D.C. 20503

- SMALL AGENCIES -

Civil Aeronautics Board
Marvin S. Cohen, (673-5164) .

. 1825 Connecticut Avenue, N.W,

Washington, D.C. 20428
*Bob Gilland (673-5464) (OSDBU)

Community Services
_..Administration

"Michael T. Blouin, (254-6110)

Assistant Director for Office
of Community Action
Room 300
1200 19th Street, N.W.
Washington, D.C. 20506
* John Forkenbrock (254-6110)
(OSDBU)

U.S. Consumer Product

- Safety Commission
Susan B. King, (634-7740)
Chairman

Washington, D.C. 20207
*John Barrett (492-6570)
(OSDBU)

Administrative Office of the
United States Courts

Paul R. Tuell, (633-6239)

Chief, Procurement and Property
Management Branch

Washington, D.C. 20544

*Paul R. Tuell (633-6239)

Farm Credit Administration
Donald E. Wilkinson, (755-2130)

. Governor

Washington, D.C. 20578
*Paul Redmer (755-4394)
(OSDBU)

Federal Communication
Commission

Kenneth A. Gordon, (632-6407)

Chief, Procurement Division

4336 Ashford Land

Fairfax, Va. 22032 :

*Kenneth A. Gordon (632-6407)

Federal Deposit Insurance
Corporation

Thomas W. Louden, Jr.
(389-4563)

Assistant Controller,
-Operations Branch

Room 3074

550 17th Street, N.W.

. Washington, D.C. 20429

*Amy Antoin (389-4353)
Chief of Contracts and
Small Purchases

Federal Maritime Commission
Richard J. Dashbach, (523-5911)
Chairman

1100 L Street, N.W.

Washington, D.C. 20573 .

*Lee Gray (523-5900) (OSDBU)

Federal Mediation &
‘Conciliation Service

Robert P. Gajdys, (653-5333)

Director, Office of
Administrative Services

Room 100

2100 K Street, N.W. '

Washington, D.C. 20427

* Dan Funkhouser (653-5310)
{OSDBU)

Interstate Commerce
Commission
Virgil Schultz, (275?7236)

Chief, Section of Administrative
Services

Room 1315

12th & Constitution Avenue, S.W.

Washington, D.C. 20423

*James Piper (275-0890) (OSDBU)

National Endowment for
the Humanities
John Whitelaw, (724-0650)
Deputy Chairman for Management
Office of General Counsel
Washington, D.C. 20506
*Joseph Schurman (724-0367)
(OSDBU)

National Capital Planning
Commission

Malcolm L. Trevor, (724-0168)

Assistant Executive Director
for Administration

1325 G Street

Washington, D.C. 20576

*Malcolm Trevor (724-0168)

National Mediation Board
Robert O. Harris, (523-5024)
Chairman’-

Washington, D.C. 20572
*Mary Pricci (523-5950)
Administrative Officer

Nuclear Regulatory Commission
Daniel J. Donoghue, (492-7335)
Director, Office of Administration
NRC/OSDBU ’

Room 6122

Washington, D.C. 20555

*Bill Kerr (492-4665) (OSDBU)

National Transportation
Safety Board

James B. King, (472-6000)

Chairman

Room 812

800 Independence Avenue, S.W.

Washington, D.C. 20594

*James Shelby (472-6170)
(OSDBU)

Smithsonian Institution

John F. Jameson, (357-3080)

Assistant Secretary for .
Administration

Room 3120

955 LEnfant Plaza

Washington, D.C. 20026

*Harry Barton (287-3343)

Director, Office of

Supply Servi
Hpply Services HO7954
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learn.

In the past few years,
~over 250 |BMers have taught
at minority colleges and
universities, such as Pan
American University in
Edinburg, Texas, in fields
ranging fromthe sciences

to the humanities.

They've taken part in the
IBM Faculty Loan Program. -

The program is our way

-of helping qualified people at
IBM share their knowledge
and experience where it can
be especially valuable.

They receive their full salarie’
and benefits from IBM so

the program is cost-free to
the schools.

So far, 82 schools and
thousands of students have
benefited. :

And so have we.

Because our people ofter
return to us with a deeper,
richer understanding
of human relationships
and needs.

HO07955
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FEDERAL ASSISTANCE

Departments and Agencies
of Interest to Small
Business

AGRICULTURE (USDA)

Farmers Home Administration

Room 5420, South Building

Department of Agriculture

Washington, D.C. 20250

Acting Assistant Administrator for Business and
Industry: James Flickinger (202) 447-5243

Note: Loan guarantees are made to business and industries
located in towns under 50,000 population- with a rural
classification.

COMMERCE (DOC)

International Trade Administration
Room 3056, Department of Commerce
Washington, D.C. 20230
Director, Export Marketing Assistance:
Richard Gornitz (202) 377-5131
Note: Provides services that include:
1) assistance in exportable product services
2} best markets 3) developing 3-5 year plans
~ 4) how to fill out forms 5) how trade missions can assist

Minority Business Development Agency (MBDA)

Department of Commerce

Washington, D.C. 20250

Director: Victor Rivera (202) 377-5061

Publications (MBDA package for new business)
377-5714

Note: MBDA develops-and implements policy for

furtherance of minority entrepreneurship and does not

make loans.

Office of Business Liaison
(formerly The Ombudsman for Business)
Room 1066, Dept. of Commerce
Washington, D.C. 20230
Director: James S. Rosebush (202) 377-3176
Note: Some of the services provided by this office are:
1) receiving and responding to complaints with
the federal government (including assistance
in collecting payment from the government)
2) selling to the government
3) seminars in clarifying government pohcxes

'DEFENSE (DOD)

Service Branch Directors of ‘Small and
Disadvantaged Business Utilization

_ Air Force: Donald E. Rellins (202) 697-4126

Army: Juanita Watts (202) 697-2868

Navy: Richard Ramirez (202) 692-7122

Defense Logistics Agency
Director: E. A. Grinstead, Vice Admiral,
Supply Corps, U.S. Navy (202) 274-6111

ENERGY (DOE)

Office of Small and Disadvantaged
Business Utilization

Room 1F 034, Department of Energy

Washington, D.C. 20585 .
Director: John Shephard (202) 252-8201

Economic Regulatory Administration
Office of General Fuels, Department of Energy
Washington, D.C. 20585

Director: Allan T. Lockard (202) 254-7422

LABOR (DOL)

Department of Labor

Washington, D.C. 20210

Director of Information: John W. Leslie
(202) 523-7316

Small and Disadvantaged Business Utilization

‘Director; Walter C. Terry (202) 523-9148

Occupational Safety and Health Administration

Special Assistant for Small Business for the
Assistant Secretary of Labor/ OSHA: Kay Klatt
(202) 523-8024

Note: Functions as- Advocate and OSHA spokesperson on

Small Business.

TREASURY

Small Business Advisory Group
15th and Pennsylvania Ave., NW., Room 2324

‘Washington, D.C. 20220

Assistant Secretary for Public Liaison and :
Consumer Affairs: John Kelly (202) 566-8191 -
Note: Advisory Group provides information and advises
the Secretary of the Treasury on capital information, tax
policy, tax administration, and regulations which affect
Smail Business. ' :

Internal Revenue Service (IRS)
1111 Constitution Ave., N.W.
Washington, D.C. 20224

- Taxpayers Service

Director: Walter Alt (202) 566-6352
Note: The Taxpayers Service has two major functions
useful to business:. .
1) Each of the 58 IRS District Offices has a Problem
Resolution Office which acts as an ombudsman.
2} The IRS conducts Small Business workshops which
are useful in setting up new small businesses.
Contact your nearest Dzstnct Office for details. Calls
are toll free.

H07956
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U.S. POSTAL SERVICE (USPS)
476 LEfant Plaza West, S.W.
Washington, D.C. 20260
Consumer Advocate: Thomas W. Chadwnck

(202) 245-4514
Note: The USPS has a local program called Customer
Service Representatives (CSR). CSRs are found in main
post offices. In small localities, ask your postmaster.
Services include:

* maintaining contact on how to get the most for your

postage dollar, + how to set up a mailroom,
* distribution of “Mailers Guide”

AGENCIES

ENVIRONMENTAL PROTECTION AGENCY (EPA)
Room 2003, 401 M Street, SW.
Washington, D.C. 20207

Procurement and Contracts Management
Division

Contract Specialist: Byron S. Vranas
(202) 755-0616

Note: Advises on EPA regulations

W#ﬂ”ﬂ#ﬂ#ﬂ#ﬂwﬁ‘f -/:/'./.'/'./.'/'./.‘/;

#
America’s Favorites

CAROLINA. IS NEW YORK'S
~ NUMBER ONE RICE. MAKE IT
NUMBER ONE IN YOUR HOME.
THE " PERFECT LONG GRAIN
- RICE THAT ALWAYS COMES
OUT FLUFFY AND LIGHT.

IS,

| MAHATMA, THE PERFECT @

- LONG GRAIN THAT AL-
WAYS  COUKS UP FLUFFY
AND LIGHT.

WATER ~ MAID

HEARTY RICE THAT
BRINGS OUT THE  BEST IN
YOUR FAVORITE RECIPE.

, _THE

n > o g

RIVIANA FOODS INC. \
HOUSTON, TEXAS
SIS A S J/JMJIMJJ‘JJ/J/JJJ/JM/J&

FEDERAL EMERGENCY MANAGEMENT AGENCY
1725 1 Street, N.W.
Washington, D.C. 20472

Federal Insurance and Flood Insurance Program

- Acting Administrator: Donald Collins

(202) 755-7894
National Flood Insurance Program Info
(800) 424-8872

Federal Crime Insurance Program lnfo

(800) 638-8780

Disaster Response and Recovery
Associate Director: Thomas Casey (202) 634-7820
Note: Coordinates the President’s Disaster Relief programs.

GENERAL SERVICES ADMINISTRATION
Room 1126, Crystal Mall Bldg. 4
Washington, D.C. 20406

Office of Socio-Economic Programs

can be found in:

Office of Small and Disadvantaged Business Utilization
Director: William Madison (202) 566-1021

Note: Small Business sets aside. programs, including 8(a)
program in conjunction with SBA.

Unlted I==
Telecom mmEm.

United Telecommunications, Inc.
PO. Box 11315 « Kansas City, Missouri 64112

Hogranunedfortheﬁzture

¢ Computer Services

® Telephone Services
® Computerized Distribution Services

® An Affirmative Action Employer

HO07958
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MAJOR HISPANIC GROUPS

Business,
Professional,
Educational
and Social

Organizations
Work for
Community

1. Lucille Roybal-Olivarez
American Association of
Spanish Speaking Certified
Public Accountants .
236 Massachusetts Avenue, N.E.’
Washington, D.C. 20002

2. Jose Cano, National Chairman
American G. 1. Forum of the U.S.
P.O. Box 50842

Dallas, Texas 75250

(214) 767-6071

Martha Villalobos,

National Chairperson
American G. 1. Forum of the U.S.
6321 Wieland
El Paso, Texas 79225
{915) 542-4459

3. Mario Anglada,

National Director
ASPIRA of America
205 Lexington Avenue, 12th Floor
New York, New York 10016 ‘
(212).-889-6101 :

4. Guarione (Mike) M. Diaz
Executive Director
Cuban National Planning
" Council
300 S.W. 12th Avenue, 3rd Floor
Miami, Florida 33130 .
(305) 642-2437

5. David Montoya, Pxesndent
IMAGE '
P.O. Box 315

Simpsonville, Maryland 21150
(301) 596-6662

6. Alfredo C. Montoya
Executive Director

Labor Council for Latin

American Advancement

815 16th Street, N.W., Room 707

AFL-CIO Office Building

Washington, D.C. 20006

(202) 347-4223

USHCC Salutes
Succes3° Mano P.

Mario P. Salinas
President
Ideal Derrick Service, Inc.

Mario Salinas, though born in
the United States, spent the early
part of his life in Nuevo Leon,
Mexico. Due to the economic
situation of his family, his
education was interrupted.

In the "40s, Mario’s family
returned to Texas where they
travelled throughout the state as
migrant workers. Mario Salinas

"he sold cookware, door to door.

i was in charge of building some of

"and professional associations and

Salmas

learned to weld in Chicago and
began to work in a factory on
night shift. During his spare time

In 1960, Mario applied for a job
with Pyramid Derrick &
Equipment Co., and was
accepted. As field supervisor, he

the drilling derricks used in
underground testing in Nevada.

In his work, Salinas noticed
that although there was much
drilling, there were no repair
facilities close by. In 1960 Mario
moved to Odessa and founded
Ideal Derrick Service, Inc., the
only Mexican-American owned
company in the manufacturing
and repairs of drilling masts and
substructures.

Salinas serves a variety of civic

has been recognized as an
outstanding leader by many
colleagues, including the U.S.
Hispanic Chamber of Commerce
which named him Hispanic
Business Person of the Year in’
1980.

7. Tony Bonilla, Jr., President

League of United Latin
American Citizens (LULAC)

2590 Morgan Avenue

Corpus Christi, Texas 78405

(512) 882-8284

8. Vilma S. Martinez, President
-and General Counsel

Mexican American Legal
Defense and Educational
Fund, Inc. (MALDEF)

28 Geary Street, 6th Floor

San Francisco, California 94108

(415) 981-5800 or

(213) 383-6952

9. Eduardo Sandoval
National President
Mexican American Political’

Association
2390 Mission Street, Suite 201
San Francisco, California 94110
(415) 826-4844

Mexican American Women's

- National Association
(MANA)

LEnfant Plaza Station

P.O. Box 23656 '

Washington, D.C. 20024

{202)568-5663

10.

H07959
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MAJOR HISPANIC GROUPS

11. Ana Maria Perera
National President
National Association of Cuban
American Women of the U.S.
3900 Connecticut Avenue, N.W.,,
Suite 202G
Washington, D.C. 20008
{202) 686-6506

12.. Rodolfo Balli Sanchez
National Executive Director

National Coalition of Hispanic
Mental Health and Human
Services Organizations
(COSSMHO)

1015 15th Street, N.W., Suite 402

Washington, D.C. 20005

(202) 638-0505

13. Maria VanHoy, President

National Conference for
Puerto Rican Women

‘39 Steellmen St., Apt. 4

Boston, Massachuseits 02113

(617) 742-4898

14. Manuel Bustelo, Director
National Puerto Rican Forum
450 Park Avenue South

New York, New York 10016
(212) 685-2311

15. Pedro Ruiz Garza, Director

Operation SER/Jobs for
Progress

8585 Stemmons Freeway, Suite 401

Dallas, Texas 75247

(214) 631-3999

16. Pablo Sedillo, Director
Secretariat for
Hispanic Affairs
U.S. Catholic Conference
1312 Massachusetts Avenue, N.W.
Washington, D.C. 20005
(202) 659-6876

17. Ed Avila, Director

National Association of Latinos

Elected Officials (NALEO)
430 Sixth Street, N.E.
Washington, D.C. 20002
{202) 546-2536.

18. Louis Nunez, President

National Puerto Rican Coalition
801 N. Fairfax Street

Alexandria, Virginia 22314

(703) 684-0020 :

19. Luis Alvarez, President
National Urban Fellows, Inc.
1776 Broadway, 22nd Floor
New York, New York 10019
(212) 541-5711

20. Raul Yzaguirre, President
National Council of La Raza
1725 Eye Street, NW.
Washington, D.C. 20006

(202) 293-4680

.21. Hector Barreto, President

U.S. Hispanic Chamber of
Commerce

829 Southwest Boulevard

Kansas City, Missouri 64108

(816} 842-2255

Continued

Success takes a
team effort!

At Bendix of Kansas City, some of our Most
Valuable Players are Hispanic Americans.
We're proud of our team and of our

- commitment to serve the national defense
needs of the United States. We believe
freedom and opportunity are indisputable
rights for all citizens.

Bendix is looking for additional career-oriented men
and women with college degrees in electrical,
mechanical, chemical, and metallurgical engineering,
and in physics, computer science, and business data
processing. If you'd like to become part of the Bendix
team, telephone 816/997-2552 for an appointment
with one of our professional placement representatives.

Kansas City

Bendix
- Division

; H07960
An Equal Opportunity Employer, m/{/h

A prime contractor with the Department of Energy.
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22. Miguel Sandoval, President

National Alliance of Spanish
Speaking for Equality, Inc.

1701 16th Street, N.W., Suite 716

Washington, D.C. 20009

(202) 234-8198

23. Gilda Bojorquez-Gjurich
President

Hispanic Women’s Council

P.O. Box 3877

Los Angeles, California 90015

(213) 725-1657

24. lrma Flores-Gonzales,
President

Colegio Cesar Chavez

1000 South Main Street

Mount Angel, Oregon 97362

(503) 845-2234

25. Antonio Guernica, Vice
President
National Association of
Spanish Broadcasters
2550 “M” Street, N.W.
‘Washington, D.C. 20037
(202) 293-3873

26. Cefar A. Perales

Puerto Rican Legal Defense
and Educational Fund

95 Madison Avenue

New York, New York 10016

(212) 532-8470

<

Remove & Return
Membership Form
for the United
States Hispanic
Chambers of

Commerce

Established in 1979, the
USHCC was created to promote
and assist the development of
Hispanic Chambers of
Commerce, trade and
professional associations and
other business, professional,-
-commercial, and industrial

USHCC: MEMBERSHIP

organizations sharing a mutuality
of interest in the Nation’s
economic well-being.

Organizations such as
Chambers of Commerce and
business or trade associations
provide the individual business
person with a resource of
information and assistance
regarding business and economic
opportunities. These associations
can also serve as an effective
voice for recommending and
advocating policy decisions which
are favorable to the interests of
Hispanic business.

WHY HISPANIC
CHAMBERS?

The Hispanic business
community needs a strong
business representative base to
develop their economic viability to
become effective representatives
of Hispanic business and their
respective communities. This can
be accomplished by developing an
organizational base in your
community to promote your
business and civic interests.

Your Hispanic Chamber of
Commerce or Trade Association
can be that vehicle .

NAME OF COMPANY

- UNITED STATES HISPANIC CHAMBERS OF COMMERCE

The undersigned hereby makes application for membership to the United States Hispanic Chambers of Commerce.

PRINCIPAL or INDIVIDUAL

ADDRESS

: TELEPHONE-BUSINESS

TYPE OF BUSINESS

RESIDENCE

PRODUCT OR SERVICE

BUSINESS HOURS

office

use only paid from to,

NO. OF EMPLOYEES

rate check_

cash

YEAR ESTABLISHED
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Opp. No. 91-156321

U.S. Chamber of Commerce v.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number 2 7/
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September 22, 1993
ijBienvenidos Amigos A Nueva York !

Throughout Amercan history Hispanics have contributed to the growth of our
nation. Along the way Hispanics have established themselves as a hardworking
people who have experienced increasing success in the world of business. Our
tightly-knit, family-oriented culture has provided the foundation whereby we have
been able to achieve success not only in this nation, but throughout the Western
Hemisphere. Hispanics have shown themselves to be astute entrepreneurs who
have ventured where others would not dare, and taken the chances others would
not risk. As we approach the twenty-first century there are still more great
challenges which Hispanics are once again being called upon as pioneers.

Over the past year Hispanics have continued to make tremendous gains. The
enormous potential inherent in the North American Free Trade Agreement

" promises to expand Hispanic business like never before. Hispanics are the natural
-**bridge’’ for the economic integration of the North American continent. In all

other fields Hispanics are likewise reaching new heights. Hispanics are

establishing business ventures and new partnerships at rates never seen before. As

the fastest growing ethnic group it is clear that in many respects the future of this
nation is largely in our hands:.

Thus once again we come togemer to continue Building Bridges Of Opportunity,
Hoy Por Ti, Maiiana Por Mi - the theme for our Fourteenth Annual Convention
and International Business Expo. The bridges we continue to build will further
fortify the tremendous success we have already achieved. But as we appioach the
next century, more than ever before, we can not afford to rest on our o
accomplishments. Our concerted efforts are still required so as to assure that the
bridges we build can be successfully crossed to the great opportunities which lie
beyond. ' :

For the first time in our history we bring our Convention to New York City. We
are very excited about being in the "Big Apple," and the next several days should
prove to be both memorable and rewarding. Those who take this great opportunity
will find a variety of different seminars, ranging from business procurement to
Hispanic women in business. I encourage all of you, as we are here in the city that
never sleeps, not to rest as we continue to build the coalitions which will take
Hispanic business into the next millennium.

jGracias!

José F. Nifio

President/CEQ

United States Hispanic Chamber
of Commerce

H07742
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| Schedule of Events |

WEDNESDAY, SEPTEMBER 22, 1993

8:00 AM-8:00PM  Registration
6:30 PM - 9:00 PM Opening Reception

Second Floor Promenade
Trianon Ballroom Complex

THURSDAY, SEPTEMBER 23, 1993

7:30 AM - 8:30 AM  Registration
8.00 AM - 9:30 AM  Opening Regional Awards Breakfast
9:45 AM - 11:00 AM Business Sessions

* Selling to Corporate America

Second Floor Promenade
West Ball room

Rendezvous Trianon

+ Access to Capitol’ Petit Trianon

* Association Management Mercury Ballroom

* Basic Marketing for a Small Business on a Budget - Mercury Rotunda
12:00 PM - 2:00 PM National Awards Luncheon Grand Ballroom

2:00 PM-3:00 PM  Registration Temporarily Closes
2:30 PM-3:00 PM  Ribbon Cutting Ceremony
3.00PM-830PM EXPO Opens

3:30 PM-8:30 PM  Registration Re-opens

| FRIDAY, SEPTEMBER 24, 1993

Second Floor P}omenade
Second Floor Promenade
Second Floor Promenade

7:30 AM - 6:00 PM Registration Second Floor Promenade
8:00 AM - 9:30 AM Tribute to Hispanic Women Breakfast West Ballroom
9:45 AM - 11:00 AM Business Sessions
' * NAFTA S Rendezvous Trianon
* Dynamics of the Hispanic Market _Petit Trianon
* Federal Procurement Opportunities- Mercury Ballroom
-« Franchising Opportunmes Mercury Rotunda
10:30 AM - 6:00 PM EXPO Opens : Second Floor Promenade
12:00 PM - 1:15 PM International Luncheon ' Grand Ballroom
_2:30PM-4:15PM International Trade Matching Session Mercury Ballroom
5:00 PM - 5:30 PM Annual Delegate Caucus Rendezvous Trianon
5:30 PM - 6:00 PM Regional Caucuses - * Region ] Rendezvous Trianon
: * Region II , Petit Trianon
* Region Il Mercury Ballroom : |
* Region IV Mercury Rotunda f
* Region V .Green Room
R * Region VI Trianon Ballroom
'7:00 PM - 12:00 AM The Big Apple Event - map & directions p.108 Rainbow
SATURDAY SEPTEMBER 25, 1993
9:00 AM - 7.00 PM  Registration/Information Second Floor Promenade
9:00 AM-5:00PM EXPO Opens Second Floor Promenade
9:45 AM -.11:30 AM Hispanic Business Agenda West Grand Ballroom

1:30 PM-3:00PM  “*Corporate Boards- Inaccessible’’ Seminar
6:00 PM-7:00 PM  Pre-Gala Reception
7.00 PM - 12:00 AM  Gala Banquet ‘

Rendezvous Trianon
Ballroom Foyer
Grand Ballroom

SUNDAY, SEPTEMBER 26, 1993
8:00AM - 12:00 PM Exhibitor Move-out Second Floor Promenade

All events are to take place at Convention Headquarters, the New York Hilton & Towers, 1335 Avenue of the Americas, NY, NY, unless otherwise noted.

HO07744



It’s easy
being a
leader

Amoco knows what it's like
to be an environmental leader.

For years, we've been leading
our industry in developing
sound, effective environmental
practices.

From the coexistence with
nature at our Mandan refinery,
~shown here, to the responsible

 management of chemicals
through the Responsible Care®
program, we've worked hard
to accomplish resuits.

‘While the task is challenging,
witnessing the benefits to the
world around us makes it easy
being a leader.”

~ Amoco Corporation

Come visit the Amoco
booth which JSeatures our
environmental leadership -~
programs.




September 22, 1993
Bienvenidos a Nueva York!

‘‘Building Bridges of Opportunity’” is the perfect theme for this
year’s USHCC National Convention and International Business
Opportunity Expo, and New York is the perfect place! Our annual
meetings are always designed to help us succeed as Hispanic business

people. This year, however, carries special importance as we prepare

for the advent of NAFTA and the myriad opportunities it will offer us
as individuals and as a group.

As chairman of the USHCC, I've focused my efforts this past year on
strengthening ties with people critical to our future. It has been my -
pleasure and honor to represent you in meetings with President.

Clinton and many members of his cabinet, including Secretaries Pefia,

Cisneros, Reich, Brown, and Reilly. We discussed issues relating to

the border and trade, jobs and education, pollution and transportation.
I’ve met with Mexican President Salinas de Gortari and with
governors and mayors throughout the United States and Mexico. And
I’ve had the chance to meet and work with many of you in your own
regions.

It has been a good year, one of buildiﬁg relationships for our future.
As business people and Hispanics, we stand uniquely positioned for
-success. - '

Thank you for the opportunity you have given me to work on behalf
of our membership this past year. Together we have faced many
challenges Together we will continue to meet those challenges and
secure a brighter future for us all.

José Canchola
Chairman of the Board
U.S. Hispanic Chamber of Commerce

José Canchola-
Chairman of the Board
United States Hispanic Chamber
. of Commerce
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September 22, 1993

Greetings to everyone gathered in New York City for the
14th Annual National Convention and International
Business Opportunity EXPO of the United States Hispanic
‘Chamber of Commerce.

At the edge of the 21st century, we have a historic chance
to increase our competitiveness in the global economy. We
must stimulate private sector growth and generate new jobs,
while at the same time cutting the costs of government and
reducing our government debt. Through bold initiatives to
rebuild our economy; invest in education, training, and
.infrastructure; and expand trade throughout the hemisphere,
America can usher in a new era of economic opportunity.

William Jefferson Clinton
President of the United States of

America

- Members of the USHCC are at the forefront of business
growth, recognizing that our success depends as never
before on our ability to unleash the creativity and energy of

~ all our people. Through your efforts to promote the
economic growth and development of Hispanic
entrepreneurs in the United States and Puerto Rico, you are
helping to make our shared vision of economic renewal a

' reality. I applaud your organization’s commitment to
community involvement, for these kinds.of private sector
AL ; efforts are the key to new opportunity and economic growth

‘ ‘)‘lm[' w o5 in the years ahead. :

*, "
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Pinos, 21 de julio de 1993

CAMARA DE COMERCIO HISPANA -
DE LOS ESTADOS UNIDOS
Presente.

Es para mi moétivo de gran satisfaccion enviarles el cordial saludo del pueblo y
el gobierno de México con motivo de su XIV Convencion Anual. Quiero, en
esta ocasion, reiterarles el interés de mi pais por seguir ampiiando los
intercambios comerciales entre México y los Estados Unidos, en el marco de la
‘nueva era de relaciones de amistad y cooperacidn que estamos creando en
beneficio de nuestros pueblos. ’

En los ultimos cuatro afios, México ha recuperado la estabilidad y el
crecimiento de su economia. Esto no hubiera sido posible sin el esfuerzo
conjunto de todos los sectores de la sociedad. Al mismo tiempo, los mexicanos
llevamos a cabo una politica de diversificacion de nuestras relaciones
comerciales, a fin de aprovechar las oportunidades de la dindmica econémica
mundial. Para México la politica de apertura comercial y de participacion
competitiva en los mercados internacionales genera, sin duda, desarrollo y
bienestar a nuestra poblacion.

Por su parte, el Tratado de Libre Comercio con Estados Unidos y Canada
significara en los tres paises mds empleo, el aprovechamiento de ventajas
comparativas para ser mds competitivos, la creacién de economias de escala,
mayores indices de produccion para las naciones de esta region y mas calidad
de productos y procesos productivos. Quiero enfatizar el cuidado que hemos
puesto en el cuidado al medio ambiente. He dicho que este es el tratado
comerical mas verde; es decir mas ecologista, de la historia. Al generar mayor
prosperidad en nuestras naciones, el Tratado de Libre Comercio propiciard que
se destinen mayores recursos al medio ambiente, y que la fuerza laboral en los
tres paises se beneficie con mejores salarios y condiciones de trabajo.

Por ello, valoramos el pgrmanente apoyo de la Comunidad Hispana de aquel

_ paisy, particularmente de su sector empresarial, hacia nuestra estrategia de
apertura y en especial su labor a favor del Tratado de Libre Comercio. Tanto la
Comunidad Hispana como los empresarios mexicanos han puesto especial
atencion y cuidado a la necesidad de desarrollar nuestras relaciones en un clima
de respeto mutuo. Con la seguridad de compartir' el interés por el desarrolloy la
cooperacién entre nuestras naciones, les deseo el mejor de los €xitos en los
trabajos de la Convencion y les envio un cordial saludo.

Carlos Salinas de Gortari
Presidente Constitucional de los

Estados Unidos Mexicanos
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Canada
Prime Minister - Premiére Ministre

I am delighted to convey my warmest greetings to everyone
gathered in New York for the United States Hispanic
Chamber of Commerce’s 14th Annual National Convention
and International Business Opportunity EXPO.

These events are sure to offer your membership timely
opportunities to meet and share ideas on issues of mutual
interest. I would like to commend the organizers for their
dedicated efforts to ensure the success of these events and
offer my best wishes to all for a most productive and
enjoyable Convention and EXPO.

" Kimberly Campbell
Prime Minister of Canada

CANADA '
' . Ottawa
1993
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I am pleased to send greetings oh the occasion of the United
States Hispanic Chamber of Commerce’s 14th Annual National
Convention and International Business EXPO.

This year’s convention theme, ‘‘Building Bridges of

* Opportunity,”” is highly appropriate as we seek to ensure that
Hispanic Americans are provided every opportunity for social
and economic growth in our nation. In nationwide celebrations
to commemorate ‘1993 National Hispanic Heritage Month,”’
we are being reminded of the rich cultural heritage of Hxspamc
Americans.

As a member of President Clinton’s cabinet, I have the
important- mission of ensuring that the United States
Department of Commerce is a forceful advocate for America’s
commercial interests. A major priority is to make certain that
Hispanics and other minorities are given every opportunity to
compete effectively in the global economy. We will strengthen
and build new partnerships between the private and public
sectors. In doing so, we will utilize the diversity of programs
and services at the Commerce Department, primarily through
the Minority Business Development Agency, to expand
opportunities in international trade, telecommumcatlons and
‘other hxgh technological fields.

I commend the leadership of José F. Nifio, President/CEO of
 the United States Hispanic Chamber of Commerce, for his

untiring advocacy for Hispanic business growth. «

Best wishes for a successful convention.

Ronald H. Brown

Ronald H. Brown
Secretary of Commerce
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Henry G. Cisneres
Secretary of the Department of

Housing & Urban Development
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September 22, 1993

Greetings to the U.S. Hispanic Chamber of Commerce members
convening for the 14th Annual National Convention and
International Business Opportunity Expo.

Since its inception, the U.S. Hispanic Chamber of Commerce has
encouraged Hispanic business. growth on a national level. As a key
resource promoting economic opportunities for Hispanic
entrepreneurs, your organization fulfills an important need and
provides national leadership.

The Clinton Administration and the Department of Housing and
Urban Development share your commitment to creating healthy
communities of opportunity through business growth. “We look
forward to a strong working partnership with the U.S. Hispanic
Chamber of Commerce. '

Best Wishes for success at your convention and beyond. Buena
suerte y adélante! : :

Sincerely,

Henry G. Cisneros
Secretary ~
U.S. Department of Housing and Urban Development
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On behalf of the United States Hispanic Chamber of
Commerce, it is my pleasure to welcome you to our 14th
Annual National Convention and International Business
EXPO. -

This year, an entirely new voyage awaits us. The USHCC is
‘‘Building Bridges of Opportunity,’’ in order to meet the
“expectations of the Hispanic Business community.

Important events, such as the North American Free Trade
Agreement, are important issues which need to be addressed
in order to fostér economic development in today’s business
world. This has also given Hispanic Business a new outlook
towards expansion into an international market.

In pursuit of its goals, the USHCC has provided its
convention with valuable information that will allow
businesses to adjust to the ongoing changes that they will be
~ encountering. The convention has also included networking
opportunities which will help strengthen businesses and
~entrepreneurs. This year’s convention promises to be a
beneficial experience for all those participants that foresee
growth in their respective businesses.

T urge everyone attending our convention to take advantage
of the numerous opportunities that have been made
available by the USHCC. Help us make this convention a
memorable one. '

Sir.xcerely,

Daniel H. Jara
Convention Chairman

Daniél H. Jara

1993Convention Chairperson

Region V Board of Directors
Member

HO7752
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Herminio Blanco
Subsecretary of Negotiations for

International Commerce

September 22, 1993
Dear USHCC Members,

We recognize the United States Hispanic Chamber of Commerce (USHCC) for
once again convening one of the largest gatherings of Hispanic businesspeople at
the week’s 14th annual national convention. When it established this event 14
years ago, its leadership showed its foresight on how to deliver membership
services that can truly make a difference to small and medium sized
businesspersons. The USHCC began to provide the cutting edge information and
valuable networking opportunities to Hispanic entrepreneurs pursuing business
growth.

Today the USHCC demonstrates that same foresight through its steadfast support
of the North American Free Trade Agreement (NAFTA). Early on, the USHCC
leadership and members recognized that free and international trade are key to
global competitiveness. Already, exports‘play a vital role in todays U.S.
economy. According to the U.S. Department of Commerce, U.S. exports account
for 90 percent of U.S. economic growth and 80 percent of new U.S. jobs.

The USHCC has shown that it understands that international trade between the
U.S. and Mexico can only be fully realized through the gradual elimination of
tariffs, a consistent set of rules for trade in goods and services, for investment and
for government procurement markets.

The USHCC has positioned its members to take advantage of an approved and
implemented NAFTA through seminars and trade missions forging business
partnerships in Mexico. - :

There are over 600 thousand Hispanic-owned, small and medium sized
companies in the U.S. that are providing jobs in industries ranging from
computers, electronics, financial services and food products to consumer goods.
These are-many of the same industries that stand to benefit most immediately
from a NAFTA. In fact, 78 percent of total sales from Hispanic-owned firms are
in sectors that will become more accessible under a NAFTA.

As the U.S.,, Mexico and Canada move toward their participation in a global

-economy, U.S. Hispanic businesspeople are well placed to become full

participants. They are thriving in industries particularly set for growth through .

- exports to Mexico. They reside largely in states that rank among the top ten U.S.

states with the greatest export sales to Mexico. They have the competitive
advantage with their knowledge of the Mexican culture and the Spanish

language. ’
Again, best wishes on another successful annual convention.
Sincerely,

Herminio Blanco H07753




- September 22,1993
Dear Membérs and Friends:

I would like to take this opportunity to welcome each of you to the
14th Annual United States Hispanic Chamber of Commerce Na-
tional Convention and International Business Opportunity EXPO.
It is a pleasure to be here and to share the dreams and hopes of so
many of America’s small business owners.

This year’s theme, "Building Bridges of Opportunity: Hoy por ti,
mafiana por mi," mirrors SBA’s goals for the 21st Century. As
Administrator of the Small Business Administration, my commit-
ment over the next four years is to assure that SBA reaches more
Americans, particularly those with the dream of owning their own
business.

This event is a wonderful opportunity to build bridges with other
-small business owners, with procurement officials, and with con-
sumers. Iurge you to take advantage of the many contacts that will
be available to you over the next few days.

Thank you for inviting me.

Erskine B. Bowles
Administrator

Erskine B. Bowles
SBA Administrator

LS. Small Business Administration

HO7754
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Mario M. Cuomo
Governor
State of New York

September 22; 1993
Dear Friends:

It is my pleasure to welcome the United States Hispanic Chamber
of Commerce (USHCC) to New York City on the occasion of your
Fourteenth Annual Convention and Business Opportunity EXPO.

New York State is proud to serve as this year’s host site. We are
the 10th largest economy in the world; we are home to international
tourist attractions, and the best location in America to start a

business. New York City is not only.the center of the financial and

corporate world, but also home to over two million Hispanics who
each day contribute significantly to its economic, social and cultural
fabric.

In recent years, thousands of Hispanic-owned business enterprises
have been established and grown significantly. Today, they play an
increasingly important role in New York’s economy. Given that
Hispanics are expected to be the largest group in the state by the
year 2000, we must foster the continued growth of this sector of
our business community. To achieve this goal my administration
established the Puerto Rican/Latino Business Development Center
to ensure economic development opportunities for the Puerto
Rican/Hispanic community.

I wish to congratulate and applaud the USHCC for its fine
leadership and efforts to support and promote the economic growth
of Hispanic entrepreneurs across our nation. '

Best wishes to all for a successful convention.

Sincerely,

Mario M. Cuomo .
Governor, State of New York

H07755
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September 22, 1993

Dear Friends:

Saludos! Tam pleased to welcome you to the City of New York for the
14th Annual U.S. Hispanic Chamber of Commerce Convention. Your
participation in this important convention -- ‘‘Building Bridges of
Opportunity’’ -- demonstrates your commitment to promoting economic
growth and development in the Hispanic business community of our
nation.

You will find that New York is like no other city in the world. During
your stay here, you will have the opportunity to enjoy the Manzana
Grande, rich in cultural diversity and unmatched entertainment. You can
visit the World Trade Center and enjoy a splendid view of our city; or you
can enjoy the splendor from a different perspective -- on top of the Empire
State Building. We have over 150 museums, over 400 art galleries and
.1543 parks for your enjoyment. Iinvite you to visit Wall Street, the
birthplace of economic growth in the United States. Qur city is also home
to hundreds of theaters, movie houses, and Latin night clubs, where you
can dance to the beat of New York’s finest salsa artists. Our shopping
malls, restaurants, special events and much more are easily accessible
with our fabulous public transportation system, the largest in the world.

" With its rich diversity, New York has something for everyone. At the end

of your visit, you will understand why we say with great pride that New
York is the best city in the world. ' '

On behalf of the eight million residents of the City of New York, I wish
you a pleasant visit and much success as you participate in this important

conference.

Sincerely,

~ David Dinkins
‘Mayor

David N. Dinkins
Mayor
City of New York
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August 22, 1993

Dear Members and Friends at the United States Hlspamc
Chamber of Commerce:

iBienvenidos! I am pleased to send greetings to the
members of the USHCC and welcome you to an exciting
stay in the State of New York.

This 14th Annual National Convention comes at a time
marked by the importance in multi-ethnic relations and
agreements. USHCC plays a crucial and pivotal role in
realizing the potential of minority businesses and
entrepreneurs in the areas of commerce and trade by
successfully representing the interests of Hispanic-owned
businesses in the United States and Latin America. Our.
Nation’s cultural diversity is one of its most valued
resources, and USHCC is a key player in the promotion of
economic growth and development in Hispanic markets.

Alfonse M. D'Amato
U.S. Senate
State of New York

I hope'you enjoy your-visit to the New York area. jBuena
suerte en todo su futuro trabajo!

Sincerely,

EY WS

Alfonso M. D’ Amato

United States United States Senator

of America

HO7757
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UNITED STATES SENATE
WASHINGTON, DC 20510

September 22, 1993

Let me be the first to welcome you to the United States Hispanic
Chamber of Commerce 14th Annual National Convention and
International Business Opportunity EXPO. New York is very
proud to be the host of this important event.

It is fitting that such an effort to break down racial barriers in the
business world be held in a place as diverse and dynamic as New
York City. '

Daniel Patrick Moynihan

. . : U.S. Senate
I commend the work that you are doing here and hope that you ' State of New York

have time to enjoy the many areas of our city.

Sincerely,

Daniel Patrick Moynihan

Y7
United States
of America

HO7758
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House of Representatives
Washington, D.C. 20515

Charles B. Rangel.
16th District, New York

September 22-25, 1993

~ Greetings to the membership and Board of
Directors of the U.S. Hispanic Chamber of
Commerce as you celebrate this your 14th
Annual National Convention and
International Opportunity EXPO.

Charles B. Rangel
U.S. Congress
State of New York
15th District

I wish you continued success as you stride
towards economic growth and development
of Hispanic entrepreneurs everywhere!

l* i l ; . ' . :,' //.
R - CHARLESB.RANGEL -
United States / _ - U.S. Congress

of America |
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September 22, 1993

Dear Friends:

Although unfortunately I cannot be with you myself, I am
pleased and honored to have this opportunity to extend my
greetings to you as you gather for the United States Hispanic
Chamber of Commerce’s 14th Annual National Convention
and Business Opportunity EXPO.

The theme of this year’s convention, *“The U.S. Hispanic
Chamber of Commerce - Building Bridges of Opportunity,”
is an appropriate one. Hispanic businesses serve not only the
special needs of our own community, but those of American
society at large. The Chamber isto be commended for the
vital role it plays in fostering the growth and expansion of
Hispanic business throughout our nation’s economy, and
abroad as well.

I am very proud of your efforts and achievements and look
forward to working with you to further the goals of Hispanic
business. E ’

-With best wishes.

' Sincerely,

- José E. Serrano
Member of Congress

José E. Serrano
U.S. Congress
State of New York
16th District

United States
of America_
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Nydia M. Valazquez

U.S. Congress
State of New York

12h District

" United States
of America

September 22, 1993
Dear Friends:

It is with great pleasure that I welcome the United States
Hispanic Chamber of Commerce to New York for your
Annual Convention and Business EXPO.

It makes me extremely proud to see members of the Latino
community take such an active role in the future of this
nation. As a Latina, I realize the value of our community as
one of this country’s greatest business resources. Through
the hard work of leaders like yourselves, Hispanic
entrepreneurs have achieved great success. More and more
members of dur community are establishing themselves at
the forefront of American businesses.

I know I speak for Latinos everywhere when 1 commend
- you on all of your efforts and encourage you to continue

your outstanding job.

Sincerely,

MR Y

NYDIA M. VELAZQUEZ
Member of Congress.
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September 22, 1993
Dear Friends:
jBienvenidos a La Gran Manzana!

1 am delighted to welcome you to New York City for the 14th Annual
National Convention and Business Opportunity Expo of the United States
Hispanic Chamber of Commerce.

New York is the ideal backdrop for this year’s Expo theme, ‘‘Building
Bridges of Opportunity.”” Indeed, New York and Lady Liberty are
synonymous with the opportunities found in America. Even during hard
economic times, that promise and spirit remain alive in this vibrant city.

~ Nearly 2.5 million Hispanic New Yorkers from diverse cultural

backgrounds contribute to the Big Apple’s uniqueness. In fact, at events
like the Puerto Rican Day Parade down Fifth Avenue, or the World’s
Largest Mambo Contest at the Bronx County Building, all New York
seems to go Latin. '

But Hispanic influence in New York is not just felt culturally, but
economically as well. From bodegas to boardrooms, Latino business
people and consumers are making their presence felt. That trend is sure to
continue nationally and internationally, with organizations like the
U.S.H.C.C. to focus the vision and lead the way.

I wish you a productive Expo and great success in ‘‘Building the

- Bridges’’ that we can all proudly cross together.

I also urge you to maketime to explore our great city, and personally
invite each of you te come visit us in The Beautiful Bronx. Please call
Doris Quifiones at The Bronx Tourism Council, (718) 590-3518, to find
out about the many things to see and do there.

‘Sincerely;

Fernando Ferrer
Bronx Borough President

~ Fernando Ferrer
Bronx Borough President

ﬁ.;(}-iif"yl}( SHETHE BEONY/

AN
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September 22, 1993
Dear Friends:

While I regret I can not attend the Hispanic Chamber of
Commerce’s meeting this year, I take great pleasure in sending
you warm greetings and best wishes from Puerto Rico.

1 am a firm believer in the principles of free enterprises as
embraced by-the Chamber. It has been through hard work and
free enterprise that Puerto Rico has made the long climb to its
current level of economic development. We are proud of what
we have accomplished thus far and look forward to continued
growth in the future.

- T would also like to take this opportunity to invite you, Hispanic
business leaders, to come and investigate the numerous benefits
and opportunities which are to be found by becoming members
of the Puerto Rico business community. We offer a gateway to
markets in Latin America and the Caribbean. '

-Pedro Rosello
Governor of Puerto Rico

I salute-the Chamber for proving to all Americans that the
United States’ free enterprise system works. 1 should know: I
see its blessings every day. :

Sincerely,

Yt Dol

Pedro Roselld
Governor of Puerto Rico
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September 22, 1993

Dear Friends:

1 am pleased to extend my warmest greetings to all those in
attendance for the 14th Annual National Convention and Business
EXPO of the United States Hispanic Chamber of Commerce. Iam
sure that this will be yet another memorable and successful event in
the remarkable history of your organization.

As the nation’s foremost national Hispanic business organization,
the USHCC has strengthened the business relationship between
Hispanics, government leaders and corporations throughout the
United States and Latin America. Thanks to these efforts, Hispanic
business leaders are provided with a forum for the open exchange
of ideas and information that is so crucial to the success of today’s
businesses. As a partner for progress in our nation’s business
community, the USHCC is dedicated to preparing Hispanic leaders
for the challenges of the future while promoting Hispanic business
opportunities wherever they may arise. For all of your laudable
work on behalf of Hispanics and all Americans, I salute you.

As the Governor of a state with one of the largest Hispanic
populations in the nation, I am particularly proud of the many fine
accomplishments of the Hispanic community in the business world.
As you know, New Jersey also enjoys a very active and effective
statewide Chamber of Commerce as well as numerous regional-

" chambers that help businessmen and women gain the competitive

advantage they need to prosper in today’s business environment.

Once again, best wishes to everyone for an enjoyable convention. I
wish you all much contiriued success.

Very truly yours, _

James Flb'rip
Governor of New Jersey

HO07764
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Bill Bradley
U.S. Senate
State of New Jersey

7
United States
- of America
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-Bill Bradley -

September 22, 1993

Dear Friends:

It is a pleasure to send my greetings to the participants of the
14th Annual National Convention and International Business
EXPO sponsored by the United States Hispanic Chamber of
Commerce.

The longevity and importance of this gathering recognizes the
significant contribution Hispanic-owned businesses make to the
economic well-being of our country. Today’s dialogue and
exchange of ideas will most certainly afford valuable insight and
knowledge which will be translated into local entrepreneurial

- successes. 1 commend the USHCC for its commitment to its

membership.

‘Because one of the strengths of the United States has been its
ethnic diversity, I am pleased that the USHCC shares my
support for NAFTA, I believe it will further the economic ties -
between the United States and Mexico and will not only
enhance our economic competitiveness but will also enrich the
culture of our nation.

Best wishes for a productive Convention and Expo.

Sincerely, | .

United States Senator
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September 22, 1993

Dear Mr. Canchola and Members of the Chamber:

Congratulations on holding your 14th Annual National
Convention and International Business Opportunity EXPO.

- The Hispanic Chamber of Commerce has a proud history
and an excellent record of promoting and encouraging
Hispanic entrepreneurs. The growing success of the
650,000 Hispanic owned businesses in the United States and
~ Latin America is evidence of the meaningful and consistent
support of the Hispanic Chamber, as well as the talent and
dedication of the business people themselves. Your success
contributes to the growth of the American economy, helping
raise our standard of living and contribute to our prosperity.

I wish you continued success during the coming year, and
an informative and enjoyable convention and EXPO. Please
share my regards with all those in attendance.

Sincerely,

) Frank R. Lautenberg
U.S. Senate

State of New Jersey

United States
of America
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Rebert Menendez
U.S. Congress
State of New Jersey
13th District
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.United States
of America

September 22, 1993

Welcome Friends!

As the Congressional Representative for the New Jersey’s
13th District, just across the Hudson River from New York
City, the 14th Annual United States Hispanic Chamber of
Commerce (USHCC) National Convention and _
International Business Opportunity EXPO is close to home.
Many of you may not have had to leave town, but I'm
pleased to be able to welcome each of you here this week.

I'd like to take a moment to express my support for the
mission of the USHCC and to recognize its outstanding
record of leadership in the Hispanic business community.
Representing over 650,000 Hispanic-owned businesses in
the U.S. and Latin America, and incorporating over 200
local Hispanic chambers of commerce across the country,
the organization has done a magnificent job in promoting
the economic growth and development of Hispanic
entrepreneurs through its grassroots network.

Once again, welcome to the Convention and EXPO. It is an
excellent opportunity to make and maintain the valuable
business relationships so vital to the success of the
community. '

~ Sincerely,

Robert Menendez
Member of Congress
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Bienvenidos!

Tt is my pleasure to extend a warm welcome to members attending the 1993 U.S. Hispanic
Chamber of Commerce National Convention in New York. The Chamber is a group I feel
fortunate to have been associated with for a number of years, and I share the pride all of you
must feel in your collecuve accomphshments

As mayor of Denver, it was my pnvnlcgc to work with your members on issues contributing to
the economic growth of our city. Earlier this year, 1 had the great honor of being named by
President Clinton as the Secretary of Transportation. [ was cager to accept the challenge and
the responsibility and I am proud to be the first person of Hispanic origin to hold this important
cabinet post

The President began his term in office determined to have a cabinet that “*looks like America.”
He’s done that - reflecting his firm commitment to eradicating discrimination from our country
and creating an atmosphere where all people, regardless of the color of their skin or the
language they speak, are treated equally. That takes courage and vision.

What you, the members of the U.S. Hispanic Chamber, have accomplished takes the same
courage and vision. Your members continue to be a strong force in providing support and
resources that are needed by all businesspeople in the increasingly global economy of this
decade.

President Clinton’s economic plan contains the largest deficit reduction in history and it
includes strong incentives for businiesses to create more jobs, and to invest to spur their growth.
We in government remain convinced that the key to putting our country back on track is by
creating more private sector initiatives to give business the opportunity to grow. Through
partnerships between government and business, we can develop new technologies, help
entrepreneurs to create new industries and, provide more good paying, permanent jobs. The ;
v government doesn’t create jobs--the private sector does. That means that when business —~ Federico F. Peiia
especially small business - prospers, so does America. )

_ Secretary of Transportation

As we move forward this year with the North American Free Trade Agreement, we will - .
strengthen our already solid relations with Mexico and open up new markets with increased .~ . .
opportunities for prosperity 6n both sides of the border. The Hispanic business community will ’

play a crucial role in determining how we can use this agreement to its full potential.-

At the Department of Transportation and throughout the federal government I have been

- pléased to see that we have several coalitions working together to promote awareness of and
pride in the contributions of those of Hispanic heritage. As Secretary of Transportation, I am
encouraging our managers to use diversity as a strengthening agent for the department --as it
should be used in business and communities around the country.

At DOT we promote hiring and promotion of those from different backgrounds to enhance the
potential of all our employees.” We are also determined to dramatically improve our contracting
! practices with small and minority business and ensure that recipients of DOT assistance
: * provide significant business opportunities to these firms. I know from expenience that having an
atmosphere of diverse cultures will pay great dmdcnds for those we in government are pledged
. : 1o serve — the American people.

Right now, we have a window of opportunity in our country to affect great change. With morc
than 200 local chapters representing hundreds of Hispanic businesses across the country, you,
the members of the U.S. Hispanic Chamber of Commerce, continue to play a big part. You
should take pride in the tremendous growth and success of a truly grassroots effort. And you
should know that many of the changes we see today have come from your hard work.

[ congratulate you and wish you success.

Sincerely,

i Federico F. Peiia

HO7768
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- September 22, 1993
Greetings:

On behalf of the New York State Federation of Hispanic
Chambers, I extend my best wishes to the members of the U.S.
Hispanic Chamber of Commerce gathering in New York City
for the Chamber’s 14th Annual Convention.

I applaud the USHCC Board of Directors for selecting New
York and for reaching out for our participation. I would also
like to thank Ms. Lydia Colon, Ms. Olga Del Toro, and Ms.
Kitty Boneri for preparing our Federation’s convention
proposal, which resulted in New York’s selection.

I urge you to all set aside a little time from your busy schedules
to appreciate the diversity of Hispanic culture which can only be
found in ‘‘La Gran Manzana.”’ '

Alfredo P. Placeres, Esq.
President

New York State Federation on
Hispanic Chambers of Commerce
Be assured that all of the 23 Chambers that comprise our

Federation have worked very hard to make this convention the
best ever. :

Sincerely,

fonteas

Alfredo P. Placeres, Esq.
President ’ .

New York State Federation of
Hispanic Chambers of Commerce
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iBienvenidos!

~ As Chairperson of Region V of the United States Hispanic
Chamber of Commerce, it is with a great deal of pleasure that I
welcome you to the “‘BIG APPLE,”” the city that never sleeps.

New York City is the home to over 2 million Hispanics, and is
literally the melting pot of the Americas for us. New York City
is the site for national and international trading, financial
institutions such as The New York Stock Exchange are located
here, museums, theatres, Metropolitan Opera House, Carnegie
Hall, The United Nations, Ellis Island etc , etc., are all here for
you to enjoy. It is befitting that as we continue building our
bridges of opportumty that we welcome you to this great city,
New York.

This is the first time that the United States Hispanic Chamber of
Commerce has brought its annual convention to our city. Once
again, the USHCC in combination with all our Regional
chambers becomes the vehicle for advancing positive economic
opportunities for our membership. Our exhibitors not only
showcase their services or products but those large
corporitions that aggressively work with Hispanic business .
community can build bridges with those companies present.

By working together we are building bridges of opportunity.
Our work in providing services and programs, which is our

- hallmark, is not finished. The USHCC is the civil and structural
engineer for the economic development of the Hispanic
community. We look forward to the challengés ahead and know
that the key to all our efforts is the unity of purpose and mutual
effort. Let us always keep in focus that “‘Hoy por ti, mafiana
por mi”’ does work..

Liz Medina

Chairperson Region V
United States Hispanic Chamber of Commerce

Liz Medina
Region VI Chairman
USHCC Board of Directors
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Lydia M. Colén

. President
United States Hispanic Women's
Chamber of Commerce

30

September 22, 1993
iBienvenidos a La Gran Manzana!

It is with great pride that we welcome you to the 14th Annual U.S.
Hispanic Chamber of Commerce National Convention and
International Business Opportunity Expo.

The USHCC staff'and its 1993 Convention Advisory Committee
have worked diligently to make this convention successful. Given
its locale, New York City, there is no doubt that the convention will
be a huge success. Here you have the opportunity to meet
purchasing agents from Fortune.500 companies and government
agencies. You can develop new business contacts from all over the
country as well as Hispano-America. We provide the ‘‘bridges to
opportunity,”’ you just have to cross it. So hone up your
networking skills and let’s get to work.

Yet don’t lose sight of the many wonderful things to do and see in
this dynamic, pulsating, heart-of-the-world city. Combine your
business with pleasure; entertain at one of our Hispanic restaurants.
And don’t forget to see the sights, stay a little longer.

““Nuestra casa es su casa.”’

And whenever you venture in the Big Apple we hope that ybur stay
with us will be both enjoyable and rewarding.

~ Sinceramente,

g . .

Lydia M. Colén
President

U.S. Hispanic Women’s Chamber of Commerce
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14th Annual USHCC National Convention & International Business Opportunity EXPO

United States
~ Hispanic Chamber of
Commerce

BQARD ‘ : Lillian Aguilar Bl
Region |, California §

OF . I vyant to encourage all Hispanic
DIRECTORS form 3 parnrdhip wih e USHCC,
Comporate America, govermment and

other small businesses so we can work

together to increase Hispanic business
in the coming year.

Forming these partnerships will be an easy way for all of us to be more
successful and to improve our quality of life. They will also allow us to-be
the role models that are necessary for our young Hispanics coming into
the business world. '

It is also very ir'nportam that we learn as much about free trade with
Mexico as we ‘can to see if it is possible to e\'pand our business
internationally.

All this information will be available for you at-this year's USHCC
national convention,

Richard S. Lujan
Region |, California

My continuous involvement with the Hispanic community has given me an optimistic outlook on the

progress that has been ‘made up to this point. There is still a lot more that needs to be accomplished.

~ The USHCC has proven itself to be an important vehicle for Hispanic Business to achieve continued
progress.... take advantage of itl -

The USHCC's 14th Annual National Convention and International Business EXPO provides the
Hispanic community with an opportunity to empower ourselves. The convention offers business
sessions on franchising, access to capital, marketing to the Hispanic community, and much more. The convention also allows contact with
business men and women, giving you access to economic oppommmes The possibilities are endless '

Manny Rosalesv
Region 1, California

I want to personally welcome everyone to the 14th Annual National Convention and Business '
. Opportunity EXPO. The present economic situation and how it affects business as a whole, in

particular in Hispanic business, reinforces the importance and need for the USHCC national

conventions. The convention’s exposure of business development, opportunity and international trade

will benefit everyone involved. Here we have the ‘opportunity to unite as one voice, and in so doing

achieve the power and recognition that Hispanics deserve. 1 hope you will take advantage of the

possibilities!
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John Avila
Region Il, New Mexico

Bienvenidos,

I have been honored to serve on this board. I will forever have fond memories of many, many
friendships and experiences from these past four years. I personally thank all of the people that have
supported me during my term.

I could speak of all the accomplishments that have occurred during the past years, but that is all history
now and part of our past. Perhaps, the most important part of history is the creation of it and the vision someone had in the creation of
that history.

We are charged with speaking the vision for the future and the creation of our history. What we hold as extremely important is the past,
and our fervor for the past dims our vision for the future. It may not make any difference where we have been! As long as the
conversation is about the past, our vision is not being expressed much less heard. I'm not advocating we forget our past or ignore our
heritage. I'm advocating we use that heritage as a platform to speak about the future, rather than a platform for demands about what we
deserve. 1believe we deserve everything we are willing to have and work for. I challenge you to speak about your vision for the future.
Not our future, but the future of our great grandchildren and what kind of world we’re going to create for them. We have had great
predecessors who have already spoken and created our past. Adelante!

Ronald E. Montdya
Region |l, Colorado

My fellow members
Leadership may be either stationary or fluid.

Leadership that is statidnary prefers the status quo. It is a leadership more caretaker in nature than
dynamic, and there are times when that type is needed and will serve of the constituency well.

But not always. There inevitably comes a time when change is necessary or there to be growth. At that time, leadership must become fluid.
Fluid in terms of being aggressive and innovative. We have reached one of those times.

" For well over a decade now, many Hispanic and other minority businesses have relied heavily on the *‘ten percent solution’” for success.
By this I mean of course, the affirmative action goal for utilizing MBEs, WBEs and DBEs. As needed and successful as this was for the
minority business community in America, we must all realize that it has become a limiting factor to growth in many respects. It has
become too easy to “‘settle”” for just 10 percent of the pie. We must begin to think in terms of reaching for 100% percent of the pie and
thereby achieving greater levels of success. It means instilling the idea among all Hispanic businesses that we can compete on an equal
playing field and not just *‘disadvantaged’” businesses, which has become a new type of stereotyping that must be firmly rejected.

We have a powerful tool to help achieve this: our network.

Now more than ever we must call on our capability to utilize each other’s businesses to the fullest extent possible. We have grown
tremendously in number over the years to the extent that we are able to support each other in becoming equal players in the business field.
We must turn to this strength as the foundation of our next generation of growth.

. _ . H
It is a fluid form of leadership that the times demand. 07774
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Lic. Ernesto Chavarria
Region lit, Texas

As Chairman of Region III, and Chairman of International Affairs for the USHCC, 1 want to personally
welcome you to the United States Hispanic Chamber of Commerce (USHCC) 14th Annual National
Convention and International Business Opportunity Expo in New York, New York. '

We will have an opportunity to network, make contacts and take care of business.
- T will continue to represent our membership as an assertive advocate, focusing in three
priorities: advocacy, business development and leadership.

® In order to achieve economic empowerment, we must insist on equity and inclusion, from all concerned, on behalf of our Hispanic
community. The public and private sectors must increase their level of participation as true business partners, especially corporate
responsibility by Corporate America.

Finally, we must continue to actively support passage of a North America Free trade Agreement (NAFTA) between U.S./Canada/Mexico
because NAFTA means opporfunity and jobs for all our communities.

Working together with the comunon goal of increasing opportunities for Hispanic America can become a reality, with strong 'leadership‘
and focused mission. I am committed to this, the Hispanic agenda of the 90’s.

Thank you for your continued support.

Manny Lopez
Region lll, Missouri

I would like to welcome you all to the United States Hispanic Chamber of Commerce’s 14th Annual
National Convention and International Business EXPO. ‘

My commitment towards the development of Hispanic owned businesses throughout the country is still
present. As a Board Member one of my major tasks has been to increase business. opportunities for all
those who seek involvement in the Hispanic Business Community. g

The USHCC’s Convention provides a forum for networking and the exchange of new ideas. In order for Hispanic Business to grow and
develop economically, we must all work together to achieve a prosperous future. I urge everyone to take advantage of this opportunity that
the USHCC has provided. Enjoy the Convention and your stay in New York City.

Adarm Lary ' . ' |
Region | '

t e ae e
AL

1, Adam R. Lara, would like to personaily weicome you to the United States Hispanic Chamber of _
commerce 14th Annual Convention and Business EXPO being held in New York City..

-As of February 1993, 1 ivas_elected to the Board of Directors for Region III. I have had the opportunity

t0 be a part of the Hispanic panel representing the USHCC to Canada and Mexico. The theme for this
year’s Convention, is *‘Building Bridges of Opportunity””. This will enhance our position and play a
vital role in the new International Global market. )
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I want to encourage all Hispanic business people to form a partnership with the USHCC, Corporate America, the Government, and other
small businesses. We can work together to increase Hispanic businesses in the coming year. Forming partnerships will be easy for us to
improve our quality of life, be more successful, and to be role models for our young Hispanics entering the business world.

As board member of Region I, I ook forward to welcoming our friends, corporate partrers, and Hispanic entrepreneurs from all over the
country.

Ric Gonzalez
Fegion 1V, Michigan

" ““Welcome to New York™

Greetings and welcome to the 14th annual United States Hispanic Chamber of Commerce Convention--

an event which promises to be our biggest and best ever. Due to printing deadlines, as 1 write these

words it is Springtime and the World blooms fresh with renewal and rebirth. [ mention this because it
seems Spring is an appropriate metaphor for the present state of USHCC.

From our winter retreat was born a five year plan which, when brought to fruition, will make the :

USHCC a stronger, more responsive and valuable organization for all of our members. The direction and commitment this plan
establishes signifies a distinct sense of progress. But the price of progress is the task of overcoming both internal turmoil and the external
. challenges of political change is indeed an exciting time for all Hispanic business people. The opporturiities offered by NAFTA and the -
demographics which lend ever increasing respect and recognition from corporate America are unprecedented in our lifetime. '

I hope we can all realize that only by uniting and working together can our full potential become a reality.

I hope the next few days will enthuse you with an excitement for the opportunities that exist for the Hispanic business.
I hope that this enthusiasm will sustain the Fall, the Winter and many seasons and years to come: and that the friendships and
acquaintances you make and renew here in New York will be life long.

Hope spxiijngs eternal. L ' : .

Ernest Ojeda
Region IV, Indiana

1 want to personally welcome all to the USHCC's 14th Annual National Convention-and International
Business Opportunity Expo being held in New York , New York.

It has been a privilege and an honor to have served as a Board Member for the USHCC this past year.
| This is my second year as a. Board Member, and the challenges of sitting on the USHCC Board have
made a positive impression on me. ‘

This year our theme is “Building Bridges of Opportunity." We as Hispanics have made great strides in
the business -arena in addition to the community. The number of Hispanic owned businesses has grown by leaps and bounds over the past
decade and will continue to grow larger as the promising opportunities of a North American Free Trade Agreement becomes realities.

I welcome you to the Convention and invite and urge you to network with those in attendance. The opportunities await as we forge ahead
into the next century. :
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Joseph Mario'Moreno
Region IV, lllinois

On behalf of Region 1V and as Chairman of the Senior Executive Corporate Advisory Board (SECAB),
I welcome our entire membership and friends to the 14th Annual National Convention and International
Business Opportunity EXPO. 1 would like to thank the members of SECAB for their consistent
commitment to the United States Hispanic -Chamber of Commerce (USHCC) throughout the years.
Hispanic entrepreneurs continue to successfully. impact the growth of the American economy. The:
struggle to pass NAFTA continues, and so must our determination to make free trade a reality. NAFTA
would help Hispanic business to play a vital role in the new international global market. I strongly urge
everyone to contact the USHCC to see how they can help this cause.

Juan Bustamante
‘Region V, New Jersey

As one of the board members from Region V, I want to welcome you to the 14th Annual National
Convention and International Business Opportunity Expo.

You are in the unique New York City, the, capital of the world, and you are participating of the greatest
-event of the Hispanic business community around the country. This is the only event in the United
- States that connects together the best of the best of our business community.

The program has been designed to allow ybu to establish all the needed business relationships with

government and corporate representatives, obtain the latest news from our business development
sessions, as well as to increase and improve the networking relationships among our Hispanic leaders from all over the United States and
Latin America.

" Please, enjoy the city, our convention and remember that you are the fundamental part of the Hispanic business community and we need
you to start *‘Building Bridges of Opportunity’”.

Elliott Rivera
Region VI, Puerto Rico

Fellow businessmen:

In the first place, we would like to extend to you a most cordial welcome to this great assembly and convention.
We have prepared it with great assembly and convention. We have prepared it with great love and respect for
you, who constitute the very reason for the existence of our organization.

To the exhibitors in the Fair, we wish great success. To the visitors and members of the various chambers of
the nation, we say that this is a most opportune moment to augment your relationships with the national enterprises represented -here.
Taking advantage of the attendance of our Hispanic colleagues, who we know are leaders in their areas, we venture to say that we are |
leaders in their areas, we venture to say that we are at a point in time to attain the maximum socioeconomic progress with, and for our l
people. We are among the lucky Americans who are born to be at least bi-lingual and should take advantage of this asset. We can do so,

_-however, only by making-a united effort as leaders to have our children learn good Spanish as well as good English, and urge them to

‘attain the highest grade of education possible. We must involve ourselves and our offspring in organizing our commuupities in civic and
political groups, as well as in athletic activities. Through maximum schooling and civic participation our minority will come to know and
be of importance in the proper exercise of the democratic vote, which is the method by which progress is attained in our great democracy.

- We have great leaders in all the divisions of good life; in the classic arts, in sports, in the movies, on the stage, in politics, in commerce, |
and in beauty, as attested to by Miss Universe, a girl from a small town in Puerto Rico. The USHCC is our franchise for leadership and for |
what we can accomplish by working together.. ' |

|
i
|

The future history of Hlspamcs in our beloved nation depends partly on our dedication, coordination and the direction in wh)ch we point
these efforts. Ifwe dedicate, coordinate and direct our efforts as effectively as we are able, we cannot fail.
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Vicente P. Rodriguez
! Region VI, Florida
l._ We are pleased to welcome all our friends to our 14th Annual National Convention and Business E@o!
® Chambers of Commerce throughout the country are the major vehicles that promote the economic
development and are needed to achieve our rightful place in this country.

President Clinton’s Enterprise for the Americas initiative offers Hispanics the opportunity in our
country to play 4 vital role in our future’s economy in both region and the United States.

We find this to be of extraordinary importance and hope to share this concern with you.

Gladys M. Montiel
Region Vi, Georgia

I would like to welcome you to the USHCC 14th Annual National Convention and Business
Opportunity EXPO. This year’s theme, ‘‘USHCC - Building Bridges of Opportunity”, exemplifies
Hxspamcs efforts and determination to excel in today’s business, as well as the political world. This
year’s convention will provide our visitors with the chance to build lasting business relationships with
U.S. companies and to branch out to our fellow Latin Amencan companies. Let’s make these
opportunities become realities on September 22, 1993t

The SIX REGIONS of the
UNITED STATES HISPANIC CHAMBER OF COMMERCE

: REGION 1
ALASKA, CALIFORNIA, HAWAIIL, IDAHO, NEVADA, OREGON, WASHINGTON

REGION 2
- ARIZONA, COLORADO MONTANA, NEBRASKA, NEW MEXICO, NORTH DAKOTA, SOUTH DAKOTA, UTAH,
WYOMING

REGION 3
ARKANSAS KANSAS, LOUISIANA, MISSOURI, OKLAHOMA, TEXAS

REGION 4
IOWA, ILLINOIS, INDIANA, KENTUCKY, MICHIGAN, MINNESOTA, OHIO, WISCONSIN

REGION 5
CONNECTICUT, DELAWARE, DISTRICT OF COLUMBIA, MASSACHUSETTS, MARYLAND, MAINE, NEW
HAMPSHIRE, NEW JERSEY, NEW YORK,
PENNSYLVANIA, RHODE ISLAND, VERMONT, VIRGINIA, WEST VIRGINIA

‘ REGION 6
ALABAMA FLORIDA, GEORGIA, MISSISSIPPI NORTH CAROLINA, PUERTO RICO, SOUTH CAROLINA,

TENNESSEE
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Supplying Ameritech means supplying
12 million people.

With our 12 million customers, supplying a variety of
quality goods and services to Ameritech offers your business
a tremendous opportunity for growth now and in the future.

We're particularly interested in dealing with suppliers
and manufacturers of electronic equipment, outside plant
equipment, fiber optic apparatus, and transmission and
central office test equipment. If yours is a minority or

female-owned business, we'd especially like to hear from you.

Because Ameritech is a leader in communications and
strives to deliver the best products and services to our
customers, we set very high standards. Those standards
apply to oursuppliers as well as ourselves. Which is why,
in order to ensure that degree of excellence, we encourage
competition among all of our suppliers.

So make the most of what Ameritech has to offer and
link your business with success. Call us: 708/248-2249.

‘eritech

YOUR LINK TO A BETTER LIFE”
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. Y
Acomf are a stubborn lot. You can plead with them, cajole them, sing to them 1f you like, but there’s '3,
Justno hurrying them. Nature moves at a yawning pace, it’s true. And plain speaking, she just
wants to stay he-althy and breathe easy like the rest of us. So next time you pass an aspiring tree, i
maybe you ought to sit and tend it awhile. The attention will be greatly appreciated. “
\ ‘ /
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Special
Guests

United States
Hispanic Chamber
of Commerce

Maria Da_villa-Puguero
Director of Special Markets -
Pepsi-Cola Bottling Company

Maria Davila is Director of Special

‘Markets for the Pepsi-Cola Bottling

--since -become -an-integral - part-of -the

40

Company of New York, Inc. She is
responsible for the development and
implementation of community and
marketing programs for the Hispanic
market in New York. She joined the
Pepsi-Cola Company in 1984 and has

New Generation Team. Ms. Davilais a

member of the Puerto Rican Family

Institute Foundation and The Council on

gdo%table Children Business Advisory
oard.

H—

Richard Bela

President
HACR

Richard Jos¢ Bela s a lawyer/
buisnessman from San Antonio, Texas.
He was appointed Director of The
Association on Corporate Responsiblity
(HACR) in January of 1992 and elected
President in Apnil, 1992, His tenure at
HACR has brought about certain
program initiatives including annual
survey on Hispanic directors and

executive officers in the Fortune 1000

corporations, as well as an annual

.symposium on diversity and an annual

corporate responsibility awards

progran.

Bom in the Dominican Republic,
Mariano A. Diaz immigrated to New
York when he was twenty years old,
and he's been a member of the food
industry for 16 years. Fluent in

- Portuguese, French, ltalian and Spanish,

he planned to attend graduate school
and then study law, but his life took a

“different tum. Manano helped out in his

uncle's grocery store while in college,

and eventually he took over the -

business. In additien to running and
expanding his successful business,
Mariano has served on numerous
committees that dedicated their fund-
raising efforts to charitable, social and

educational causes. This year the -

Catholic Institute of the Food Industry
recognized Mr. Diaz's contnbutions by
bestowing upon him the Man. of the
Year Award.

Rudy Beserra

Dir. of Civic/ Governmental Latin Affairs

The Coca-Cola Company

Mr. Rudy M. Beserra has been working :

with The Coca Cola Company since
1989 as the Director of Civic/
Governmental Latin Affairs. He
specializes in  identifying  and
interpreting Latin Community interests
and attitudes to Coca Cola and relates
company policy and practices to the
community. He has also been active in
developing the  strategic plans for
entering Latin American markets. Prior
to the Coca Cola Company, Mr. Beserra
has played a -prominent role in
representing Central America and South
Africa in ethnic issues as Public Liaison
for the White House. In addition, Mr.
Beserra has worked with  the
Republican National Committee in the
Political Division as well as the
Communications Division representing
various interest groups including the
Hispanic community.

Beverly Vigil Ellerman
President and Owner
Potomac Alliance Incorporated

" For 18 years of her professional career,

Ms. Ellerman has suctessfully worked
in government related positions through
her service on U.S. Senatorial and
Congressional staffs, political
campaigns, non-profit organizations,
and as a consultant to U.S. corporations.
Ms. Ellerman is currently President of

~Potomac " Alliance ~Incorporated, “a-

Washington, DC  based  public,
government and corporate affairs
advisory firm. Prior to her founding
Potomac Alliance, Ms. Ellerman was
President/CEO of the National Hispanic
Leadership and . Policy Development
Institute, a national organization that
promotes the betterment of the Hispanic
community. From 1989 to 1991, Ms.
Ellerman was Director of National
Relations, Academy for Intercultural
Training, at Georgetown University.
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Marlene Cintrén de Frias
Director

NY Mayor's Office for Latino Affairs

Marlene Cintron de Fiias was appointed
by Mayor David N. Dinkins on
February 19, 1991. The Georgetown
University Law School graduate, has a
long history of service to the Latino
commpmity in New York City. In the
last five years, Ms, Cintron de Frias was
the Chairperson of United Bronx
Parents, Bronx Aid Services, Inc. and
Sits .on the board of the National
Hispanuc Scholarship Fund.

At the Mayor’'s Office for Latino
Affairs, she has been responsible for
settling a law suit against N.Y.C. that
doubled the number of Latino Police
Officers eligible to become Precinct
Captains, Among other projects, she is
also responsible for convincing the City

of New York to grant the permit for E1 .

Gran Fieston de Nueva York for
Hispanic Heritage month.

Lolita Fonnegra
Associate Director, NY State
Governor's Office for Hlspanlc Affairs

Lolita Fonnegra is the Associate
Director -of the New York State
Governor’s Office for Hispanic Affairs,

. an appointment which she has held

since - 1986.° Ms. Fonnegra is
responsible for maintaining relations
with " the Latin American Consulates,

and organizing special projects and'

events that affect the Hispanic
commuity. in New York State. She

-was appointed as a member to Mayor

Koch’s commission on Hispanic
Concemns, the Mayor’s Health
Subcominittee and is a current member
of the Board of Directors of the
American Diabetes Association. She has
received  numerous  awards  of
recognition such as the Cuban American
National  Council  Award, the
Presidential Award of City University
Graduate Center and most recently, the
1993 U.S. Surgeon General Exemplary
Service Award.

Roger Diaz de Cossio

Director, Program for Mexican
Communities Abroad

Roger Diaz de Cossio is director of the
Programa para las Comunidades
Mexicanas en el Extranjero (Program
for Mexican Communities Abroad) of
the Secretaria de Relaciones Exteriores
(SRE) in Mexico. In this capacity he
promotes projects that will improve
relations between Mexican Americans
and Hispanics with groups and
organizations in Mexico in the areas of
business, - tourism, culture and
education. Dr. Diaz de Cossio was
previously director of Cooperacion
Técnica y Cientifica of the SRE. From
1970 to 1988, he worked at the
Secretaria de Comercio as director for
programming. He was director of social
and cultural services for the Instituto de
Seguridad Social al Servicio de los
Trabajadores det Estado (ISSSTE).

Howard Golden
President
Borough of Brooklyn

Howard Golden wis elected . 16th
president of the Borough of Brooklyn
and was first sworn mto office on
January 3rd, 1977. Since then he has
been reelected 3 times with vote totals
ranging from an impressive 66 to 81
percent. His main challenges were to
develop the economy of Brooklyn,
address school conditions and housing
opportunities for Brooklynites. Among
his largest projects was a “‘Unity in
Brooklyn™ campaign with the mission
to unify the various racial, religious and
ethnic groups of the Borough with the
support of business, civic, student,
religious, and government leaders. Mr.
Golden is Chairman of the Executive
Committee and a member of the N.Y.
State and National Democratic
Committees. He is also member of
various  civic, philanthropic  and
religious organizations.

~ Richardo Dajer
President, Nat'l Confederation of Cham-
bers of Commerce, Service, & Tourism

Ricardc  Elias  Dajer  Nahum,
entrepreneur, was bom in Merida,
Yucatan in 1955. He attended the
“Universidad Autonoma de Yucatan®
where he obtained his C.P.A. Mr. Dajer
Nahum began his public career in 1982
as a member of the ‘“‘Consejo
Consultivo de Banca Confia’’ as well as
the Treasurer for the “Union de Credito
del Comercio, los Servicios y el
Turismo del Suroeste.”” He acted from
1987 to 1991, as President for the
“‘Inmobiliaria Turistica Nuevo
Yucatan.”” Mr. Dajer Nahum is co-
founder/President for the ‘‘Fomento
Turistico de Yucatan,”” the school
‘““‘Ateneo de Menda, S.C,’ and
‘‘Fundacion Yucatan.” In addmon, Mr

Dajer is the President of the ‘National .

Confederation of Chambers of
Commerce, Service and Tourism.

Carolina Herrera
Designer

.
Carolina Herrera’s known for her sense

of style and grace, entered the design
arena in Apnl of 1981 with the
introduction of her first collection and
the founding of her company. She has
since become a designer of international

- stature. She has designed and created

her Bridal Collection, Studio Collection
and perfume for men and women. Her
designs are known throughout the world
for their understated elegance, quality
and sophistication for the modern
women. Mrs. Herrera has also been
acknowledged not only for her
contributions to fashion design, but also
for her constant dedication to charttable
and community organizations.
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Elizabeth Holtzman
New York City Comptroller

Elizabeth Holtzman is a graduate of
Harvard Law School and Radcliffe
College. Holtzman began her caseer in
public service when she was elected to
the 16th Congressional District from
Brooklyn, New York, in 1972, During
her four terms in Congress, Holzman
received national attention for her role
in the Watergate hearings, the fight

"against Nazi war criminals, protecting

the rights of rape victims and extending
the ratification period for Equal Rights
Amendment. In 1981, Holtzman was
elected as the Brooklyn District
Attorney, the first women D.A. in New
York City. As D.A. she fought against
discrimmation and for the rights of
crime victims and. implementing new
ideas. In January, 1990, Elizabeth
Holtzman began to serve as New York
City first woman Comptroller.

*Jorge Rodriguez, C.P.A..
Senior Manager
Watkins, Meegan, Drury & Co.

Jorge L. Rodnguez, CPA, is a Senior
Manager with the national accounting
and business advisory firm of Watkins,
Meegan, Drury & Co., headquartered in
Bethesda, Maryland. Mr. Rodriguez
provides accounting, anditing, tax, and
business advisory services to major

' Hispanic owned business advisory
-.services.. to -major - hispanic owned
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businesses  and . tax ° exempt
organizations in Washington, D.C. area.

"developing  and

Choco Meza

Deputy Asst. Secretary for
Intergovernmental Relations, HUD

Ms. Choco Gonzalez Meza was
appointed Deputy Assistant Secretary
for Intergovernmental Relations at the
U.S. Department of Housing and Urban
Development in May 1993, following

" service as Special Assistant to Secretary

Henry Cisneros in February 1993. As
Deputy Assistant Secretary, Ms. Meza
leads the office in its mission as Laison
between the Secretary and the Assistant
to. the President for Intergovernmental
Affairs, state and local officials, public
and private interest groups, and other
federal government offices. Among her
numerous awards, she was inducted into
the San Antonio Women’s Hall of
Fame. In 1990, she and her family were
finalist for the 1990 Texas Hispanic
Family of the Year citation and was
selected as one of the ‘‘People Most
Likely to Change Our Lives™ by the
San Antonio Express-News.

Mark Rodriguez
Vice-President, U.S. Hispanic
Junior Chamber of Commerce

Mark Rodniguez, Co-founder and Vice
President of the United States Hispanic
Junior Chamber of Commerce
(USJHCC), was bomn in the South
Bronx to Cuban and Puerto Rican
parents.  As Vice President of the
USHJCC, he 1is responsible for
directing  the
implementation of Mentor and STAR-
programs, as well as coordinating the
network between organizations and
members and serves as the liaison to the
Hispanic Federation. In 1992 he
graduated from the Benjamin N.
Cardozo School of Law. He was
President of the schools’s Latino Law
Student Association and co-founder of
the National Latino Law "Student
Association. Presently he is awaitng
admission into the First Department
after passing the Bar Association.

Jackie Nespral

Co-anchor, "Today" Weekend
NBC

Jackie Nespral joined NBC News in
June 1992 as co-anchor of the Saturday
and Sunday editions of ‘‘Today.”” In her
role as co-anchor, Nespral has
interviewed newsmakers and celebrities

including HUD - Secretary Henry
Cisneros, Ireland’s President Mary
Robinson, NOW President Patricia

Ireland, Bill Cosby, Glonia Stefan, Andy
Garcia and Amold Schwarzenegger
among others. Nespral’s report on the
controversy surrounding the distribution
of moming after pills on college
campuses won her an Honorable
Mention from the American Women in
Radio and Television. From 1990 to
1992, Nespral was the anchor of a one-
hour live national newscast ‘‘Noticias y
Mas,”> one of the two national
newscasts at the Univision Network.

Manuel Sanchez
President :
Gulf Atlantic Life Insurance Company

Manuel Sanchez, with a Doctorate
degree from the University of Southern
California, is President and Chief
Executive Officer of Gulf Atlantic Life
Insurance Company.- Mr. Sanchez
joined Gulf Atlantic in 1991 with prior
experience as Co-founder, Senior

" Partner and President of Vogt, Sanchez
and Meadville,a-seventeen lawyer firm
specializing in business, corporate, tax,
health, litigation, regulatory,
administrative and international law.
He also had previously been the
Executive Vice President and Chief
Officer for Blue Cross of California
from 1975 to 1983 and Co-founder with
executive accountability for Health Net.
He presently serves as member of the
board of directors for the Los Angeles
Music Center Theater Group, TELACU
Industries, Latin Business Association
and other entities.
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Kay Ortega
Former U.S. Treasurer

Appointed by President Reagan and
confirned by the Senate, Ms. Ortega
served as the 38th Treasurer of the
United States from September 1983
through June 1989. As Treasurer, she
had ‘both management and policy
responsibilities  for  three  of  the
Department of the Treasury's major
bureaus: the U.S. Mint, the Bureau of
"Engraving and Printing, and the US.
Savings Bond Division. These bureaus
had combined budgets in excess of $300
million and a workforce of more than
4000. For her service to the
Department of the Treasury, the
Secretary presented her with the
Alexander Hamilton Award, the
Department's highest honor. -

Donna Shalala
Secretary of Health & Human
Services

Donna E. Shalala, nominated by
President Bill Clinton to be Secretary of
" Health -and Human Services, is
responsible to oversee the major health,
welfare, food and drug safety, medical
research ‘and income security programs
“serving” tite " Americar people. " Before
coming to HHS in January, Secretary
Shalala had served since 1988 as
chancellor of the Umversity of
Wisconsin at Madison, the first women
to head a Big Ten university. In
addition, she served as assistant
secretary for policy development and
research, Department of Housing and
Urban Development under the Carter
Administration.  She has served the
boards of the Children’s Defense Fund
and Committee = for  Economic
Development. Among others, she has
been director and trusteeship to
Spelman College, the Camnegie Athletic
Association Foundation and  the
- National Women’s Law Center.

Timothy Page

" Senior Vice-President, Canadian

Chamber of Commerce
As Senior Vice President, International,

" of the Canadian Chamber of Commerce,

Mr. Page is responsible for the overall
development and ‘management of the
Chamber’s intemational activities in
Asia, the Pacific, Europe, the Middle
East and North Amenca. Bom in
Ottawa, Mr. Page received his Bachelor
of Arts degree at Queens University and
Masters  degree  from  Carleton
University after studying in France for
two years. He first joined the Canadian
Chamber of Commerce in 1986 as
Drrector of Intemational Policy. Among

“his responsibilities are coordinating

Chamber policy on the Canada-U.S.
Free Trade Agreement, and advising the
Chamber President and members of the
Board of Directors on intemational
policy issues in general.

Claire Shulman
President
Borough of Queens

In 1986, Claire Shulman became the
first woman to be elected Borough
President of Queens County. As the
highest-ranking elected official in a
borough of almost 2 million people, Ms.

- Shulman plays a major role in'a wide

range “of " land = use “issues, the
Development of the city’s expense and
capital budgets and’  makes
recommendations to the Mayor and
other city officials that are in the
interests of the people of the borough.
In 1968 she was elected as Chairperson
of the Community Board in Bayside.
Since then she has been promoted to the
positions of Deputy Borough President
and " finally designated to Borough
President by a unanimous vote of the
Queens delegation. Her
accomplishments have included the re-
zoning of dozens of neighborhoods to
generate responsible development and
economic revitalization.

Rose Rodriguez Ramirez
Executive Director, NY Governor's -
Office for Hispanic Affairs

Rose .Rodriguez - has recently been
appointed by Governor Mario M.
Cuomo to serve as the Executive
Director of the Governor’s Office for
Hispanic Affairs. As the Governor's
liason, she advocates on behalf of the
Hispanic Cormumunity in all aspects of
State  Governmeént. Also actively
involved in community service, she
served as Secretary to the community
based organization, Political Action for
Latino Advancement and also co-
founded the Mid-Bronx Community
Association. Regarded as one of the
brightest campaign technicians, she has

‘been extensively involved in ensuring

political ~representation during the
campaigns of Congressman Serrano,
Assemblyman Ramirez and as Bronx
Coordinator for the 1992 Clinton/Gore/
N.Y.S. Coordinated Campaign.

Andrew Stein _
New York City Council President

Andrew Jay Stein ‘was re-elected to a
four year term as New York City
Council President in November 1989
and was sworn into office at City Hall
on January 1, 1990. He has focused his
efforts in reforms for the Health Care
System, the Emergency Medical
Service, Nursing Homes, Foster Care
and the School Custodial System. Mr.
Stein holds a baccalaureate degree in
history from Long Island University and
entered public life as the New York
State Assembly representative from
Manhattan’s East Side from 1968 to
1977. Governor Nelson Rockfeller
appointed Mr. Stein chairman of the
New  York' State  Temporary
Comumission on Living Costs and the

. Economy in 1973. Mr. Stein served-as

Manhattan Borough President from
1978 until 1986. ,
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isabelle Tapia
Deputy Assistant to the President
The White House

Isabelle Rodriguez Tapia was appointed
by President Clinton in January 1993 as
Deputy Assistant to the President and
Deputy Director of Scheduling and
Advance for the White House. With her
extensive experience working with
democratic  presidential  candidates
Mondale, Dukakis and Clinton; she has
participated in panel discussions of
campaign stracture and advance work
specific to the Presidential general
election. - Before working with the
president, Ms. Tapia served Feldman
and Curtis as a legislative analyst
participating in the development and
implementation of strategies to lobby
Congress and the Executive branch of
government on public policy initiatives
before the Congress and the Executive
Branch. ' ’

Miguel Uria
President
ORO Financial, Inc.

Mr. Uria has been in the investment
banking and secunties brokerage
business since 1963. His firm, ORO
Financial, Inc, is one of the few
hispanic-owned broker/dealers in the
country. Mr. Ura also serves in a
variety of other local civic capacities,
including Commussioner of the Pan
American Commission, Director of the
World Trade Center of New Orleans;

“Trustee of the Alton Ochsner

Foundation; and is a member of the
Board of Directors of Cucos
Restaurants, a publicly traded company.
On the national level, he is a member of
the Business Conduct Committee for
the National Association of Securities
Dealers;, Chairman of the National
Association of Hispanic Investment
Bankers and Advisors and National
Finance Director of the Permanent
Secretariat of the Hemispheric Congress
of Latin Chambers and Industry..

Peter Vallone
Speaker of the City Council - City
Hall, New York City

Mr. Peter F. Vallone is Majority Leader
and Speaker of the City Council-City
Hall in New. York City and attorney
with Vallone and Calabrese law firm.

. Mr. Vallone has represented the

Astoria, Jackson  Heights, East
Elmhurst, College Pomt, Whitestone
and Malba areas. as member of the
Council. Mr. Vallone has been a
member of the Council since January,
1974. Since he began his tenure he has
participated in various committees of
Chamber, Rules, Privileges and
Elections, Standards and Ethics and
Government Operations.  Pror  tof
working with the Council of New York,
he was a member of the State
Democratic  Platform  Conumittee  in
1976. and co-chainnan of the Italian
American Legislators Caucus.

Access to Capital

Development

George Autobee, World Demographic Research
Angela Cabrera, NYS Department of Economic

-Joe Milla, Bronx Northern Manhattan
Steve Moya, Moya Villanueva & Associates
Joe Wiscovitch, Wiscovitch Associates Litd.
Victor Ornelas, Ornelas & Associates
Selling to Corporate America

Floyd E. Lewis, Anheuser-Busch Companies

The United States Hispani¢c Chamber of Commerce would like to thank and acknowledge the following

Business Sessions Panelists
for sharing their time and expertise with our convention participants through our sessions.

Dynamics of the Hispanic Market

"Gerardo Antonio Angulo, First Capital Advisers, Inc.
Serafin Mariel, New York Nationa! Bank .

Jayce Overly, Ark Capital Advisers, Inc.
Myrtha Becker, Chemical Bank

NAFTA

Marcial E. Robiou, Business Consortium Fund Inc.
Miguel Uria, Oro Financial Inc.

Timothy Page, The Canadian Chamber of Commerce

Ann Pizzorusso, Philip Electronic North America

_ Corporation

John C. Lopez, Normac Foods, Inc. )
Dr. Hermann Von Bertrab, FTA Office

Jerry Martin, Frito Lay Inc.

Lionel Sosa, Sosa, Bromiey, Aguilar & Associates
: Franchising Opportunities

Olga Aros, McDonald’s Corporation

“Terrian Barnes-Bryant, ResearclvMinority and Women’s

Jeane Hitchcock, Southland Corporation

Susan Kezios, Women in Franchising

Vicente Silva, Burguer King

Basic Marketing for Smalt Business on a
Budget .
Denise- Carroll, The Training Annex- -

Association Management & Local Chamber

Development .

George Autobee; World Demographic Research.

Ruben Jaregui, Vargas & Company

Rick Gonzalez, San Antonio H.C.C.

Roy Nuiiez, Institute for Organizational Training &
Development

Federal Procurement :

Mae Culp, FDIC Office of Equal Opportunity

Leon Hampton, OSDBU, Environmental Protection Agency
George Herrera, David J. Burgos & Associates

Teresa McBride, McBride & Associates

William Terry Moore, Department of Transportation

Luis R. Quifionez, IQ Management Corporation

Maria Elena Toraiio, META

Corporate Boards-lnaccessible
Jose'F. Nifio, USHCC
Richard J. Bela, HACR
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- At Kodak
~We Develog
Viore Than
Pictures.

institutions, we help support our belief that every American is entitled to
-0 quality education.

We develop futures. Our community involvement helps fund housing,
employment and social service programs.

We develop busmess relationships. With our minority business
subcontracting program;”we are able o ensure a diverse supplier base.

At Kodak, developing a strong relationship with the minority
community is a very important part of our corporate picture.

© *FOR MORE INFORMATION WRITE: Manager, Minority Economic Development Programs,
Eastman Kodak Company, 343 State Street, Rochester, NY 14650

M | H07786
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| Visibly Committed

T

R ]

-1 Meeting Today’s
Challenge -

The work of the National Council of
La Raza, the United States Hispanic Chamber
of Commerce, SER-Jobs for Progress, Inc.,
and the Southwest Voter Registration Educa-
tion Project is essential to the communities
they serve. That’s why R.J. Reynolds Tobacco
Company is committed to helping these organi-
zations grow. No where is this support more
visible than in the R.J. Reynolds Public Service
Biliboard Program.

This program makes available to these orga-
nizations hundreds of high visibility billboards
in dozens of cities coast to coast. As a result,

more awareness 18 focused on the vital commu-
nity development work they carry out. '

This is just one of the ways R.J. Reynolds,
in cooperation-with numerous billboard com-
paries, is demonstrating its long- standing
commitment to Hispanic progress.

A working commitrment that is working for
all of us.

Ve

HO7787
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14th Annual

USHCC National Convention & International 'Business Opportunity EXPO

United States
- Hispanic Chamber of
Commerce

- CORPORATE
& EVENT
- SPONSORS

FEvent Sponsors

Opening Reception ..., PepsiCo., Inc.
Opening Breakfast ....................................... RJR Nabisco
.............................................................. The Dial Corporation.
National Business Awards Luncheon ................. s McC1
Tribute to Hispanic Women Breakfast .. Ford Motor Company
International Luncheon ................... TR Coca Cola US.A.

- Big Apple Event: Rainbow.. Anheuser-Busch Companies, Inc.
Hispanic Business Agenda ................. Southland Corporation
Pre - Gala Reception ....... . National Hispanic Business Group

- GalaBanquet .............. RO Philip Morris- Conpanies Inc.
e Miller Brewing COmpanj
............................................................ e AT&T
................................................................................. Univision

., Other Sponsors

Commemorative Pins.......................ce, Ameritech
Communications............ B OO Motorola

. Convention Badges ......................... e Polaroid
Copiers........cooovomveieiii . e, Xerox Corporation
EXPO DIrectOory ........ooooiiiiiei oo Mobil
Press Room ............... S El Diario La Prensa
Registration Bags ... Sprint
_Ticke't Booklet ... Chr-ysleriCorpomtion

'The. U.S. Hispanic Chamber of Commerce gratefully acknowledges
the sponsors of our 1893 National Convention. Their dedication is

* what makes the convention a reality.

Goid Sponsors

Anheuser-‘Busah Companies, Inc.

AT&T
Coca-Cola U.S.A.
Ford Motor Company
General Motors
JC Penney
McDonald's
M1
Miiler Brewing Company
PepsiCo, Inc.
Philip Morris Companies Inc.
_ Sprint
Toyota Motor Sales USA
. Univision
WADO 1280AM La Campeona

Silver Sponsors
Amoco Oil Corporation

Bronze Sponsors
- American Honda
Chevron
Coors Brewing Company
Goya Foods
RJR Nabisco
Southwestern Bell

Brass Sponsors

Ameritech
Chemical Bank
Chrysler Corporation
United Parcel Services
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Developing Businesses that Meet the
Challenge of the Next Century

TELACU has a successful track record of operating profitable businesses. As a minority owned firm
we rank 19th in the nation, third in California, and number one in Los Angeles County.
However, furure success is based on recognizing and solving the needs of business in the next century.
TELACU is a progressive and imaginative company, we search and define business
- opportunities that create quality jobs and produce revenue for future growth.

Our vision for the future enables us to acheive success today.

Working in Partnershlp with Business, Community and Government
5400 East Olympic Boulevard, Suite 300, Las Angeles, California 90022 - (213) 721-1655

" Community Thrift & Loan - Community Credit Corperation - TELACU Development Corporation

Dayid C. hzm; South Coast Shingle Campany, Inc.» TELACU industrial Park - TELACU Carpenter - The Portals

The Weissker Companies - Weatherization/Inter-City Energy Systems - Tamayo Restaurant
TELACU Youth Services - Domingos Alegres - TELACU Education Foundation

‘HO7789




-

14th Annual ,USHC_C National Convention & International Business Opportunity EXPO "

The U.S. Hispanic Chamber of Commerce wduld like to take this

o " opportunity to sincerely thank and acknowledge the support of our
) Um'ted States _ Corporate Sustaining Partners. It is with their outstanding financial
Hispanic Chamber of - contributions that the United States Hispanic Chamber of
Commerce Commerce achieves a high level of quality service to its

CORPORATE 4 ' membership.
SUSTAINING
- PARTNERS

Anheuser-Busch Companies, Inc.
Baskin-Robbins, Inc.
BellSouth Corporation
Coca-Cola USA

| EDS
Ford Motor Company
General Motors Corporation
Johnson & Johnson
KMart Corporation
MCI Telecommunications Corp.
NationsBank
PepsiCo 'I_nc. -
* Philip Morris Companies Inc.
.RJ Reynolds Tobacco Company
Southwestern Bell Telephone Co.
 The Chevron Companies
The Dun & Bradstreet Corporation
Time Warner Inc.
Toyota Motor Sales USA
United Parcel Service

. , H07790
Wal-Mart Stores, Inc.
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ANHEUSERBUSCH ¢ 9 L P + S P O N S O R

September 22, 1993 -

Dear Friends:

Once again, it is our pleasure to suppbrt the United States
Hispanic Chamber of Commerce. Through your efforts to
develop Hispanic businesses and promote national and
international partnerships, the Hispanic Chamber truly does
build bridges of opportunity for Hispanic entrepreneurs across
the nation. We at Anheuser-Busch are proud to be a part of
your work, and to serve as a sponsor of this 14th National
Convention. '

* On behalf of the nearly 45,000 employees and 900 independent
wholesalers who make up the Anheuser-Busch family, I extend
our best wishes for a great convention. You have our
continued commitment and support.

August A. Busch ITT
Chairman of the Board and
President

Siﬁcere]y,

PR T W S B L ot SV U

R

August A. Busch IIT |
Chairman of the Board and President
"Anheuser-Busch Companies, Inc.

e sz g,

[ W

e ks ¢ e Ay e

HO07791




Salu..

Es lo que comunmente se
escucha cuando brindamos entre

amigos con una Budweiser®
bien fria.

Respeto...

Es un convenio entre amigos
para que exista la paz y armonia.
Es saber distinguir cuando es el

momento debido y oportuno.

Gontrol...

Es conocer nuestro limite y
actuar responsablemente como
seres humanos.

En Budweiser ® elaboramos
con orgullo cervezas de gran
calidad. Y ahora b‘rindam’os con
gusto, por todos ustedes que
consumen nuestros prodvuctos‘
con... Salud, Respeto y Control

H07792
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GOLDG+SPONSOR

RE. Allen
Chairman

- September 22, 1993

AT&T is proud to support the United States Hispanic

Chamber of Commerce at its 14th Annual National
Convention this year.

| Today the work of the Chamber to enhance and promote

the health of Hispanic business is more critical than ever.
The growth of the American economy in this era of global
commerce will depend as much on business as it will on
world class production. -

With physical and economic barriers falling around the
globe, American business faces unprecedented
opportunities. The U.S. Hispanic business community has
tremendous advantages and strengths as it looks to support
the global marketplace. The USHCC adds a vital support of
America’s participation in the global marketplace.

AT&T applauds your work and wishes you a productlve
and fruitful convention. :

RE. Allen
Chairman
AT&T

H07793
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__'AL AT&T -we constantly search for new ways to serve
you better and help your business grow.

We supportt your efforts by providing savings a
opportunities through the AT&T Profit by Association s
Program, and services such as the Export Hothne S
and the AT&T Global Contacts™ Program. -

And we stand by you with a long tradition of _tmst,
quality, and the most advanced telecommunications
technology. :

All over the country, Hispanic businesses are growing.
We are proud to be part of that growth

To find out how to connect your busmess to the
world, call 1 800 222-0900. For serv1ccm Spamsh
call 1 800 832-8804.



The Gt Cea ity Gompany

GOLD°SPONSOR

Roberto C. Goizueta
Chairman of the Board &
Chief Executive Officer

September 22, 1993
Dear Conference Participants:

We at The Coca-Cola Company are proud of our historic
association with the U.S. Hispanic Chamber of Commerce, and
we are privileged to be part of this great convention.

Your role in providing Hispanic business men and women with
imaginative ideas and information and an effective nationwide
network has inspired many to venture into the world of business
where they might not otherwise have journeyed.

In the past ten years, the United States Hispanic Chamber of

Commerce has reached unprecedented levels, while performing

a valuable service for our nation and our community. By
meeting the increased demands with the same level of quality
leadership, you and your companies have contributed greatly to
the financial futures of millions of Americans.

The service you provide to-our nation is greatly appreciated.
Your contributions are valuable to the success of the hundreds
of thousands of Hispanic-owned and - -operated businesses. I
look forward to. your continued leadership:

S‘inc‘erely,

Roberto C. Goxzueta
Chairman of the Board and Chief EXCCUthC Ofﬁcer
The Coca-Cola-Company

HO07795

— et e




za-Gata Cnmdnn‘/-

af The Cao.

TAINE

‘

3

b
3
A=
=
B
'
:
g
]
3
=

Cargry T

Oxca€eli




56

G OLD - S P ONS O R

H.A. Poling
Ch airman of the Board &
Chief Executive Officer

September 22, 1993

. Dear Friends:

Ford Motor Company is proud to be a member and active supporter of the
United States Hispanic Chamber of Commerce, and we’re pleased to serve
as a Gold Sponsor of the Chamber’s 14th Annual National Convention and
Business Opportunity EXPO -- “‘Building Bridges of Opportunity.”’

Ford’s commitment to minority suppliers and dealers stems from both
idealistic and pragmatic convictions. First of all, there exists a social and
moral responsibility. We believe that all segments of society must have an
equal opportunity to participate in the economic bounty of this land. And it
is not an unfitting role for business to help achieve this goal.

America’s economic vitality is a second reason we support minority
entrepreneurship. As a nation, we cannot hope to retain a position of
eminence in world affairs if large segments of our society are reaching less
than their full economic potential. Everyone stands to lose if we don't ’
make complete use of our productive might.

And third, helping minority suppliers and dealers grow toward long-term
success simply makes good business sense. As it says in one of our
advertisements, we see a great future in doing business with minority
companies. We hope you’ll see evidence of our commitment when you visit
the Ford exhibit, which features displays from several of our Hispanic
suppliers.

On behalf of all of the people of Ford-Motor Company, congratulations to
the U.S. Hispanic Chamber of Commerce for the zeal and spirit that have
built this organization into the leadership force and economic power it
represents today, and best wishes for a productive and enjoyable
convention!

H.A. Poling
Chairman of the Board and Chief Executive Officer
Ford Motor Company

HO07797




Ve see a great future
in doing business with
minority companies.

Ford Motor Comp'any goes beyond just doing business with
minority companies. We have taken 2 leadership position in
helping minority dealers and suppliers grow to ensure their long-

| termsuccess. These entrepreneurs and their companies, in turn,

can help a whole new generation of minority businesses grow

And thlS makes good business sense for Everyone. -
| QUALITY IS JOBTIT'S WORHING.




"G OLD+*SPONSUOTR

September 22, 1993
Dear U.S. Hispanic Chambers of Commerce and Friends:

General Motors is proud to continue its support of USHCC activities as a
Gold Corporate Sponsor of your 14th Annual National Convention and
International Business Opportunity EXPO.

The USHCC’s primary goal is to actively promote the economic growth
and development of Hispanic business. This goal of expanded Hispanic
business is in line with General Motors’ own goals for growing our
business in the future.

Faced with the intense competitive conditions of today’s global
marketplace, there is only so much one company can contribute on its
own. For this reason; GM is seeking ways to leverage its resources by
working with the U.S. Hispanic Chamber of Commerce to achieve

J'ohn F. Sm-ith, JR. common goals. We know we must strengthen our relationships with
Chief Executive Officer . " organizations such as USHCC and work cooperatively to address a broad

President ) range of diverse issues and create the conditions required to achieve both

economic and social goals.

General Motors has a long history of a positive working relationship with
the Hispanic community. We are pleased with our progress, but we
believe we can do even more in the future. Being a partner in this year’s
conference, and supporting the conference theme ““Building Bridges of
Opportunity,”” the men and women of GM are confident that GM and the
USHCC will meet the challenge of today and emerge stronger tomorrow.

Best Wishes to all of you for a successful 1993 Convention.

* Sincerely,

John F. Smith, JR.
Chief Executive Officer -
President '

HO7799
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"My goal is to
make a significant
contribution.”

ANGEL PADILLA

GM Scholarship Student
University of Texas

at El Paso

“I plan to get my BS. in
Mechanical Engineering with
a minor in Industrial Engineer- el
ing. Lateron,I planto go for [
my master’s in Mechanical.
My goal is to make a signifi-
cant contribution to this great
country of ours” :

Those words, taken from
Angel Padilla’s student
resurmne, best summarize why
he is a General Motors
scholar. :

- At General Motors we
know full well that if we are to
grow and prosper we must

‘have the help of the best and
brightest from our society.
Providing scholarships to
students like Angel Padilla
will help make that happen,
so that we can continue to
provide consumers with the
very best cars and trucks for
years to come.

e : |

'‘GENERAL MOTORS
We never forget
who's driving.

' Chevrolet Pontiac
Oldsmobile Buick
Cadillac GMC Truck s

OF EXCELLENCE
©13993 Generai Motors Corporation.
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William R. Howell
Chairman of the Board
and Chief Executive Officer

Patricia V. Asip
Manager of Merchandising
Minority Affairs

' GOLD SPONSOR
“/BIENVENIDOS!”
“WELCOME, PARTNERS!”

On behalf of the JCPenney Company, | extend my
warmest greetings to our community partners

. assembled for the 14th Annual National Convention

and International Business Opportunity Expo of the
United States Hispanic Chamber of Commerce.

JCPenney is a company built on a tradition of
partnership. Our founder, James Cash Penney, believed
that,-as partners, people were highly motivated because
they could share in the growth and prosperity of

the Company.

This spirit of partnership is very much alive today. It
extends beyond co-workers to those who supply us with
products and services. It embraces the very
communities in which our stores and customers

are jocated. '

We have a determined commitment to an ongoing
partnership with Hispanic-Americans and other minority”
groups. In 1992 our purchases from minority-owned
businesses exceeded $390 million.

True progress is accomplished not through numbers, but
by working in concert with organizations like the National
Council of La Raza. Your goal-to improve the economic,
educational and social status of Hispanic-Americans-is
our goat. Your growth is vitally important to the future
strength of our company, and our country.

We salute you in your endeavors!

With warmest regards,

" W.R. Howell
Chairman of the Board
and Chief Executive Officer
J.C. Penney Company, Inc.

Pene |
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McDonald's USA

Edward H. Rensi
President & CEO

GOLD-+*SPONSOR

September 22, 1993

Dear USHCC Participants:

McDonald’s is pleased to participate as a gold sponsor in the 1993
U.S. Hispanic Chamber of Commerce Convention. On behalf of the
entire McDonald’s family of employees, franchises and suppliers,
am pleased to extend our heartiest best wishes for a most successful
convention.

This year’s theme of ‘‘Building Bridges of Opportunity’” aptly
describes McDonald’s continuing partnership with the Hispanic
community. We are proud that HISPANIC Magazine continues to
recognize our strong record of commitment by naming McDonald’s

‘one of the 100 Best Companies for Hispanics.”’

McDonald’s believes in the spirit of entrepreneurship. We have more
Hispanic franchises than any other company, and that number is
growing steadily. McDonald’s also supports Hispanic entrepreneurs
who provide us with quality goods as beef and dairy products and
advertising services. We salute these Hispanic businesses that help us

" “‘keep the shine on the arches.”’

We're just as proud of the leadership and commitment our McFamily
provides to Hispanic organizations across the country. That spirit of
partnership and community services is best exemplified by our
franchisees José Canchola of Tucson, Arizona, who has ably guided
the USHCC as its chairman for the past year, and board member
Emie Ojeda of Chicago. : : ‘

We look forward to continuing our strong relationship with USHCC
and its members in ‘‘building bridges of opportunity’’ for alf

Sincerely,
Ed Rensi
President & CEQ
McDonald's USA
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GOLD:+SPONSGOR

Bert C. Roberts, Jr.

Chairman and CEO

September 22, 1993

‘MCl is pleased once again to be a Gold Sponsor for the
14th National Convention and International Business
Opportunity Expo, and to sponsor the National Awards
Luncheon. g

We look forward to our continued friendship and
association with the U.S. Hispanic Chamber of
Commerce and with the growing number of Hispanic
businesses and markets, both in the U.S.-and abroad.

This year’s theme, Building Bridges of Opportunity -
"Hoy Por Ti, Mafiana Por Mi," holds the promise to

- develop even greater opportunities between the
Hispanic community and MCL. MCI is proud to be
associated with the Chamber and to offer its

~ membership our products, services and support.

e Bt

.Bert C. Roberts, Jr.
Chairman and CEC_)
MCI

HO07805
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* You save 5% for .
being a member of USHCC or
- your local chamber
~» 10% off of area code with highest monthly usage
» Plus 10% more off on the amount of your monthly
invoice exceeding $25 '

- Additional savings are provided
by M(I Proof Positive |
* You will always save money on MCI
» You will receive a quarterly statement showing your

savings versus AT&T '

* You will always be on the right product or MCI will
credit you the difference




GOLD-+-SPONSOR

Warren Dunn
Chairman of the Board / CEQ

September 22,1993

-To the Hispanic Chambers of Commerce Members:

On behalf of Miller Brewing Company and our nationwide network of
distributors, it’s a pleasure to welcome you to New York City and our
14th Annual National Convention and the Intemational Business
Opportunity EXPO. ‘

Miller is proud to serve as a gold sponsor of this year’s convention.

As we meet in this city of famous bridges, it’s appropriate to reflect on
our theme for 1993: “‘Building Bridges of Opportunity.” Brooklyn

- Bridge has long stood as a symbol of achievement and people working

together for a common goal.

As a founding member of the United States Hispanic Chambers of

. Commerce, Miller Brewing Company is proud to have developed
. mutually beneficial relationships with Hlspamc Businesses in a wide

variety of areas, including;

advertising,
manufacturing and packagmg including bottle
crowns, shrink wrap and corrugated separators,
printing and point of sale materials, '
transportation services,

lumber supplies, and
sanitation services.

. The mussion of the USHCC is to profnote the growth and devélopment of

the Hispanic business community and the nation. As we look to the
future, our challenge as chamber members is to continue to build bridges
of opportunity, not only in the United States, but in Mexico and Canada
as well.

Please accept my best wishes for an enjoyable and very productive
convention.

Sincerely,

MM’\ A TAULA

Warren Dunn
Chairman of the Board / CEQ
Miller Brewing Company

HO07807




Gloria Castillo (left) and Mona Castillo

A Partnership That Works. |

Monarch Graphics & Miller Brewing Company

Mona Castillo, founder of Monarch Graphics, recalls the 1983 USS. Hispanic Chamber of Commerce
National Convention. It was there that she met with purchasing representatives from Miller Brewing
Company.

Because of Monarch’s commitment to providing quality products and service, a true working partner-
ship developed with Miller. Today, Monarch Graphics provides Miller and its distributors with everything
from bumper stickers to briefcases. - o .

“Being a Miller supplier has meant a great deal to us. It has opened up other business opportunities,
because we reflect the Miller standard for high quality and on-time delivery,” says Gloria Castillo,

- Monarch Graphics President. :

“It’s truly a partnership that works,” says Mona Castillo. Miller Brewing Company is committed to
developing working partnerships with Hispanic suppliers like Monarch Graphics and other businesses.

MILLER BREWING COMPANY
REMINDS YOU TO PLEASE:

QN

"Millef Brewing Co., Milwaukee, Wi H07808
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BELL. GOLD:SPONSGOR

September 22,1993

To the Members and Participants of the U.S. Hispanic
Chamber of Commerce: _

On behalf of the entire Taco Bell system, I'd like to wish
you all a very successful and productive convention.

We are very proud to be a sponsor of the 14th Annual
Convention and International Business Expo. We view our
sponsorship of the convention and involvement with the
men and women of the Hispanic business community a key
to our future success.

Today, our vision is to grow our business far beyond our
traditional restaurants to tens of thousands of new places -
to be literally anywhere hungry people gather. As a part of
that effort, we are working very hard to expand our
participation and partnership with minority businesses who
play a vital role in our growth. Taco Bell, along with Pepsi-
Cola, Frito-Lay, Pizza Hut and KFC, will spend over one
billion dollars with minority firms in the next five years.

John E. Martin
President & CEQ

So, we explode our buéiness to many new places, we'll be
looking to minority organizations to help us reach millions
of new customers in the decade ahead.

Again, we wish you success on what I'm sure will be an
outstanding convention.

Saludos,

oo T

John E. Martin
President & CEO
Taco Bell

68 o H07809
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For José Cofifio, second from left. Taco Bell offers a career full of challenge and reward. As a Zone Vice President, he is
responsible for the operation of over 250 restaurants. Through strong community relations, José has been able to
dccomplish remarkable feats — such as rebuilding in just 48 hours a restaurant destroyed during the recent LA.
riots. Here, he joins Compton City Councilman Omar Bradiey, left, and restaurant mariagement members
Jose Huerta and Tyrone Ferguson, in dedicating the restaurant which went from rubble to re-employment

in two short days thanks to the cooperation of the city, minority contractors and Taco Bell employees.

- Serving the New Generation

At PepsiCo, our dedication to business has made our companies leaders
in the soft drink, snack food and restaurant industries.

And we are proud of our long history of involvement and leadership
in the communities we serve, providing major support for minority education,
the arts, non-profit organizations, programs for women and youth,
internships, and minority business development.

Our more than 370,000 employees in nearly 150 countries are sensitive
to the needs of the people we serve.

We're committed.
H07810
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GOLDG-+*SPONSOR

Michael A. Miles
, Chairman and
Chief Executive Officer

70

September 22, 1993

Philip Morris welcomes the United States Hispanic Chamber of

Commerce’s 14th Annual Convention to New York, our
headquarters city, and the heart of a regxon enjoying rapid Hispanic
business growth.

Hispanic Americans now constitute one of the largest and fastest-
growing minority business communities in the country. As they
approachone millionin number at the dawn of the next century, our
nation’sbusinesses are becoming a vital part of the North American
economy. Possible regional and world trade agreements suggest
that their impact can only grow larger, as the world grows smaller.

But no businessis anisland. For our nationto thrive, entrepreneurs
and their customers need communication networks to improve
relationships and the flow of funds. In short, we need the kinds of
““bridges’” the USHCC is working to build. -

Philip Morris is proud to be a longstanding supporter of the
USHCC, and our Miller Brewing Company subsidiary was the
Chamber’s first corporate sponsor. Having purchased more than
$90 million in goods and services last year from Hispanic-owned
businesses in the United States, we demonstrate our commitment
to the USHCC'’s constituencies every day. Business to business is
the best kind of partnership. We look forward to many more years
of building - ‘and crossing - bridges together,

Michael A. Miles
Chairman and Chief Executive Oﬁ'xcer

- Philip Morris Companies Inc.

HO07811
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Chilip Morris' commitmen

communities. By supporting

educational reform and excellence,

charitable organizations, the arts,
| and minority and women-owned
businesses, we also support
our communities. Each act of
good citizenship enriches us all.
- A great idea that makes

a world of difference.

Philip Morris Companies Inc.

diversity reaches into many . U. IG

Come In
Different
Packages

f’@’\

Kraft General Foods

Miller Brewing Company

Philip Morris Capital Corp.

Philip Morris International Inc.

Philip Morris U.S.A.

HO7812
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Ronald T. LeMay
President & CEO

72

GOLDG«SPONSOR

September 22, 1993
Dear U.S. Hispanic Chamber of Commerce Members:

Sprint is proud to serve once again as a Gold Sponsor for
the 14th Annual National Convention and International
Opportunity EXPO for the United States Hispanic
Chambers of Commerce.

" This year’s convention theme, ‘‘Building Bridges of
Opportunity’’ is an especially important issue. Sprint

" recognizes and promotes the need for diversity -- among
our employees, customers, and vendors. We are committed
to strengthening business relationships between the Hispanic

“community and corporations throughout the United States
and Latin Amenica. We believe that telecommunications is
crucial in building bridges between different people and
businesses around the world. We support the Chamber’s
goal of equal business opportunity in America, and equal
-opportunity within our company.

On behalf of all the people of Sprint, congratulations to the
Hispanic Chamber of Commerce, and the best wishes for a

successful convention.

Sincerely,

Wodormey

Ronald T. LeMay
President & CEO
-Sprnnt

H07813
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- World Select le da
ahorros en los paises
adonde usted mas llama.

——tt

L 1 o
- Lljaunpaisy ahorre 15% .. . |
. . zscoja varios paises dentro de ung regién y ahorre 10%. y ahorrar 10%. Asf tendrd ahorros consistentes cada vez

Para cubrir las necesidades de larga distancia en su que llame, ademds de la calidad excelente de Sprint en
“egoclo, Sprint creé World Select™ Con World Select™ sufax y en sus llamadas. Llame ahora al 1-800-377-3242

4

ted puede escoger uno de 10 paises, incluyendo y cambie gratis* a Sprint, solicite World Select™ y
-£xico y reciblr un descuento de un 15% cada mes, en empiece a ahorrar en sus llamadas de larga distancia
. perfodo de uso de un afio sobre nuestras tarifas inter- adonde su negocio llame mis.

fonales ¢ seleccicrar ung de las regiones que inclu- )

pafses como México, Argentina, Chile, Colombia, 1 800 37 '7_ 32 42 :
»&puiblica Dominicana, Guatemala, Venezuela y Esparia . - .

H07814
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TOYOTA

G OLD-+*SPONSUOR

September 22, 1993
Dear Friends:

On behalf of Toyota Motor Sales, U.S.A., Inc., I wish to extend my
sincere congratulations to the U.S. Hispanic Chamber of Commerce
(USHCC) for its outstanding accomplishments in the Hispanic and
international business communities.

Toyota is proud to support the USHCC in its efforts to develop
new opportunities between Hispanic business and U.S.
corporations. USHCC’s leadership and dedication to expanding the
economic base of the Hispanic community is commendable.

Through the Toyota Scholars program, a partnership between

. Toyota and the National Hispanic Scholarship Fund, Toyota
provides 16 four-year scholarships to students of Hispanic descent.
Toyota hopes to follow the lead of the USHCC by providing new
opportunities for these students as professionals and entrepreneurs
of the future.

Robert A. Best
Group Vice President
& Senior Advisor

Please accept my best wishes for a successful convermon and
continued prosperity of the USHCC.

Sincerely, _
. Robert A. Best -

Group Vice President & Senior Advisor
Toyota

HO07815
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A UNIVISION

" Ray Rodriguez
* President and
Chief Operating Officer

GOL_D-"SPON'SOR

September 22, 1993
Dear Friends:

Univision is proud to be a Gold Sponsor of the U.S. Hispanic
Chambers of Commerce’s 14th Annual National Convention &
International Business Opportunity Expo.

We salute your theme Building Bridges of Opportunity. As we

all realize, the importance of maintaining bridges of communication
to-the many communities we serve is vital to our growth and unity.
Each of you are an integral part of this chain, and your contribution

can be the impetus to developing new and exciting opportunities for
us all. :

You can rely on Univision to do its part by working hand in hand
with representatives of the business, political and community
sectors. Our network will continue to serve the growing needs of
the Hispanic community.

Best Wishes for a successful conference.

Since'rely.v

2,

Ray Rodriguez ,
President and Chief Operating Officer
Univision

H07817
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... by far the leading Spanish-language
television network.
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In 1626 Dutch colonists purchased Manhattan island from area Native

~ Americans for trinkets the equivalent of $24, and shortly afterward estab-
lished a colony which would later become New York City. Nearly 400 years

" later this still stands as maybe the greatest real estate deal in history. In later
years New York (our nation’s first capital) has been established as the
financial, business, and media capital of our nation, celebrated both in song
and film. ’

As America’s largest city New- York is easily the most known city in the world.
From thie Empire State Building to the Statue of Liberty many of New York’s
-monuments have come to symbolize our nation as a whole. For most of our
history Wall Street has come to define the economic well being, not only of
‘the United States, but of the entire world. Every major co)'poration, without
exception has offices in “The City,” and the business opportunities are
endless. :

The New York metropolitan area comprises the most diverse area inthe
nation. Serving previously as the main entry point for new immigrants to our
nation, New York continues to be a huge melting pot with a spectacular array

_of different cultures. Among the more prominent cultures is a vibrant His-
panic community. New York has nearly two million Hispanics from virtually
every Hispanic nationality. Spread throughout the city from Brooklyn to '
Spanish Harlem , New York has a distinctive Hispanic flavor.

The variety of entertainment and nightlife in New York City is legendary.
Whether you care to take in a play along the “Great White Way"; dine at the
world famous Tavemn On The Green; dance at one of New York's famous

. discos, such as the Copacabana; or simply enjoy the bohemian atmosphere

of Greenwich Village, New York has something for everyone.

As the song so truthfully states New York is the “city that never sleeps,” and
most visitors can not get enough of the Big Apple. So while you are here be
sure to take advantage of all this greatest of American cities has to offer.

- Ric Torres
USHCC Summer Interm, Comell University
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One of the most tastefu ne1ghborhoods in town,
the [XIT2Y section of your market
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14th Annual

USHCC National Convention & Internatidnal Business Opportunity EXPO’

United States
Hispanic Chamber of
Commerce

CONVENTION
~ ADVISORY
COMMITTEE

Mr. Harry Ayala

" Greater New Brunswick Hispanic

Merchants Association

Mr. Ricardo Benavides
IDEAS

Mr. Leandro -B_IancoA
UNIVISION - WXTV 41

M. Kitty Boneri

: ;.; Kitco Incorporated

I Ms. Pamela Boswell
i The Port Authority of NY & NJ

' Ms. Diana Brett
i Toyota Motor Sales

| Ms. Mai Browne
©AT&T

Mr. Ozzie Cano

“. Public Service Electric & Gas Co.

‘i Mr. Henry Calderon
.V. .East Harlem Chamber of Commerce

Mr. Dale B. Carmichael, C.P.M.

" Toyota Motor Sales, USA Inc. . -

Ms. Denise Carroll

- The Training Annex

Mr. Eduarde Casas
Coca-Cola USA

'Mr. Mario Castreo .
Association of Latin American Travel
Agents

Organizing the USHCC 14th Annual National Convention took an

enormous effort from the staff and was made much easier with the
assitance of a group of committed and hard working professionals.
This select group of individuals, made up of executives representing
a variety of major corporations, were invited to serve on the United
States Hispanic Chamber of Commerce Convention Advisory
Committee. Sharing their experience made the planning process
smooth and easy for the staff of the USHCC. The USHCC would
like to thank those hard working people listed on this page.

Ms. Marlene Cintron dé Frias
Mayor’s Office for Latino Affairs

Ms. Teddi Chann
Philip Morris Companies Inc.

Ms. Lydia Colon
LMC International Et Cie Lid.

Ms. Cynthia Cruz
RJ Reynolds Tobacco Company

Mr. Evelio Cuellar
President Supermarket

Ms. Lolita Fonnegra
Governor's Office of New York

Ms. Maria. Davila
Pepsi-Cola Bottling Company Of NY

Ms. Olga Del Toro
New York State Federation
of Hispanic Chambers of Commerce

.Mr. Mariano Diaz

National Supermarkets Association

Mr. Nelson Dominguez
Port Authority of NY & NJ -

Mr. William Edoff
Chrysler Corporation

Mr. Alfredo Garcia.
Carretas Inc.

Mr. Hector Garced
Westchester Hispanic Chamber of
Commerece, Inc.

Mr. Rafael Ginebra . )
Dominican-American Chamber |
of Commerce in New York }
Mr. Frank Gomez |
Philip Morris Companies Inc. ‘

Mr. Carlos Gonzalez
Wesichester Hispanic Chamber of
Commerce : '

Ms. Flor Gonzalez
Latin Chamber of Commerce

of Central Jersey.

Mr. Hernan Gonzalez

_ Telemundo Group, Inc.

Ms. Maria C. Gonzalez
New Jersey Department of Commerce

Ms. Veronique Kampmann

CAT&T

Dr. J. Guevara Escudero
Greater NY Latino Chamber of
Commerce, Inc.

Mr. Don Gusfa
Ford Motor Company

Ms. Kathy Hejtmanek
Sprint ‘

Mr. George Herrera
David J. Burgos & Associates

Ms. Donetta C. Horne
United Airlines

H07822
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Mr. Marcial Huertas
Greater Paterson Hispanic
Chamber of Commerce

Ms. Arlene Torres
WXTV Channel 41

- Ms. Julie Lamphiean
- Sprint

Mr. Roberto Lebron, Esq.
‘Westchester Hispanic Chamber of

® Commerce, Inc.

Ms. Michelle LeRoux
PepsiCo Inc.

Mr..Jaime Lucero

o Camara Mexicana Del Pequerio

yMediano Comerciante de NY Inc.

Ms. Marilyn Mack
-Port Authority of NY & NJ

Mr. José Maldonade
. Camara Latina de Elizabeth

Mr. Francisco Mendez

Brooklyn Hispanic and Professional -
® Association

Mr. Gregory J. Muzi
mcr

Mr. Paul Newman
_ General Motors

Mr. Victor Orncias»
Ornelas & Associates

" Ms. Carmen Pacheco
‘Global Link of Businesswomen
Exchange

Mr. Leo J. Padilla
Ford Motor Company

- Ms. Mary Padilla
Univision

- Ms. Maryann Peck

New York Convention & Visitors Bureau

& Mr. Eligio Peiia
Compare Foods, Inc.

82

Mr. Carlos Peraza
Latin American Economic
Development Association

Ms. Olga Perez-Matinez, PH.D,
Hispanic Contractor Association

Mr. Alfred Placeres
New York State Federation of
Hispanic Chambers of Commerce

Mr. Miguel A. Rivera
New Jersey Bell Telephone

Ms. Vickie Roddcharoen
" V.R. & Associates for Toyota

Mr. Bonndy Rodriguez
Cambridge Technologies

Mr. Gus Rodriguez
Toyota Motor Sales

Mr. Jorge Rodriguez
AT&T

Mr. Lee Rodriguez
U.S. Hispanic Women'’s Chamber of

Commerce

Mr. Miguel Rodriguez
New Jersey Bell Telephone

Mr. Placiﬁb Rodriguez

Dominican Association of Travel Agents

M, John Rojo
AT&T

Mr. Jose Ruano
Miller Brewing Company

Ms. Olga Sal azar

Coors Brewing Company

"Mr. Bob Sanchez

National Hispanic Business Group

Ms. Sue Sharpless

Ameritech Services

M. H:lda Sosa
_ North Hudson Hispanic Chamber of

Commerce

Ms. Joan Staunton
Philip Morris Companies ]nc

Ms. Grace Tillinghast
Eastman Kodak

Ms. Norma Treviio
Miller Brewing Company

Mr. Rafael Toro
Goya Foods Inc. -

Mr. Rodolfe Urritia

" Federacion de Comerciantes y

Profesionales de Nueva York

* Mr. Jaime Vasquez

PepsiCo, Inc.

Mr. Carlos Velasquez
GALOS Corporation

Sr. Ignacio Veloz
Centro Unido de Detallistas
de Puerto Rico

* Ms. Genevieve Vidal

AT&T

Mr. Manuel Wernicky
Sosa, Bromley, Aguilar.& Associates

The Honorable Jose L. Canchola *
Mayor - City of Nogales, Arizona

. Mr. Daniel Jara *

Rimac Agency Inc.

Ms. Liz Medina *
A.O.K Promotions

Mr. Juan Bustamante *
Bustamante Insurance Agency

Mr. José F. Niiio
President/CEO, USHCC

Ms. Adela ContreraS
Sr. Vice President/ Event Services,

USHCC

Ms. Beatriz Perez
Event Services Coordinator, USHCC

* USHCC Board of Directors member

H07823




THE ONFAR SDRID COMEX =8 oA IING
THE RS GHCKTU VTS FPRHISPL LS

——1 o . e

For millions of Hispanics, the American Dream is more than a dream. It’s a way of

life. Hispanics today are teachers, entrepreneurs, doctors, lawyers, and corporate ex-
-ecutives. They're entering the workforce, starting new businesses, and changing the
face of America. Their stories can be found each month in the pages of HISPANIC.
Each issue of HISPANIC features upbeat, informative articles about Hispanics from
Los Angeles to New York, from San Antonio to Miami. HISPANIC is a must for home
or office, for schools, colleges, libraries, and community

centers. Be a part of the HISPANIC success story. To order HISPANIC

your subscription, call toll free 1-800-338-2590. THE MAGAZINE FOR AND ABOUT HISPANICS
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MBE magaz1ne

Who reaches the
African American
business owner?

Who reaches the
Hispanic
business owner?

offers more

Who reaches the : Who reaches the .
Astan American - Native American
business owner? business owner?

DIVERSITY

MINORITY BUSINESS ENTREPRENEUR magazine reaches minority and women owned businesses nationwide, in all

industries. Entrepreneurs depend on MBE for reliable and timely busmess information...inspiring success stories...incisive
edltorlals -more diversity of coverage, from the experts.

Broaden your reach with MBE—the magazine that keeps its readers one step ahead of the competition.
- MBE » 3528 Torrance Blvd., Suite 101 « Torrance, CA 90503-4803 o *(310) 540-9398

New 1993-1994
Membership Recruitment!

The Latm Amencan Management Assoaatwn
is offering to new members
“A Handbook for Self- Marketing:
under the SBA Section 8(a) Program”

For more information on becoming a new

H07825
LAMA member call (202) 546-3803.




We were all to assemble in one place.
I flew from Washington, D.C.; one
client flew from Denver, Colorado.
Qur destination was Los Angeles,
California, where we were to meet with
another client regarding an opportunity
that was sure to be mutually beneficial.
Our busy schedules only allowed us
one day to set the groundwork for
defining a business relationship that

- would be facilitated through our initial

meeting. The idea for a lucrative
project, which could be the outcome of
our meeting, was mine. ‘The day was
set - a golf game was scheduled in
order to break the ice, to be followed
by a dinner at which we would discuss

- the ““project.”

I'm swe you might agree that this

“sounds like a productive way to handle

business. However, I left out one
major detail. Idon’t play.golf. By not
being able to perform on the goif
course, 1 had excluded myself from
participating in an important ‘‘elbow
rubbing” ritual that allowed the two
gentlemen to bond My absence
resulted In my exclusion from  the

' decision making process which will

have a long term effect on the three
way egalitarian business relationship
that I had envisioned. The dinner
meeting served only as an information

- .debriefing n order to bring me “‘up-to-

date’” and to relay the details of the
decisions that were made on the golf
course. 1 vowed to never let this
happen again. The next day I enrolled

in golf lessons, basketball lessons,
tennis lessons and poker lessons...

We all know that most decisions are
made outside of the office and board
TOOMS.
meeting usually only provides a pro
forma atmosphere to document action
plans and formalize ideas.  The
discussions and brainstorming that
accompany these meetings will most
likely occur in less formal settings,
such as: the golf course, an exercise
spa or a round table at the local pub
after hours. The venue does not really
matter. What does really matter is that
the setting is usually at a place where
women traditionally do not frequent.
Most women do not have the huxury to
be in these places. Traditionally, after
we leave the office, we need to attend
PTA meetings, visit the grocery store,
catch up -on household chores, attend
night classes and the list goes on.
Simply put, while men are usually
networking, women are usually “‘nest-
working.”’

It is not to say that, in order for women
to succeed professionally, we must
behave more like men or that our past
behavior 1s wrong.  Actually, being
female is our greatest asset. Our God-
given female fraits and instincts are
what make us ideal for the business
world. - We need to schedule projects
into our daily routines that will allow
us to.be at the right place - at the right
time. Women need to develop and

The ceremony of an official

“Roberta’s” Rules of Order

Beverly Vigil Ellerman
President & Ovwner, Potomac Alliance Inc.

create  opportunities whereby  we
expose the business world to our
qualities.  If critical decisions that
effect us in the work place are being

“made on the golf course, then WE

NEED to be on the golf course.

Now that women have matured
professionally, to the point where we
have the experience and expertise to fill
any job or handle any assignment, we
can no longer allow ourselves to be

held back by the “‘barriers” - glass

cetlings, adobe walls or marble floors -
that we as a business community have
not been able to break through, chimb
over, or go around.

The system is not about to change for

us, at Jeast not quickly enough for us to
benefit. Therefore, we are the ones that
must change. We must challenge
ourselves to devise skills and develop
opportunities that will allow us to leap
over any bamer that must be
overcome. We need to reorganize our
objectives and redirect our goals. We
must” recognize where we need to
concentrate our energy and follow
through with an appropriate plan of
action. We need to let go of the current
myths fostered by our culture and
ingrained into our psyches that narrow
our perceptions of self and limit our
potential for growth. What a woman
wants CAN come easy; a woman’s
abilities ARE transferable to the board
room; and woman’s place IS where
ever she decides she needs to be.

85
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HAMILTON
BANK .,

Professional Bankers '

is pleased to congratulate the

United States Hispanic Chamber of Commerce
and its members

in its 14th Annual National Convention &
International Business Opportunity EXPO:
"USHC Building Bridges of Opportunity"
For its worthwhile contribution to the economic
and social development of the Latin community
through the Hispanic chambers of commerce. of the U.S.A.

_Hamilton Bank encourages the Latin Chambers of
Commerce and the Hispanic entrepreneurs to attend
this important event which will bring economic
opportunities in the growth and prosperity
of all Hispanic owned business in this country.

We wish you continued sucess with this endeavor.

"HAMILTON
x BANK A

MAIN OFFICE:

3750 N.W. 87th Avenue / 7th Floor / Miami, FL 33178 /Ph. {305) 590-3800

Fax (305) 591-8161 °

ARPORT OFFICE:

3301 N.W. 7th Street / Miaml, FL 33126 / Ph. (305) 649-3901. / Fax (305) 541-7825
BRICKELL OFFICE: . .

1000 Brickel Avenue / Miami, FL 33131 / Ph, (305) 530-3800/ Fax {305) 375-0480

Hamilton Bank, N.A. offers: Personal Accounts, Bussiness Accounts and Now and Super Now Accounts;
Personal and Business Money Market Accounts, Saving Accounts and Commercial Transactions.

Member: Federal Reserve Bank
Federsl Deposit Insurence Corporation
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Elten Ochoa
NASA Astronaut

AN

T pdniat

Henry Cisneros : . :
H.U.D. Secretary 7-Eleven is proud to take part

in the eelebration of Hispanic
Heritage Month. '

By developing a Hispanic
American Role Model
Exhibit and Brechure, we
are taking an active role in
educating children, as well
as adults, about Hispanic
Americans who have made
significant contributions in
their ecommunities.

Across the nation, 7-Eleven
employees, franchisees and
licensees salute the Hispanic
community. To those individ-
uals whe — like 7-Eleven
are committed to being the
best, we say, “Oh Thank
Heaven!”

Edward James Olmos
Entertainer

If you are interested in
becoming a member of the
7-Eleven team by franchising
a store or joining store
management, please call
1-840-255-0711.

H07828

Mustrations by
Israel Rivera,

a Dallas, Texas,
high school student.




Gulf Atlantic Insurance Com-
pany, the only Hispanic-owned
life insurance in the United
States, joined forces this year
with industry giant Transamerica

Occidental Life Insurance Com-

pany to sell group life insurance
products through a novel joint
venture that can be adopted by
- other industries.

"~ The Gulf Atlantic/Transamerica
Occidental joint marketing ven-
ture has been endorsed by RLA
(Rebuild LA) as'a new kind ex-
ample of corporate support for
minority business “enterprise in
the insurance industry.

The joint venture has been on the
"minds of Gulf Atlantic Life’s
principles for about a - year.
Franz Cruz, chairman of Gulf At-
lantic, said, ‘‘By ourselves, we
were quite successful at reaching
companies that wanted to do
business with a Hispanic-owned
“firm. We were thinking about a
joint venture - and then the LA
riots happened. This joint ven-
ture was forged in the fires that
burned Los Angeles. Not only
does it speak of the spirit of Re-

build LA, it speaks to the spirit.

of Rebuild America.

‘“Private-sector partnerships with
minority- and women-owned

83

Gulf Atlantic Makes Strides in Innovative
Joint Venture with Transamerlca

Occ:dental Life

Manuel Sanchez
President, Gulf Atlantic Life Insurance Company

businesses can be done in many
creative ways,”’ he added ‘“With
this joint venture, Transamerica
Life Companies backed the
growth of a minority competitor
with their financial strength and
strong ratings. Collectively we
can now offer major clients the
financial capability of -a major
carrier and the advantages of Mi-
nority Business Enterprise cred-
its.”” I think the combination of
Gulf Atlantic’s energy, savvy
Gulf Atlantic Life/Transamerica
Occidental Joint Venture 2--2--2
and entrepreneurial drive and
Transamerica’s  financial  re-
sources and long-term business
experience and expertise is un-
beatable.”’

By purchasing from the joint
venture, public sector organiza-
tions and companies can satisfy
their group life insurance needs
while supporting the growth of a
minority-owned firm. They may
also be eligible for Women and
Minority Business Enterprise

(WMBE) credits.

Government and quasi-public or-
ganizations may be required to
purchase a percentage of goods
and services from minority-
owned firms. They may also
need to monitor their vendors’
purchases from WMBEs. While

private-sector companies may
not have to use WMBEs many
companies have significant mi-
nority employee populations or
may simply want to support mi-
nority-owned firms.

““This type of partnership is not
limited to insurance or Los An-
geles”” said Manny Sanchez,
president-of Gulf Atlantic. ““Ma-

jor corporations throughout the

country can use this "cookie cut-
ter" model to form profitable and
socially responsible alliances with
minority- and women-owned
firms.”

Sanchez also believes the joint
venture sets up a level-playing
field for minority owned compa-
nies: This joint venture model is
profitable for both parties.
Larger companies may be able to
establish themselves in previously
inaccessible markets. Minority
owned firms can build on the

‘well-established business founda-

tion of the alhance partner It’sa
win-win situation.’

Gulf Atlantic Life Insurance
Company became the nation’s
first Hispanic-owned life insur-
ance company when it was pur-
chased in 1991 by Franz Cruz,
former TV new anchorman and
attorney Manny Sanchez.
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The 1993 State Convention
will be held in Paln Springs,
California at the Wyndham
Hotel and the Palm Springs
Convention Center.

This year’s Convention hosted by
the Southern Region of the CHCC, will
be an international community event.
The agenda encourages participation
from our corporate partners, our CHCC
business’,the Federation of Mexican
Chambers of Commerce, and the
community at large. We are extending
our invitation to all businesses and
chambers in the U.S:, and to the gov-
ernments of Mexico and Canada and
their business associations.

We anticipate the participation
of the Honorable Henry Cisneros,
Secretary of Housing and Urban -
Development,the Honorable Federico -
Pefia, Secretary of Trarsportation ,
Dr. Jaime Serra Puche, Secretary of
Commerce, Mexico, Governor Pete
Wilson, State of California and other
key elected officials, plus major busi-
ness leaders.

B International Match Making Fair

B Business Trade Expo International
- and Domestic Corporations

B Networking Opportunities for
corporate procurement and inter-
national business development

B Seminars, Speakers and educa-
tional focuses in a resort facility

Call for more information,
Event Planner, BY DESIGN
Coco Corona 707/644-4218

CALIFORNIA HISPANIC CHAMBERS OF COMMERCE
L2 NNUAL STATE CONVENTION
HHISPANIC BUSINESSES:

The HOTTEST growth Market in the ULS. Econornry

Convention Highlights

] 03 Chamber Member $150 Spouse $100

i O Non-Member  $200 Spouse $150
IName

- Address _

I City State zip
IPhone : : .

1 O Contact me for a convention trade show booth

Join us for the
12th Annual Convention
 in Palm Springs,
October 13-17, 1993

Sponsored in part by
Pac Belland AT&T

Enjoy your stay in
California’s elite resort
destination

SAVE THE WEEK! Vacation while you do
business. ‘Palm Springs with it’s natural beauty and 8
resort setting, encourages family participation. Water

sports, golf tournament, VillageFest, shopping, desert
tours, excellent hotel packages; are just a few reasons
to make this convention your business retreat!”

sign me up for Hottest Hispanic
eS business development opportunity
9 california has to offer!
| Take advantage of early rate. Send by. 8/15/93. Registration includes admission to
| seminars, receptions, gala Banquet, trade show, breakfast, luncheons, and events.

I (J Contact me for advertising in the convention magazine.
.Total enclosed ’

lSend Checks payable to : California Hispanic Chambers of Commerce
Eonvention, 150 Executive Park Bivd, #3200, SF, CA 94134 1

H07830 -
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Your Host for the Pre Gala Reception

‘ The
W National

\Ms Hispanic

wama BUSINEss

KK MK TR I I I NI MK o 3Y commomn {1 Y emameme {1 Y emeenemee s SN

National Hispanic Business Group
Offices 730 Fifth Avenue, New York, NY 10019 -
. Phone 212-333-8738
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N comencro e

LA CAMARA DE COMERCIO LATINA DE LOS ESTADOS UNIDOS
: Latin Chamber of Commerce of U.SA.

MAILING ADDRESS: P. O. BOX 350824, MIAMI, FLA. 33135
MAIN OFFICE: 1417 W. FLAGLER ST., MIAM!, FLA. 33135
PHONE: {305) 642-3870 » * FAX: (305) 642-0653

The Lgtin American Chamber of Commerce of U.S.A. (CAMACOL)
and 1ts
' Hexﬁisphen’; Congress of Latin Chambers of Commerce and Industry
| congratulate

thie United States Hispanic Chamber of Commerce and the participants of
the 14th Annual U.S. Hispanic Chamber of Commerce National
Convention & International Business Opportunity EXPO.

This event will have significant repercussions for the Hispanic Business
Community of the United States as entrepreneurial ties are
strengthened and vast opportunities explored.

These are important steps that our organizations across this country and |
abroad are taking towards increased business activity |
and economic development.

The XV Hemispheric Congress of Latin-Chambers of Commerce and Industry will be held

~ April 27-30, 1994 in the city of Miami, Florida. This international event will be presented
by CAMACOL and will bring together members of the public and private sectors of Latin
America, the Caribbean, Europe, Africa and Asia, in order to strengthen international
trade. Other events which will be held in conjunction with the congress will be: The Inter-
American Business Matchmaker, the Intercontinental Food and Beverage Show, and the
Florida Export Products Exposition. ’
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14th Annual

USHCC National Convention & International Business Opportunity EXPO

United States
" Hispanic Chamber of
Commerce

SENIOR EXECUTIVE

CORPORATE ADVISORY BOARD

The United States Hispanic Chamber of Commerce (USH CC) has organized the Senior Corporate Advisory Board
(SECAB) in order to maintain a solid channel of communication between the USHCC and Corporate America. Senior
level executives from America’s largest corporations assemble in order to ensure that the needs of all parties are
communicated. This alliance through SECAB allows the Hispanic Business Community to enter the doors of the top
levels of management in Corporate America. SECAB meets quarterly concurrent with the USHCC Board of Directors
meelings in order fo create familiarization between the two entities. The USHCC is very proud of its ongoing

relationship with Corporate America.

Mr. R.H. Brotherton

Manager, Purchasing & Materials Department,
Chevron Corp.

Mr. Thomas S. Dentice
Executive Vice President, McDonald's
Corporation

Mr. Norm Ehlers

Vice President, Purchasing and Supply Staff,
Ford Motor Company

Mr. Richard Falcone
Vice President, Primary Market Sales and
Operations, AT&T

Mr. Ron Harrison

Vice President/Community Affairs, PepsiCo Inc.» v

Mr. James D. Johnston
Vice President, Industry-Government Relations,
General Motors Corporation

M. Floyd E. Lewis _
Director, Corporate Affairs, Anheuser-Busch
Companies Inc. '

Mr. Jerry Martin
Vice President of Purchasing, Frito Lay Inc.

Mr. Paul Mollomo
Vice President, Purchasing, Miller Brewing
Company

" Mr. Paul Newman

Director of Urban Affairs, General Motors
Corporation ' '

Mr. Darrell Rott v
Vice President of Purchasing, Coca-Cola USA

Mr. Steven Ramirez

Vice President, Field Integration, Xerox
Corporation

Ms. Patricia V. Asip
Manager, Merchandising, Minority Affairs,
J.C. Penney Company, Inc.

Mr. William R. Warden

Corporate Director of Purchasing, Coca-Cola
Enterprises

Mr. José Canchola

Chairman of the Board, U.S. Hispanic
Chamber of Commerce

Mr. José F. Nisio
President/CEO, U.S. Hispanic Chamber of
Commerce

Mr. Joseph Mario Moreno v
Committee Chairman, USHCC Board
Member
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We salute the

U.S. Hispanic Chamber

of Commerce in their
future endeavors.

~ Jose Velez
LULAC National Preszdent
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_ _Annual Convention in New York-and cor,diollyfinvite you. to visit our booth
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The National Supermarket Association
(NSA) is a trade association representing
over 350 independent - supermarket
owners in the New York Metropolitan

‘Area NSA, founded four years ago,

- seeks to work in partnership with elected
~officials and community leaders while

simultaneously promoting the business
interest of its members.

NSA believes that the independent
supermarket plays an important role in
the economic, political and community
life of New York City. As committed
business leaders, we believe it our
responsibility to work for the economic,
political and community life of New
York City. As committed business
leaders, we believe it is our responsibility
to work for the betterment of the social

" and économic environment that has

offered great opportunities for all of our
members.

The National Supermarket Association

" is committed to working for a healthy

business climate for its members. Our
goal is to help elected officials
understand how certain laws, regulations

~and taxation policies, not only hurt our

ability to grow economically but also fail

" to promote the overall public interest as

96

well.

We look to align ourselves with other
business groups and trade associations.
Our coalition among business groups is

essential especially since we are working

in a political environment that can be
insensitive or hostile to economic growth
policies.

We feel it is necessary to play a
leadership role at the community level as

National Supermarket Association

Mariano Diaz

President, National Supermarket Association UVSA)'

well. As important economic players at
the community level our goal is to
integrate ourselves more fully into .the
political and social life of New York’s
neighborhoods. We support block
associations, churches, civic groups and
.merchant- associations. NSA is now
looking to develop a city-wide data base
in order to expand our community
involvement as well as to increase
widespread ~ awareness of  this
involvement.

NSA is looking to expand its outreach by
developing a partnership to expand its
community outreach by developing a
partnership with corporate America.
This function will have two main
components. The first component will
be able to create a comprehensive
scholarship program, in which we are
looking to hold economic seminars for

young people and community leaders.

The purpose of these seminars is to

heighten awareness of the importance of

a free market economy while educating
people about the opportunities that this
economy offers.

The second component of our corporate
partnership will be to bring corporations
together with community groups. We
feel it is important for all businesses to
develop their social responsibilities.
NSA, whose members are situated in all
New York’s communities, is in a unique
position to help corporations identify
worthwhile community groups and
activities in order to better identify with
the needs of their urban consumers.

" In order to accomplish our goals, it is

integral that NSA be able to disseminate
its message to the government elites on

the city, state and federal levels, as well
as the business community. It is essential
that we develop a data base that

demonstrates our investment in New '

York City. This information needs to be
brought to the attention of political
decision makers and community leaders.
In addition, we need to expand the
awareness of the importance of
economics to the stability of
neighborhoods. Our public relations
efforts here must focus on issues of
neighborhood revitalization and the
partnership of business and civic
operations for the overall betterment of
local communities. .

Lastly, we need to strengthen our

associate base. This year, we are
planning a full day trade show that will
bring suppliers, retailers, elected officials
and community leaders together in a
day-long gala event. In addition to the
trade show we are going to expand our
trade journal, which includes -the
highlight activities of the association and
a membership directory. It will offer
corporations an opportunity to get their
niessage across to their retail customers
and the concems that these retailers
serve. Furthermore, NSA plans to hold
membership  seminars  that  bring
retailers together with suppliers and
elected officials. Such seminars will
serve as vehicles for ‘the promotion of
our political and economic goals.

The National Supermarket Association
is committed to the future of New York
City. We plan to play a major role in the
economics and social revival of New
York. In partnership with our suppliers,
elected officials and community leaders,
we plan to become a recognized force for
good in the life of New York City.

HO07837

Lol g ik




o od

was just the beginning . ..
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The Best is .
Yet to Come! o

= See you in Miami!

| \ NCLR Annual Conference N

July 17 - 21, 1994
Fontainebleau Hilton Resort

and Miami Beach Convention Center

‘Miami Beach, Florida @
+ Prominent Speakers + Workshops | .
+ Exhibit Area ~ 4+ Hispanic Art Show :
+ Silent Auction + Top Hispanic Entertainment
4+ Seecial Events + Hispanic Youth Day :
‘ + Hispanic Women's Breakfast + Hispanic Senior Citizens Day N

Far more information, contact: l

NCLR Marketing & Special Events
810 First Street, N.E., Suite 300
Washington, DC 20002-4205
(202) 289-1380 Fax (202) 371-6662

ASHVER ANNIVERSARY

IWALAS NIGIOD V
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IF YOU WANT TO IMPACT
THE HISPANIC MARKET
WE CAN GIVE YOU
 THE COMPETITIVE EDGE.

More than 55% of the poputation growth in the top ten U.S. Markets between 1987 and 1990 came
from Hispanics. Yet, many advertisers do not have an effective Hispanic Marketing Program in
place even when there is ample evidence of a tremendous business opportunity in this market.

Hispanic Market News can give your brands the competitive edge providing specialized contact and
communication with Hispanic Retailers in this fast growing market. We can also design and execute
promotional programs to take place in Supermarkets and Hispanic Events & Festivals.

Your advertising in Hispanic Market News can effectively reach and stimulate the Hispanic
Retailers, and our Direct Promotions to Hispanic consumers could substantially increase your sales
and profits.

We welcome the opportunity to make a special presentation to your company and to share with you
insights on marketing to Hispanics.

I.

HISPANIC 77555
MARKET /{

Deli\xering “Your Message To: A . A :
Supermarkets, Bodegas, Convenience Stores, Brokers, Wholesalers, Distributors,
National Food Industry Executives, Hispanic Chambers of Commerce.

HO07839

9 West 8th Street, Bayonne, NJ 07002 Telephone 201-823-8585 Fax 201-823-8778




Recently the owner of a small busi-
ness in Chicago changed health insur-
ance policies to cut costs. But as soon
as Mr. Gabino Izguerra, the owner of a
furniture store, switched policies, he
discovered his new policy would go up
again-- wiping out the savings he had
counted on. '
Now like many business owners in

America, Mr. Izguerra is wondering if’

he’ll renew this policy or switch again,
causing more paperwork and more dis-
ruptions for him and his employees.

Unfortunately, this is an all-too-fa-
miliar story for thousands of business
owners in America.

In Michigan, I met a small busi-
ness owner who told me that an insur-
ance agent had suggested the company
could cut costs if a diabetic employee
stopped taking insulin for a year.

. And in Florida, I met Kerry
Kennedy, the owner of a smail busi-
ness. Unfortunately, Mr. Kennedy can
no longer afford to insure his mother
and father, who work in his store.

More than half of small businesses
in America provide some kind of
health insurance for their employees,
but in recent _years, these companies
have suffered from unpredictable and
frequent cost increases. -

In 1991, one in three small busi-
ness owners expenienced health care
cost increases of more than 235 percent.
Rising insurance rates are a major
cause of bankruptcy. The increasing
costs translate into lower wages and re-
duced benefits for employees, higher
prices for consumers,. and, in the long
run, weaken American companies and
a larger deficit.

It takes courage and ingenuity to.

Health Insurance

Donna E. Shal&la
U.S. Secretary of Health and Human Services

start and succeed at running a small
business. Almost 10 percent of small
businesses fail within the first year,

-and any financially threatened business
is going fo limit its liabilities. Health -

insurance coverage, with its spiraling
rates, will be one of the first benefits to
go. All to often, entrepreneurs are dis-
couraged from even starting a business
for fear of putting their family’s health
security at risk.

Today, 62 percent of American
businesses with fewer than 100 em-
ployees provide coverage. But provid-
ing affordable health care is becoming
increasingly difficult. As Mr. Izguerra
discovered, in only one year’s time, in-
surance premiums can skyrocket out of
reach. T

The lack of adequate health insur-
ance for workers is especially true for
Hispanic Americans, who more than
any other ethnic group are likely to be
uninsured. A 1992 study by the Na-
tional Council of La Raza and the La-
bor Council for Latin American Ad-
vancement found that 32.4 percent of
Hispanic residents lack health cover-
age, compared to 19.7 percent of Afri-
can Americans and 12.9 percent of
whiltes.

A 1992 General Accounting Of-
fice study found that among uninsured
Hispanic residents, almost 80 percent
were in families with employed adult
workers. The GAO study concluded
that Hispanic Americans, more than
any other group, do not receive ben-
efits at work.

The task Force on National Health
Care Reform, of which I was a mem-
ber, worked tirelessly to submit to the
President a detailed account of our

health care problems and options to re-
solve it.

I can assure you that our health re-
form plan will help members of the
U.S. Hispanic Chamber of Commerce,
as well as Hispanic Americans. We
want to make sure that small business -
the nation’s leading job-generators de-
spite the last two years of economic
difficulties -- continue to prosper and
provide opportunities for American
workers..

It is hikely that employees will
continue to. share the responsibility for
providing health care for all working
Americans. Willingness to be partners
on this issue demonstrates the vision,
leadership, and true national spirit
needed to make ‘health care reform
work for everybody.

For those businesses that do not
provide health insurance coverage, our
reform will offer protection while they
make the transition. The plan provides
financial assistance and a phase-in pe-
riod so business can offer health secu-
rity to their employees to contribute as
well.  Everyone has to contribute.
That’s only fair. .

The Clinton Administration recog-
nizes that no program of reform -
whether in job creation or in health
care-or welfare--can succeed unless the
business community is at the table as
full partners.

One new health care system will
provide Americans -- as well as
American businesses -- with the peace-

- of-mind of knowing that fundamental

health care needs will be met, and that
costs will be held down. That’s our
commitment -- more security, for you,
your families and your employees.
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Most small businesses are very busy

addressing short-term concerns these

days (i.e., ““What is our contingency
plan for a 30 percent drop in
volume?’’"). Long-term planning
issues, such as succession planning,
have likely been set aside to be taken
up during calmer weather.

There are several reasons, though,
. why succession planning is especially
important for small businesses and can
be a productive use of your valuable
time. :
Many small companies are closely
held, and a significant portion of the
owner's, or owners’, net worth is
normally tied up in the business 1o
satisfy  banking and  bonding
requirements and to fuel future growth.
1t is vital that owners develop at least an
emergency succession plan to protect
this investment in the event they are
suddenly incapacitated. Examples of an
emergency plan would include:

A plan whereby the business is soid
to key management using an agreed-
upon valuation method.  Financing
details would likely have to be a part of
the planning process.in this case.

A plan whereby the owner’s heirs
retain ownership and a new CEOQ/
president is installed.

A plan to liquidate the company
(generally a last resort in that full value
is rarely received for the company’s
- assets). :

These plans should be developed
with, or at least communicated to, the
- parties involved so that the transition
can be as smooth as possible. Without
such planning and communication, the
value built by ownership’s hard work
over many years can erode very quickly.

Small companies with significant

PLANNING FOR SUCCESSION - A

PRODUCTIVE USE OF YOUR TIME

Jorge L. Rodriguez, CPA

Senior Manager, the National Accounting and
Business Advisory Firm of Watkins, Meegan,
Drury & Company

net worth tied up in the business should

“be aware that substantial tax liabilities

may be triggered when ownership is
transferred: Without adequate planning,
the business may have to be sold or
liquidated after the owner’s sudden
death to fund the estate tax lability.
While in some cases the laxes can be
deferred and paid ovér fifteen years, they
still have to be paid. Marginal estate tax
rates currently. are in excess of
50 percent and although Congress has

- steadily chipped away at planning
mechanisms previously available to -

minimize the burden, some tax
advantaged methods of ownership
transfers remain, including:
~Sale of stock to key employees via a
deferred compensation arrangement
(ie, phantom stock  purchase
agreement) or if deemed appropriate, a
sale of stock to all employees via stock
ownership plan (ESOP). ,
In the case of family succession,
depending on the facts and
circumstances, a gifting program can be
effectively accomplished via annual use
of the $10,000 per donee ($20,000 if a
Joint gift) exclusion or if conditions exist
(i.e., health reasons, favorable business

valuation created by harsh ‘economic

climate, etc.), acceleration of $600,000
lifetme exclusion (per donor).

A good succession plan will not
necessarily use a tax advantaged method
of transferring ownership but will
analyze the estate and income tax
consequences of the planned transfer
and establish a means for funding the
reciuired tax payments. Owners that
want business to continue after their
death often obtain adequate life
insurance including a family life
insurance trust in order to ensure that

funding for estate taxes and future
working capital needs are satisfied.

As most small companies know,
bankers and suseties are increasingly
interested in reviewing succession plans
before making credit and bonding
decisions. Their concerns murror those
mentioned above, that is, in the absence
of a well developed, well defined, and
well communicated succession plan,
operations can deteriorate very quickly
following the owner’'s death or
retirement. '

A clear, concise, well thought-out
succession plan is one mark of a good
business person in the financial
community’s eyes and will positively
impact your relationship with them.

Many small companies are family
owned and operated. Passing a business
on to the next generation involves many
complicated issues that can be simplified

“through the use of professional business

planning. This is especially true when
the next generation has more than one
potential successor. In'these instances, it
is .especially important to communicate

qpenly and consistently with family

members and key maragement, and
develop a solid succession plan.

Succession -planning also serves to
satisfy the strong commitment many
small business owners feel for the
welfare of their key employees. =~

Succession planning should be done
by the owner and his/her management
team. Attorneys and accountants should
be consulted on some issues (valuation,
taxes, financing, etc), but you, as the
owner, need to decide what you want the
future of your business to be, and start
planning to make that future as
successful as possible.
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| Minority Businesses:

M- T

Please send Conference information:

Name
Title
Company/Organization : ' —

Street Address
City State Zip
Telephone '
NMSDC, 15 West 30th Street, 9th Floor, New York, NY 10018 (212) 944-2430
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- Minority

Why is Minority Business News
the premier news magazine about
Corporate America and minority
enterprise development?

TIMELY

Monthly publication of news and photo
coverage of national events and issues
affecting minority business

- FOCUSED

Features promote MBE and affirmative

~ action programs, identify recruitment
and procurement opportunities and
profile markets, organizations and
outstanding MBEs

TARGETED

Readership of 300,000 (and growing)
in the minority professional and busi-
ness communities

7 7 'USHCC Convention Discount ]
Save 62% off cover price - 12 Outstanding Issues
ONLY $9.00

D YES! 1 want 10 subscrive 10 America's premiere minority business newsmagazine!

Name

Company

Address

Tity/State/2ip

Send check or money order Lo: Minority Business News USA
Atin: Circutation /USHCC Convention 93 « 11333 N. Central Expwy.. Suite 20] « Dallas, TX 75243
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On March first of this year
HACR published the results of its first
annual survey of Hispanic directors and
executive officers in America’s Fortune

1000 Corporations. They are alarming,

Of approxamately 24,000 positions,
Hispanics held 153. This is a represen-
tation of less than one percent.

The fortune 500 Industrial and 500
Services Corporations represent the
leading sector of Corporate America.
Together these Fortune one thousand
companies accounted for 2.71 trllion in
sales in 1991; $122 billion in profits
and 143.5 milhon employees.

HACR considers Hispanic repre-
sentation on corporate  governance
boards one of five major categonies for
evaluating a corporation. The other four

. categories are employment, procure-

ment, philanthropy, and minority busi-
ness opportunity. Hispanic corporate
professionals may want to evaluate the
companues they serve, in the same man-
ner as HACR does to evaluate their own
future career opportunities.

Today, the Hispanic consumer is a
vital growing segment of the market and
profitabality of all major corporations.
It accounts for eight to twelve percent of
sales, depending on the industry. Itis an
unportant part of any corporation’s fu-

ture.

Hispanic households currently have
a collective purchasing power base of
$200 billion. These households are
younger and larger than the average.
They spend more than the U.S. average
on such goods and services as long dis-
tance .calls, baby foods, and diapers,
meats and cereals, cosmetics and phar-
maceutical, and a wide range of other
products and services. While the aver-
age American hotsehold is maturing in

T T

Richard Jose Bela, Esq.
President, Hispanic Association on Corporate
Responsibility (HACR)

age, needs, and wants, and its purchase
of consumable goods and services is be-
ginning to flatten out, Hispamcs are
emerging as a dynamic, fast-growing
population projected to double by the
vear 2020.

Corporations aware of these chang-
ing demograplics are also aware of the
importance of the developing markets of
Latin' America, and the world at large,
They are incorporating tlus knowledge
in their strategic planning and are begin-
ning to include Hisparucs in each of the
areas HACR uses to evaluate corpora-
tions. '

In the past, American corporations
were slow in recognizing the umpor-
tance of market segmentation along eth-
nic and gender group lines. They were
successful in mass merchandising and
their success made them complacent.
Then began the challenge from Western
Europe, Japan and other countries of

-East Asia.

Meanwlule, our nation’s modem
day ethmic groups were growing in so-
phistication as a result of the civil nghts
movement of the 60’s, 70’s and 80’s.
During these decades, these groups fo-
cused on public institutions and the po-
htical process with many successful re-
sults. (Witness today the growing num-
bers of minority public officials from lo-
cal court houses to the US Cabinet.)

Today these same groups are ap-
plying the lessons in the public sector to
the private sector. They are leaming to
exercise their economic vote by each

dollar spent and to leverage their com-

bined purchasing power. Like able poli-
ticians, the enlightened corporations will
solicit their consumer goodwill and re-
ward their consumer loyalty.

“non-profit

Preliminary data collected by
HACR indicates that Hispanics are un-
der represented in employment; minority
contracts; corporate contnbutions to
organizations, franchises,
dealerships and distributorshup; and, last
but not least, corporate board represen-
tation. The latter is a highly wisible
source of contention.

Of course there are many corpora-
tions that do not have Hispanic directors
and executive officers yet have exem-
plary records in regard to Hispanics.
Nevertheless, the correlation is indica-
tive of a corporation’s awareness of its
own future. It may also bé indicative of
its appreciation of importance and latent
potential of its Hispanic customers.

HACR will continue its data col-
lection of corporate compliance with
govermment requirements for munority
contracting, It will continue its analysis
of corporate contributions and corporate
foundation grants. ‘It will continue ana-
lyzing year end corporate reports to de-

- termine the growth of Hispanic owned

franchises, dealerships, and distnibutor-
ship. And, it will continue to advocate
for fairness and progress in each of
these realms. i

But in the area of corporate gover-
nance, HACR will do more. It will an-
nually survey major corporations and
release results. It will offer national
recognition and award accolades to ex-
emplary corporations that include the
best of ‘our people in ther board rooms
and executive suits and prepare our
young professionals for their mutually
rewarding future.

Your support for our efforts is ex-
pected and greatly appreciated. ‘Que
viva nuestra causa y la justicia!””
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Chart of Stotes with major Hispanic population compared to Hispanic
board representation on companies headquartered in these states.

State Hispanic Corporate Hispanic
Popuiation Headquarters Directors
CA 26% industries - 44 7 0.67%
Services -54 18 1.5%
TX 26% Industries -39 8 0.97%
Services - 31 9 1.25%
NY . 12% Industries - 57 7 0.52%
Services -72 . 14 0.65%
FL 12% Industries - 7 4 2.65%
' Services - 11 2 0.80%
iL 8% Industries -46° 4 0.33%
' Services -36 2 0.26%
NJ 10% industries -22 4 0.72%
Services -17 3 0.66%

" Source: “the HACR 1993 Survey on Hispanics in Corporate America.” it is

available by contacting HACR, 202-835-96 72/ Fax 202 457-0455. A contribution
of $25 to cover reproduction, shipping and handling is suggested.

DEAN WITTER SHARES
Your Commrmment To
'Equatity AND ProGRESS
FOR ALL. |

We proudly salute the efforts of the
U.S. Hispanic Chamber of Commerce.

-

), DEAN WITTER

Dean Witter is an equal opportunity employer.
s ©1993 Dean Witer Reynolds Inc.  Member SIPC.

TURNER BROADCASTING.
IIEUMINATING THE FUTURE OF TELEVISION.

THE NETWORKS OF THE NINETIES.
0N QN WS TNT SREE.

tjes. The FDIC""conyfIaE’cE
tk’g,acquisi&igh of supplies and se
&y’ mannerat afair and reasonabl
Corporation. Other oppoftunitic

q'u g
550 17th Street, NW,
Washington D.C. 20429
1-(800)-753-9064




14th Annual

USHCC National Convention & International

Business Opportunity EXPO

United States
Hispanic Chamber of
Commerce

PROGRAMS AND SERVICES

EVENT SERVICES
DEPARTMENT

ment (ESD) encompasses a wide vari-
ety of functions within the USHCC.
These functions range from raising
funds for the Chamber to assisting the
International Trade Department in the
organization of the Miller Brewing

. Procurement Sessions.

It is also responsible for the
planning of the Annual National Con-
vention and Business Opportunity

- EXPO as well as the Annual Legisla-

tive Banquet which for the first time in
our history has been used to raise funds
for the Chamber. In addition to these
functions, the Event Services Depart-
ment must organize the Board of Di-
rectors quarterly meetings as well as
the Miller Brewing Procurement Ses-
sions which are done in cenjunction
with the International Trade Depart-

- ment.- These procurement sessions are

held in six major U.S. cities: Chicago,
Houston, Albuquerque, .Philadelphia,
San Diego and Orlando. The ESD is
also instrumental in procuring re-
sources for the Chamber, being respon-
sible for raising 90% of the USHCC’s
funds. Also, in the spirit of assisting
America’s future Hispanic leaders, the
department works with the Washing-
ton Center to provide exceptional stu-
dents an opportunity to intern with the
USHCC and gain hands on experience

" in one of America’s most exciting cit-

106

ies. The Event Services Department '

plays an integral role in the accom-
plishment of the USHCC’s missions
and objectives.

NATIONAL
CONVENTION

Each year the USHCC holds a Na-
tional Convention ‘and Business Inter-

naﬁonal Opportunity Expo featuring
hundreds of exhibitors engaged in ma-

* jor areas of business such as manufac-
The Event Services Depart-

turing, telecommunications and trans-
portation from the U.S. and abroad.
Hispanic vendors and corporate buyers
do well by attending the Convention
which provides a forum for business
opportunities to flourish. Moreover,
participants can increase their know-
how by attending Business Develop-
ment Sessions tailored to meet the
needs of Hispanic businesses. FEach
year, current topics like Access to
Capital, Dynamics of the ‘Hispanic
Market, Selling to Corporate America,
Basic Masketing for a3 Business on a
Small Budget, Association Manage-
ment and Local Chamber Develop-
ment, Franchising Opportunities, Fed-
eral Procurement Opportunities, Cor-
porate Boards, and the North Ameri-
can Free Trade Agreement addressed

by a group of experts invited by the

USHCC. :

A variety of business development
services 1s available through the
USHCC's headquarters in Washington
D.C. The staff in these offices work
with the USHCC affiliates throughout
the country, providing assistance and
determining which USHCC resources
may be best suited to meet their indi-
vidual needs.

BUSINESS
DEVELOPMENT

The Business Development
Department’s (BDD) primary purpose
is to identify business opportunities for
Hispanic-owned businesses. To do so,
the BDD: 1) maintains direct links
with major corporations and govern-
ment agencies seeking qualified minor-
ity suppliers; and 2) identifies qualified
Hispanic suppliers from across the na-
tion and matches them with corporate

and government buyers.

The BDD gathers data on busi-
nesses for subsequent entry into the
Computerized Vendor Profile Match-
ing System (CVPMS) for matching
purposes. To collect the information,
the department sends individual busi-
nesses the Hispanic Business Profile
(HBP) for completion. As soon as the
information is returned to the USHCC,
it is entered into the CVPMS.

MEMBERSHIP
RESOURCES

The Membership Resources Divi-
sion informs businesses of the advan-
tages of becoming a USHCC member.
Membership is available at various lev-
els--individual, trade association, and
corporate partner, among others. In

addition to direct access to USHCC

programs, members also receive: a list-
ing in the Computerized Vendor Pro-
file Matching System, a National Con-
vention Magazine and other publica-
tions, a newsletter with updates on
Chamber activities, registration dis-
counts for the National Convention
and Opportunities to develop contacts
with business leaders.

INFORMATION
SYSTEMS

The Information Services Depart-
ment with a sophisticated multi-user
computer network provides complete
data processing services to all other de-
partments within the USHCC. This
system enables the Chamber rapid ac-
cess to members, Chamber affiliates,

and- government and business entities -

around the world. Presently on the
drawing board is an electronic bulletin
board system, which will give USHCC
members immediate access via per-
sonal and legislative reports.

H07847

BNy M eyt L e

g

e T AT R Tl T >




'@

PUBLIC
RELATIONS/
GRAPHIC DESIGN

Through its public relations activi-

‘ties, the USHCC keeps Chamber mem-

bers, government officials, the media,
and corporations abreast of the
progress it makes in reaching its goals.
Specifically, the Public Relations Divi-
sion produces publications that include
the newsletter NETWORKING, press
releases, brochures, and even material
on videotape. In addition, contact with
members of the national press has pro-
duced positive coverage of Chamber

activities and Hispanic business issues.

INTERNATIONAL
TRADE

The more than 20 countries that
make up Latin America represent an

immense market for American prod--

ucts.. And U.S. Hispanic entrepre-
neurs, because of their culiural ties to
Latin America, are the link that could
(and should) bring about a dramatic in-
crease in trade between the U.S. and its
neighbors, especially Mexico.

The USHCC has made inter-
national trade one of its primary tar-
gets for growth. While networking

" with representatives from Latin Ameri-

can governments, chambers of com-

merce, and other business associations, -

the USHCC has been instrumental in

opening the doors for Hispanic firms

interested in exporting opportunities.
Already more than 4,000 Hispanic
businesses are engaged in the interna-
tional market, and the USHCC hopes
to help increase the number ten fold.
The most important transition
that the USHCC is engaged in the sup-
port of the North American Free Trade
Agreement (NAFTA) and the initiative
of reaching new channels of economic
understanding for the American
people. Iis objective is to advocate for
the interests of the Hispanic business
community in the process of the inte-
gration of North America.  The
USHCC recommends to Congress, the
public and private institutions involved
in the negotiations for the free trade

" agreement to take legislative initiatives

directéd to ensure the effective partici-
pation of Hispanic Business Enter-

prises (HBEs).

The North American Free
Trade Agreement should include the
creation of a commission with the full
and equal participation of Canada,
Mexico and the United States.
tri-national organization should serve
to safeguard the interests of Canada,
Mexico and the United States as a
whole and not the specific interests of
an individual country. It would ensure
the democratic participation of all the
segments of the population within this
economic community and would have
the authority of promoting the interests
of this economic community in the glo-
bal markets. ]

Also, the USHCC gives its
support to the proposal submitted by
the Governor of Puerto Rico, Dr. Pedro
Rosello, regarding Section 936 of the
Internal Revenue Code. We believe
his proposal will help alleviate. the na-
tional deficit and prevent substantial
harm to Puerto Rico’s economy.

LEGISLATIVE AND
INTERGOVERNMENTAL
AFFAIRS

Day in and day out, the USHCC"

watches over its members’ legislative
and regulatory interests, taking the
leadership in the ‘‘economic rights
moverent of the "90s.”” The USHCC
monitors. legislative and regulatory de-
velopments affecting Hispanic business
interests at a federal, state and local
levels.

COMPUTERIZED
VENDOR PROFILE
MATCHING SYSTEM

Striving to keep up to date on the latest
in electronic information, the USHCC
bas implemented the Computerized
Vendor Profile Matching System
(CVPMS) to facilitate purchasing
age'nts in identifying qualified His-
panic suppliers. ,

By submitting a solicitation to the
USHCC, a corporate or government
buyer can gain access to information
on thousands of Hispanic vendors
stored in a computerized database. All
the pertinent. information a buyer
might need before contacting a poten-
tial supplier is quickly made available
through the CVPMS process. Similar

This
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information to that,included in the Na-
tional Hispanic Business Directory is
available through -the CVPMS, with
the advantage that, with the assistance
of the Business Development Division,
the buyer receives a list of 5 to 10 His-
panic vendors who best approximates
the buyer’s requirements. In this way,
the CVPMS has saved the buyer con-
siderable time and effort in narrowing
down a list of suppliers that initially
could number 50 to 100.

Through the CVPMS, the buyer
also has the option of requesting His-
panic vendoss from certain geographi-
cal areas. Any Hispanic-owned busi-
ness may be included in the CVPMS.
For more information, contact the
Business Development Department at
(202) 842-1212.

NEW CHAMBER
DEVELOPMENT

The USHCC has committed itself to
the fulfillment of its mission--Hispanic
business growth. But to do so the
USHCC must cultivate the grassroots
support that truly gives it the clout to
be known as the national voice of His-
panic business.

The Chamber’s programs and ser-
vices are intended to benefit the indi-
vidual entrepreneur. For this reason,
the USHCC works closely with nearly
200 Hispanic chambers of commerce
and trade associations across the coun-
in delivering these services.
USHCC Directors and Staff are in con-
stant communication with these local

- and state organizations, who caucus at

the National Convention to elect mem-
bers to the USHCC Board, thus having
a direct impact on the policies of the
USHCC. ,

Not to exclude Hispanic businesses
in areas lacking a Hispanic chamber of
commerce, the USHCC also actively
assists those businesses who wish to
coalesce into a new Hispanic chamber
of commerce. For several years now,
the USHCC has made available the
guidebook ‘‘How to Form a Chamber
of Commerce.”” The manual includes
detailed information on a chamber’s
structure, including bylaws, articles of
incorporation, board of directors, se-
curing funding and more. To order a
manual, please call (202) 842-1212.
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1993 USHCC FRI. NITE AT .a
EMPLOYEE OF THE YEAR ‘
. M 1 Central Park :
Beatriz R. Perez e sns: ;
. Event Services Coordinator C-/( .
| . O £. 571h St. ’
' Ms. Perez, a 1991 graduate of the £ S6ih St f
Umiversity of Maryland, College Park, >l( - - P .
graduated magna cum laude with a £.55th St. §
degree in Marketing. Her academic B i ]
accomplishments include: making the E. 54th St. <
Dean’s List for six straight semesters as well as being a Charter 2. & 4- }
Member and first Vice President of the Alumni Chapter of Delta H E. 53rd St. @ ;
Sigma Pi, an International Business Fraternity, at College Park, Z .3 2 ;
- Maryland. Beatriz was also instrumental in providing volunteers E. 52nd St - & "
from Delta Sigma Pi to the 13th Annual National Convention in 8 £. 51 z § {
2 E.51st1 St § ¢ £ ® i
Dallas tast year. Theater 4 = = - i
Our 1993 USHCC Employee of the Year, Beatriz District < e somst B ® s z
Perez, has been with the Chamber since August of 1991. Times z 4 s oM £ :
Beginning with the Chamber as the Executive Assistant to the sq‘;‘"e i g 40th st §O 3 & ;
+ President, Beatriz worked closely with Mr. José F. Niilo, H
President/CEO, on the daily affairs of the USHCC. In May of - . » - United Nations o E
1992, Beatriz was promoted to Event Services Coordinator, under 1. Convention & Visitors Bureau  Directions to ,
the direction of Adela Contreras, Senior Vice President of Event ; S;{ ;:"0" & Towers .
Services, where today she is responsible for assisting with the 1 Museu:x:a(:?;fo dem Art from the NY Hilton & Towers:
coordination of major aspects of the Annual National Convention 5' Radio City Music Hall _Turn right onto the Avenue of the ‘EE
as well as the Annual Legislative Forum & Banquet. In addition, . Rockefcll:.lr Center/ Rainbows  AAmericas, following uatil S0th St.
- Beatriz assists with the organization of the Convention Advisory " NBC Studios’ GE B dg. Turm left onto 50th Street.
Committee Meetings, which take place with major corporate Rainbow is located on the from the NY Sheraton: K
sponsors. Bealriz Perez has been an integral part of the USHCC 65th floor of NBC Studios/ GE  Tum lefl onto Seventh Ave,, then a left E
organization and a stand out among her fellow co-workers. We Bldg., 30 Rockefeller Plaza,  onto 52nd Street. Follow until the
congratulate her on her achicvements and wish her continued across from Radio Ciry Music  Avenue of the Americas. Tumn right. i
SUCCEss i|_1 her future endeavors. . Hall, (212)632-5100 Proceed as above. ;

Una excelente compaia de seguros de salud suplementarios que
fundamenta su €xito en proveer €l mejor servicio a sus clientes

. .
Ofrecemos una variedad
de productos de seguro:

Cuidado de Lal:go Plazo

La decisién sabia e inteligente

N EW. YORK

American Famﬂy L1fe Assurance Company of New York (AFLAC New York)
AFLAC New York, One Marcus Boulevard, Albany, New York 12205

NY-AD 93-37 ESP
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Special thanks
to the _
~ Office of the Mayor
| of New York
| foi all of their assistance iiz '

this year's convention.
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14th Annual USHCC National Convention & International Business. Opportunity EXPO

T Nl b e gy i

United States
Hispanic Chamber of
Commerce

STAFF

José F. Niiio
President / CEO

Adela Contreras
Senior Vice-President/
Event Services

Jorge L Franchi
Senior Vice-President

Finance
José F. Nifo Adela Contreras Jorge L. Franchi
Marco Mendiola President / CEO Senior Vice-President/ Senior Vice-President
Vice President . Event Services Finance

Chamber Operations

Abel Guerra
Vice President
Government Relations

A .

Dok .

e

Reina Rodriguez
Membership Services Coordinator

e i L TR TR ey

L

Beatriz Perez
Events Services Coordinator

Mitra Ara
Assistant to the Sr. VP of Finance ,
' . / Marco Mendiola Abel Guerra
_ Vice-President Vice-President
Hector Porras Chamber Operations Government Relations

International Relations Coordinator

Maryurys Chacon
Event Services Assistant

Catherine Feeser
Public Relations/ Design Coordinator

William R. Gil
Executive Assistant to the President

Gerardo Ruiz
Public Relations Assistant

Pictured from left 1o right: Catherine Feeser,
Hector Porras, Maryurys Chacon, Gerardo

" Ruiz, Reina Rodrigiiez, Mitra Ara, William Gil
’ Not pictured: Beatriz Perez
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We came from all over the country--
some of us were college students, while
others were proud graduates. All of us

shared a common interest in
experiencing life in Washington D.C,,
as . full-fledged employees of the
USHCC. We were going to play an
active and personal role in promoting
the growth of Hispanic business and
leadership. We had the opportunity to
measure our work and abilities with
professionals in the reality of the work
place.

We represented the multiple facets
of the Hispanic community within the
United States:  Different regions,

. ethnic backgrounds,  and lifetime
experiences. We united in D.C. to
learn what it takes to make it in
today’s world.  Through firsthand
witnessing of the inner workings of the
nation’s capitol and the behind-the-
scenes work of the USHCC, we
emerged a litle more weathered, a
little more weary, and a lot more

. skilled. The lessons we learned here -

were not through textbooks or case
studies, but rather from 'a more
demanding teacher: experience.

"~ The USHCC had seven
departments in which interns were
assigned to work. The Event Services
department, headed by Senior Vice
President Adela Contreras and
Coordinator Beatriz Perez, was home

" to Maria del Carmen Dickinson,
Alfredo Mauricio Fraga, Eduardo
Gonzalez, Carolina Hoyos, Elena L.
Laguardia, and Lorenzo Lopez. The
Government  Relations  department,
directed by Vice President Abel
Guerra, was managed by Gigi Ganatra,
Jossie I. Roman, and Richard Torres.
Vice President Marco Mendiola of the
Chamber of Operations department
.worked with intern David Gonzalez,
while Joyce Martinez worked with the
Membership  Services  Coordinator

Reina Rodriguez. Patricia Baifiuelos
worked with the Special Advisor to the
President, Joe Lira. Last, but not least,
intern Michael Toledo worked in the
Accounting Department with Senior
Vice President Jorge Franchi.

Mr.  Andres Alejo currently
attends  Southwest Texas  State
University in San Marcos, Texas,
where he is working towards a degree
in business management. After he
graduates he plans to become a custom
broker.

Ms.
graduated in May from the University
of Texas at Arlington with a BA in
political science, concentrating in
public administration. She plans to
work in an organization or university
where she can better assist the
Hispanic community
education ‘or business. After being in
the work force for a couple of years,
Patricia plans to continue her
education in law school. ,

Ms. Maria del Carmen Dickinson

attends the University of Texas at San

Antonio, where she is working towards
a degree in  marketing and
management.  She plans on enrolling
at St. Mary’s University for a MA in
business.

Mr. Alfredo Mauricio Fraga. is
working towards a degree in
international business and marketing
at Amernican University. - He is

currently a partner in a marketing

firm, whose principle business involves
increasing different  companies’
visibility within the Washington D.C.
community. ~ Mauricio plans to
concentrate his marketing abilities on
the Hispanic community.

Ms. Gigi Ganatra is attending
Albion College in Michigan where she
is working towards a degree in both
international business and Spanish.
After graduation she plans to attend

Patricia Bafiuelos recently

through’

A Summer to Remember
The 1993 USHCC Intern Experience

‘Elena Laguardia
USHCC Summer 1993 Intern

Interns, from lef) to right: Richard Torres, Gigi Ganatra, Alfredo Mauricio Fraga, Elena
L. Laguardia, Michael Toledo, Joyce Marfinez, Patricia BaAuelos, Lorenzo Lopez,
Jossie Romdn, Eduardo Gonzaler, Maria del Carmen Dickinson, David Gonzales,
Carolina Hoyos, Andres Alegjo

graduate school to further her
education in international affairs with
a concentration on Latin America.

Mr. Eduardo Gonzalez attends
Southwest Texas State University in
San Marcos, Texas, where he is
working towards a degree in business

management and a minor in Spanish.

Eduardo plans
business.

Mr. David Gonzalez is currently a
senior at Northern Illinois University,
where he is also the Vice President of
the student body. David hopes to

to open his own

-attend law school and receive a joint

degree in business administration. He
is working towards a BA in French
and Spanish with emphasis in
translation and business, and a minor
in Latin American studies.

Ms. Carolina Hoyos currently
attends Georgetoiwn University, School
of Business Administration, and will
be spending her junior year studying in
Spain. She is working towards a major
in Marketing in conjunction with a
Latin American studies centificate.
Carolina’s future plans are to work in
the business arena with the Hispanic
community in the United States, Latin
America, and Spain.

Ms. Elena L. Laguardia, a native
New Jerseyan, is a public policy major
at Duke University in Durham, North
Carolina.  She hopes to continue
pursuing summer internship
opportunities which involve working
with public relations, media and the
political world. Elena plans to one day
attain a career in one of these fields.

Mr. Lorenzo Lopez currently
attends Rider College in New Jersey,
and is working towards a B.S. in
business administration. Lorenzo
plans on furthering his studies and
increasing his involvement in the
Hispanic community. _

-cont.on page 142
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ER-JOBS FOR PROGRESS, INC. HAS
BEEN IN THE BUSINESS OF "CULTIVATING
" AMERICA'S GREATEST RESOURCE: PEOPLE,"

SINCE 1964. SER NOT ONLY MEANS "TO BE"

’

IN SPANISH, BUT ALSO STANDS FOR SERVICE, %

EMPLOYMENT. AND REDEVELOPMENT.

FOR MORE THAN 28 YEARS, SER HAS GIVEN f
MILLIONS OF HISPANICS THE OPPORTUNITY
TO BECOME LITERATE, EMPLOYABLE, AND

CONTRIBUTING MEMBERS WITHIN THEIR

FAMILIES AND COMMUNITIES.

SER IS A NATIONAL, NONPROFIT
ORGANIZATION WITH EDUCATION

AND TRAINING CENTERS IN 80 CITIES
THROUGHOUT THE UNITED STATES AND
PUERTO RICO. LOCAL SER AFFILITES ARE
FUNDED THROUGH THE JOB TRAINING |
PARTNERSHIP ACT (JTPA). FOR MORE

INFORMATION ABOUT A SER AFFILIATE

AND JTPA TRAINING PROGRAMS IN

YOUR AREA, PLEASE CALL:

800-374-2SER
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TAMACC
‘Business Leadership
' for Texas

The Texas Association of Mexican American Chambers of Commerce
(TAMACC) is a non-profit organization created to promote leadership, eco-

' nomic opportunities and legislative advocacy for the Hispanic business com-
'munity in Texas. TAMACC is the business leader for Texas.

TAMACC was founded in 1975 to encourage opportunities in commerce and’
to organize local programs to improve the economic condition of the Hispanic
population. TAMACC is an association with over 6,000 business members in
28 major Texas cities representmg the interests of over 95,000 Latino busi-
nesses and professmnals '

Oof the $40 billion the U.S. exports to Mexico, Texas has garnered $19 billion
making the Lone Star State the primary trading partner with Mexico.

TAMACC has led the way in Texas for creating exclusive business ventures
between Latino-owned businesses and Mexican companies.

For more information on the burgeoning opportunities created by TAMACC
call (512) 447-9821 or fax (512) 447-9825.

| TAMACC's 19th Annual Convention
- July 1994 - Fort Worth
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The United States Hispanic

Chamber of Commerce

T he Year
m Review

A year of change. The United States
Hispanic Chamber of Commerce

. (USHCC) was washed in a whirlpool

of change this year. As the Clinton
Administration took over the reigns of
government in Washington, D.C., the
environment in which the USHCC ad-
vocates for Hispanic business in
America has been overwhelmed with
vacancies from the Bush administra-
tion and awaits those who are to be ap-
pointed in these key positions. With
this exodus of ‘‘Bushites”” many key
personnel and contacts the USHCC
had in certain departments are gone,
therefore creating a whole new process
of introducing the United States His-
panic Chamber of Commerce and our
goals and objectives. This has been a

. competitive struggle because of the fact

114

that every other organization in the
United States is in the same situation
and everybody is struggling for posi-
tion with the new administration. The
position of the United States Hispanic
Chamber of Commerce and the issues

are extremely important and we have

made great progress with the new ad-
_ministration to insure that the USHCC
and our mission is clearly stated.

CLINTON
ADMINISTRATION

M. José F. Nifib, President/CEO of
the United States Hispanic Chamber of
Commesce, has met with President
Clinton and Vice-President Al Gore,
along with several cabinet members to
discuss how Hispanic Business Enter-
prises can participate with each respec-

tive Department and other issues of
mutual interest.” Issues such as the
availability and accessibility to capital,
government procurement, creating the
Equal Contracting Opportunity Com-
mission (ECOC), 8(a) Implementation

"and Certificates for Hispanic Business

Enterprises and SES Positions for His-
panics, were just a few topics discussed
with the following cabinet members:
Secretary Ron Brown, Secretary Rich-
ard Riley, Secretary Donna Shalala,
Secretary Henry Cisneros, Secretary
Robert Reich, Secretary Federico Peiia,
Attorney General Janet Reno, and U.S.
Trade Representative Mickey Kantor.
The USHCC is committed to continue
promoting Hispanic business participa-
tion with government agencies by fo-
cusing on issues facing the Hispanic
business community.

SMALL BUSINESS
ADMINISTRATION

One of the major changes of the Bush

. Administration which affected small

business in America was the change of
administrators within the Small Busi-
ness Administration (SBA). Mr.
Erskine B. Bowles, an accomplished
small investment banker from North
Carolina, was President Clinton’s
choice to head the SBA. . The USHCC
for one and a half years has been bat-
tling with the SBA on issues of 8(a)
procurement, loan distribution, and
Hispanic employees in higher manage-

ment within the agency. For the past '

few years, there has been a drastic de-
crease of Hispanic employees within
the agency, a continued problem with

the 8(a) system and a poor level of
loans to Hispanics. The USHCC in
coalition with other Hispanic organiza-
tions continues to bring these issues to
the administrator and to the President
of the United States for action to rectify
this most serious situation. It is with
great hope that this administration will
end the years of troubles Hispanics
have endured with the SBA. We are
not asking for special treatment, just
an equal opportunity to contribute to
the advancement of the SBA and His-
panic business enterprises. A busi-
nessman for many years, Mr. Bowles is
familiar with the daily operations of
small business. He has agreed to work
with the USHCC to obtain our goals
and to resolve conflicts.

OFFICE OF
SMALL AND
DISADVANTAGED
BUSINESS
UTILIZATION

In this~ same focus, this year the
USHCC has increased its interaction
with the directors of the Offices of
Small and Disadvantaged Business
Utilization (OSDBU) in each depart-
ment and agency of the government. It

is the objective of the USHCC to create

a greater awareness of OSDBU of His-
panic companies which can meet their
needs for products and services. It is
through this stronger interaction with
the OSDBUs that the USHCC can cre-
ate a more solid channel of communi-
cation of opportunities for Hispanic
business. The USHCC is also working
closely with these directors for the
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The USHCC Board of Directors on their visit to

Mexico

proper administration and structure of
their departments within their govern-
mental entities. We look forward to a
greater alliance and more opportunities
from this effort.

ADDRESS CHANGE

The USHCC also underwent a physi-
cal change as it moved its national
headquarters from 2000 M Street to
1030 15th Street NW, Suite 206,
Washington D.C., 20005. The phone
number also changed to (202) 842-
1212, (202) 842-3221 fax. This physi-
cal change has placed us at the nucleus
of the central business district, three
blocks from the White House. We exs
tend an invitation to all those visiling
the Washington D.C. area to visit our -
offices.

CORPORATE
AMERICA

* With an increase of awareness of the -

Hispanic market to levels never seen
before, opportunities for Hispanic busi-

* nesses in America have also increased.

With a consumer buying power of His-
panics reaching in excess of $190 bil-
lion, the Hispanic consumer has be-
come a key factor in the American
economy. As Hlspamcs ‘become the
target of Corporate America’s advertis-
ing and as their monies flow into their
coffers, Corporate America has a re-
sponsibility to the Hispanic population
for a reinvestment into the communi-
ties. Hispanic employment and in-
volvement in the decision making pro-
cess of major corporations who prosper

L kAe v ewae | A ay s e

from the Hispanic market is a major is-
sue at the USHCC. This year the
USHCC is striving for Hispanic repre-
sentation in Corporate America reflec-
tive of their markets.

PROCUREMENT
MATCHING
SEMINARS

This interaction with Corporate
America and the United States His-

. panic Chamber of Commerce creates a

powerful alliance for the procreation of
business opportunities for members of
the Chamber. This year the United
States Hispanic Chamber of Commerce -
with the cooperation of Philip Morris

- Companies Inc., Miller Brewing Com-

pany and MCI Telecommunications
has embarked on a major effort to
match Hispanic suppliers of products
and services to corporations who. re-
quire their services. Five ‘of six re-
gional seminars, located in Houston,

‘Albuquerque, Chicago, Orlando, and

Philadelphia, have taken place; the
sixth, San Diego, is tentatively sched-
uled for October. These sessions suc-
cessfully allowed our partner compa-
nies to be maiched with Hispanics.
The USHCC wishes to extend its
thanks to Philip Morris Companies
Inc., Miller Brewing Company and
MCl Telecommunications for their

participation in the ‘USHCC-Miller

Brewing Company National Business
Matching Sessions.

TRILATERAL
CONFERENCE

On March 18-19, 1993 the USHCC
participated in the Second Annual Tri-
lateral Conference of Chambers of
Commerce from the United States,
Mexico, and Canada hosted by
CANACO in Monterrey, Mexico. In
attendance were such notables as the
Honorable Ron Brown, U.S. Secretary
of Commerce and Dr. Jaime Serra
Puche, Secretary of Commerce for
Mexico, who spoke on the opportuni-
ties and challenges to the NAFTA. In
addition, a trade show and several
seminars helped educate conference at-
tendees on the benefits of NAFT A.
The USHCC invited its membership

from across the United States -and

Puerto Rico to be part of the delegation.

of chamber officials and
businesspeople. Representatives from
over 25 Hispanic Chambers of Com-
merce served our delegation, as well as
over 100 Hispanic business owners.
The members of the USHCC delega-
tion all participated in the Trilateral
Conference and created possible busi-
ness ventures for their Chambers of
Commerce and companies. The
USHCC delegation left the Conference
with business contacts and *‘real’’ con-
tracts, thus promoting Hispanic busi-
ness and International Trade.

LEGISLATIVE
FORUM

The United States Hispanic Chamber

of Commerce held its Third Annual
Legislative Forum and Banquet at the
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Capitol Hilton in Washington
D.C. on April 15, 1993, The
USHCC hosted a vibrant crowd of His-
panic men and women, corporate rep-
resentatives, and leaders of local and
state chamber affiliates all gathered to
address issues from their Hispanic
business commu
nities to their national policy makers.
The two day event began with an open-
ing reception hosted by the Mexican
Embassy, where in his first official
duty as the Mexican Ambassador to the
United States, His Excellency Jorge
Montaiio, addressed USHCC members
and invited guests. During the Thurs-
day morning breakfast, White House
Director of Intergovernmental Affairs,
Ms. Regina Montoya welcomed forum
participants to Washington D.C. The
keynote speaker of the 1993 USHCC
Legislative Forum and Banquet was
- Ms. Laura D’Andrea Tyson, President

The USHCC travels

to Spain to meet
with the leaders of the

. Chambers of Commerce

- derstand. We enthusiasti- - §

Clinton’s Economic- Counsel Chair-
woman,

NAFTA

- One*of the nation’s biggest legisla-

tive concerns has been the North
American Free Trade Agreement
(NAFTA). The United States Hispanic
Chamber of Commerce has been con-
sistent in its unconditional support for
NAFTA. NAFTA is a job creator. It
opens new markets in
which we can compete; a
marketplace which we un-

cally support NAFTA.
President Clinton has given

his support to NAFTA,
however, we are aware that

Anheuser-Busch Companies Inc. and
members of the USHCC Board of Directors
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he is negotiating parallel agreement in

“the areas of the emvironment, labor,

and import surges.

The USHCC’s support of NAFTA

-is based upon the following:

~ 1.The unprecedented business
opportunities that will be created for
US Hispanic business owners, and,
2.To maintain and stimulate
relationships with Mexico’s  busi-
ness leadership in order to achieve
contracts, agreements, joint ventures,
and investment for Hispanic-owned
businesses.

United States Hispanic owned busi-
nesses, over 650,000 strong and the
providers of hundreds of thousand of
jobs in our community, are the vehicles
by which the Hispanic Community
benefits from NAFTA. The impact of
NAFTA will effect the sectors cur-
rently competing in Mexico. Accord-
ing to the office of the US Trade Rep-
resentative, over 75% of the total sales
realized by Hispanic-owned businesses
are in these sectors.

Recognizing that NAFTA creates an
expanded market consisting of 362
million consumers, 80 million of them
in Mexico, the USHCC has initiated
efforts that will provide Hispanic busi-
ness owners with the tools necessary to
compete. Hispanic business owners
pursuing opportunities within NAFTA,

follow avenues that have been forged

by the USHCC and its members.
TAX CODE 936

The USHCC has joined a campaign to

preserve the status of IRS Tax Code

H07857
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The USHCC Board of Directors and President of
Mexico Salinas de Gortari

936, a tax code which is vital to the
economy of Puerto Rico. In late April,
the USHCC accompanied the Honor-
able Pedro Rosello Gonzalez, Governor
of Puerto Rico, to the Senate Finance
Hearing where the Governor testified
in support of 936 and introduced his
new proposal.on 936. We are cur-
rently and will continue working with
the Governor’s office in. Washing-
ton to fight the threatened repeal of
Tax Code 936.

FRIENDSHIP AND
COOPERATION
AGREEMENT

Early in July, the United States His-
‘panic Chamber of Commerce made a
special trip to Spain to.sign a Friend-
ship and Cooperation Agreement

tions were greeted by the Director of
CSC, Sr. Fernando Gomez Aviles-
Casco.  The itinerary consisted of
meetings with Mexican dignitaries in-
cluding Dr. Fernando Luis De Lanzas,
Director of Instituto de Comercio Exte-
rior (ICEX) and Sr. Valentin Laiseca,
Director de Comercio Exterior. This
agreement exemplifies this year’s
theme ‘‘Building Bridges of Opportu-
mty’’. The USHCC maintains agree-
ments with Mexico to strengthen the
bridge of opportunity for business. Or-
ganizations - as  CONCANACO,
CANACO Mexico City, CONCAMIN
and CONACINTRO continue a solidi-
fied effort to promote commerce, free
trade and the USHCC's ‘‘Sanchez to
Sanchez to Smith’’ initiative.

with * the Consejo Superior de
Camaras de Comercio Industria y
Navegacion de Espafia (CSC).
Friendship, commercial, invest-
- ment, and-touristic relationships
will be enhanced between Spain
and the Hispanic community of
the United States of America with
this agreement. Also, the agree-
ment will serve to motivate inter-
national trade and investment.
José F. Niiio, President/CEQO and Mr.
Abet Guerra, VP/Government Rela-

Mr. -

The USHCC signs
the agreement with
the Chambers of

Commerce of
Spain

INTERN PROGRAM

Throughout the ‘year, the USHCC
extends opportunities to students
from all over the country to be ac-
tively involved with Chamber activi-
ties. During the course of this year,
the USHCC had a total of 16 interns.
Since the intern program began in
1990, there has been an increase of
students participating. While at the
USHCC, interns are placed in vari-
ous departments thereby gaining ex-
perience in governmental relations,
public relations, international busi-
ness, and dealing with Hispanic
Business and Corporate America. It
is another objective of this program
to expose the interns to a real world
working environment in which they
must deal with deadlines, interdepart-
mental diplomacy, human resource
management, problem solving, and
other issues impacting the daily corpo-
rate world not taught in our educa-
tional institutions. Many interns leave
the’ USHCC with the confidence fo
work within the corporate environ-
ment. We at the USHCC are proud
that we can contribute to the educa-
tional process of our future Hispanic
business and political leaders.

CONCLUSION

All in all during this past year changes
have been challenges for the USHCC,
challenges that we have always been
ready to meet head on. The people

may change, the environment may
change, but the mission and goals of
.the United States Hispanic Chamber of
Commerce remain constant.
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. the other:

By the year 2000, Hispanics will
make up the single-largest ethnic
group in the United States. We are our
'own greatest untapped resource...

Imagine if there existed a national
organization whose goal it was to edu-
cate and prepare our young Latino
adults to own businesses and to be pro-
fessionals. Imagine if this organiza-
tion was a voluntary, not-for-profit cor-
poration that actually inspired entre-
prencurial thinking, aided students in
getting financial support for school,

and then coupled them with mentors

within their field of interest. Finally,
imagine if this organization main-
tained a relationship with these men-
tors, so that each would benefit from
the mentor would be as-

- sured of getting motivated, top notch

students, and the organization would
have someone who would show their
students, and the organization would
have someone who would show their
students “‘the ropes.”” The student
would be like an apprentice or intern,
with the mentor introducing the stu-
dent to his/eér network of colleagues.
The student would thus have a head
start when he/she graduated from
school or opened a business. And
imagine if it was run entirely by His-
panics, for Hispanics.

Wouldn’t that be an outstandmg

idea?
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Well, that is exactly the idea be-
hind the United States Hispanic Junior
Chamber of Commerce. Make no mis-
take, this idea is not a new one, and in
fact, it’s really a compilation of several
that have already succeeded for a vari-

The United States Hispanic Junior
Chamber of Commerce:

Anldea Wse Trme Has Come

Mark Rodn guez
Vice President, United States Hispanic Junior
Chamber of Commerce

ety of other ethnic groups.

Before 1 tell you more about the
Chamber and #s history, let me tell
you this: If a survey were to be taken,
asking how many of us (Hispanics)
would support an organization whose
goals are that of the Junior Chamber’s,
an overwhelming number of us would
say, ‘‘yes.”” However, when those
same people are asked to actually show
their support, most (let me put this
gently) don’t quite have the same en-
thusiasm. And that has always been
the underlying problem. We don’t like
to admit it, but it is true.

Don’t get me wrong, there are
groups out there who help our youth,
but they are not coordinated, and only
take the process part of the way. And
let us not forget that many of these or-
ganizations represent only specialized
sections of our combined peoples.
There needs to be one group that looks
out for all of our interests. We are one
group, and the sooner we start thinking

that, the quicker we will rise in eco--

nomic and political power. The Junior
Chamber is designed to bring us to-
gether, and not in dribs or drabs, but in
massive numbers. How will it accom-
plish this?

The USHICC was conceived sev-
eral years ago, by a couple of Hispanic
students from various geographical and
occupational areas. We got together
and wondered why Hispanics did not
do what other ethnic groups had done
in the past: help their own on a large
scale, but on a one-to-one basis. We
all had diverse career objectives, and
we had come upon them ourselves; no
one was saying to us, "you can do it.
I'l} show you how.”” So, we took it
upon ourselves to start an organization

that would do just that: give our
youths the incentive, and then actually
help them reach their aspirations. The
problem was finding businessmen and
other professionals who would be men-

tors, who would help us procure mem- .

bers.

The chamber, in full realization,
will be a totally comprehensive, com-
plex organization. But as we are still
in an embryonic stage, in a nutshell,
these are the Chamber’s basic goals:

*Developing entrepreneuriai think-
ing among Hispanic youth and
young adults.

+Providing information and assis-
tance on the availability of  pri-
vate and public financial support
for members.

+Creating and maintaining mentor
and internship programs.
*Initiating networking opportuni-
ties in the private and public sec-
tors between members and inde-
pendent businesses and employers.
*Advocating for members and
Latino youth by affecting legisla-
tion which impacts  upon the
_goals and efforts of the USHICC.

Eventually, we will have a national
mentor bank, have a national data
bank of financial aid for our students.
and major corporate sponsorship.

Imagine that.

Why imagine, when you can make it
happen?
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USHCC National Convention & International Business Opportunity EXPO

United States
Hispanic Chamber of
Commerce

HISPANIC
CHAMBERS

ARIZONA

Arizona Hispanic Chamber of Commerce
2400 North Central Avenue Suite 303
Phoenix AZ 85004-1314
Mr. Arthur B. Othon, President
(602) 252-1101 /(602) 252-6110 fax

Tucson Metropolitan Hispanic Chamber of
Commerce
P.O. Box 2163
Tucson AZ 85711
Mr. Agustin Garcia, President .
(602) 620-0005 / (602) 884-9007 fax

CALIFORNIA

Alameda County Hispanic Chamber of
Commerce
1073 Centrai Blvd.
Hayward CA 94542
M. Felix Galaviz, President
* (510) 888-2330

California Hispanic Chambers of Comnferce
150 Executive Park Bivd.
San Francisco CA 94134
Mr. Manuel A. Rosales, President
(415).905-6869./(415) 905-6871 fax

Camara de Comercio Mexico-Americana de
Oakland
3801 Foothill Boulevard
Oakland CA 94601
Mr. Vicente Perez, President
(510) 536-0341

Central California Hispanic Chamber of
. Conumerce
1900 Mariposa Mall, Suite 100
Fresno CA 93721
Mr. Francisco Mata, President
{209) 485-6640 / (209) 233-3709 fax

Coachella Valley Mexican-American Chamber of

Commerce
P.O. Box 1874
Indio CA 92202
Mr. Manny Sanchez, President
: (619) 324-4040
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For information on joining ény of the organizations listed, mail the form on

Fontana Hispanic Chamber of Commerce
P.O. Box 3944
Fontana CA 92335
Mr. Anastacio Lozada, President
(714) 355-6721

Gilroy Hispanic American Chamber of’
Commerce
P.O. Box 1221
7787 Monterey St., Suite A
Gilroy CA 95020
Mr. Roberto Ledezma, President
(408) 848-5780

Greater Riverside Hispanic Chamber of
Commerce
P.O. Box 5872
Riverside CA 92507
Mr. Andres Soto, President
(714) 682-7288 / (714) 683-2670 fax

Hispanic Business Association
Greater Long Beach CA
2475 Oregon Avenue
Long Beach CA 90806
Mr. Roberto Uranga, President
(310) 590-7334 / (310) 590-7490 fax

Hispanic Chamber of Commerce
Contra Costa County
. P.O.Box 5396
- Concord CA 94524
Mr. Skip Solorzano, President
(510)806-8040 / (510) 229-0309 fax

Hispanic Chamber of Commerce
" of Marin County
P.O. 4423
San Rafael CA 94913
Mr. Al Aramburu, President
(415) 457-4260 / (415) 495-1978 fax

Hispanic Chamber of Commerce
of Orange County
116-A W. 4th Street, Suite 5
- Santa Ana CA 92702
Mr. Frank Dominguez, President
(714) 953-4289 / (714) 953-0273 fax

Hispanic Chamber of Commerce
- of San Mateo County
P.O, Box 4462
Burlingame CA 94011
Mr. Tom Navarro, President
(415) 371-4133 / (415) 579-2424 fax

Hispanic Chamber of Commerce
of Santa Clara Valley
380 N. First Street, Suite 201
San Jose CA 95112
Mr. Tony Marine, President
(408) 298-3708

Hispanic Chamber of Commerce
of Stanislaus County
P.O. Box 1624
6035 H Street
Modesto CA 95354
Mr. Frank Lopez, President
(209) 575-2597
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Inland Empire Hispanic Chamber of Commerce
of San Bemardino
P.O. Box 7300
San Bernardino CA 92411
Mr. John Olivas, President
(714) 888-2188

- Intgmational Chamber of Commerce
of San Ysidro
318 E. San Ysidro Boulevard Suite A
San Ysidro CA 92073
Mr. Alberto R. Garcia, President
(619) 428-9530

Kem County Hispanic Chamber of Commerce
1401 19 Street Suite 125
Bakersfield CA 93301
Mr. Manuel Arriola, President
(805)328-0730/(805) 326-1628 fax

Latin Business Association
5400 E. Olympic Boulevard Suite 130
Los Angeles CA 90022
Ms. Ana Barbosa, President
(213) 7214000/ (213) 722-5050 fax

Latino Chamber of Commerce of Compton
P.O. Box 449 '
Compton CA 90223
Mr. Gomono Sanchez, President
(310)638-1763/(310) 638-1615 fax

Madera County Hispanic Chamber of Commerce
' P.O. Box 526
Madera CA 93639
Mr. Danny Garcia, President
(209) 674-7917

Merced County Hispanic Chamber of Conunerce
301 West 18th Street, Suite 202
Merced CA 95340
Mr. Albert Romero, President
(209) 384-2707

Mexican American Business & Professional
Association
¢/o UCSD Administrative Computing
La Jolla CA 92093
Mr. Roger Talamantez, President

Mexican American Chamber of Commerce
of Ventura County
P.0O. Box 426
Oxnard CA 93032
Mr. Robert Sanchez, President
(805) 486-0266 / (805) 385-3342 fax

Mexican Chamber of Conunerce
of Los Angeles County
125 Paseo De La Plaza #404
Los Angeles CA 90012
Mr. Eduardo Diaz, President
(213)688-7330/(213) 688-7562 fax

Monterey County Hispanic
Chamber of Conunerce
623 East Alisal
Salinas CA 939035
Mr. Raul Chavez, President
(408) 758-1155/(408) 758-5819 fax
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Moreno Valley Hispanic Chamber of Commerce
25882 Delphinium Avepue
Moreno Valley CA 92553
Mr. Dolores Kotts, President
(714) 485-8798

Pajaro Villey Hispanic Chamber of Commerce
P.O. Box 1748
Watsonville CA 93077
Mr. Joe Moreno, President
(408) 722-5550

Pomona Valley Hispanic Chamber of Conmerce
998 N. Garey Avenue
Pomona CA 91767
Mr. Manue] Castillejos, President
(714) 629-9980 / (714) 620-0110 fax

Sacramento Hispanic Chamber of Comumerce
P.O. Box 161933
Sacramento CA 95816
Mr. Samuel C. Perez, President
(916) 925-1925

San Diego County Hispanic
v Chamber of Conunerce
1247C Street
San Diego CA 92101
Mr. Jesse Navarro, President
(619) 529-1046 / (619) 268-1790

San Francisco Hispanic Chamber of Commerce
2601 Mission Street, 9th Floor
San Francisco CA 94110
M. Carlos Quiroz , President
(415) 647-0224 / (415) 282-3320 fax

Santa Cruz County Hispanic
Chamber of Commerce
P.O.Box 187 |
Watsonville CA 95077 -
Mr. Dennis Ortiz; Director-

Santa Paula Chamber of Commerce
.O. Box !
Santa Paula CA 93060
Ms. Peggy Jinsen, President
(805) 525-5561

Solano/Napa County Hispanic
Chamber of Commerce
P.O. Box 2723
Fairfield CA 95403
Mr. Manuel Cosme, President
(707) 448-1203/ (707) 448-6528

Sonoma County Hispanic Chamber of Comunerce
. P.O. Box 11392
Santa Rosa CA 95406
Mr. Carlos Tamano, President
(707) 526-7744/ (707) 576-1976

Stockton Mexican American
Chamber of Commerce
110 N. San Joaquin Street, Suite 302
Stockton CA 95202-2405
Mr. Andrew Ysiano, President -
(209) 943-6117/(209) 943-0014

The Greater Palm Springs Hispanic
Chamber of Commerce
1975 Mark Leslic Drive -
Palm Springs CA 92264
Mr. Tony C. Aguilar, President
(619)776-2274 / (619) 564-0394

United Hispanic Chamber of Commerce
120 N. Euclid Avenue
Ontario CA 91762
Mr. Raul Avila, President
(714) 984-6877 / (714) 986-2837

United States-Mexico Chamber of Commerce
555 S. Flower Sireet, 25th Floor
- Los Angeles CA 90071-2236
Ms.Rachel Mulléns, Pacific Chapter
(213) 623-7725 / (213) 623-0032
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Y olo County Hispanic.Chamber of Commerce
© 416 Main Street
Woodland CA 95695
Ms. Jo Roman, President
(916) 668-0966 / (316) 666-3461 fax

COLORADO

Colorado Springs Hispanic
Chamber of Commerce
P.O. Box 2014
Colorado Springs CO 80901
Mr. Rey Hurtado, President
(719) 635-5001/ (719) 630-6020 fax

Hispanic Chamber of Commerce Inc
{Denver CO)
930 West 7th Avenue
Denver CO 80204
: Mr. Dan Rodriguez, President
(303) 534-7783 /(303) 595-8977 fax

Latino Chamber of Commerce of Pueblo
1004 W. Abiendo
Pueblo CO 81004
Mr. Michael Ortiz, President
(719) 542-5513

CONNECTICUT

Connecticut Hispanic Chamber of Commerce .
253 Main Street
Hartford CT 06106
Mr. Carlos Lopez, President
(203) 247-2666

DISTRICT OF COLUMBIA

Greater Washington Ibero-American
Chamber of Commerce
1730 Rhode Island Avenue, NW, Suite 1112
Washington DC 20036
Mr. David Ferandez, President/Chairperson
(202) 728-0352 / (202) 728-0768 fax

The United States Mexico Chamber of Cormmerce
1730 Rhode Island Avenue, NW, Suite 1112
Washington DC 20036
Mr. Duane H. Zobrist, President
(202)296-5198 / (202) 728-0768 fax

FLORIDA

Argentine-Florida Chamber of Commerce
80 SW 8th St., Suite 1800
} Miami FL 33130
Mr. Andres De Fortuna, President
(305)371-6644 /(305)371-3812 fax

Camara de Comercio Latina de la-Bahia de
Tampa
P.O. Box 15722
. Tamipa FL 33684
Ms. Irma Witlcut, President
(813) 875-3060

Chilean-American Chamber of Commerce
6100 S.W. 45 St.
Miami FL 33155
Ms. Marta Guillett, President
(305) 347-7316 / (308) 381-9982

Colombian American Chamber of Conunerce of
Greater Miami
280 Aragon Avenue
Coral Gables F1. 33134
Mr. Eduardo Castro, President
(305) 446-2542 / (305) 448-5028

Hialeah Latin Chamber of Commerce
& Industries
1840 W. 49 Street, Suite 410
Hialeah FL 33012
Mr. Mandy Llanes, President
(305) 828-9898 / (305) 828-9777 -

Hispanic American Business
Association of N. FL.
P.O. Box 23037
Jacksonville FL 32241 -
Mr. Jorge Hernandez, President
(904) 296-3200

Hispanic Chamber of Comumerce
of Central Florida
P.0. Box 1297
Orlando F1. 32802
Mr. Conrad Santiag, President
(407) 649-4322 / (407) 649-1380

Latin American Chamber of Commerce
of Lower K
P.O. Box 629
Key West FL 33040
Mr. Arturo Espinola, President
(305) 294-6156

Latin Chamber of Commerce of USA
(CAMACOL)
1417 W. Flagler Street
Miami FL 33135
Mr. Luis Sabines, President
(305) 642-3870/ (305) 642-0653 fax

South Florida Puerto Rican Chambcr
of Commerce
3191 Coral Way, Suite 644
Miami FL 33145
Mr. Luts De Rosa, President
(305) 461-1948 / (305) 446-0082

SW Florida Hispanic Chamber of Commerce
P.O. Box 1374
Cape Coral FL. 33910
Mr. Guido Minaya, President
(813) 549-8701

United States-Mexico Chamber of Conunerce
c/o Merrill Lynch, 150 Alhambra Circle,
Penthouse
Mianu FL 33134
Mr. Ruben Navarro, President
(305) 754-7541

GEORGIA

Atlanta Hispanic Chamber of Commerce
550 Pharr Road, NE Suite 225
Atlanta GA 30305
Ms. Carmen Estrada Valdez, President
(404) 264-0879 / (404) 676-5631

HAWAII

Hawaii Hispanic Chamber of Commerce
720 Iwilei Road, Suite 302 .
Honolulu HI 96817
Mr. Jose Villa, Vice President
(808) 537-1692 / (808) 533-6488 fax

ILLINOIS

Back of the Yard Business Association
1751 W..47th Street
Chicago IL 60609-3889
Ms. Marina Rey, Administrative Assistant
(312) 532-4416 / (312) 254-3525 fax

Cermak Road Chamber of Commerce & Industry
2846 West Cermak Road
Chicago IL 60623
Mr. Frank Cummings, President
(312) 254-6565 / (312) 254-6837 fax

Chicago Avenue Business Association
755 N. Ashland
Chicago IL 60622
Mr. Milton Fields, President
(312) 733-4002

Cosmopolitan Chamber of Commerce
1326 Sonth Michigan Avenue
Chicago 1L 60605
Ms. Consuelo Pope, President
(312) 786-0212/ (312) 786-9079 fax
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Cuban American Chamber of Commerce of
illinois
3330 North Ashiand
Chicago JL 60657
Mr. Luis Martinez, President
(312)248-240/ (312) 292-4609 fax

Guatemalan/Central American Chamber of
Conunerce
1608 N. Milwaukee, Suite 505
Chicago IL 60647
Mr. Rene Noriega, President
(312) 379-1860/7 (312) 379-1006 fax

Hispanic American Construction Industry
Assoctation
I East Erie, Suite 520
Chncago IL 60611
M. Rodrigo de Escoto, President
(312) 786-0101 / (312) 786-0104 fax

Latin American Chamber of Commerce
2539 N. Kedzie, Suite 11
Chicago IL 60647
Mir. Lorenzo Padron, President
(312) 252-5211/(312) 252-7065 fax

Little Village Chamber of Conunerce
3610 W. 26th Street
Chicago IL 60623

Mr. Jose Perez, President
(312) 521-5387/(312) 521-7103 fax

Mexican American Chamber of Commerce
of 1L, Inc.
2635 West Cenmak Road
Chicago IL 60608
Mr. Jorge Loera, President
(312) 854-3976

North-Pulaski Chamber of Commerce
1620 North Pulaski
Chicago IL 60639
Ms. Virginia J. Ojeda, President
(312) 489-1699

Old Milwaukee Avenue Chamber of Commerce
1532 N. Milwaukee Avenue, 2nd Floor
Chicago IL 60622
Ms. Joan Welch, Executive Director
(312) 384-2672 / (312) 384-2672 fax

Puerto Rico Chamber of Commerce
1237 N. Califomia
Chicago IL 60622

Mr. Nestor Montalvo, President
(312) 486-1331

INDIANA

Greater Ft. Wayne Hispanic Chamber of
Commerce
826 Ewing Street
Fort Wayne IN 46802
" Mr. Herb Hernandez, Secretary
(219) 422-6697 / (219) 426-7232 fax

Indiana Hispanic Chamber of Commerce/
Indianapolis
Indianapolis IN 46206
Mr. Charlie Garcia, President
(317) 240-1064 / (317) 571.9509

LOUISIANA

Baton Rouge Chamber of Commerce
1015 Pittsburg Avenue
Baton Rouge LA 70802-4237
M. Robert Moreno, President
(504) 387-5059 /(504) 388-9509 fax

Gulf Coasl Intemational Hispanic Chamber of
Conumerce
3501 Chateau Boulevard, Suite #C-114
Kenner LA 70065
" Dr. Vinicio E. Madrigal, President
(504) 466-1315/(504) 466-1162 fax

Louisiana Hispanic Chamber of Commerce
P.O. Box 5985
) Metairie LA 70002
Mr. Mario R. Zeron, Sr., President
(504) 834-3217/(504) 455-8111

MASSACHUSETTS

Hispanic- American Chamber of Comumerce, Inc.
283 Franklin Street
Boston MA 02110
Mr. Tomas R. Dominguez, Chairman
(617) 431-8776

The Greater Lawrence Chamber of Commerce.
264 Essex Street’
Lawrence MA 01840-1496
Mr. Joseph Bevilacqua, Chairman
(508) 686-0900 / (508) 000-0000

MARYLAND

Hispanic Business Council Chamber of
Commerce
P.0. Box 2274
Gaithersburg MD 20879
Mr. Emest Acosta, President

Maryland Hispanic Chamber of Conunerce
P.O. Box 11286
Baltimore MD 21239
Mr. Ed Acevedo, President
(410) 296-4732

MICHIGAN

Flint Hispanic Chamber of Comnmerce
202 E. Boulevard Drive, Suite
320 Flint M1 48503
Mr. Sixto Olivo, President
(313)239-4417"

Greater Lansing Hispanic Chamber of Commerce
106 West North Street
Lansing M1 48906
Ms. Linda Bevanvides-Sanchez, President
(517) 482-9144

Hispanic.Chamber of Comunerce of Michigan
7101 Clyde Park Avenue, S.W.
"~ Grand Rapids MI 49509
Mr. Francisco Vega, President
(616) 455-8093

~ Michigan Hispanic Chamber of Commierce
© 11449 Timkin Avenue
Warren MI 48089
Mr. Facundo Bravo, Chairman.
(313) 754-4920/(313) 754-3818

Mid-Michigan Hispanic Business Association
"3075 Shattock Road, Snite 625
Saginaw MI 48603
Mr. Giiberto Olivarez, President
(517)781-5231

West Michigan Hispanic Chamber of Commerce
300 Mowuroe Avenue, N.W. City Hall, Room 420
Grand Rapids MI 49503
Mr. Nicholas Garza, Chairperson
(616) 456-3659 7 (616) 456-2695 fax

MINNESOTA

Minnesota Hispanic Chamber of Commerce
: 209 W. Page Street, #211
St. Paul MN 55107
Mr. Richard Aguilar, President
6 12) 222-0565 /1 (612) 290—6968 fax

MISSOURI

Hispanic Chamber of Commerce of Greater
Kansas City
1100 Pennsylvania
. Kansas City MO 64105
Ms. Estella Morales, President
(816) 221-5772 / (816) 474-0619 fax

Hispanic Chamber of Conumerce of Metro.
St. Louis
720 N. Tucker, Suite
601 St. Louis MO 63101-1162
Mr. Michae! Zambrana, President
(314) 256-9698

NEW JERSEY

Asociacion de Comerciantes Colombianos de N.J.
" 5919 Bergen Line Avenue
Union City NJ 07083
Mr.Orlando Gallo, President

Bcrgen County Hispanic Chamber of Commerce
P.O.Box 11
Englewood NJ 07631
Mr. Ed Aquiles, President
(201) 569-0000 / (201) 447-7176 fax

Camara de Comercio Latina de Elizabeth
544 Elizabeth Avenue, 2nd Floor
Elizabeth NJ 07206
Mr. Jose' A. Maldonado, President
(908) 289-0677

Camara de Comercio y Prof. Hispana de Paterson
488 Broadway
P.O. Box 2435
Paterson NJ 07509
Mr. Marcial Hucrtas, President
(201) 881-8331

Camden County Hispanic-American
Chamber of Comunerce
P.O. Box 428
Collinswood NJ 08108
Mr. Roberto Miliner, President
(609) 858-9211/(609) 858-7286

Englewood Hispanic Chamber of Commerce
6 James Street
Englewood NJ 07631
Ms. Aracelly Patino, Vice President
(201) 567-2659

Greater New Brunswick Hispanic Merchants
Association
286 Somerset Street
New Brunswick NJ 08901
Mr. Harry Ayala, President
(908) 745-2404 / (908) 828-4546 fax

Hispanic American Chamber of Commerce Inc
248 Monroe Street
Passaic NJ 07055
Mr. Luis Perez, President
(201) 472-8333/(201) 470-8465 fax

Hispanic American Chamber of Commerce of
Essex County
P.O. Box 9146
. Newark NJ 07104
Mr. Franklin Montalvo, President
(201) 484-7058 / (201) 484-0204 fax

Hispanic American Chamber of Commerce
of N.J.
221 Rector Street
Perth Amboy NJ 08861
Mr. Anthony Santana, Jr., Executive Director
(908) 826-0932/(908) 826-1371 fax

Hispanic Junior Chamber of Commerce of
Hudson
P.O. Box 112
North Bergen NJ 07047
Mr. Cristobal Castaneda, President
(201) 863-1187/(201) 863-3735 fax

Latin American Chamber of Commerce of
Central Jersey
514 E. Third Street
North Plainfield NJ 07060
‘Ms. Flor M. Gonzalez, President
(908) 561-4754 / (908) 754-9590 fax
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Latin American Economic Development
Association
501 Cooper Street
Camden NJ 08102
Mir. Carlos Peraza, Executive Director
(609)338-1177 1 (609) 338-0321

Morris County Hispanic- American Chamber of
Commerce
27 Freeman Street
West Orange NJ 07052
Mir. Joln Sanchez, President
(201) 535-4095

Spanish Mercantile Federation, Inc.
4113 Palisades Avenue
Union City NJ 07087
Mr. Eduardo Rodriguez, President
(201) 865-1570 1 (201) 866-2487 fax

Statewide Hispanic Chamber of Commerce of NJ
482 Broadway
Paterson NJ 07514
Mr. Daniel H. Jara, President
(201) 881-0738 /(201) 684-2810 fax

NEW MEXICO

Albuquerque Hispano Chamber of Comunerce
1600 Lomas NW
Albuquerque NM 87104
Mr. F. Leroy Pacheco, Executive Director
(505) 842-5003 / (505) 764-9664 fax

" Hispano Chamber of Commerce de Las Cruces
P.0. Box 1964
Las Crucés NM 88001
Mr. Tony Chavez , President
(505) 527-7938 ’

Las Vegas Hispano Chamber of Commerce
P.O. Box 1343
Las Vegas NM 87701
Mr. Alfred W. Nelson, Executive Director
(505) 425-8829

Roswell Hispanic Chamber of Commerce
P.O. Box 2612
_ Roswelt NM 88201-2431
Mr. Robert Avinas, President
(505) 624-0889

NEVADA

Hispanic 500 Chamber of Commerce
P.O. Box 3582 - 30 Mary Street, Suite 2
Reno NV 89505

- Mr. Miguel Sepulveda, President
(702) 324-1452 / (702) 323-6995 fax

Latin Chamber of Conumerce of Nevada Inc
P.O. Box 7534
Las Vegas NV 89125
~ Mr. Agustin Gurrola, President
.+ (702)385-7367 /(702) 385-2614 fax

NEW YORK

Argemine-Americin Chasmber of Conunerce, Inc.

10 Rockefleller Plaza, 10th Floor
New York NY 10020
Dr. Carlos E. Alfaro, President.
(212) 698-2238 / (212) 698-2239 fax

Asociacion de Comerciantes Hispanos, Inc.
217-A Smith Stret
Brooklyn NY 11201
i Mr. Angelo Zegarra, Director
(718) 875-1214

Brazilian American Chamber of Commerce
22 W. 48th Street, Suite 404
New York NY 10036
Ms. Tony Sayegh, President
(212) 5759030 / (212) 921-1078 fax
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Brooklyn Hispanic and Professional Association
) 624 Pacific Street
Brooklyn NY 11217
Mr. Francisco Mendez
. (718)638-4881

Camara de Comercio Salvadorena
80 Clinton Street
Hempstead NY 11550
Mr. Juan Mijango, President
(516) 481-8030/ (516) 481-9693 fax

- Camara Mexicana del Pequeiio y Mediano
Comerciante, NY
110 Ridge Street
New York NY 10002
Mr. Jaime Lucero, President
(212) 533-0460

Caribbean-American Chamber of Commerce &
Industry
Bidg #5 Brooklyn Navy Yard
Brooklyn NY 11205
Mr. Roy A. Hastick, Sr., President/Administrator
(718) 834-4544 /(718) 834-9774 fax

Dominican Chamber of Comnmerce
1249 Saint Nicholas Avenue
New York NY 10032
Mr. Agustin Garcia, President
{212) 928-0650

Dominican-American Chamber of Commerce
One Broadway - 7th Floor
New York NY 10004
Mr. Rafael A. Ginebra, President
(212) 480-480 / (212) 269-2383 fax

East Harlem Chamber of Comnerce
2120 3rd Avenue
New York NY 10029
Mr. Henry Calderon, President
(212) 7227117

Ecuadorian Chamber of Commerce
12201 Liberty Avenue
Richmond Helm NY 11419
Mr. Galo Enriquez, President
(718)424-7474

El Barrio Chamber of Conunerce
1665 Lexington Avenue
‘New York NY 10029

Mr. Luis Malave, Director
(212) 860-2455

Federacion de Comerciantes y Profesionales
Dominico-Hispano
310 Audubon Avenue -
New York NY 10033
Mr. Jose Delio Marte, President
{212) 568-3440

Greater NY Latino Chamber of Commerce, Inc.

35-15 Junction Blvd.
Corona NY 11368
. Dr.J.Guevara-Escudero, President
(718) 397-9500

Long Island Hispanic Chamber of Commerce
P.O. Box 1146
Melville NY 11747
Mr. Edward Diaz, President
(516)385-1230/(516) 385-9281

Mott Haven Chamber Of Commerce, Inc.
622 E. 138th
St. Bronx NY 10454
Mr. Raul Ortiz, President
(212) 665-2054

_ National Hispanic Business Group
730 Fifth Avenue
New York NY 10019
Mr. Robert Sanchez, Chairman
(212)333-8738

New York State Federation of Hispanic
Chambers of Commerce
- 2710 Broadway
New York NY 10025
Mr. Alfred P. Placeres, President
(718)997-1414

Puerto Rican/Latino Business Development
Center
1515 Broadway --S1st Floor
New York NY 10036
Mr. E. Rico Velez , Vice President
(212) 827-6133

Rochester Hispanic Business Association
77 Drexmore Road
Rochester NY 14610
~Mr. John Rodriguez, Chainman
(716) 3836136/ (716) 325-7778 fax

Spain-United States Chamber of Commerce
350 5th Avenue, #3514
New York NY 10118
Mr. Richard Jove, President
(212)967-2170

Spanish Chamber of Commerce of Long Istand
131 E. Riveria Drive
Lindenhurst NY 11757
Mr. Louis Van Den Essen, President
(516) 226-7618

United States-Mexico Chamber of Commerce
400 East 59th Street, Suite 8B
New York NY 10022
Mr. Javier Mora, Northeast Chapter
(212) 750-263 / (212) 750-2149 fax

U.S. Hispanic Women’s Chamber of Commerce
230 West 55th Street, Suite 27-D
New York NY 10019
Ms. Lydia Colon, President
(212) 315-5388

Westchester Hispanic Chamber of Commerce
11 Martine Avenue
White Plains NY 10606-1908
Mr. Roberto Lebron, Acting President
(914)761-5568 / (914) 948-5373 fax

‘OHIO

Hispanic Business ‘Association of Ohio
4115 Bridge Avenue, Suite 202
Cleveland OH 44113
Mr. Roberto Lebron, Chairman
(216) 281-4422

OKLAHOMA

National Smali Business Chamber of Comumerce
P.0.Box 96592 |
- Oklahoma City OK 73143-6592
Mr. Jesse Garcia, Executive Director
(800) 460-8282

OREGON

Rogue Valley Hispanic Chamber of Commerce
725 S. Central Avenue
Medford OR 97501
Ms. Manuela Mamey, President
(503) 779-7669

PENNSYLVANIA

Allentown-Lehigh County Chamber of Commerce
462 W. Walnut Street
Allentown PA 18105
Ms. Martha Phelps, President
(215)437-9661/(215) 437-4907 fax

Delaware Vailey Hispanic Chamber of
Commerce RD-2
Box 263
Olyphant PA 18447
Mr. Nelson Malave, Chairman
(617) 586-8201

HO07863
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Pennsylvania Hispanic Chamber of Commerce
: 19 West Strawberry Street
Lancaster PA 17602
Mr. David Acosta, President
(717)293-8837 / (717) 293-9476 fax

Philadelphia Hispanic Chamber of Commerce
The Charles Bld. 125 N. 8th St. 4th Floor
Philadelphia PA 19106
Mr. Gualberto Medina, President
(215) 629-0763 /(215) 829-9224 fax

PUERTO RICO

Camara de Comerciantes Mayoristas
de Puerto Rico
P.O. Box 5337
Hato Rey PR 00919-5337
Mr. Ivan Santos, President
(809) 754-6262 / (809) 754-2620 fax

Camara de Comercio de Puerto Rico
P.O. Box 3789
San Juan PR 00902
Mr. Angel Morey, President
(809) 721-6060

Camara de Comercio del Oeste de Puerto Rico
P.O. Box 9
Mayaguez PR 00681
Mr. Robin H. Moates, President
(809) 832-3749

Camara de Comercio Mexicana de Puerto Rico
P.O. Box 41241, Minillas Station
Santurce PR 00940
Mr. Carlos Canto, President
(809) 728-8109 / (809) 720-1356 fax

Camara de Commercio de Ponce Y Sur de Puerto

Rico
P.O. Box 7455
. Ponce PR 00732
Mr. Jose E. Costas Loyola, President
(809) 844-4400

Camara Official Espanola de Comercio
. P.O. Box 894
San Juan PR 00902
- Mr. Jose Eduardo Santiago, President
(809) 724-0527

Camara Puentorriquena del Libro
Avenida Ponce de Leon 1389
Rio Piedras PR 00926
‘Sra.Palmira Romero, President
(809) 763-4110

Centro Unido de Detallistas de Puerto Rico
. P.O. Box 127
Hato Rey PR 00919
Mr. Ignacio T. Veloz, President
(809) 759-84035 / (309) 764-6091 fax

TEXAS

Abilene Hispanic Chamber of Commerce
P.O. Box 489
Abilene TX 79604
M. Victor Flores, President
(915)672-7074

Camara de Comercio Hispana de Amaciilo
P.O. Box 1861
Amarillo TX 79105
Ms. Coco Medina, President
(806) 375-8800

Cen-Tex Hispanic Chamber of Conumerce
501 Franklin Avenue Suite 205
Waco TX 76701
Ms. Cita Nunez , President
(817) 754-7111

Comerciantes Organizados Mexico-Americanos
(COMA)
P.O. Box 886
Lubbock TX 79408
Mr. Robert Dominguez, Executive Director
(866) 762-5059 / (806) 763-2124 fax

Corpus Christi Hispanic Chamber of Comsmerce
P.O. Box 5523
Corpus Christi TX 78405
Mr. Amold Alaniz, President
(512) 887-7408/(512) 834-5128 fax

El Paso Hispanic Chamber of Commerce
2829 Montana, Suite 2F
El Paso TX 79903
Ms. Jesse Alvarez, President
(915) 566-4066 / (915) 566-4288 fax

Fort Worth Hispanic Chamber of Commerce
2315 N. Main St., Suite 300
Ft. Worth TX 76106
Mr. John Hemandez, Chairman of the Board
(817)625-5411/(817)625-1405 fax

Greater Dailas Hispanic Chamber of Commerce
4622 Maple Avenue, Suite 207
Dallas TX 75219
Mr. Frank Cortes, Chairman
(214) 521-6007 / (214) 637-4328 fax

Hispanic Chamber of Commerce of Greater
Baytown
105 East Texas Avenue
Baytown TX 77522-0815
Mr. Socorro Martinez, President
(713) 422-6908 / (713) 471-7772

Hispanic Chamber of Commerce
of Travis County
221 East 9th, Suite 203
Austin TX 78701
Ms. Lidia Graciela Agraz, President
(512) 476-7502 / (512) 476-6417 fax

Houston Hispanic Chamber of Commerce
712 Main, Suite 1820
Houston TX 77002-3206
Ms. Yolanda Londono, President
(713)223-2121

Laredo Hispanic Chamber of Commerce
1201 Hendrick Street
: Laredo TX 78040
Ms. Sandra Cardenas, President
(210) 726-6268

Midiand Hispanic Chamber of Comumerce
P.O. Box 11134
Midland TX 79702
Mr. Tony Valadez, President
(815) 682-2960
(915) 687-3972 fax

National Business Association
5025 Arapaho Road
Dailas TX 75248
Mr. W. K. Yancey, Executive Director
(800) 456-0440 / (214) 960-9149 fax

Odessa Mexican-American Chamber of
Commerce
P.O. Box 2694
Odessa TX 79760
Mr. Abraham Torres, President
(915) 333-3651

San Antonio Hispanic Chamber of Commerce
110 Broadway, Suite 440
San Antonio TX 78205
Mr. Rich Gonzalez, Chairman
(512) 225-0462 / (512) 225-248S fax

San Marcos Hispanic Chamber of Commerce
100 N. Edward Gary Street, Suite B
San Marcos TX 78666
Mr. John Diaz, President
(512)353-1103 / (512) 396-4140 fax

Texas Assoc Mexican American Chamber of
Commerce
2211 SIH35, Suite 103
Austin TX 78741
Mr. Joe Morin, President
(512) 447-9821 /(512) 447-9825 fax

United States-Mexico Chamber of Comnmerce
3000 Carlisle Street, Suite 210
Dallas TX 75204
Ms.Alicia Kamien, Southwest Chapter
(214) 754-8060 / (214) 871-9533 fax

Victoria Hispanic Chamber of Comunerce
P.O. Box 5002
Victoria TX 77903
Ms. Gene Moreno, President
(512) 578-7434 / (512) 572-6595 fax

UTAH

‘Utah Hispanic Chamber of Conumerce
P.0. Box 308
Sandy UT 84091
Mr. Jared Hemandez, President
(801) 535-1398

VIRGINIA

The American-Peruvian Chamber of Cominerce
4705 Eisenhower Avenue
Alexandria VA 22304
Mr. Juan Carlos Duranto, President

(703) 461-0860 / (703) 370-4017 fax
WASHINGTON

Washington State Hispanic Chamber of
Commerce
P.O. Box 24623
Seattle WA 98124
Ms. Minerva Villareal, President
(206) 340-1555

Yakima Hispanic Chamber of Commerce

Yakima WA 98907
Mr. Daniel Enriquez, President
(509) 952-7137/ (509) 697-8811 fax

WISCONSIN

Hispanic Chamber of Commerce of Wisconsin
816 West National Avenue
Milwaukee W1 53204
Ms. Maria L. Monreal-Cameron, Executive
Director
(414) 643-6963 / (414) 643-6994 fax
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Obtenga grandes resultfados
«|  anuncidndoce en...

MAGAZINE

0SOTROS

"LA VOZ DEL PUEBLO CONTINENIE®

Apoya el desarrollo y
progreso de las Camaras
de Comercio Hispano
Americanas, llevando su
mensaje a'la creciente
comunidad lating, en
‘Nueva York y New Jersey

Lidmenos hoy y recuerde,
Usted pone su anuncio y
nosotros le ponemos los clientes.

| (201) 278-5434 Fax (201) 278-6029

P.O.Box 301 Park Station, Paterson, NJ 07543
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Canada/ Alberta Chamber of Commerce
- USA/ |
United States Hispanic Chamber of Commerce
U.S. Chamber of Commerce
Mexico/ Confederacion de Camaras
Nacionales de Comercio
invite you
to participate in the
3rd Annual Trilateral Conference
- of the
Chambers of Commerce of North America
 tobeheld
- June 23 & 24, 1994,
in Calgary, Alberta, Canada.

DAVID V. RICHARDS RICHARD E. DAJER NAHUM JOSE F. NINO

. Chairman President/ Chairman ‘ President/ CEO
Alberta Chamber of Commerce CONCANACO United States Hispanic Chamber
#2105 TD Tower Dereccién de Comercio Exterior of Commerce
Edmenton, Alberta, Canada " México, D.F. 1030 15th Street NW, Ste. 206

T5J 271 (5)709-1559/ Fax (5)709-1152 Washington, DC 20005

403-425-4180 / FAX 403-429-1061 202-842-1212 / FAX 202-842-3221
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#, CHEMICAL

In the South Bronx, 265 units of affordable housing are :
financed...On Staten Island, housing and child care are provided at
a transitional facility for homeless families...In Brooklyn, a young,
moderate-income couple is approved for a morigage on their first
home...In Harlem, the oldest minority-owned flower shop has an
opportunity to do business with Chemical Bank...And throughout
the state of New York, small business and economic development
lending generates jobs and revenue for our neighborhoods.

This is the everyday work of.
Chemical Bank's Community Development Group.

Our partnership with the community includes increasing home
ownership opportunities and expanding the availability of affordable
housing, providing the credit small businesses need to grow, and -
creating bank contracting opportunities for minority and women-
owned businesses. o .

In addition we make contributions to community-based
organjzations which provide vital human services, educational
and cultural programs, and housing and economic development
opportunities to New York's many diverse communities.

CHEMICAL BANK - helping individuals flourish, businesses grow and
neighborhoods revitalize. For more information please contact us at:
CHEMICAL BANK, COMMUNITY DEVELOPMENT GROUP, 270 Park Avenue,
44th floor, New York, NY 10017.

Community Development Group

PPN

HO07867

1863 Chamical Banking Corporation
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USHCC National Convention & International Business Opportunity EXPO

@ ,

| 14th Annual ’

|

L United States

K Hispanic Chamber of

Commerce

FINANCIAL
o STATEMENT

Revenues
Convention
Membership Fees and Contributions
Advertising
\ Grant .
X ) ' Miscellaneous
Total Revenues

Expenses
Convention
Private )
) Business Development
® General and Administrative
- Total Expenses

Excess of Revenues Over Expenses
Fund Deficit, Beginning of Year

Fund Balance, End of Year

Balance Sheet

Assets
Current Assets
Cash
Accounts Recievable, net allowance of
$22,500 in 1993 and $5000 in 1992
_Grant Recievable
Other Current Assets
Total Current Assets

Property and Equiptment, net
Other Assets

Liabilities and Fund Balance
Current Liabilities -

Accounts Payable

Payable to Grantor

Accrued Expenses

Obligations Under Capital Leases,

current portion
Deferied Convention Revenue
Total Current Liabilities

Obligations Under Capital Leases,
less current portion
Fund Balance

T S P L T L Mt SR SV TUY Sy S

* Indicates a fifteen (15) month period. The first three months of each year incur little revenue while continuing at the same level of operation. The first 3
months of 1992 resulted.In a $102,045 loss. if the March 31, 1993 audit were for a 12 month period it would reflect a Net Revenue of $169,576.

Statement of Revenues, Expenses and ;
‘Changes in Fund Balance f

15 Months Ended Year Ended
March 31, 1993 December 31, 1991
$1,246,930 $972,308
354,220 449,068
111,600 ‘ 112,850
5,694 . 47,612
12,364 : 10,291
1,730,808 - 1,592,129
846,978 ’ 947,491
- 41,614 199,540
383,858 155,970
390,827 . 207,308
1,663,277 1,510,309
67,531 81,820
13,435 {68,385)
$80,966 $ 13,435

$6,095 ' $4,546
174,188 ’ 215,121
- 58,734
11,927 18101
192,210 296,502
36,591 : 43,093
5 356 6.805
$234,157 $346,400
$55.312 $270,873
20,770 : 22,363
11,379 : 18,623
5,427 : ' 4,792
50,200 -
143,088 316,651
HO7868
10,103 . 16,314
80.966 13,435
$234,157 $346,400
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SOO-LAS‘FLORES

is proud to be 2 new member of the

United States Hispanic
Chamber of Commerce

ISP LI

LLAMA AL 1-800-LAS- FL‘RES

{(1-800-527-3567)
El nGmero uno 800 para enviar flores™

‘Llama 24 horas al dia, 7 dias de la semana para enviar bellas
flores a la vuelta de la esquina o alrededor del mundo.
(800-LAS-FLORES is a division of 800-FLOWERS)
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Sponsored by

TOYOTA

Motor Sales U.S.A.

............................

WorldCupUSA%8 58

[” UNITED

WATCH FOR IT ON THE
EXPO FLOOR!

Keep the game piece received at the 14th Annual
U.S. Hispanic Chamber of Commerce National
Convention and International Business
Opportunity EXPO with you as you travel
through the EXPO floor. As you pass
by the special LEVEL TO LEVEL
game booth on each of the

~ three levels, stop and have
this game piece validated for
the fevel you are on. When all three
levels have been validated, exchange this
game piece for a chance to win:

+ A brand new Toyota Camry automobile! "

» One of three soccer packages, including: -
* two tickets to a World Cup USA 1994 game
* hotel accommodations
_ * roundtrip air transportation
compliments of Sprint, the official long-distance carrier for World

Cup USA 1994 and U.S. Soccer

« Two international round trip United Airlines tickets, to the
winner's choice of anywhere in the continental U.S., Mexico, Puerto Rico,
or South Americal :

Fill out the entry blank and dfop it in the specially marked receptacle at the

entrance to'the EXPO. Winning entries will be chosen at random from all entries

received during the 14th Annual USHCC National Convention and International
Business Opportunity EXPO on Saturday, September 25, 1993, at the Annual
Black-Tie Closing Gala Banquet, to be held from 7:00 PM to midnight in the
Grand Baliroom at the New York Hilton and Towers.

You must be 21 or older to play. In order to obtain a free entry blank, alf three
levels of the game piece must be validated. Limit one game piece per person.
The USHCC and its sponsors are not responsible for lost entry blanks;
replacements will not be given. Winners are responsible for all taxes on
merchandise received. Submission of entry blank into drawing gives the USHCC
and/or its sponsors the right to use the winner’s name and/or likeness for
promotional purposes. Employees of the USHCC, their spouses and their
families are not eligible to receive prizes.

HO07870




United States Hispanic Chamber of Commerce _
14th Annual National Convention & International Business Opportunity EXPO

A's the curator of the
exhibition "Awards of Latin
American Artists" I'd like to
say a word or two about it.
All the young Latin American
Artists whose work are
presented at this show are
involved with the New York
scene but also bring to it a
unique representation which is
.a product of their merging of
the modern with their heritage
as Latin Americans. This is not
to say that the artists in this
exhibition can be labeled into

one category as modern Latin
American. A dichotomy exists
which is evident in the unique
style of each of the artists.
Although united by common

B RRRA T fa D Lt

links (which are the abstraction
of the human form, and their
interchange with the New York

scene and their Latin American
heritage) the prevalent sense ‘ 5 ' ' ' 6 |
which emerges in the art are
the artists strong individual
personalities. The awards
presented to these artists are in
" recognition of their
perséverance attempting to
enrich the New York art scene
with Latin American
influences. It will be interesting
to see what further
developments they will make

Awards of Latin American Artists

with time. We hope these

awards will serve as an
incentive to continue this
intercultural interchange.

YBETH ZURYMA DIAZ
Director
Cadena Studios

H07871
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Cadena Studio

© A lme fer new begimnings

-

11

- 10.

. Espartaco Albornoz "Nosco"

(Venezuela)

Untitled ag-6

35" x 30"

Medium: Acrylic on linen

. Roxa Smith (Venezuela)

Selva
18" x 18"
Medium: Oil on wood

. Oswaldo Rozo (Mexico)

El Angel Exterminador
2' 6” x 3‘ 0"
Medium: Oil on canvas

. German Ortiz Cadena (Colombia)

Cupid

Signed and numbered limited
edition Hand-Pulled Silkscreen
printed in 65 colors on deluxe
100% cotton rag paper

Image size: 44" x 34"

Regular Edition: 125

Deluxe Edition: 50

. Sagastegui-(Peru)

Imagen en gris
29" x 25"
Medium: Oil and acrylic on canvas

. Francisco Gonzalez;Abreu (Cuba)

Vicky
18" x 24" . .
Medium: Oil on canvas

. Deborah R..Huacuja (Mexico)

Benito Juarez de San Pablo de
Guelatao

36" ‘x 52“

Medium: Acrylic on canvas

. Gui Lessin (Brazil)

Yellow Cat
38" x 44"
Medium: Acrylic on linen

. Juiio Venegas (Cuba)

The syster's

36" x 48"

Medium:-Oil on canvas

José Gabriel Ojeda (Puerto Rico)
Face of Silent

48" x 40"

Medium: Oil on canvas

Campuzano (Mexico)
Eternity

life size

Leather over plaster

Ybeth Zuryma Diaz
CURATED
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Learning To Read Really Can
Affect A Person’s Life.

“Those of us who know how to read often take much of what we see for granted. If you can help teach
someone to read, or if you know someone who needs help, please call toli-free 1-800-626-4601.
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T hey see a future

we can only imagine.

With each new generation comes new ways of seeing the world and ffe’s possibilities.

Things that seemed radical yesterday are often considered matter-of-fact today.
Dwersnty in the work place has emerged as a powerful force in busmess
At American Honda, we've shown how successful it can be. That's why we're
50 strongly committed to promoting diversity, now and for the future. And we're
confident that the young' people of today will lead the way to a world
undreanled of by us.

HONDA
American Honda Motor Co., Inc.

1919 Torrance Bivd., MS 100-1C-3A, Torrance, CA.90501-2746
© 1993 American Honda Motor Co., Inc.-All Rights Reserved

Equal Opportunity Employer
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Live music, fabulous golf and spicy cuisine aren’t our only star attractions. The new Austin
Convention Center is just steps away from outstanding hotels, sparkling lakes, eclectic
shopping, historic landmarks and a world-famous entertainment district.

HISPANIC CHAMBER OF COMMERCE
TOURISM & CONVENTIONS DIVISION OF AUST]N/T RAVIS COUNTY
221 E. 9th Street, Suite 203 - Austin, Texas 78701

+ 512/476-7502

At Wendy's fntemational, Inc., we recognize the strength and
value of the Hispanic business community. In fact we foster a
corporate initiative called MVP (the Minority Vendor Program). -
1t works to ensure minority-owned suppliers of food, goods and
services comprise a proportionate share of our vendor network.

Wendy's seeks primary manufacturers of processed foods with
established Quality Assurance Programs and the ability to
produce a significant volume of custom-formulateg food or °
packaging. A manufacturer must have knowledge of the food -
service industry, an established customer service plan, and the
ability to distribute goods to consolidated distribution points
over a 300-600 mile radius. .

For more information, contact: The Minority Business
Development Department, WENDY'S INTERNATIONAL,
INC., P.O. Box 256, 4288 W. Dublin-Granville Rd., Dublin,
Ohio 43017.

H07875
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You could hire several
companies to complete one
Important project.

i " : L |
But that idea falls short.
At JEFA International, we provide turnkey voice, data and ' |
video communications systems worldwide. From beginning to

end, each project is planned, directed and integrated by our own
team. So you're never left hanging.

One call. One team. One solution.

JEFA........ YEFA . oucou

Telecommunications Services : Servicios Telecomunicaciones
214/424-5680 35 800 010 1449
’ Mexico

HO7876




- - B These People Take Their

Brenda Hsueh, Owner
Princeton Printing Company
“ S i i

Elliot Henry, President . SRR Poula Mann, President Alex Yanez, President
Maintenance Unlimited ! 3 ' Sunbeit Teleccommunications Auec Communications

So DoWe.

It's good business for everyone involved. We get the
entrepreneurial spirit and pride of workmanship we’ve
come to rely on from our minority, women and small-
business vendors.

Meanwhile, these suppliers see the boost in sales-and
Nina Hojel, President credibility - that comes with a contract from a company
our size. Just ask any of the hundreds of minority
suppliers we did busirtess with last year alone.

If you'd like to take your place among these dynamic
companies, contact Southwestern Bell Telephone today.
Write: Manager-Minority Business,

Southwestern Bell Telephone, 500 N. Broadway, Suite 910,
St. Louis, Missouri 63102. Or call: (314) 235-4569.

You'll find you're not the only one who's serious about
your business.

@ Southwestern Bell Corporation

“The One to CallOn”

HO7877
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BORDEN

IF 175 BORDEN-ITS
GOT 1O BE GOOD

Doing Business In Six Strategic
Growth Areas

PASTA Number one
in the world

SNACKS Second largest
in North America

NICHE GROCERY
A leader in 26 U.S.
categories

DAIRY Largest u. S
Producer s

NON-FOOD CONSUMER
World leader in wallcoverings
and consumer adhesives

FILMS & ADHESIVES
A world leader in our
product lines

Buys goods and seNices atits Columbus, Ohio Administrative
l/ Headquarters and at more than 175 locations in the United States. -

Has a minority purchasing program with specific goals for every unit and
I/ an internal reportmg system to monitor results.

’/ Is Iooking for more minority suppliers.

- Particularly Minority Firms In
» Commodities/Agriculture

* Manufacturing
* Machinery/Equipment

* Food Ingredients

* Packaging/Labels

For information contact: Mr. Ronald E. Cosey, Manager, Minority Purchasing, Borden, Inc.
180 East Broad Street, Columbus, Ohio 43215 (614) 225-4466 FAX: (614) 225-7117
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U.S. Department of Transportation |
Office of the Secretary of Transportation

PROCUREMENT « SHORT-TERM LOANS « BONDING ASSISTANCE

‘At the United States Department of Transportation, our services represent opportunities for minority,
women-owned and disadvantaged businesses.

Office of Smalt and Disadvantaged Business Utilization
400 Seventh Street, S.W. Room 9414
Washington, DC 20590
{202) 366-1930 H07880
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IF YOU'RE
AYING UP

~ NIGHTS TRYING

e e

The infeem

TO FIGURE

OUT HOW TO

INVEST IN

OUR FUTURE,
THE SOLUT
MAY BE CL
AT HAND

Consider the exciting
ownership opportuni- o
ties now available from °
Burger King Corporation.
- =+ We offer a diverse range of
ownership opportunities from innov-
ative partnerships to traditional owner-
operator arrangements. =+ And our
flexible restaurant designs and site
option plans make the possibilities
even more attractive. >+ Focus your
investment strategy on one of Ameri-
ca’s most recognized names: BURGER
KING? =~ If you or your investment
group have liquid assets of $300,000
and a net worth of $500,000*, or if
youre an experienced man-
ager in search of investors, ?&'ﬁ%‘
give us a call today.

1800+ 3940940

ASK FOR EXTENSION 108 HO7881

*Ask us abour our Minoricy Financing Program.

©199) Burger King Corporation. Bw;tr Kiag Corperseion it the cxchusive licensee of the regisrered rrademrka of rhe Burger King and Bun Halves logor.
arion presented in this 3d is noc insended <o ecpresens the et ar sale of » Franchise, which can only be made by way of 2 BURGER KING® disclosure document,
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‘8 National Convention &
International Business
Opportunity EXPO

August 31- September 3, 1994  BEES R
MOSCOHC CCH'[CI’ 5 San F I anCISCO, CA Photographs courtesy of the San Francisco Convention & Visitors Bureau
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GRACIAS!...

Leandro Blanco, UNIVISION/WXTV Channel 41
Kitty Boreri, Kitco Incorporated

German Cadena, Cadena Studios '
Marlene Cintron de Frias, Mayor’s Office for Latino Affairs
Lydia Colon, LMC International Et. Cie Ltd.

Maritza de Jesus, Sheraton New York

Olga del Toro, New York State Federation of HCC

Lolita Fonnegra, Governor’s Office of New York

Michelle Leroux, PepsiCo Inc.

Mary Ellen Murphy, The Rainbow Room

Victor Omelas, Omelas & Associates

Alex Rueles, Anheuser-Busch Companies, Inc.

Joan Staunton, Philip Morris Companies Inc.

Norma Trevifio, Miller Brewing Company

Maryann Peck, New York Convention & Visitor’s Bureau
Jim Pernin, Sheraton New York
Carlos Velasquez, Galos Corporation

José F. Nifio: ... Where ts Adela - Get her NOWWWW1H!
Adela Contreras: American Express - Don’t leave home
" without it! '
Jorge Franchi:... How much is this going to cost?
Marco Mendiola:... Congratulations on the baby boy - “‘José
Carlos™
Abel Guerra:... On the go... .
Beatriz Perez: Congratulations on Employee of the Year!
Hector Porras: Tu gente!
Reina Rodriguez: ... Best of luck!
Catherine Feeser:... for her long and endless hours towards
making this magazine a reality!
Mitra Ara: Come visit us sometime!
William Gil.... You should’ve come -we had the best time...
Maryurys Chacon: Congratulations on your freshman year!
Gerardo Ruiz: Public Relations Guru!
Andres Alejo: Andy....see you next year...Could you please
: do that impersonation of “‘G’” one more time!
Patricia Bafuelos:....Great job!
Maria de] Carmen Dickenson: Carmen....Yeah...Part of the
club! ‘
Gigi Ganatra:...Where’s Andy?
Eduardo Gonalez: Wayo.. NOMBRE...UPS!
David Gonzalez....Yes, I think Mr. Mendiola will like it!
Carolina Hoyos:...for her assistance with the Governor’s
Office and on the convention magazine...Enjoy
Spain!
Elena Laguardia:...De you have any questions?77?
Lorenzo Lopez:...It’s not personal, but...Hey, Hey
) Hey,...UPS...intern barbeque...
Wanda Lopez: ...for-her patience and understanding!
Joyce Martinez:...for learning membership and registration
| ) on such short notice! . .
Jossie Roman:..for all of her assistance on the EXPO floor
and other projects!
Michael Toledo....thanks!
Richard Torres: Ricky, it’s about time you came to conven-
tion! - '
Wendy: ...for wanting to intern next summer and putting up
with Ricky! ’
Michael Flood: ...for getting us through the last few months!!

Summer 1993 Interns cont. from page 111

Ms. Joyce Martinez will attend George Mason
University in Virginia for her senior year of college. She is
working towards a B.A. in international affairs with a

- minor in Latin American studies. After graduation she

wants to work at any Hispanic-oriented organization and in
this way contribute to Hispanic development and

advancement in the United States.

Ms. Jossie Roman recently graduated from American
University in Washington, D.C. with a B.A. in
international relations and a concentration in Latin
America and the Caribbean. She plans to work in a federal
agency or international organization where she can better
assist the Hispanic community. After being in the work
force for a couple of years, Jossie plans to further her
education in international law,

Mr. Michael Toledo, a finance major, will be
graduating from Shippensburg University in December. He
was the only intern to work with the USHCC Senior Vice
President of Finance, Jorge Franchi. Michael’s future looks
promising. He will soon be deciding whether to enter law
school or the business world. He is from Reading,
Pennsylvania where he works with the Latino city youth in
his community.

Mr: Richard Torres, a native of the New York City
area, recently graduated with honors from Rider College in
Lawrenceville, New Jersey. He will attend Cornell Law
School where he will study international business law.
After law school, Mr. Torres will seek to get involved in
politics in order to assist the Hispanic community.

About the magazine...

The cover was printed on 8 pt. Carolina Coated using a
combination of 4 color process and metallic ink with a
gloss varnish.

Pages were printed on 80# Productolith gloss text in
signatures of 16, comprising of 4 - 16's running 5/5,
1- 16 running 4/2, 2 - 16's running 2/2, and 2 - 16's
running 2/1.

This magazine is published annually by the United
States Hispanic Chamber of Commerce using the
desktop software Aldus PageMaker for Windows. All
illustration, design, layout, and typesetting is done in-
house by the Graphics department with guidance from
the Events Services Department and our President/
CEO, José F. Nifio. Articles are submitted by guests,
USHCC staff and members.

" Many thanks to Debbie and Ruth at Ebsco Media for
their guidance and assistance, and to all those who
contributed to this publication.

Magazine printed by Ebsco Media
801 5th Avenue S, Birmingham, AL 35233
(205)323-1508 / (800)765-0852
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- Special thanks
to the
Office of the Governor
of New York
for all of their assistance in

this year's convention.
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iBIENVERIDOS!
WELCOME!

141a CONVENCION ANUAL DE LA
“UNITED STATES HISPANIC CHAMBER OF COMMERCE”

A Annual US. Hispanic Chamioer Of Commerce Meeting.

oy 0 COMpaiia Pepsi-Cola les da In bienvenida en New York a todos los miembros de lg .
_~US. Hispanic Chamber of Commerce? y presenta o su nuevo arfista: el fenomenal salsero Rey Ruiz.
Pepsi-Gola Compuy velcomes the members of the US. Hispanic Chomber of Commerce fo New York, ond presents its new artist: the phenomenal salsa star Rey Ruiz,

-Coia B Covo . Peps v Yo, ond Peps, on ove fregemaons of PepsCo,inz.




At US WEST, the M/WBE
Initiative is not just a program.
-It's a way of doing business.

For many years, US WEST
has been developing success-
ful relationships with
established minority- and
‘women-owned businesses.
Businesses who share our
commitment to connect over
12 million customers with
their world through the best
technology, quality, service
and price available.

And this year is no different.

But one thing has changed.
US WEST is now putting
this commitment on the line
with a new, convenient 1-800
number. So now it's even
easier for M/WBE's to connect
with us.

If you are an established
minority- or women-owned-
business with the technoldgy
and track record to make us
more effective and competi-
tive, call the US WEST
M/WBE office at our new

number: 1-800-274-9194.

It could make all the
difference in the world.
For both of us.

H07886

Call 1-800-274-9194 if you are interested in U S WEST's support of a M/WBE community activity.
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QUALIY RUNS INTHE AMIY

It comes through in every brand we brew. From
Miller Lite to Genuine Draft to Sharps non-
alcoholic to our new Miller Reserve. Its quality that
makes Miller brands top sellers around the country.
Quality you can see. Quality you can taste.
Quality, pure and simple, since 1855.

MILLER BREWING COMPANY
REMINDS YOU TO PLEASE: *

Miilier Brewing Co., Milwaukesz, V1,
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Opp. No. 91-156321

U.S. Chamber of Commerce V.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

Exhibit Number Z°8
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The
" United States Hispanic
Chamberof Commerce

SECCND -ANNUAL
Legislative
Forum
e

Bangquet

Thursday, 30th of April
Ramada Renaissance Techworld Hotel
. SR RS o 999 9th St. NW.
Pt Lo ST T . . Washington, D.C.
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President's Message
Dear Friends,
Bienvenidos. On behalf of the U.S. Hispanic Chamber of Commerce
and its Board of Directors, we welcome you to the Second Annual

Legislative Forum & Banquet.

‘The United States Hispanic Chamber of Commerce has provided

Hispanic-Amercan business with a mechanism for information shar- .

ing, training, research and most important, an active voice from the
internationalarena tofederal, state and local levels. The historical lack
of access to the nation's economic and politica] decision makers, has
prompted the U.S. Hispanic Chamber of Commerce to hold the
Legislative Forum & Banquet. We are eager to share with you the
opportunities of face to face discussions with your policy makers in
order to address the issues and concerns affecting your community.

The first thirteen years has allowed the USHCC to establish a basic
framework through which we will continue to advocate theissuesand
concerns of our constituents. As Hispanic leaders and business men
and women, we must aggressively establish lines of communication
with our policy makers - not only for the immediate future - but also
with the goal of supporting the generations of entrepreneurs to come.

This year, we are celebrating a historical business venture, one which
led to the discovery of the Americas. While we look back on the rich
history of this country, wewould be remissnot tolook ahead onwhere
the next 500 years will take us, and how we will get there. Now is the
time for the Hispanic Business Community to unite with effective

* voicesin Washingtonwithrespecttoeconomicand political issues that

effect the growth of our community.

We-welcome our distinguished friends and guests from across the
country. We extend our sincere gratitude to the many supporters of
the USHCC and the leaders of the local and State Hispanic chambers
of commerce and organizations. Weare proud to be abletohelpinthe

development of future business ventures and look forward in helping

you fulfill the " American Dream”. Gracias.

ey A

R e Y T

Jose F. Nifio
- USHCC President/CEO
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Program

Master of Ceremonies
Raul R. Tapia
USHCC Legislative Forum & Banquet Chairman
USHCC General Counsel

Invocation
Daniel H. Jara
USHCC Region V-Board Member
Legislative Committee Chairman.

Pledge of Allegiance
Lt. Rebecca Armendariz, USAF (R)
(Desert Storm Veteran)

Welcome Address
The Honorable Sharon Pratt-Kelly
Mayor of Washington, D.C.

DINNER

Presentation of Presidential Award
to the
Honorable Bill Richardson
U.S. Congressman - New Mexico

Presidential Address
Jose F. Nifio
USHCC President/CEO

Keynote Address
The Honorable
Dennis DeConcini
U.S. Senator - Arizona

Closing Remarks
Delia Reyes .
USHCC Chairman of the Board

HO7710




USHCC Board Chairman of Legislative Committee

-

Daniel H. Jara, founding president of the Statewide Hispanic Chamber of Commerce of
New Jersey, a network of seventeen local Hispanic Chambers that represents over twenty
thousand hispanic businesses in the garden state. Owner of Rimac Agency Inc., a travel and
insurance consultant firm with branch offices in Essex and Hudson counties; Daniel is also
president of Paterson Motors & Export Company with offices in Caracas, Venezuela and

Lima, Peru. In 1989 at the 10th Annual USHCC National Convention, Daniel was elected to -

serve as Director of the United States Hispanic Chamber of Commerce representing 14 states
on the national board; in 1990 at the National Convention in Albuquerque, NM, Daniel was
instrumental in leading the biggest participation of the Northeast in 2 National Convention.
Mr. Jara has established cooperative efforts with the State’s Hispanic Chambers of Texas and
California. In 1992 Daniel was appointed to Chair the Legislative Committee of the USHCC.

USHCC Legislative Forum ¢ Banquet Chairman

Raul R. Tapia is a partner in the law firm of Tapia & Buffington. Heis admitted to practice before
the bars of the District of Columbia, the State of California, the Supreme Court of the United States
and various subsidiary federal courts. He practices in the areas of international business,
corporate, commercial and legislative matters.

In addition to his law practice, Mr. Tapia has been enga ged in various entrepreneurial activities
for his own account including being the founder and former Chairman of the Board of Republic

- Communications Corporation. Republic is the licensee of KRRT-TV, channel 35, a Fox Network

affiliated television station serving San Antonio, Texas. Mr. Tapia was also a founder, President
and Director of AMO Broadcasting Company, the former licensee of KIVA-FM, Santa Fe/
Albuquerque, New Mexico. Currently, he is a member of the Board of Directors of The Interface
Group, Ltd., a Washington, D.C_based executive search firm.

Before starting his }aw firm, Mr. Tapia served on the White House staff of President Jimmy Carter
from 1979 to 1981 as Deputy Assistant to the President of the United States.

Mr. Tapia received his Juzis Doctoris degree from the Harvard Law School, a Master in Public
Administration degree from the John F. Kennedy School of Government of Harvard University
and his Bachelor of Arts degree in Political Science from California State University at Fullerton
where lie received “The President’s Award” as the outstanding member of his graduating class.

The major civic activities in which Mr. Tapia has been involved include: Chairman, 1992 United
States Hispanic Chamber of Commerce Legislative Forum, Washington D.C.; Member, Council
on Foreign Relations, New York, NY-1991 to present; Member, Board of Directors, National
Committee for Citizens in Education, Washington, D.C., - 1991 to present; General Counsel,
United States Hispanic Chamber of Commerce, Washington, D.C., - 1991 to present; General
Counsel & Secretary, National Association of Hispanic Investment Bankers and Advisors, New
Orleans, LA, 1991 to present; Member, Steering and Finance Committees, “Friends of Al Gore”.
Washington, D.C. - 1989 to present; Trustee, Democratic National Committee, Washington, D.C,,
-1989; Senior Advisor to the Dukakis/Bentsen Presidential Campaign, Boston, MA -1988; Co-
Chairmanship ef the National Finance Committee of the Dukakis for President Campaign, Boston,
MA - 1988; Delegate from the State of Califomnia to the 1988 Democratic National Convention,
Atlanta, GA; Member, Board of Directors, Congressional Hispanic Caucus.Institute, Inc., Wash-

ington D.C., - 1985 to 1989.
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U.S. Hispanic Chamber of Commerce

. USHCC
BOARD OF DIRECTORS

- Chairman of the Board
Delia Reyes, Texas

Vice Chairman
Elliott Rivera, Puerto Rico

RegionI:
Lillian Aguilar, California
Richard Lujan, California

Region II:
George Autobee, Colorado
John Avila, New Mexico
Jose Canchola *, Arizona

Region I1I:
Ernesto Chavarria *, Texas
Manny Lopez, Missouri
Delia Reyes, Texas

. Region1V:
Ric Gonzalez *, Michigan
Joseph Mario Moreno, lliinois
Emest Ojeda, Indiana

Region V:
Evelio Cuellar, New Jersey
Daniel Jara, New Jersey
Liz Medina *, New York

Region VI:
Gladys Montiel, Georgia
-Elliott Rivera, Puerto Rico

Vicente P, Rodriguez *, Florida

o Denotes Regional Chairs

USHCC
ADMINISTRATIVE STAFF

José F. Nifio
President/CEQ
Hector C. Carrefio
Executive Vice-President
Jorge 1. Franchi
Vice-President of Finance
Adela Contreras
Vice-President of Event Services
Marco Mendiola
Vice-President of Chamber Operations
Victor Mufioz
Region I Vice-President
‘Carlos Venegas
Region I Vice-President
_Beatriz Perez
Event Services Coordinator
Michael P. Castillo
National Sales Director
Reina Rodriguez
Administrative Assistant
Abel Guerra
Executive Assisitant to the President
Patricia Rivera
Public Relations Coordinator
* MitraAra
Staff Accountant

National Headquarters
2000 M St. NW, Suite 860
Washington, D.C. 20036

(202) 862-3939
Fax (202) 863-3947

Western Regional Office
5400 E. Olympic Blvd., Suite 238
Los Angeles, CA 90022
(213) 725-0091
Fax: (213) 725-0176
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WITH OUR APPRECIATION TO

Ford Motor Compaﬁy

Legislative Forum & Banquet Sponsor

WITH OUR APPRECIATION TO

®

“Anheuser-Busch Companies, Inc.

Legislative Forum & Banquet Sponsor
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® 13th Annual National Convention

"Hispanic Business - The Voyage Continues"
: 3 _ September 29 - October 3,1992
® , Dallas, Texas

Weinvite you to join us for the HISPANIC BUSINESS EVENT OF THE YEAR!!

This September, Hispanic entrepreneurs, governmental officials, corporate

America and a hostofbusiness leaders from across the United States and several

. Latin American countries will meet in Dallas, Texas for "Hispanic Business - The

a . o : Voyage Continues”, the USHCC's 13th Annual National Convention and Inter-
) national Business Opportunity EXPO. As the number of Hispanic-owned

enterprises in the United States approaches 650,000, we must explore ways to

“keep the momentum we have attained and build for the future. This convention

is one way that we can do just that - prepare new routes of business by taking

a first-hand look at the resources and opportunities available to the Hispanic

entrepreneur. It is heartening for our organization to see the sophistication that

.‘ : the Hispanic business community has achieved - and this Convention will
s expose you to a kaleidoscope of Hispanic enterprise as you develop more

business contacts and gain practical information to assist in that growth. This

dynamic conference will feature an International Business Opportunity EXPO,

where hundreds of Hispanic firms from the U.S. and Latin America, corporate

and governmental exhibitors will showcase their products and services. The

; conference will feature Business Development Sessions where some of today's
d *hottest” business topics will be discussed. Lively receptions and socdial func-
- tions will allow you to network withbuyers and vendors. Also, animpressive
list of special guests speakers will join us as we setforth with "Hispanic Business
-The Voyage Continues”. The 1991 USHCC Convention special guests included
President George Bush, Secretary Robert A. Mosbacher, and other political and
corporate leaders in the country. You can not afford to miss this opportunity.

G A e

Headquarters Hotel:  Loews Anatole in Dallas, Texas
: Reservations (214) 748-1200
Rate: $110.00 Single or Double

Registration: $300.00 USHCC Members (Before Aug. 31, 1992)
$350.00 (After Aug. 31, 1992)
$400.00 Non-members (Before Aug. 31, 1992)
$450.00 (After Aug. 31, 1992)

Information: ‘ For information regarding the Convention, EXPO
or advertising in Convention Magazine, please

contact the Event Services Departmentat
(202) 862-3939.
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WITH OUR APPRECIATION TO

PEPSICO \JTIt0
- o
= y
TACO izza
BELL. !-)Hut
[ =) QR

cx_mm.
PepsiCo, Inc.

Legislative Forum & Banquet Sponsor

WITH OUR APPRECIATION TO

‘

'

Pepsi-Cola, Inc.

Legislative Forum & Banquet Sponsor
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Presidential Award Recipient

The Honorable Bill Richardson was elected in 1982 to represent New
Mexico's newly created 3rd Congressional District - one of the largestin square
miles and most ethnically diverse in the country: 40% Anglo, 40% Hispanic,
20% Native American. His districtincludes Santa Fe, Taos, a large portion of
the Navajo Reservation, and the Los Alamos National Laboratories.

AMember of the House Leadership - Representative Bill Richardson serves as
Majority Whip At-Large. With numerous bills and amendments enactedin the
energy, environment, Indian, health, foreign policy and defense areas he is
described by Leadership as one of the most "prolific legislators in the House.”

Representative Richardson won reelection with over 70% of the vote in 1986
and 1988, and 75% in 1990. He is known as a grass roots Representative and
has held approximately 1,700 town meetings in New Mexico since 1983.

Serving on the following committees: Energy and Commerce with key
subcommittee assignments dealing with health, environment, energy, tele-
communications and securities issues, Interior and Insular Affairs, Permanent
Select Committee onlIntelligence, Select Committee on Aging, and the Helsinki
Commission on Human Rights.

‘Representative Bill Richardson has been a leader for environmental causes

including work on Clean Air legislation and laws which protect coastal areas
from oil spills. Has also supported expansion of national parks and designa-

. tion of wild and scenic rivers.

Amember of President Carter's official observer team to Nicaraguan elections,
has chaired U.S. observer teams to elections inGuatemala, Nicaraguaand East
Germany. '

During the 1988 presidential campaign, Congressman Richardson served as
National Co-chairman of the Dukakis-Bentsen ticket and was named senior
advisor to Dukakis on Hispanic issues.

Representative Bill Richardson lives in Santa Fe, New Mexico with wife
Barbara. Graduated from Tufts University with B.A. and Fletcher School of
Law and Diplomacy with an M..A. Three time MVP (Most Valuable Player)
inannual Congressional baseball game pitting democrats against republicans.
Drafted by major league baseball teams as high school pitching prospect.

Before elected to Congress, Representative Richardson worked as an interna-
tional business consultant in Santa Fe and served as a staff assisitant for the
Senate Foreign Relations Committee and the State Department in Washington,
D.C.
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WITH OUR APPRECIATION TO

MARK OF EXCELLENCE

General Motors Company

Legislative Forum & Banquet Sponsor

WITH OUR APPRECIATION TO

McDonald’s
" Ne:

" McDonald's Corporation

Legislative Forum & Banquet Sponsor
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- active and prominent in government, the law, and business, Dennis .

Keynote Speaker |

U. S. Senator Dennis DeConcini is a member of an Arizona family long

DeConcini was born in Tucson on May 8, 1937. Senator DeConcini
attended public schools in Tucson and Phoenix, and graduated from the
University of Arizona in 1959 and the UA's College of Law in 1963. He

. served in the U.S. Army and the Army Reserve from 1959 through 1967.

Senator DeConcini was a founder and a member of the Tucson law firm
of DeConcini and McDonald from 1968 to 1973. He also served as chief
of staff for Governor Sam Goddard during his term in the mid-1960's, and
in 1974 he managed Raul Castro's successful statewide campaign for
Governor. '

In 1972, Senator Dennis DeConcini was successful in his first bid for
public office - Pima County Attorney. While serving as Pima County's
chief prosecutor, the Senators' programs in drug enforcement and con-

-sumer affairs brought local and national recognition. His staff success-

fully prosecuted a number of major criminal cases. One investigation
begun under his tenure ultimately led to the arrest and conviction of a
nationally-known organized crime boss. His office was named the model
office of its size in the nation by the National District Attorneys Associa-
tion. Senator DeConcini received the state County Attorney of the Year
award for 1975, and was elected President of the Arizona County
Attorneys and Sheriffs Association in 1976.

In 1976, Dennis DeConcini was elected to the United States Senate. A
member of two of the most powerful Senate committees, the Appropria-
tions and Judiciary Committee, Senator DeConcini also serves as a
member of the prestigious Select Committee on Intelligence. The Senator
from Arizona, passed more bills than any other Senator, and The Wall
Street Journal described him as the most likely member of his class to
succeed. Senator DeConcini has lived up to that high expectation.

An active legislator, Senator DeConcini is a member of the Senate's
International Narcotics Control Caucus. He has received awards from
such groups asthe American Legion, the National Federation of Indepen-
dent Businesses, the Federal Law Enforcement Officers' Association, the
National Security Caucus, and Childhelp USA. The New York Law

_ School and the University of Arizona law school awarded Senator

DeConcini with an honorary Doctor of Law degree.

'H07718
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WITH OUR APPRECTATION TO

Procter & Gamble Manufacturing Co.

Legislative Forum & Banquet Sponsor

WITH OUR APPRECIATION TO

Philip Morris Companies Inc.

Legislative Forum & Banquet Sponsor.
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Banquet Speakers _/

Delia Reyes came to the United States from Cuba in 1962, settling in New
Jersey with her parents. She was married in 1965 to Adrian Reyes,and worked
with the New York Fire Rating Organization until the birth of the her son,
Victor, in 1970. She and her family moved to Dallas, Texas in 1976. In 1980,
Mr.and Mrs. Reyes started theirown marketresearch firm, ADRIANResearch
Group. As Vice President and Co-owner, Mrs. Reyes supervises most
operational aspects of the business, including financial aand personnel mat-
ters. She also serves as a consultant on ADRIAN Research Group's minority

affairs and community development studies.

Mrs. Reyes has become deeply involved in a broad range of community
activities at the local, state and national levels. Her current activities include
serving as Chairman of the Board of Directors of the U.S. Hispanic Chamber
of Commerce, Chairman of the Local Governmental A ffairs Committee of the
Board of Directors of the Greater Dallas Chamber of Commerce, and Treasurer
of the Dallas Chapter of the Republican National Hispanic Assembly. She also
serves on the boards of the YMCA of Metropolitan Dallas, Greenhill School,
- and was appointed by the Governor to the State Texas Christopher Columbus
Quincentenary Commission. She served as Chairman of the Dallas Hispanic
.Chamber of Commerce from 1988 to 1989, served on the boards of the Dallas
County Private Industry Council, the American Diabetes Association, the
Dallas Convention & Visitors Bureau, and has held mayoral appointments to
the Dallas Together Commission and the Mayor's Hispanic Task Force. Mrs.
Reyes holds an Accounting degree from Havana Business College, and is an
alumna of the Aspen Institute's Hispanic Policy Development Project, Lead-
ership Dallas and Dallas State of the Arts. In 1991 Mrs. Reyes was named
Female Entrepreneur of the Year by the Dallas Hispanic Chamber of Com-
merce.

Jose F. Nifio was elected as President and CEO of the U.S. Hispanic Chamber
of Commerce by the Board of Directors in the spring of 1990. His extensive
background with Hispanic business and professional organizations, as well
as his experience as a small business owner, prepared him well for his role as
Presidentof the nation's foremost Hispanic business organization. Mr. Nifio,
who was born in Texas and raised in Chicago, brings years of Hispanic
chamber experience on the local, state and national levels to the USHCC. As
Presidentof the Latin American Chamber of Commerce (Chicago) from 1983-
1985 and as State President of the Hispanic Federation of Illinois Chambers
of Commerce from 1985-1987, he has been at the forefront of the very active
Hispanic business community of Chicago. In his capacity, as a Director for
the USHCC from 1985-1989, he assisted the organization in a volunteer
capacity, and held various offices including Secretary, Treasurer, and Region
IV Co-Chairman. As President and CEO of the USHCC, Mr. Nifio's respon-
sibilities include meeting with corporate and government officials on behalf
-of the USHCC and communicating the issues facing the Hispanic business
community. He also works closely with the sixteen USHCC Directors to
implement the goals and objectives of the organization, as well as overseeing
staff members in the USHCC offices located in Washington, D.C. and Los
Angeles, California.
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USHCC History and Mission

In1979, a few dedicated Hispanic leaders realized the enormous potential of the U.S. Hispanic
business community and theneed for a national organization to representits interest before the
_ public and private sectors. Later that year, the United States Hispanic Chamber of Commerce
(USHCC) was incorporated in the state of New Mexico. The USHCC began an organized
_program to develop a business network which could provide the Hispanic community with
cohesion and strength.

Since its inception, the USHCC has endeavored to bring the issues and concemns of the nation's
nearly 650,000 Hispanic entrepreneurs to the forefront of the national economic egenda.
Throughout the years, the chamber has enjoyed outstanding working rela tionships with U.S,
elected officials and CEO's of major U.S. corporations. The chamber has also developed strong
relationships with heads of state from many other countries. '

The Chamber's success story is mirrored by the success of the Hispanic entrepreneur. Through-
“out the years, as Hispanic enterprise has grown and diversified, so have the programs of the
USHCC. Through its network of Hispanic chambers of commerce and Hispanic business
organizations which number nearly 200, the USHCC has been able to effectively communicate
the needs and potential of Hispanic enterprise to the U.S. Government and Corporate America.

As the only nationwide Hispanic business network, the USHCC's primary goal is to actively
promote the economic growth and development of Hispanicbusiness. This is accomplished by:

Strengthening Hispanic business associations at local, state and national levels.
Implementing national programs that assist in.the economic development of minority firms.
Increasing the business relationships between the corporate sector and the Hispanic business
community through the establishment of valuable partnerships with major corporations.
Celebrating annual Hispanic business achievements at the annua) national convention.
Promoting international trade among Hispanic businesses in the U.S. and Latin America.
Monitoring legislation, policies and programs that affect the Hispanic business community
and advocating on behalf of Hispanic business.

Providing technical assistance to Hispanic business associations and entrepreneurs,

STRUCTURE

The USHCC operates under a corporate structure. The USHCC Board of Directors is an
eighteen member panel of Hispanic entrepreneuss elected by thelocal chambers thatsets policy
for the organization. The policy set by the Board is then implemented by its staff of profession-
als at the USHCC National Headquarters Office in Washington, D.C., as well as its Western
Regional Office located in Los Angeles, California. The Board isled by a chairman who works
«closely with the staff's president to carry out the chamber's activities and goals. The following
dedicated business leaders have headed the Board of Directors throughout the chamber's
thirteen year history: - '

Delia M. Reyes, 1991-Present Abel Quintela, 1987-1989
Gabriel Aguirre 1990-1991 Hector Barreto, 1980-1987 .
J. Guadalupe V. "Lupe® Garcia 1989-1990 Nelson Rodriquez, 1979-1980

MISSION STATEMENT

The United States Hispanic Chamber of Commerce was founded in 1979 with the mission of
promoting the continued growth and development of the Hispanic business cormmmunity and
the nation. The USHCC is the central link of 4 nationwide network of Hispanic business
associations and firms, working to expand business opportunities; to encourage matually
beneficial ties with the public and private sectors; to serve as an active and visible advocate in
the Hispanic business arena; and to actively promote trade between the Hispanic American
business community and our Latin American counterparts.
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Dinner Menu

' ' First Course
L 3 ‘ -

Harvest Salad of Bibb Lettuce,
Endive Radicchio, Watercress
and Black Olives with
Raspberry Dressing

Dinner

Steak and Shrimp Imperial
A Petit Filet Mignon and Jumbo Shrimp
with Maryland Crabmeat
*

y

Oven Crusty Red Bliss Potatoes |
*
Squash with Basil and Onions

Fresh Oven-Baked Rolls
with Sweet Cream Butter

Dessert

Fresh Fruit Tart
A Crisp Sweet Shell Filled with Creme Patisserie,
adorned with Fruits
of the Season and Finished with a Light

Apricot Glaze and served over Creme Anglaise
*

Renaissanced Special Blend Coffee .
Brewed Decaffeinated Coffee and Herbal Teas

Wine List

Fetzer Valley Chardonnay ' |
*

Fetzer Valley Cabernet Sauvignon |
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| %WM 7,1995 * gCWU%aﬁmﬂ} Htol * Q’Vaéf{mgum @u’&;&?of Coelumbio
Please check one category:
Name O Gold Sponsor $10,000.00
: . Includes ten registrations,
» Company table of ten at banquet, one
. ‘ page in program and
Address ' mention in all promotional
) materials.
O Silver Sponsor $5,000.00
Includes ten registrations,
Telephone ( ) table of ten at banquet, one
. NN haif-page in program and
o QO Kindly reserve table(s) in the catagory indicated. mention in all promotional
O | cannot attend. Please accept this contribution in support of materials. )
the USHCC. . 00 Bronze Sponsor $2,500.00
0O Enclosed is a check in the amount of § . Includes ten registrations,
Please make checks payable to the USHCC. ~ table of ten at banquet, and
O Please bill the amount of § to my credit card. mention in program and all

Please fill out card information on reverse. ‘promotional materials.

R.S.V.P. with payment must be received by January 31, 1995. = Full Registration  $225.00
For further information please call the Event Services O Reception/Dinner
Department at (202) 842-1212. ' Ticket $200.00
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Piease list names of people who will be seated at your table (please type or print):
- Name Social Security No. Date of Birth

1.

2.

A

N

9.

10,

(Circle) Amex / VISA / Diner's / Discover # ‘ Ex. Date

Authorized Signature
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United States

Hispanic Chamber of Commerce
1030 15th Street, NW, Suite 206
Washington, D.C. 20005
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1995 Fifth Annual
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Everts fov Tuesday. 7h of Febraany. 1995

* k k k Kk Kk ok Kk * kK kKA K K A K K N

8:00 a.m. - 5:00 p.m.

8:00 a.m. - 10:00 a.m.

10:00 a.m. - 10:45 a.m.
11:00 a.m. - 12:00 noon
2:00 pm. - 2:45 p.m.
3:00 p.m. - 4:00 p.m.
6:00 p.m. - 7:00 p.m.

7:00 p.m. - 9:00 p.m. -

Registration
JW Marriott Hotel -

Continental Breakfast
JW Marriott Hotel

Legislative Forums on Capitol

Hill

% How to Make the -
Communily Reinvestment
Act Work for You '

+ International Trade and
Hispanic Business

_ % Small Business

Administration/Minority
Business Development
Agency and You

« The 104th Congress: A New
Course

Cocktail Reception
JW Marriott Hotel

Legislative Banguet
JW Marriott Hotel

LA S A S B SR S SR 20 TR I TR T S S G S s
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Duesday, The 7th day of February. 1995
GW Mamistt Htel
1331 Ponnsyloania Avenue, NW
Washington, Digtuict of Columbia
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. 1030 15t Street, NW. Buite 206
- Waskington, D.C. 20005
202-8421212  Feu 202-842-3221

HO07706
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UNITED STATES HISPANIC
CHAMBER OF COMMERCE

/

)

DC TR MBS B

WY A

THIRD ANNUAL.
Legislative
Forum
er
Banquet
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O

Opp. No. 91-156321 e §  ceroLHLTONHOTRL |
> : WASHINGTON, D.C.

~ U.S. Chamber of Commerce v. B : ' 1993
l" - United States Hispanic Chamber ' :
- of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation

®  Exhibit Number 3
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_ The
United States
Hispanic Chamber of Commerce's
Third Annual Legislative Forum o Banquet
promises to be an exciting gathering between
some of the country's outstanding
- Hispanic businessmen and women and

Members of Congress.

This event will provide a means by which
your local Hispanic chamber of commerce
or company representatives can work.
with its congressional delegation
to create a solid channel of communication

on federal policy issues.

Dhue to the tremendous response to this event
there is a limit of 400 participants allowed to attend;

we strongly urge you to confirm your attendance
as soon as possible.
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United States Hispanic Chamber of Commerce
Third Annual Legistative Forum o Bangquet
April 14-15, 1993 & Capitol Hilton Hotel o Washington, D.C.

Name:

Company:

Address:

Phome: ()

Please check one:

Gold Sponsor
$10,000.00
Silver Sponsor
$5,000.00
Bronze Sponsor
$2,500.00

[] Please reserve table(sy in the category indicated »
0 I cannot attend, but accept this contribution of § _____

R.S.V.P. with a check payable to the USHCC must be
received by April 1, 1993. For further information call the
Event Services Department at (202) 842-1212.

Full Registration
$225.00

Dinner Ticket
$200.00

HO07696
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o
Please fist names of peaple who will be seated at your table
Name SS# D.0.B.
o .
- Card Type : Exp. Date / [

° .
P Authorized Signature for Credit Card Purchase
%.“{' .....
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The
United States Hispanic Chamber of Commerce
and its Board of Directors
cordially invite you to attend the
 Third Annual
Legislative Forum ¢ Banquet
Thursday, the 15th day of April, 1993
Capitol Hilton Hotel
16th & K Street N'W
Washington, D.C.
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() UniTed States Hispanic Chaoker ofF Coomerce

FirsT Annual
Internarional

Conperence
Gala Banguet

Juwly 17, 1997 « Washbington, DC

Opp. No. 91-156321

. U.S. Chamber of Commerce v.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber HO7727
~ of Commerce Foundation
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@ USHCC International Conperence

he USHCC has worked to provide for its members the necessary tools essential

to succeed in global markets. As a result, the USHCC created its First Annual

‘|‘» ® .- _ International Conference, which is designed to bring together the public and
private sectors from the United States and Latin America. Furthermore, this event creates a

forum that highlights current trends in international trade, as well as provides nerworking and

. .. ) i
business opportunities. )

The USHCCs efforts in the international trade arena have included: supporting initiatives

such as NAFTA, GATT and FTAA; buﬂding alliances with the Chambers of Commerce in

the Western Hemisphere through our participation in the Hemispheric Congress, the Annual
Trilateral Conference between Mexico, Canada and the United States, as well as our v ,
partnership with CONCANACO-SERVYTUR; and conducting and participating in trade ; i
missions throughout Latin America.

-The USHCC looks forward to continue working with our local Hispanic Chambers of |

Commerce, corporate partners, and government agencies such as the U.S. Department of
"Commerce, to continue fostering its business relations throughout Latin America. This annual’
cvent promises to establish a framework for our membership to gather vital information for

the continued growth and success of their business.
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@ , USHCC Board of DIRECTORS:

Albuqu}rqut, NM

JOSE L. CANCHOLA
Tucson, AZ

" RONALD E. MONTOYA

Denver, CO

" REGION III

JIM RODRIGUEZ, D.D.§*
Dallas, TX

MANNY J. LOPEZ
Kansas City MO

MASSEY VILLARREAL
Houston, TX

*Regional Chair

RONALD E. MONTOYA
) Chairman of the Board

o S BONDDY A RODRIGUEZ

9 oo ' Vice-Chair of the Board
REGION I REGION IV
COCO CORONA* RIC GONZALEZ*
Vallejo, CA Madison Heights, MI
FRANK GUTIERREZ CARMEN MUNOZ
Yakima, WA Detroit, MT
MANUEL A. ROSALES LUPE HINOJOSA
San Francisco, CA Toledo, OH
REGION II REGIONYV

' MARTIN CANDELARIA* ' DAVID FERNANDEZ, ESQ.*

Washington, DC

BONDDY A. RODRIGUEZ
Plainfield, NJ

HENRY CALDERON
New York, NY .

REGION V1

LOUIS SANCHEZ*
Tampa, FL

WILLIAM ALEXANDER
Miami, FL

TOMAS DE LEON
San Juan, PR
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USRCC Message

‘Dear Participants:

On behalf of the United States Hispanic Chamber of Commerce (USHCC) and its Board of

Directors, we would like to express gur gratitude to all those that have made possible this First :

Annual International Conference.

* The support and participation we have received from the Hispanic business community, our
Latin American counterparts, Corporate America, and the U.S. Government has been
extremely valuable to the organization in making this conference a success. We will indeed !

leave tonight with a sense of accomplishment by establishing a framework for growth in the

international trade arena.

We trust that the information you received during the conference will assist you to expand
into new markets and explore business opportunities across the Western Hemisphere. Once

again, we thank you for your $upport and we look forward to seeing you next year.

C Sincerely, - : )
o ' 4 |
L Aty %Q I e
" Ronald E. Montoya A William Alexander José E Nifio
- Chairman of the Board International Conference Chair  President/ CEO
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A Salute prom His Excellency Exnesto Perez Balladares,
President or the Republic or Panama

PRESIDENCIA DE LA REPUBLICA
DIRECCION GENERAL DE INFORMACION Y COMUNICACION

My best wishes to all those who will be gathering in Washington, D.C. for the First Annual
International Conference of the United States Hispanic Chamber of Commerce (USHCC).

The energy and drive of the Hispanic community are clearly having an impact on the culture

and economy of the United States.

The USHCC’s mémbcrship and leadership are in a unique position to further Hispanic

coniributions to life in the United States and in doing so, help to build a more secure and

prosperous future for all.

As President of Panama, I urge you to look and act beyond domestic challengcs, to look South,

so that together we can work to build a more prosperous hemisphere in the first decade of the

new millenium.

I wish you a productive and memorable conference.

i , :
&/' QLA :
Emcst )

President
Republic of Panama
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GALA SPONSORS:
Laredo National Bank
Wal-Mart Stores, Inc.

WELCOME
Lorenzo C. Lopez
USHCC Vice Presidens, International & Business Developmen:

OPENING REMARKS
Jorge Ramos
Univision
Master of Ceremonies

PRESENTATION OF THE NATIONAL COLORS
U.S. Secret Service Color Guard

NATIONAL ANTHEM OF THE REPUBLIC OF PANAMA
UNITED STATES NATIONAL ANTHEM

INVOCATION
" Father José Lobatén

DINNER

GUEST SPEAKER
The Honorable Thomas “Mac” McLarty
Counselor to the President & Special Envay for the Americas
The White House

1997 SANCHEZ TO SANCHEZ TO SMITH AWARD PRESENTATION

KEYNOTE SPEAKER
The Honorable Ernesto Pérez Balladares
President of the Republic of Panama

CLOSING REMARKS
José E Nisio
President/CEO
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FirsT Annual International Conperence Spensors

¢

GOLD
United States Postal Service

SILVER
Philip Morris Companies Inc .

BRONZE
Anheuser-Busch Companies
AT&T
IBM Corporation
Laredo National Bank
McDonald’s Corporation
Prudenual Securities Incorporated - International Division
’ Texaco, Inc.

WELCOMING RECEPTION
Inter-American Development Bank

CONTINENTAL BREAKFAST

General Motors Corporation

LUNCHEON
NYNEX

PRE-GALA RECEPTION
GSC Industries, Inc.
Anheuser-Busch Companies (Beverage Sponsor)

GALA BANQUET
Laredo National Bank
Wal-Mart Stores, Inc.

HO7734
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Sanchez 10 Sanchez To Swith Awaxd Recipients

REGION 1
Enrique Morones

San Diego, CA

REGION 11
Antonio Villa
Denvariety Conceps, Inc.
Denver, CO

REGION 11
Joe F. Aleman
JFA & Associates Internarional
N. Richland Hills, TX -

REGION IV
Facundo Bravo
Uni Boring Co., Inc.
Howell, M1

REGIONV
Carmen M. Ramos
Quality Management Resources, Inc.
Washington, DC

REGION VI
Fausto Diaz Oliver
All American Containers, Inc.
Miami, FL

'HONORARY AWARDS
Canaco Ciudad de Mexico
Mexico

Lic. Armando Araujo
CONCANACO-SERVYTUR
Mexico
Emilio Azcirraga Milmo
Grupo Televisa
Mexico
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Mission Startement

he United States Hispanic Chafnbcr of Commerce was founded in 1979 with the
missi.on of promoting ?he continued growth and dcvelopmcnt of the Hispanic
busincss_ community and the nation. The USHCC is the central link of a
qatiqnwidc network of Hispanic Chambers of Commcrcc, business associations and firms,
working to expand business opportunities; to serve as an active and visible advocate in
Hispanic busmcss arena; and to actively promote trade between thc Hxspamc American

business community and our Latin American counterparts.

-
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United States Hispanic Chamber of Commerce
1030 15¢th Screet, NW, Suite 206
Washington, DC 20005
Telephone (202) 842-1212 Fax (202) 842-3221°
E-mail ushcc@aol.com
www.ushcc.com

HO7738
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ALBERTA

DEPUTY PREMIER .
MINISTER OF ECONOMIC DEVELOPMENT AND TOURISM

MLA Barrhead-Westlock

Minister Responsible for Technology, Research and Telecommunications
International Trade Offices
Lotteries

August 23, 1994

“Mr. Jose Nifio

President and Chief Executive Officer

United States Hispanic Chamber of Commerce
Suite 206, 1030 - 15 Street NW

Washington, DC

U.S.A. 20005

Dear Mr. Nifio: |

Jt was a pleasure to meet you at the Third Trilateral Conference in Banff, Alberta and I am
pleased you chose Alberta as the venue for this prestigious meeting. It is my hope that you found this
event to be beneficial in realizing your goals within the North American Free Trade Agreement
(NAFTA)/Tratado de Libre Comercio (TLC) framework

The Government of Alberta believes that the Chambers of Commerce throughout North
America will play an integral role in the success of the NAFTA/TLC. We look forward to partrmpanng
with you in future initiatives and wish you every success.

Please accept my personal best wishes.

Opp. No. 91-156321 Yours sincerely,

U.S. Chamber of Commerce v. .

United States Hispanic Chamber

of Commerce Foundation V%)‘W -

Applicant United States Chamber

of Commerce Foundation Ken Kowalski
Deputy Premier
Exhibit Number 3Z Minister .

408 Legislature Building, Edmonton, Alberta, Canada T5K 2B6 403/427-3162, Fax 403/422-6338
5040 - 49A Street, Barrhead, Alberta, Canada TOG 0EQ 403/674-3225, Fax 403 /674-6183
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U.S. Chamber of Commerce V.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation
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ARTICLES OF INCORPORATION
. OF -
UNITED STATES HISPANIC

CHAMBER OF COMMERCE FOUNDATION, INC. _ F l l E D
TO: Department of Consumer and Regulatory Affairs AFR -
Business Regulations Administration meemoses
Corporations Division
614 H Street, N.W. BY: /.

Washington, D.c. 20001

We, the undersigned natural persons of the age of twenty-one
(21) years or more, acting as incorporators of a corporation under
the NON PROFIT CORPORATION ACT (D.C. Code, 1981 Edition, Title 29,
Chapter 5), adopt the following Articles of Incorporation:

FIRST: The name of the corporation is UNITED STATES HISPANIC
- CHAMBER OF COMMERCE FOUNDATION, INC.

"SECOND: The period of duration is PERPETUAL.

THIRD: The purposes for whiéhAthis corporation is organiéed are:

To advance the cause of minority economic and business
development. In particular, as it refers to promoting
the early leadership development of youth, individuals
and families, and the pPromotion of self-reliance and
- entrepreneurship. ' . :

FOURTH:  The corporation shall have no members..

FIFTH: The directors shall be elected orlappointed, as provided

3

in the corporation by-laws.

SIXTH: .The foundation shall, as a non-profit entity, adhere to
its not-for-profit and tax -exempt status designation
under Internal Revenue Code Sections 501(c) (3) and
509(a) (3) ‘and also abide by all pertinent ang applicable
laws at the local, state and federal levels. The
corporation is one which does not contemplate pecuniary
gain or profit and it is organized solely for non-profit
purposes. - On the winding up and dissolution of the
corporation, after paying or adequately providing for the

05326\D52339. 1
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debts and obligations of the corporation, the remaining
assets shall be distributed to a non-profit fund,
'foundation, or Corporation, which is organized ‘and
operated exclusively for charitable, educational,

SEVENTH: The address of the initial registered office is:
1230 23ra Street, N.w, ' :
Apt. 602, Washington,‘D.C. KOG
The name of the initia] registered agent at that address
is: Adela Contreras, :

EIGHTH: The number of directors constituting the initial board of
directors is three (3) and the names and addresses,
including street and number ang zip code, of the persons
who are to serve as the initial directors until the first
annual meeting or unti} their successors be elected and
qualified are: o '

Jose F. Nino ' 19610 Brassie Place
Gaithersburg, Maryland 20879
Jose Canchola -P.O. Box 12989
_ Tucson, AZ 85732
Elliott Rivera . HC-71 Box 4024
Naranjito, PR 91770
NINTH: - The names and address, inciuding street number ang zip
: code of each incorporator are: . :
Jose F. Nino _ ‘19610 Brassie Place
o ‘ Gaithersburg, Maryland 20879
Jorge Franchi - 15th Street, N.w.
o Suite 206
Washington, D.Cc. 20005
Adela Contreras 1230 23ra Street, N.W.
Apartment 602
Washington, D.C. z2000%
05326\D52339. ) -2
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,44.‘“/ ANV

Adela Cntreras

I, DIRECARET  \incenT » a Notary Public, hereby
certify that on the. S[3* day of A reC » 1993, Jose
Nino, Jorge Franchi and Adela Contreras appeared before me and
signed the foregoing docume

nt as incorporators, and have averred
that the statements therein contained are true.

(¢
Néta{y Pybiic ~’

My Commission Expires:

My Commission Expires August 31, 1997,

05326\D52339.1
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U.S. Chamber of Commerce V.
United States Hispanic Chamber
of Commerce Foundation

Applicant United States Chamber
of Commerce Foundation
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BY-LAWS

OF

UNITED STATES HISPANIC CHAMéER OF COMMERCE_FOUNDATION, INC.

A Washington D.C. Non Profit Corporation

ARTICLE I
Offices

: - The principal office of the corporation in Washington D.cC.
'shall be located at 15th Street N.W., Suite 206, Washington, D.cC.
20005.. The corporation may have such other offices, either within
or without Washington D.C., as the activities of the corporation
may require from time to time. o

The registered office of the corporation required by the Non
Profit Corporation Act to be maintained in Washington D.C. may be,
but need not be, identical with the principal office in Washington
D.C., and the address of the registered office may be changed from-
time to time by the Board of Directors.

ARTICLE .IY

Members

The Corporation shall have no members.

ARTICLE 11T

Directors

Section 1. General Powers: The affairs of the corporation
shall be managed by its Board of Directors.

Section 2. ‘Number : The number of directors of the
corporation shall be three (3) provided, however, that the number
-of directors may at any time and from time to time be increased to
any number not more than fifteen (15) and decreased to any number
not less than three (3), by the adoption of a resolution to such
effect by an affirmative vote of a majority of the directors in
office. _ : :

Section 3. Election and Term of Office: The directors of the
corporation shall be elected by the Board of Directors of the
United States - Hispanic Chamber of Commerce, a New Mexico

326\D49512.8 '
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Corporation. At least one director shall be elected every two
-years. : :

, Section 4. Annual and Regular Meetings: The annual meeting
of the Board of Directors shall be held on the third Thursday
following the close of the fiscal year of the corporation, which
meeting shall be held for the purpose of electing directors and for
the transaction of such other business as may come before the
meeting. If the day fixed for the annual meeting shall be a legal
. holiday, such meeting shall be held on the next succeeding business

day. 1If the election of directors shall not be held on the day
designated herein for any annual meeting, or at any adjournment
thereof, the Board of Directors shall cause the election to be held
at a special meeting as soon thereafter as conveniently may be.
The Board of Directors may provide, by resolution, the time and
place, either within or without Washington D.C. for the holding of

regular meetings, other than the annual meeting, without notice
other than such resolution. : ‘

_ Section 5. Special Meetings: Special meetings of the Board
of Directors may be called by the Chairman, or by a majority of the
directors. The person or persons authorized to call special
meetings of the Board of Directors may fix any place in the United
States, either within or without Washington D.C., as the place for

holding any special meeting of the Board of Directors called by
them. o .

Section 6. Notice: Notice of any special meeting shall be

given at least ten (10) days previous thereto by written notice
~delivered personally or mailed to each director at his or her
business address, or by telegram; provided, however, that if the
designated meeting place is without Washington D.C., an additional
five (5) days notice shall be given. If mailed, such notice shall
be deemed to be delivered when deposited in the United States mail
in a sealed envelope so addressed, with postage thereon prepaid.
If notice be given by telegram, such notice shall be deemed to be
delivered when the telegram is delivered to the telegraph company.
Any director may waive notice of any meeting. The attendance of a
director at any meeting shall constitute a waiver of notice of such
meeting, except where a director attends a meeting for the express
purpose of objecting to the transaction of any business because the
meeting is not lawfully called or convened. Either the business to
be transacted at, nor the purpose of, any _.regular or special
meeting of the Board of Directors need be specified in the notice
of waiver of notice of such meeting. ‘

Section 7. Quorhm and Voting: A majority of the Board of
Directors shall constitute a quorum for the transaction of business

at any meeting of the Board of Directors; provided that if less
than a majority of the directors are present at said meeting, a
majority of the directors present may adjourn the meeting from time
to time without further notice. Each director present shall be

05326\D49512.8 2
. _  Ho7889

o Ll e T d e b iy o R B G




entitled to one vote upon each matter submitted to a vote at any
such meeting.

Section 8. Manner of Acting: The act of the majority of the
directors present at a meeting of the directors at which a quorum
is present shall be the act of the Board of Directors.

Section 9. Removal; Vacancies: A director may be removed,
with or without Cause, upon the affirmative vote of the majority of
the remaining directors. ' In the event of the removal of a
director, or in the event of the death or resignation of a
director, a majority of the Board of Directors of the United States

next annual meeting of the Board of Directors.

Section 10. Compensation: Directors as such shall not
receive any stated compensation for their services, but by
resolution of the Board of Directors may be reimbursed for their

. Section 11. Election of Officers: . The Chairman of the
Board of Directors of the corporation shall initially act as the
chief executive officer and the secretary of the corporation until
such other officers may be elected to fill positions created by
resolution of the Board of Directors.

ARTICLE III

Offjcers

Section 1. Number: The officers of the corporation shall be

~ determined by resolution of the Board of Directors. Until the
Board of Directors elects officers of the corporation, the Chairman

of the Board of Directors shall be the chief executive officer and
secretary of the corporation and shall in general supervise the
affairs of the corporation, subject to the authority of the Board
of Directors. Until the Board of Directors elects such officers,
the Chairman of the Board shall have all duties and powers

_reasonably necessary for the operation of the c0rporation.

Section 2. Election and Term of Office: The officers of the
corporation shall be elected by the Board of Directors. New
offices may be created and filled at any meeting of the Board of
Directors. Each officer shall hold office until a successor shall
be duly elected or until his death or until he shall resign or

shall have been removed.

05326\D49512.8 : . 3 HO7890
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_ Section 3. Removal: Any officer or agent elected or
appointed by the Board of Directors may be removed by the board
whenever in its judgmént the best interest of the corporation would
be served thereby, but such removal shall be without prejudice to
the contract rights, if any, of the person so removed.

Section 4. Vacancies: A vacancy in any office because of
death, resignation, removal, or otherwise, may be filled by the
Board of Directors for the unexpired portion of the term.

Section 5. Compensation: The compensation of the officers, if
any, shall be fixed from time to time by the Board of Directors and
- no officers shall be prevented from receiving such compensation by

reason of the fact that he is also a director of the corporation;
- provided, however, that such compensation shall include only
reasonable compensation for personal services actually rendered.

_ ARTICLE IV
Contracts, loans, Checks, Deposits, Custodijans

: Section 1. Contracts: A Board of Directors may authorize any
~officer or officers, agent or agents, to enter into any contract or
execute and deliver any instrument in the name of and on behalf of
the corporation, and such authority may be general or confined to
specific instances.

Section 2. Loans: No loans shall be contracted on behalf of
the corporation and no evidences of indebtedness shall be issued in
its name unless authorized by a resolution of the Board of

Directors. Such authority may be general or confined to specific
instances. :

. Section 3. checks, drafts, Etc.: All checks, drafts or other

orders for the payment of money, notes or other evidences of
indebtedness issued in the name of the corporation shall be signed
by such officer or officers, agent or agents of the corporation and
in such manner as shall from time to time be determined by
resolution -of the Board of Directors therein.

Section 4. Deposits: All funds of the corporation shall be
deposited from time to time to the credit of the corporation in
such banks, trust companies or other depositories as the Board of .
Directors may select. :

Section 5. cCustodians: The Board of Directors may from time
to time designate a bank, trust company, or other depository as
custodian of all funds and properties of the corporation, which
custodian shall maintain a record of all receipts, expenditures,
income and expenses of the corporation and/or perform such
ministerial duties as the Board of Directors by written direction

'05326\D49512.8 4 .
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may instruct, the custodian to receive such fees for its services
as may from time to time be agreed upon by the Board of Directors
and the custodian. :

ARTICLE V

Waiver of Notice

Whenever any notice whatever is required to be given under the
provisions of these By-laws or other provisions of the Articles of
Incorporation or under the provisions of the Non Profit Corporation
Act, waiver thereof in writing, signed by the person or persons
entitled to such notice, whether before or after the time stated
therein, shall be deemed equivalent to the giving of such notice.

ARTICLE V
Seal

The Board of Directors shall provide a corporate seal which
shall be in the form of a circle and shall have inscribed thereon,
the name of the Corporation and the words, "Corporate Seal,
Washington, D.C."

ARTICLE VII

Indemnification of Officers and Directors
Against Liabilities and Expenses in Action

Each director or officer, or former director, officer, or
designated agent of this  corporation, and his legal
representatives, shall be indemnified by this corporation against
liabilities, expenses, counsel fees and costs reasonably incurred
by him or his estate in connection with or arising out of any
action, suit, proceeding or claim in which he is made a party by
reason of his being, er having been, such director or officer; and
any person who, at the request of this corporation, served as
director or officer of another . corporation in which this

- corporation owned corporate stocks, and his legal representatives,

shall in 1like manner be indemnified by the corporation so
requesting him to serve; provided that in neither case shall the
corporation indemnify such director or officer with respect to any
matters as to which he shall be finally adjudged in any action,
suit or proceeding to have been liable for negligence or misconduct
in the performance of his duties as such director or officer. The
indemnification herein provided for, however, shall apply also in
respect of any amount paid in compromise of any such action, suit,
proceeding or claim asserted against such director or offjicer
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(including expenses, counsel fees and costs reasonably incurred in
connection therewith), provided the Board of Directors of this
corporation shall have first approved such proposed compromise
settlenment and determined that the director or officer involved was
not guilty of negligence or misconduct; but in taking such action
any director involved shall not be qualified to vote thereon, and
if for this reason a quorum of the Board of Directors cannot be
obtained to vote on such matter, it shall be determined by a
committee of three persons appointed by the Board of Directors at
a duly called special meeting or at a ‘regular meeting. In
determining whether or not a director or officer was guilty of
negligence or misconduct in relation to any such matters, the Board
or committees appointed by the Board of Directors, as the case may
be, may rely conclusively upon an opinion of independent 1legal
counsel selected by the Board or committee. Any compromise
settlement authorized herein shall not be effective until submitted
and approved by a court of competent jurisdiction. The right to
indemnification herein provided shall not be exclusive of any other
rights to which such director or officer may be lawfully entitled.

ARTICLE VIII

Disbursements for Eleemosynary Purposes

All income and properties of the corporation shall be devoted
exclusively to religious, charitable, scientific, 1literary, or
educational purposes as provided in the Articles of Incorporation.
The Board of Directors may adopt such policies, regulations and
procedures governing the management and/or disbursement of funds
‘for such eleemosynary purposes as in its opinion are reasonably
calculated to carry out such purposes as set forth in the Articles
of Incorporation; provided, however, that until such time as the
Internal Revenue Service has by appropriate action recognized this
corporation as one organized . and operated exclusively for
religious, charitable, scientific, literary, or educational
purposes, the expenditures of this corporation for the eleemosynary
purposes aforesaid shall be made only to such religious,
charitable, scientific, literary, or educational corporations,
trusts, community chest, funds or foundations as are exempt under
Section 501(c)(3), Internal Revenue Code of 1986, or applicable
provisions of the prior revenue acts, or to such states,
territories, possessions or political subdivisions thereof, or such
other organizations, contributions to which are deductible under
the provisions -of Section 170 of this said Internal Revenue Code,
or applicable subsequent legislation.
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. _ ARTICLE IX '
9 | o Prohibjted Transactions

No provisions of the Articles of Incorporation or these by-
laws shall in any way be construed as permitting the corporation,
whether through its Board of Directors, its officers, agents, or
other party acting in its behalf, to:

(1) lend any part of its income or corpus to its
officers or directors;

(2) lend any part of its income or corpus without the

receipt of adequate security and a reasonable rate of
_interest;

. (3) pay any compénsation, in excess of a reasonable
allowance for salaries or other compensation for personal
service actually rendered; :

(4) make any part of its services available on a
preferential basis; :

(5) make any substantial purchase of securities or any
other property, for more than adequate consideration in money
or money’s worth;

(6) sell any substantial part of its securities or other
property for less than adequate consideration in money or
money’s worth, to; or -

(7) "engage in any other transaction which results in a
substantial diversion of its income or .corpus, to the
incorporators; a person who has made a substantial
contribution to the corporation; a member of the family (as
defined in Section 267(c) (4) of Internal Revenue Code of 1954)

~of an individual who is an incorporator or who has made a
substantial contribution to the corporation; or a corporation
controlled by such incorporator or person through the
ownership, directly or indirectly, of 50% or more of the total
combined voting power of all classes of stock entitled to vote
or 50% or more of the total value of shares of all classes of
stock of such corporation.
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-ARTICLE X
Endowment Fund

In addition to other activities engaged in by the corporation
in furtherance of the purposes of the corporation as set forth in
the Articles of Incorporation and subject to the limitations
contained in the Articles above, the corporation shall be allowed
to establish an endowment fund (the "Fund") to promote the social
welfare of the minority community and the community at large by (i)
providing scholarships for the primary and advanced business
studies of promising minority students, (ii) encouraging minority

" cultural and business development and (iii) providing financial

assistance to minority businesses which are not able to obtain
funds from conventional commercial sources. Said financial
assistance may be in the form of low cost or long term loans or the

‘purchase of equity interests in such minority businesses. Where

the financial assistance takes the form of acquiring an . equity
interest, the corporation shall dispose of such interest as soon as
the success of the business is reasonably assured.

ARTICLE X

Amendments
These By-laws may be altered, amended or repealed and new By-
laws may be adopted at any meeting of the Board of Directors called
for that purpose by the affirmative vote of a majority of the Board

of Directors.

Adopted at the first meeting of the Board of Directors held on

the ~day of
. // < —
s c 7&“’“\
T N v
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE »
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

THE CHAMBER OF COMMERCE OF THE
UNITED STATES OF AMERICA,

£ QRIGINAL

Opposer,

Opposition No.
91-156,321
Pages 1 - 94
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UNITED STATES HISPANIC CHAMBER
OF COMMERCE FOUNDATION,

Applicant.
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DEPOSITION OF CURTIS CARLSON
LOS ANGELES, CALIFORNIA
MONDAY, FEBRUARY 25, 2008

REPORTED BY:
LESLIE L. WHITE
CSR NO. 4148
JOB NO.: 15406

TSG Reporting - Worldwide  877-702-9580




Page 21
1 CURTIS CARLSON ;
2
3 FEBRUARY 25, 2008
4 9:41 a.m.
5
6
7 Deposition of CURTIS CARLSON, taken on
8 behalf of Applicant United States Hispanic
9 Chamber of Commerce held at 11355 West
10 Olympic Boulevard, Ninth Floor, Los Angeles,
11 California, before Leslie L. White, CSR
12 No. 4148.
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1 CURTIS CARLSON

APPEARANCES:

KENYON & KENYON LLP

Attorneys for Opposer U.S. CHAMBER OF COMMERCE

1500 K Street, NW

Washington, DC 20005

BY: WILLIAM MERONE, ESQ.

MANATT, PHELPS & PHILLIPS, LLP

Attorneys for Applicant UNITED STATES

HISPANIC CHAMBER OF COMMERCE FOUNDATION

11355 West Olympic Boulevard

Ninth Floor

Los Angeles, California 90064-1614

BY: JESSICA J. SLUSSER, ESOQ.
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CURTIS CARLSON

I NDEKXK
WITNESS: EXAMINATION
CURTIS CARLSON BY MS. SLUSSER

APPLICANT'S

EXHIBIT 1

EXHIBIT 2

EXHIBIT 3

EXHIBIT 4

EXHIBIT 5

EXHIBIT 6

EXHIBIT 7

BY MR. MERONE

EXHIBITS

MARKED
Logo of Swedish- 22
American Chambers of
Commerce U.S.A.
District Court Subpoena 23
Service Mark Principal 23
Register
The Swedish-American 26

Chambers of Commerce USA
website material

Membership Directory The 48
Swedish-American Chambers

of Commerce of the U.S.A.,
Inc. 2007/2008

Brochure for Swedish- 51
American Chambers of

Commerce of the United

States of America, Inc.
Brochure for Swedish- 52
American Chambers of

Commerce of the United

States of America, Inc.
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CURTIS CARLSON
@ 2 EXHIBITS

APPLICANT'S
MOVED TO BE

4 MARKED ADMITTED
EXHIBIT 8 Brochure for Swedish- 54 90
American Chambers of
6 Commerce of the United

States of America, Inc.

EXHIBIT 9 Currents Winter 2007-2008 57 90
non-Bates stamped
EXHIBIT 10 Currents Winter 2007-2008 60 90

Bates stamped
10

EXHIBIT 11 Currents Spring 2007 61 90
11

EXHIBIT 12 Currents Fall 2007 63 90
12

EXHIBIT 13 HighBeam Research 3/13/2003 65 90
13

EXHIBIT 14 HighBeam Research 1/31/2005 66 90
14

EXHIBIT 15 HighBeam Research 10/18/2004 68 90
15

EXHIBIT 16 "News & Events" document 70 90
16

EXHIBIT 17 Article dated 11/27/07 71 90
17

EXHIBIT 18 Brochure for Swedish- 72 90
18 American Entrepreneurial

Days San Diego April 7-9

19

EXHIBIT 19 Miscellaneous website 73 90
20 pages _
21 EXHIBIT 20 Cover letter 2/13/08 re 77 90

Subpoena from Erik Kane with

22 attached documents produced

by witness at deposition
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QUESTIONS WITNESS INSTRUCTED NOT TO ANSWER
(NONE)

INFORMATION REQUESTED
(NONE)

REQUESTED TO BE MARKED
(NONE)
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CURTIS CARLSON |
LOS ANGELES, CALIFORNIA; MONDAY, FEBRUARY 25, 2008
9:41 a.m.
CURTIS CARLSON,
the witness herein, having been
first duly sworn, was examined
and testified as follows:
EXAMINATION
BY MS. SLUSSER:
Q Okay, Mr. Carlson, can you state your full % i
name for the record, please. : ‘
A My name is Curtis Carlson.
Q And what is your current place of employment?
A The Law Firm of Carlson & Lewittes, which is

séelled L-e-w-i-t-t-e-s, PA, 1 Southeast Third Avenue,
Suite 1200, Miami, Florida 33131.

Q Can you tell me your association with the
Swedish-American Chamber of Commerce.

A I am a member of the Board of Directors. I am
a member of the Executive Committee of the Board of
Directors, and I am an officer. My title is special
director legal affairs.

Q Okay. And just for clarification, during the

TSG Reporting - Worldwide  877-702-9580
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1 CURTIS CARLSON

2 deposition do you mind if we refer to it as the Swedish
3 chamber?

4 A No. But I got a better abbreviation. We call

5 it SACC-USA.

6 Q SACC-USA. S-A-C?

7 A SAAC-USA -- no, I'm sorry, SACC-USA. I

8 apologize.

2 Q SACC? Still called "SACC"?
10 A Yes.
11 Q How long have you held your position with the
12 Swedish chamber?
13 A I have been a member of the Board of Directors
14 - since I think August of 1999, and if it wasn't August of

15 1999, it was August of 2000, but I think it was 1999.

16 0 That's the Board of Directors. And then

17 you're the special director of legal affairs the same

18 amount of time?

19 A No. That has been since approximately 2003 or
20 2004. The annual meetings are held in August in

21 Stockholm or some other city in Sweden. The anniversary
22 would always be in August of some particular year.

23 Q What are your responsibilities as the -- on

24 the Board of Directors Executive Committee?

A The actual Board of Directors is approximately
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t CURTIS CARLSON
2 30 members, and so in order to conduct more efficient
3 business, they have -- we have created an Executive
4 Committee of the Board of Directors, which is a smaller
> group of only nine people.
6 And so the full Board only meets four times a
7 year. The Executive Committee meets once a month, and
8 we make decisions on behalf of the full Board. We have
9 authority, pursuant to the By-Laws, to make decisions on

10 behalf of the full Board.
11 And for lack of a better description, we

12 basically do the day-to-day things that are necessary.

13 0 And what is your responsibilities as the

14 special director of legal affairs?

15 A It would be equivalent to general counsel of a
16 corporation.

17 Q Are you also, I'm assuming, a member of SACC?
18 A I am a member of SACC-Florida, which entitles

13 me to be a member of SACC-USA.

20 Q How long have you been a member of

21 SACC-Florida?

22 A Since approximately sometime in 1997 or '98.
23 Q Have you ever held any other positions at the
24 Swedish chamber?

25 A I was -- the answer as to SACC-USA, no. As to
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CURTIS CARLSON
SACC-Florida I was chairman of SACC-Florida for probably
three years.

Q Do you remember what years?

A Again, approximately 2002 to maybe 2005, in-
that area.

0 What were your responsibilities as the
chairman of SACC-Florida?

A To be the chief executive officer and to run
the organization and to make sure that it was able to
fulfill its objectives and goals and mission.

Q Did you act as a liaison between SACC-Florida
and SACC-USA?

A As chairman of SACC-Florida you are a member
of the Board of Directors of SACC-USA. So there are 19
regional chambers, each of which has a chairperson, each
of which is then automatiéally elected to the Board of
Directors of SACC-USA.

SACC-USA also has corporate members, and among
the corporate members people -- there are people that
are elected to the Board of Directors. I think .there
are 15 corporate members on the Board of Directors. So
there's even more than 30, approximately 34 members of
the Board of Directors.

I'm filling in the information I know you're
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CURTIS CARLSON :
going to want.

MR. MERONE: Feel free. This is a trial
deposition.

BY MS. SLUSSER:

Q When was the Swedish chamber established?

A Okay. That's is a difficult question, and let
me answer it thié way. In 1906 an organization in the
State of New York was formed by the name of
Swedish-American Chamber of Commerce, Inc.

Over the years other chamber -- other
organizations were formed that had the phrase "Chamber
of Commerce," and the name "Swedish" in them around the
country.

By 1987 it was decided that this -- we need an
umbrella organization for all ofth regional
chambers. In approximately 1987 ;kggéincorporated
association was created that was given the name
Swedish-American Chambers of Commerce.

In November of 1995 Articles of Incorporation
were filed in the State of Delaware for an organization
by the name of Swedish-American Chambers of Commerce of
the United States of America, Inc. And that is the full
name of the organization.

Q Okay. In 1906 you testified that the Swedish
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2 American-Chamber of Commerce, Inc. started in New York;
3 is that correct?
4 A That's correct.
> Q Where were the other regional chambers that
6 you described between 1906 and 19872
7 A New York, San Francisco -- I have some notes
8 if I can look them to refresh my memory.
N No, that wouldn't help.
10 Would that be okay?
11 Q Sure.
12 A Let me qualify this and let you know it's an
13 attorney/client communication I'm going to be looking
14 at. If you ask me to see it, I am not going to let you
15 see it, but I need it in order to refresh my
16 recollection.
17 MR. MERONE: I am not going to ask you.
18 THE WITNESS: And your question was what other
19 chambers? And the answer is Atlanta, Chicago, Detroit,
20 Houston, New York, and San Francisco were the original
21 members of the unincorporated association that was
22 created in 1987.
23 In 1989, for your information, Washington énd
24 L.A. became members.
25 /17
1
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BY MS. SLUSSER:
Q Is the Swedish-American Chambers of Commerce

of the United States of America, Inc. still in business

today?

A Yes.

0 What is the objective or the mission of
SACC-USA?

A To promote trade and commerce and investments

between the two nations, being the United States of

America and the Kingdom of Sweden.

Q Does the Swedish chamber currently offer any

products?

A I don't think we offer products. We offer

services.

Q What services do you offer?

A Um, a number of services. Number one -- I

guess it could be a product. We create a directory on

an annual basis of all of our members, and we do have

advertising in the directory. On a periodic basis

basically six times a year we publish a magazine called

Currents.

On a service level we hold an event every year

in Sweden that we call Entrepreneurial Days, and the

objective of this event -- usually it's a three-day
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CURTIS CARLSON

event where we have speakers and presenters, and we also

have exhibitors, and we have something called

matchmaking, which I'll describe in a moment.

But this is held over a three-day period of

time every year, and the matchmaking is a -- I'll

describe it this way: If you own a hair-care product

company in America and you want to distribute your

products in Europe, you let us know that you need to

have a hair-care distributor in Northern Europe, the

Scandinavian countries or wherever, and we will set up

meetings with hair-care distributors for you to meet

with during the three days of the Entrepreneurial Days.

By way of example, at the last Entrepreneurial

Days we had over 430 matchmaking meetings that were

held. The speeches and presenters are usually on --

when we do it in Sweden, it's usually on how your

Swedish company does business in America, and we have

lawyers and we have accountants, and we have trade

people speak. And we also hold those Entrepreneurial

Days in America, usually on a biannual basis. Because

it's such a big event, you can't do it every year in

America, so we do it on a biannual basis.

0 Where are those events held in America?

A In different cities. 1In 2005 it was held at

TSG Reporting - Worldwide 877-702-9580
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2 the United States Chamber of Commerce in Washington, DC.
3 In 2008 it's going to be held in San Diego in
4 April. So one year we had it in Austin, Texas. One
S year we had it Miami, Florida. So it's held in
6 different cities where we have a chamber.
7 Q Okay. How many members does SACC-USA have?
8 A Over 2500. We are the second largest
2 bilateral Chamber of Commerce in the United States.
10 Q What has the membership for SACC-USA been --
1 I'm going to ask you for each year, for the last say
12 five years, starting with 2002.
13 A I don't know the answer, but it has been
14 fairly static, in the 2500 range all those years.
15 0 From 2002 to 2005 -- I'm sorry, 2008?
16 A Yeah, last six years it has been fairly
17 static.
18 0 Regarding the fact USA's members, what kind of
19 entities are they?
20 A Individuals and corporations. And the
21 corporations are both U.S.-based corporations,
22 U.S.-based entities of Swedish corporations and
23 Swedish-based corporations.
24 So U.S. based -- you know, headquarters of --
25 U.S. based, U.S. headquarters of Swedish-based, and
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1 CURTIS CARLSON
® 2 finally Swedish-based corporations.

3 And I'll give you an example, a drug company

4 called Astra-Zeneca, headquartered in Sweden, but has
. 5 operations here in the United States. So its U.S.
} 6 entity is a member of I don't know what chamber, but one
'. 7 of the chambers. And the other organization is a member
8 as well.

9 And Volvo is the same, Saab is the same, and
P 10 so on.

11 Q What kind of business are your members in?

12 A It is the full gamut of businesses. It is
® 13 mainly the auto manufacturing, liquor. M & H is a

14 member. Hana Andersson -- I don"t know if you have

15 children. If you do, you may know of Hana Andersson
@ 16 Clothing.

17 Then there are companies that are the drug

18 companies, the papermill companies. There's a couple of

19 engineering companies. There's a company that

20 manufacturers power -- electro-power equipment called

21 Vatenfals, which is spelled V-a-t-e-n-f-a-1l-s. And IKEA

22 is a member.

23 0 So a range?

24 A Yes, everything.

25 Q You said M & H earlier. Did you mean H & M,
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the clothing company?

A Yes, I did mean that. You're right.

Q Just making sure.

The next question I was going to ask is their

size. 1Is it fair to say the size of the members range

from small to very large?

A I would say the size ranges from huge to very

small. I mean --

Q Let's take a break for a second. Sorry.

(There was an interruption off the record.)

BY MS. SLUSSER:

Q We were discussing the size of the members.

A Yes, they range from huge, you know -- T

forgot to mention Ericsson, the phone company -- to

small, small entities like my law firm.

Are individuals also members?

Yes, they are.

And where are your members located?

O @ O

Throughout the United States and Sweden.

Q How does the Swedish chamber serve U.S.

businesses?

A It's bilateral -- intended to be a bilateral

promotion of trade and commerce. And so if -- when we

have the Entrepreneurial Days here in the United States,
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CURTIS CARLSON
we're trying to get U.S. corporations to attend, so that
they understand that they can do business in Sweden.

And the idea, which is -- marketing experts
have concluded is that if you want to introduce your
products to Europe the best place to start is Northern
Europe in the Scandinavian countries. And if you can
establish yourself up there, it's very easy to go south
and take over the rest of Europe.

So that's the pitch we make, and that's what
we try to do. I mentioned a hair-care company. That's
one example. There was a hair-care company here in
America -- in fact, they originated from California, and
they were called "Image," and we introduced their
products into Sweden.

Q Okay. You testified a minute ago how in 1906

the Swedish-American Chamber of Commerce, Inc. started.

A Yes.

Q You testified how throughout the years, in

1987, started the Swedish-American Chambers of Commerce

USA. 1 guess what I'm getting at is: Have you told us

all the ways in which the SACC-USA's name has changed

since the inception in 1906 to the present?

A Yes.

I just want to clarify information, though,
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CURTIS CARLSON
that while it was an unincorporated entity, it was just
called "Swedish-American Chambers of Commerce of the
United States."

When it came became a corporate entity in

November of 1995 and filed its Articles of Incorporation
with the State of Delaware, it became known as
"Swedish-American Chambers of Commerce of the United
States of America, Inc."

Q Have SACC-USA's products -- and when I say
"products" I mean --

A Services?

Q Well, also you testified to a directory in a
magazine, which I guess I would call products and
services. Have they changed in any way since 1906?

A Yes.

Q What did the original Swedish chamber do in
1906, as far as you know?

A I don't know.

Q Can you explain just a little bit how the
Swedish chambers services have changed since you're
aware.

A I began to be involved in 1997 or '8, in that
area. I can only address that, and what I know from

historical documents, but originally, it wasn't as
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sophisticated as it is today. And it was more of we

would hold a meeting every year in Sweden, and then they

decided: Since we're holding a meeting, let's have some

presenters, and that just starts to grow. So it was

just an evolution.

But the concept of a directory has existed for

a very long time. I can say probably from the very

initial beginning.

Q Are you aware whether the Swedish chamber has

obtained or applied to obtain state or federal trademark

registration for its name or logo?

A The entity in New York has filed and obtained

registration for I know it's logo, and maybe for its

name. I am not sure about the name, but I know for its

logo.

Does SACC-USA use a logo?

Yes.

o N I e)

Can you describe what it looks like.

A Can you give me -- it is -- the three crowns

at the top are a symbol of the Kingdom of Sweden.

Beneath that is a shield that is patterned after the

interstate highway system shields, like I-5 and I-95

shields. And it is done with -- to have sort of the

American feel to it, and so you have vertical stripes,
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1 CURTIS CARLSON
¢ 2 akin to the American flag.
3 And you have the logo 19 -- the number 1906.
4 That, what I have described, is surrounded by "5’5
® e B
3 lines and the words, "TheJSwedish—American Chambers of
6 Commerce, Inc." surround it. j
° 7 I want to note, however, that we recently held ;
| 8 a meeting, and we have changed our logo, and we do not
9 use the 1906 anymore.
° 10 Q Okay.
| 11 A You have handed me -- yes, that is the new
12 logo.
® 13 Q That's the new logo?
14 A Uh-huh.
15 Q Let me first --
® 16 A Mark it as an exhibit?
17 0 Actually, I'm looking for something else real
18 quick. If you can give me a second.
19 So the new logo that you just mentioned --
20 A Yes, yes.
21 Q -- is on what we will call -- I am not goirng
22 to write on this -- SAAC 1.
23 A SACC.
24 Q I'm sorry, SACC. |
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CURTIS CARLSON
(Exhibit SACC 1 was marked for
identification by the Reporter.)

THE WITNESS: And this new logo was adopted at a
meeting in approximately April of 2007, approximately.
And it was intended to be more stylized and more
contemporary.

BY MS. SLUSSER:
Q Did SACC-USA stop using the original logo that

you described earlier?

A Yes.
Q When did it stop? Do you know?
A It began -- it's typical you phase in -- you

know, use up your existing stock. But the phase-in
began in approximately the spring of 2008 -- of '7, I'm
sorry.

Q A minute ago you described -- actually, let's
take a break for a second. I have to find this
trademark regulation.

(A discussion was held off the record.)

MS. SLUSSER: Let's go back on the record.

Before we get any farther I would like to put

as SACC Exhibit 2 -- would it help if I wrote the

exhibit numbers on here for you? I'm going to do that.

/17
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1 : CURTIS CARLSON

2 (Exhibit SACC 2 was marked for
3 identification by the Reporter.)

4 BY MS. SLUSSER:

> Q This is a Subpoena that my office sent out.
6 Did you receive this?
7 A Yes, and I accepted service of this.
8 Q Are you here testifying in response to the
3 Subpoena?
10 A Yes, I am.
11 MS. SLUSSER: We were talking a minute ago about
12 the trademark registration, and I'm going to mark this
13 as SACC 3, ask the court reporter to do so.
14 (Exhibit SACC 3 was marked for
15 identification by the Reporter.)

16 BY MS. SLUSSER:

17 Q Is that the registration of the former logo
18 that you were talking about?.

19 A Yes.

20 Q And you testified that you're phasing out use

21 of that logo?

22 A Yes. Well, I just want you to understand.

23 This one was ddne by the New York organization, and it
24 has got the words "New York." We never used "New York."
25 We used this logo except for the words "New York." We
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CURTIS CARLSON
had "United States."

Q So this registration was owned by the
organization that started the original Swedish Chamber
of Commerce in New York?

A Correct. We have a perpetual license to use
it.

Q Okay. Are there any other trademark
registrations or applications that you're aware of?

A I believe that the New York organization
recently filed a new application. I don't know the
status of it.

o] The new application that the New York
organization filed, is it a federal application?

A Yes.

Q Do you know the Mark that they applied to
register?

A I believe they have changed their logo as well
to make it more contemporary and stylized. I think they

filed an application for their new logo.

Q The "new logo" being what is reflected in SACC
Exhibit 17?
A No, New York has changed their logo -- they

have slightly changed the color and things like that.

They have kept in the "1906" in their logo. When they
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CURTIS CARLSON %
changed their logo, I believe they filed a new
application to reflect the changes they recently made.
Probably in 2007 was probably when they filed it.
Q Okay. What are the --
A And we're not going to use their new logo.
We're going to use our logo that is reflected in
SACC- 1.
0 Just for clarification when you say "we"
you're talking about SACC, Inc.?
A SACC-USA.
SACC-USA is not going to use the new logo
developed by New York. SACC-USA is going to use the new

logo that it has developed, which is reflected in

SACC -- Exhibit SACC 1.

Q Does SACC-USA intend to file a federal g |
trademark application?

A No.

Q Does the Swedish chamber have a website?
A Yes.

Q What is the URL?

A I believe it is "SACC-USA.org."

Q SACC.USA --

A ~USA.org.

MS. SLUSSER: I'd like to mark this as SACC 4.
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1 CURTIS CARLSON

8 important service that I forgot.

3 It's known as the Jl Visa Program. »We have
10 always had students from Sweden who wished to have
11 training in the United States come over as trainees,
12 in the past we were able to get them Diplomatic Visas
13 After 9/11 we were notified we would no lon
14 be able to issue Diplomatic Visas, and we were going
15 have to find other means for these students to come o
16 here.

17 And so we applied to the Department of Stat

19 and now we are authorized to issue Jl Visas.

21 they have to work, and they have to be paid. They
22 cannot be a nonpaid employee. They have to work and
23 have to be paid, and it is limited to, I think, 18
24 months of service.

It's a very valuable service that we offer

TSG Reporting - Worldwide  877-702-9580

2 THE WITNESS: This appears to be printouts of our
3 website.

4 (Exhibit SACC 4 was marked for

5 identification by the Reporter.)

6 THE WITNESS: I forgot one very important service

7 that we provide. Seeing this printout, I saw one very

18 to become a sponsor for Jl Visas, and we were approved,

20 What a Jl Visa is is somebody comes over, and
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1 CURTIS CARLSON
® 2 because we can go to corporations who need
3 Swedish-speaking personnel and say, you know, say,
4 "Look, we can get Visas for these people to come over
e S here. You have to pay them, but, you know, they can
6 come over here."
° 7 It's a very valuable service, and our members
8 are responding favorably to this.
S Q Okay. You mentioned a second ago that
10 SACC-USA's website is at "SACC-USA.org"?
11 A Yes.
12 0 Exhibit SACC 4, is that a -- is that printouts
13 from your website?
14 A Yes, it is.
15 Q Have you been on the website recently?
16 A No.
17 Q Have you ever been on the website?
18 ).\ Oh, many times.
13 There is lots of new things on here since I
20 last was there. I mean, this is a website we constantly
21 update.
22 Q But you recognize this document as printouts
23 from the website?
24 A Yes, I do.
25 0 Have you ever worked on the website?
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® 2 A No.
3 Q How does SACC-USA use its website to promote
4 its services?
i 5 A Well, all of our services are listed on here
6 in one form or another, but on the very first page in
7 the right-hand side, there are links to our services.
8 Q And I know it's small, but is the logo on the
9 front page --
10 A Yes.
11 0 -- of SACC 4 the old logo or the new logo?
12 A The new.
13 MR. MERONE: 1It's also in the big map there.
14 THE WITNESS: Yes, it's in the map here behind the
15 United States.
16 MS. SLUSSER: Uh-huh.
17 o) So does SACC-USA use its logo all over its
18 website?
19 A We use it all over the website, as well as on
20 all of our printed material.
21 o) What kind of printed material does SACC-USA
22 put out?
23 A We put out the magazine known as Currents. We
24 put out the directory, and then we also have brochures
25 that we distribute, that sort of highlight the services
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1 CURTIS CARLSON

2 we have to offer.

3 Q Does SACC-USA use its logo on all of those

4 publications?

5 A Yes. And I forgot to mention our letterhead
6 as well.

7 Q As I'm looking at the logo on the front page

8 of SACC 4. 1It's the logo that you described, the new

9 logo, next to the words "The Swedish-American Chambers
10 of Commerce USA"?
11 A Yes.
12 Q Do you always use those words in association

13 with the logo?

14 A Yes.
135 Q Do you ever use the words alone?
16 A I assume we do. I mean, I believe we do.

17 Just the top left of Exhibit 4 you'll see it --

18 Q Sure.

19 A -- without the logo.

20 Q We touched briefly on advertisements in the

21 form of a magazine and directory and brochures. Can you
22 explain briefly how SACC-USA advertises and promotes its
23 services under the Mark we discussed earlier?

24 MR. MERONE: Objection. Lack of foundation.

25 Mischaracterizes earlier testimony by "advertisements."
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CURTIS CARLSON
BY MS. SLUSSER:

0 How does SACC-USA advertise?

A SACC-USA advertises through its website, but
in addition, it will, on occasion, publish
advertisements in newspapers in Sweden.

I cannot recall any instance where we have
published an advertisement in a newspaper in the United
States -- although the magazine Currents is distributed
throughout the United States and Sweden.

Q Is the magazine Currents considered
advertising?

MR. MERONE: .Objection. Calls for a legal
conclusion.

BY MS. SLUSSER:

Q Do you consider it advertising?

A I would consider it advertising, yes.

MR. MERONE: Also object to the extent you're
seeking opinion testimony. The witness is appearing as
a representative of the organization. So the witness'
opinion is to provide testimony on behalf of The
Swedish-American Chambers of Commerce USA, and he has

not been subpoenaed to appear as a personal witness.

We'd object to any personal testimony.

/77
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CURTIS CARLSON
BY MS. SLUSSER:

Q Going back to advertising, you testified that
you advertise on your website, in newspapers in Sweden.
Anywhere else?

A As the word "advertisement" is known in
America, no. Now if you were to use the word
"marketing" I could give you -- we market ourselves a
lot under that logo and name.

Q Tell me how SACC-USA markets itself under the
logo and name.

A Okay. This is -- the example I am going to
give you is a very typical example. On the first page
of Exhibit 4, you'll see something that says "Edays in
San Diego."

Down in San Diego -- and by the way, the Edays
in San Diego is in partnership with SACC-San Diego. But
down there we will put advertisements in the paper down
there for this Edays' event. In addition, well go to
local development agencies and authorities, such as the
San Diego County Development Authority. We'll go to the
governor of California, which we have done for this
event. We will go to other industry organizations, and
just to narrow this, under the SACC -- under the Edays

in San Diego, you'll see it says "Programs:

TSG Reporting - Worldwide ~ 877-702-9580
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1 CURTIS CARLSON u
® 2 Defense/Aerospace, Life Sciences, Media & Entertainment,
3 Sustainéble Energy, Wireless/Telecom, and venture
4 ' Capital."
5 Whenever we hold an Edays, we narrow it down
6 to certain clusters of businesses that will attract
7 businesses that are in the general location of where the
8 event is being held. |
9 And so we got together and we said: What are
10 the clusters of businesses that are around San Diego and
11 Southern California, where it will induce people that
12 are -- to attend. And we narrowed it down to these
13 industries that I just listed.
14 ' So we will then go to those companies that are
15 in these industries. We will also go to the industry
16 organizations within these industries, and we will
17 promote our event to them, using the brochures and all
18 the stuff we have, and give him the Currents magazine
19 and so on.
20 We'll also, as I say, go to the governor.
21 We'll go to the development agencies and authorities for
22 that purpose.
23 As part of our programs we also set up trade
24 missions where we will have like a Development Authority
25 for San Diego County, one for the State of California,
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CURTIS CARLSON
go to Sweden. And if we were to do it now, we would
promote these industries that are listed here under the
Edays in San Diego.

Now recently we had an Edays in -- well, we
had the one in Washington DC in 2005. Totally different
cluster of businesses there. We were trying to get
people to come from the Washington -- the Mid Atlantic
and Washington area, but the same marketing effort went
on.

0 So Edays in San Diego, is that an example of
your Edays, I guess —-- let me rephrase that question.

Do you do Edays across the country?

A Yes. In 2005 in Washington, DC. 1In 2007 we
did it in Chicago. And in Chicago the main cluster was
all around the auto industry, and the machinery
industry. You know, they make ball bearings and things
like that in the Chicago area. We were concentrating on
that cluster of business.

Q You mentioned the Edays you held in 2005 in

Washington, DC.

A Yes.
0 Where was that held?
A At the United States Chamber of Commerce

headquarters. Gorgeous building across from Lafayette
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CURTIS CARLSON
Park. Magnificent building, I got to tell you.
Q Did SACC-USA work in conjunction with the U.S.

chamber for that event?

A Yes.
Q Can you describe how.
A Well, various -- in two ways. First, we

needed a location, and so we had to sign an agreement

with the United States Chamber of Commerce for them to
allow to us use their facility for three days.

Secondly, because it was in Washington, DC,
you know, we worked with the U.S. Chamber of Commerce to
promote the event.

Q How did you promote the event?

A The same way -- in the same manner as I
described how we have done it with respect to San Diego.
We --

Q Go ahead.

A We got lists, we got, you know, we had people
in these industries that we went to and invited them to
attend, and, you know, people view our Edays as an
opportunity to present their products and to make
connections and, you know, it's a place to be, so to
speak.

Q Were there any publications that went out for
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that Edays in Washington, DC?

A I don't remember if there were any articles in

the paper. But afterwards we certainly promoted -- we

promoted the event in our Currents magazine, both before

and after.

Q Any brochures?

A I know there were brochures that were created

ahead of time to promote the event.

There is always

brochures created specific for the event. And usually

it's a three-fold or two-fold thing that folds into

threes.

Q Was it published in any local magazines or

newspapers?

A I don't know.

Q Do you know of any directories that it would

be published in?

A Other than our own I don't know of any that it

was published in.

Q Was the U.S. chamber associated with Edays,

besides being the location?

MR. MERONE: Objection. Vague.

THE WITNESS: It is vague, but I'll try to answer

it this way. They were not a partner in the event. By

"partner" I mean they did not share in the profits or
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d 2 the losses. They -- I believe that we did get
3 authorization to send information regarding this event
4 to all the members of the United States Chamber of
,. & Commerce. And the Swedish-American chamber is a member

6 of the United States Chamber of Commerce.

7 Let me put it differently. SACC-USA is a

8 member of the United States Chamber of Commerce.

3 0 Was there anything else that the U.S. chamber
10 did to help with Edays?

11 A I don't think so.
12 Q Were members of the U.S. Chamber of Commerce
13 attending Edays?
14 MR. MERONE: I'm going to have a continuing

15 objection at this point that for the past hour you have
16 essentially been taking discovery. This is a trial
17 deposition.
18 I'd refer you to Schedule A, which is the list
19 of trial topics. You're not supposed to be taking this
20 as an opportunity to conduct discovery. This has been a
21 problem in all of our depositions.
22 We're'going to have a continuing objection.
23 You can keep going. I don't know the witness' schedule,
24 but we have gone for an hour --
25 MS. SLUSSER: We'll also note for the record your
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CURTIS CARLSON
Motion to Quash on the grounds that this is discovery
was denied in the Eastern District of Virginia on
Friday.

MR. MERONE: You are incorrect. It was declared to
be moot because the Swedish-American Chambers of
Commerce had already turned over the documents, and your
assqciate stipulated in court that you were not going to
seek any additional documents, and, therefore, as we had
agreed, we would withdraw the motion because that action

rendered it moot.

The only court that actually addressed the

Subpoenas --

(Speaking simultaneously.)
MS. SLUSSER: I'll stop you right there -- %

MR. MERONE: Excuse me, I will finish because you

brought up the action by the court. I'm going to
clarify.
As I was saying, I have already spoken about

Virginia. The only court to actually address some of
the merits, in fact did quash the Subpoena Duces Tecum
portion.:

MS. SLUSSER: Moving on --

MR. MERONE: As to the testimony, we have not g

objected to the testimony. You're allowed to offer
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CURTIS CARLSON
testimony, but it has to be confined to trial testimony
and not an attempt to take discovery.

So now that you're taking discovery, I'm
putﬁing a continuing objection as to that. I would ask
you to stick to Schedule A, which is the subject matter
for the trial testimony.

MS. SLUSSER: Your objection is noted on the record
now, and I will continue.
MR. MERONE: Thank you.

I think also you ought to check with the

witness as to his schedule.

BY MS. SLUSSER:

Q Moving on --
A What was your last question?
Q We were just finishing up about the Edays held

at the U.S. Chamber of Commerce in Washington, DC.
A Uh-huh.
MS. SLUSSER: Can you read my last question, I'm
sSorry.
(The record was read as follows:
"Q Were members of the U.S.
Chamber of Commerce attending
Edays?")

THE WITNESS: I don't know.
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® 2 BY MS. SLUSSER:
3 Q Thank you. For a clear record, I appreciate
4 it. |
®
> A I was there, but I don't know if any members
6 of the United States Chamber of Commerce were there.
° 7 However, there would be a way to get the answer. It
8 would require us to go back and dig out files that are
° in a warehouse, and we probably have them, you know, the
10 names of the people that signed up -- probably have. I
11 don't know if we have it for sure.
12 Q If you could look for that, I'd appreciate
13 it —-
14 A Uh-huh.
15 MR. MERONE: Excuse me. On the basis for looking
16 for documents?
17 I want to know the basis that requests the
18 witness to look for documents in connection with this
19 case, since your testimony period closes on Thursday.
20 MS. SLUSSER: On the same basis that it is
21 continuing with his trial testimony.
22 MR. MERONE: We continue our objection.
23 MS. SLUSSER: Okay. |
24 0 Earlier we were talking about advertising and
25 marketing. What is SACC-USA's annual advertising budget
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CURTIS CARLSON
for the kind of advertisements we discussed earlier?
A I don't know the answer.
Q Is there a different marketing budget that you
would know the answer?
A I know we have a line item for marketing.
(Telephonic interruption.)
THE WITNESS: Excuse me just a moment. Let me just
reject this. 1I'll just reject it. Go aﬁead.
I know we have a line item on our budget for
marketing budgeting. I don't.remember what it 1is.

BY MS. SLUSSER:

Q Is there also a line item for advertising?
A I don't remember.
0 What territories are the -- what territories

are brochures and the Currents magazines sent to?

A By "territories"™ what do you mean?
0 Where in the world are they sent?
A They are sent to every one of our 2500

members, but in addition to that, we send copies of the

magazine and the directory to a lot of people that

aren't members.

By way of example, the governor of California
is on our mailing list. The governor of Michigan is on

our mailing list. The mayor of Rockford, Illinois is on
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CURTIS CARLSON E
our mailing list. And so we sent it to a lot of people,
including development agencies in Arizona; And so the
answer is virtually all 50 states.
In addition, we sent it throughout Sweden and
other places in Europe.

Q Besides Edays, does the Swedish chamber
organize conferences or seminars or workshops?

A Whenever we do we call it an Edays.

Q Okay. Do members of the Swedish chamber
attend conferences or trade shows or conventions
organized by other entities?

MR. MERONE: Objection. Outside the scope of the
witness' knowledge. Outside of the 30(b) (6). Calls for
testimony relating to third partiés who are not heré.

THE WITNESS: I have to go back to a prior answer.
You need to know that all of our regional chambers are
constantly holding conferences and seminars that they
are not calling an Edays event.

So by way of example, SACC Minnesota will have
a meeting on a monthly basis where they will be holding
speakers and things like that present, and they will
have -- they may have publicity in the paper as well.

So all of our regional chambers are doing stuff on an

ongoing basis.
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1 CURTIS CARLSON
® 2 BY MS. SLUSSER:
3 Q Are all the regional chambers using the main
4 Swedish-American Chamber of Commerce, in association
'. 5 with all these things?
6 A Yes, but we have strict rules. And the rule
7 is they have to use our logo, and then beneath they'll
¢ 8 put "Florida" or "Minnesota" or "Greater Los Angeles" --
9 there is one here in Los Angeles -- or "Washington, DC."
10 So they'll use our logo. Beneath they will
11 put their region, whether it's Greater Los Angeles or
12 whatever it is, yes.
13 0 Does that rule apply for written brochures and
14 publications as well?
15 A Yes. And their stationery, they have to
16 follow the rule with their stationary as well.
17 I apologize. I had to go back to that prior
18 answer.
15 ' Q Okay. On behalf of the Swedish chamber do you
20 attend conferences or trade shows or conventions held by
21 another entity? |
22 A Oh, no.
23 Q Has there ever been any media attention
24 related to SACC-USA's services?
25 A Yes.
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® 2 0 Can you describe those.
3 A Mostly media attention is in Sweden because of
4 these Edays events are very big. Once in a while we'll
¢ 3 have media attention here.
6 By way of example, in 2006 we held something
° 7 here in Los Angeles that I believe got media attention
8 where we called it "Go West," and it was basically
9 internally we called it a mini-Edays, or "Edays Lite" we
Py 10 also called it. But it was an event we held, and then
11 we had -- it concluded at the Kodak Theater with
12 presentations and whatnot, and I believe that did get
;i. 13 some media attention. Not much, but some.
; 14 0 Do you know of any media attention that the
15 SACC-USA has received in Washington, DC?
16 A I don't personally know of any, although I'm
17 sure we have received it.
18 0 Has the Swedish chamber ever received or been
19  npominated for any awards or recognitions?
20 A Not that I am aware.
21 Q Does it give out awards or recognitions?
22 A Yes, we do.
23 0 Can you describe some.
24 A We give out something called the Eliasson,
25 E-l-i-a-s-s-o-n, Award. And that is given to the person
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each year who has provided the greatest contribution to
the mission, which is to promote trade and commerce.
And the person that received it most recently,
as I recall, is Mr. Kent Berg, B-e-r-g, who resides in
Newport Beach, California.
Q When SACC-USA gives out these awards, does it
also send out a press release?
A Probably. I am not a hundred percent certain
about that.
Q Does it send out press releases for anything?
A We sent out press releases, yes, for all of
the Edays events that are here in the United States. I
know we send out press releases for that.
Q Anything else you can think of?
A No.
Q You said that the Swedish chamber is a member
of the U.S. Chamber of Commerce?
Yes.
Do you know when it started being a member?
I do not.

It's currently a member today?

N O S O

Yes.
Q Besides the Edays held at the U.S. chamber

location in 2005, has the Swedish chamber had any other
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CURTIS CARLSON
interaction with the U.S. chamber that you're aware of?

A I am not aware of any other interaction.

Q Does the Swedish chamber have any licenses or
agreements with the U.S. chamber besides the one you
testified to about location?

A I do not know of any licenses or agreements,
other than the one I have already testified about.

Q Has the Swedish chamber ever received a
request from the U.S. chamber to change its name or
logo?

A I have conducted a diligent investigation in
order to answer that question because I knew it was
coming up.

And the answer is we have found nothing to
indicate that we have ever been asked to change our
name.

And I have spoken to a number of people to
see, and no one recalls that ever occurring.

Q Can you tell me the titles of the people who
you spoke to.

A Yes, Ms. Gunilla Girardo. G-i-r-a-r-d-o.
Gunilla is G-u-n-i-l-1l-a.

She is the president of the organization, and

she has been -- originally she was the executive
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CURTIS CARLSON :

director and got promoted to president, and she and I
joined the organization at about the same time in 1999.

And so she's got a pretty long history, and

she also spoke to somebody else, but I only spoke with

her, but she did also speak with somebody else.

Q Just to clarify, she spoke to someone else to

see if there had ever been any requests by the U.S.

chamber to change the Swedish chamber's name?

A Yes.

Does the Swedish chamber receive mail?
Yes.

Does it recei&e e-mail?

Yes.

Does it receive phone calls?

Yes.

Does it get voicemail messages?

Yes.

Does it get membership applications?
Yes.

Does it get checks or donations?
Yes.

Has the Swedish chamber ever been mistaken for

o P OO P O P O P OO P O P OO

the U.S. chamber that you know of?

A After a diligent investigation I come to the
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A 2 conclusion that, no, there has never been any mistake.
3 Q So the Swedish chamber has never received any
4 e-mails or mail or phone calls, voice mails targeted to
¢ 3 the U.S. chamber?
6 A That is correct.
,. 7 Q You produced some documents I want to go
8 through quickly.
9 A Yes.
PY 10 0 We already talked about the website.
11 Actually, if you would look at SACC 4.
12 A The website, yes.
X ) 13 Q On page --
14 MR. MERONE: They are not numbered.
15 ' THE WITNESS: That's okay --
® 16  BY MS. SLUSSER:
17 Q It says "About SACC-USA."
18 A Is it page 1 --
¢ 19 Q 1 of 2.
20 A It's about -- is it the beginning? Middle?
21 MR. MERONE: Here (Indicating).
22 BY MS. SLUSSER:
23 Q It's a simple question, actually --
24 A Go ahead.
25 0 Line 2, it says, "SACC-USA, which is
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headquartered in Washington, DC."

A Yes.

Q The Swedish commerce -- I'm sorry, the Swedish

chamber is currently headquartered in Washington, DC?

A 1403 King Street in Alexandria, Virginia,

which is across the Potomac from Washington, DC.

Is it the Potomac?

MR. MERONE: 1It's the Potomac, and let me say, as a

Virginian it's not Washington, DC.

THE WITNESS: 1It's the District --

MR. MERONE: No, no -- it's Virginia.

(A discussion was held off the record.)

BY MS. SLUSSER:

I just handed you a big stack of documents.

Yes. It's one document.

One document? Can you tell me what is this?

LA Ol B e

This is our latest directory that was created.

MS. SLUSSER: 1I'd like this to be marked SACC 5.

(Exhibit SACC 5 was marked for

identification by the Reporter.)

BY MS. SLUSSER:

0] When was this sent out?

A It was sent out in early 2007.

And who is it sent out to?
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2 A Everyone whose name appears in here.
3 Q Is this one of the documents that you
4 testified is also sent to people who are not members?
5 A Yes.
6 Q Such as Governor Schwarzenegger?
7 A Yes. Development Authority people around the
8 country, mayors and so on.
s Q Is this document sent to all 50 states in the
10 U.s.?
11 A Probably 30 out of 50. I don't think it is
12 sent to Hawaii, I don't think it is sent to Montana, but
13 the vast majority of the 50 states it is sent to.
14 0 You testified that there are 19 regional
15 chambers.
16 A Yes.
17 Q Are those regional chambers in large cities,
18 such as, for example, Minneapolis?
19 A They are in large cities. They are also in
20 small cities.
2 Q Is there more than one chamber per state?
22 A Some states, yes. Texas, for example.
23 California is another example.
24 Q Is this directory sent to people throughout
25 states even if the regional —-
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A Yes.

Q -- chamber is in a large city?

.\ Yes. By way of example, in Florida the
chamber's headquartered in Miami, but it goes to folks
in Tampa, Orlando, Jacksonville, yes.

Q Who created this Membership Directory that is
SACC 57

A The Swedish-American Chamber of Commerce of
the United States of America, Inc.

Let me just call it SACC-USA created it.

Q Was it created by people who are its members?

A It was created by the staff located in
Alexandria; Virginia.

Q Was it created using a bunch of documents to
show who the members are, since this is a listing of
members?

My question is how did you get an accurate
listing of members to put in the directorY?

A The answer is the -- our membership list is
continually updated, and I'm sure there is some sort of
import or export feature in the software that was used
to create it.

Q Was this document created in the course of

regularly conducted business?
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® 2 A Yes.
3 Q Is it the regular practice of SACC-USA to
4 create this Membership Directory?
¢ 5 A Yes, it is a business record of the entity.
6 And in my opinion it falls within the hearsay exception
® 7 of the federal evidence -- federal rules of evidence.
8 (A recess was taken from
9 10:54 a.m. to 11:00 a.m.)
10 MS. SLUSSER: Back on the record.
11 I want to discuss a few more documents. We'll
12 mark this as SACC 6.
13 (Exhibit SACC 6 was marked for
14 identification by the Reporter.)
15 BY MS. SLUSSER:
16 Q Can you tell me what is this?
17 A This is an older brochure that we do not use
18 anymore. It was probably created in 2005 or 2006.
19 Q Can you tell me who created this brochure?
20 A SACC-USA created it.
21 Q Was it also the staff at SACC-USA, like the
22 Membership Directory, which we discussed?
23 A Yes, that's correct.
24 Q Was it kept in the course of regularly
25 conducted business?
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Yes. It was also created in the course of a

regularly conducted business activity.

Q

Is it the regular practice of SACC-USA to make

this document that is SACC 6?

A

Q
A

Yes.
Can you tell me where this was sent?

You know, I can tell you it was sent to all of

the places that we have discussed earlier: To

Development Authorities, governors, members. It was

available for people at Entrepreneurial Days to pick up.

Q

Was there a reason this document was created,

or is this general literature?

A

It's a marketing piece to get people to join

the organization.

MS.

SACC 7.

SLUSSER: I'll mark this next exhibit as

THE WITNESS: SACC 7 was created to replace

Item No

BY MS.

Q

A

Q

. 6.
(Exhibit SACC 7 was marked for
identification by the Reporter.)
SLUSSER:
Was it also created by SACC staff?
Yes.

Was it created during the course of regularly
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o 2 conducted business at SACC?
3 A Yes.
4 Q Was it the regular practice of SACC to make
5 the record?
6 A Yes.
7 Q Do you know when this document was sent out?
8 A This would have been sent out I would guess --
2 I am not going to use the word "guess." I would
10 estimate this was sent out in approximately 2006 and
11 2007.
12 We will be replacing this document shortly
13 when we run out of them because it has our old logo in
14 the back.
15 Q What is the purpose of this document?
16 A This is the same purpose as the other one.
17 It's to get organizations and people to join SACC-USA or
18 to join the individual chambers.
19 Q Looking back at SACC 6 for a second, when was
20 that sent out?
21 A Approximately 2005, 2006.
22 Q Before I mark this as an exhibit can I have
23 you take a look at it. Tell me is that different than
24 SACC 72
25 A Yes, it is different.

TSG Reporting - Worldwide  877-702-9580




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Page 54 g
CURTIS CARLSON

MS. SLUSSER: 1I'd like to mark that as SACC 8.

(Exhibit SACC 8 was marked for

identification by the Reporter.)

BY MS. SLUSSER:

Q Can you tell me what this document is.

A It's the same type of document to induce
people or entice people to join either our organization
or the regional chambers.

Now let me say this No. 8 is more toward
getting people to join SACC-USA. 1It's more for the
corporations to join SACC-USA. Numbers 6 and 7 are
really geared toward getting people to join individual
chambers.

Q Due to the differences between these two
documents, one is geared more towards the national --

A Yes.

Q -- chapter, and one is geared towards state

chapters? 1Is there a difference in who these are mailed

out to?
A I don't think so.
Q Was this document, SACC 8, also created by

staff at SACC --

A Yes.

Q -- used from information, like you discussed
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® o2 previously, that SACC has in its offices?
3 A Yes.
4 Q Is it created and kept in the course of
5 regularly conducted business at SACC?
6 A Yes.
7 Q And is it the regular practice of SACC to make
8 a document such as SACC 8?
9 A Yes.
10 Q Can you tell me when SACC 8 was sent out?
11 A Yes. Early 2006 -- well, throughout all 2006.
12 Q Is it being sent out currently?
13 A It probably is being used because we probably
14 have extras to hand out. It is to hand out. It is
15 dated, however, in the sense that it talks about, on

16 page SACC 0208, it talks about an event that will be
17 taking place in 2006 and an event that will be taking

18 place in 2007.

19 So it was created in early 2006 to promote
20 what was going on. So I believe it is still being

21 handed out because we still have copies around, but it
22 is dated.

23 0 Looking at that same page, SACC 0208, under
24 "Currents," second to the bottom last line says,

25 "SACC USA's electronic newsletter reaching more 5500
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recipients." g
A Yes.

Q Is that Currents, what we were talking about é
before? %
A Yes, but not the entire thing. We -- they 3

|

take the Currents magazine, and they make it into
electronic version, but they eliminate a lot. It is
mainly the articles. The articles are, I believe,
shortened a little bit.

Q Is the electronic newsletter sent to a
different group of people than Currents?

A No. 1If you get Currents you also get a
electronic version of it unless you specify, "Don't send
me the electronic version anymore."

Q Is there anyone who gets the electronic who
doesn't get the hard copy Currents?

A | Yes.

0 Is it safe to say the electronic newsletter is
sent to more people than Currents?

A Yes.

MS. SLUSSER: Mark the next --

THE WITNESS: No, I apologize. That's not true.

It says Currents go to more than 21,000 readers, if you

look at that.
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BY MS. SLUSSER:

Q So does Currents go to more people than the

electronic newsletters?

A Yes, yes.

MS. SLUSSER: 1I'll mark the next exhibit as SACC 9.

Can you tell me what this document is.

It looks like it is similar to SACC 7.

Is this a duplicate?

Yes, it is.

O A oI B @)

Okay. Then I am not going to --

A You can withdraw it. I would withdraw this

exhibit.

MS. SLUSSER: I will withdraw that and mark the

next one as SACC 9.

(Exhibit SACC 9 was marked for

identification by the Reporter.)

MS. SLUSSER: I will mark this next exhibit as

SACC 9.

Q This is Currents that we were discussing

earlier?

A Yes.

Q Can you tell me what Currents 1is.

A It's a magazine -- for some reason the word

"Currents" doesn't appear here.
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